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OTTO OF ROSE D’OR 


A rigorous appraisement of Otto of Rose may avail itself perhaps of the 
coadjuvancy of chemical and physical mensuration yet the determining 
factor must ever be the cogently practical resultant as exemplified in the 


completed perfume. 


OTTO OF ROSE D’OR triumphantly meets the closest scrutiny whether 
it be that of scientific analysis, of odor test or of ultimate accomplishment. 
For many years the name has stood consistently for the finest Otto of 
Rose producible. It is a guarantee not merely of a good Otto of Rose 
but of the best. 


Ungerer & Co. - - - - = New York 
Botu Pappazoglou & Co. - Kazanlik, Bulgaria 


Copyright 1923, Ungerer & Co. 


DIANTHINE 


CHUIT-NAEF 


Of all the countless number of perfume bases which have been intro- 
duced, most are practically worthless, many are good and useful, but only 
a few are indispensable. 


Dianthine, Chuit-Naef, has a proven place among these last. Its 
creation added a new note to the gamut of odors and one as universally 
valuable in its way as are those of the rose and the jasmine. 


To give a list of the compositions which owe something to the soft 
yet exquisitely spicy aroma of Dianthine would be to compile an 
Almanach de Gotha of perfume royalty. The perfumer who has not yet 
investigated its full possibilities still has a treat in store. 


UNGERER & COMPANY NEW YORK 
M. NAEF & COMPANY GENEVA 


Copyright 1924, Ungerer & Co. 
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Test a sample and PROVE for yourself 
that it is more economical in the long run to 


use oil of the HIGHEST QUALITY such as 


Oil Patchouli 
e RBush’’ 


HIGHEST ODOR VALUE GUARANTEED PURE 


Distilled at our Linden, N. J. plant from 
choicest selected leaves. of our own direct 
importation. 


ra 


“TE Otbefte Effence Piftifltrs” 


W.J.BusH & Co. 


CNCORPORATED. 
370 Seventh Avenue ie New York 
. “Chicago Office >.’ Montreal Office 
1018 S. Wabash Avenue 394 St. Paul Street W. 
Works: Lindes{ Ni J, National City2California 


ioe 
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GEORGE LUEDERS & CO. 


New York: 427 & 429 Washington Street 


CHICAGO SAN FRANCISCO MONTREAL 
301 W. Randolph St. 56 Main St. 11 Place Royale 








Our aim is to supply ourselves from first hand 
—from the producer, not the dealer. Our long 
established connections in near and far countries 
place us in an exceptionally favorable condition. 


WE OFFER 


OIL OF LAVENDER 
French 28% to 40% ester 


OIL OF GERANIUM 
African and Bourbon 


Cur Own Direct Importations 


We Distill in Our Brooklyn Factory: 


Oils Sandalwood Cloves 

Patchouly Cardamom 

Orris Pimento 

Nutmeg Cinnamon 
and others 


OIL OF NEROLI 


Distilled by Fabrique de la Sabrane Grasse, France 


We Specially Recommend This 


Avucust, 1924 
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L. GIVAUDAN & CO. 


Manufacturers of Artificial Perfumes 


Works: Vernier-Geneva and Lyons (France) 


A Few of Our Specialties 
Which We Bring to Your Attention 


PHENYLACETIC ALDEHYDE C., P. 
The many qualities offered in this market differ a great deal in strength 
and purity. We have met with articles containing 50% of Diethyl 
Phthalate offered as pure. 


PHENYLETHYL ALCOHOL 


The quality and chemical purity must alone be considered, but even 
chemically pure products may be very inferior in fragrance in results. 
A small difference in price should not be considered. 


HELIOTROPINE L. G. 


The Givaudan product shows its superior quality in crystallization and 
pure scent; also absence of foreign odors. 
CITRONELLOL—RHODINOL—GERANIOL 
LAURINE (Dihydroxycitronellal ) 
DIMETHYL ANTHRANILATE 
RALDEINE A. & M. (Methyl-Violet) 
AMBRE SYNTHETIC—ORANGE FLOWERS 1202. 
MELLITIS—SOPHORA—LILAC 7, and 658 
LILY OF THE VALLEY and MUGUET 16 


All these and many others 
deserve your attention. 


Sole Agents: GEORGE LUEDERS & CO. New York 


| 
| 
| 
| 
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mS NY om 
BOSTON NEW ORLEANS 


CHICAGO 
COLUMBUS, O. 
KANSAS CITY 


PHILADELPHIA 


TORONTO 


FRITZSCHE BROTHERS, INC. 


82-84 BEEKMAN STREET, 





Whatever need may arise for this well-nigh universal ingredient of perfumes, 
it will be satished by: 


OIL OF JASMINE 


SCHIMMEL & COMPANY 


Its base of extractives from the flowers explains the intensity of the true Jasmine 
note this composition introduces, so perfectly and successfully with a maximum 
of strength and economy in use. 


OIL OF NEROLI SYNTHETIC 


SCHIMMEL & CO. 


The discriminating perfumer scarcely needs to be reminded that this, the first 
Synthetic Oil of Neroli produced, is still today the most perfect substitute 
available for the genuine product, yielding an excess of 10% in strength and 
equally applicable to perfumes and flavors. Skill in aromatics has not thus far 
or elsewhere accomplished a more perfect duplication of nature combined with 
the utmost of economy in yield. It will not discolor. 

HEADQUARTERS FOR 
OIL OF SANDALWOOD, EAST INDIA, U. S. P. 


ALSO 


SCHIMMEL & COMPANY’S 
EXTRA QUALITY SANDALWOOD 


FOR 
Perfumes and Toilet Preparations 


Sole Agents in the United States and Canada for 


SCHIMMEL AND COMPANY, Miltitz (.2::,) Germany 


CHAUVET & COMPANY: Cannes, France 


SK TAT TTT rs 


SAN FRANCISCO 


NEW YORK CITY 


AvucGust, 1924 
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tainers of’ Refinement 
urkeeping with 


your product 
















HIS package, designed for 
l “| an After-bath Talcum 
| ,4\S| Powder, represents one 

“8 of our foremost attain- 
=<) mentsina field wherein 
we have given many years of 
specialization. 





Daintiness and delicacy joins 
with practical constructive 
features, commending our facil- 
ities to the producer of Toilet 
Preparations whose initial claim 
rests upon the sales attraction 
jof his packaged product. 








ya EMPELD Metal 


Face Pewder Bex 
Made to order only 


Metal Package Corporation “NY. 


Sales & Executive Offices 110 E. 42™St. New York City 


Opposite Grand Central Terminal. 
Plants-New York City, Baltimore, Brooklyn. 
Chicago office: 6 West Randolph Street. 


a 
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T. C. WHEATON Co. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, ” J. 


Telepho 
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einai 1888 


NEW YORK OFFICE CHICAGO OFFICE 
165 BROADWAY 14 E. JACKSON BOUL. 


Telephone—Cortlandt 4917 
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Pe 


Natural Orange 
Liquid Concrete 


US 





RITE for a sample of our Natural Orange Liquid Concrete. 

Compare it with the finest imported product. We be- 

lieve you'll find that we have again succeeded in developing a 
product of unequalled merit. 





Our Orange Liquid Concrete is used as a base whenever a 
natural orange is required. It is of the greatest possible con- 
centration for a product of this kind, and the price makes it 
highly economical for use in high grade products. Our Chemical 
Service Department is at your disposal in developing formule 
for use of this or other perfumers’ supplies. 


Orange Liquid Concrete is one of the most popular of an 
entirely new line of Flower Oils and Bouquets which we have 
developed for perfumes, hair tonics, toilet waters, creams and 
cosmetics. 





Other Specialties are: 


Acetophenone 
4 marvelous blender with Mi- 


Geraniol 


The best America has produced. 





SS—S= SS SS SSS wi SSS —S 4) 
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mosa, Lilac, and New Mown Hay. 
Excellent with terpineol and ben- 
zyl acetate compounds. A _ fine 
soap odor. Absolutely pure and 
colorless. 


Methyl Acetophenone 


Finer than acetophenone, par- 
ticularly in New Mown Hay, 
since it serves to heighten the 
coumarin aroma. A revelation in 
purity; water white; perfect odor. 


Nutonka 


Finer and stronger than Couma- 
rin. Use it in cold creams and 
soaps as a substitute for vanillin. 
Will not discolor or settle out. 


Sweet, rosy character with no jarr- 
ing note. 
Ylang Ylang 
Synthetic 
Unequalled as a substitute for 
Ylang Ylang Manilla. $10.00 per 
pound. 
Lily of the 
Valley 


Worthy of its place among the 
most popular of American per- 
fumes. Absolutely true to type. 
$50.00 per pound. 


Write for Working Samples and Prices 


ok 


Cincinnati 
1501 West 64St. 


FRIES & FRIES CO. 


New York 


C~ “242 Pearl st. 


























Collapsible Sprinkler 
“Jubes Os CJops 
CPlain and of all “ Var- 
C Decorated leties. Plain 
Pure Tin, Tin- and Plated 
Coated, Lead oso “HO 

| 

White Mecall Manis a) 
tenes oa. N. - 
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Synfleur Quality 





Standard Perfume and Flavoring Materials 
Tiespe MSN Manufactured in the United States of America 





What is the IRatter with Business ? 


When our Government forecasts hundreds of millions surplus---when 
favorable climatic conditions tangibly and unquestionably show a most 
favorable crop and agricultural condition---when collections have been 
vastly improved and when the country is in control of a most conservative 
and economical governmental administration, why the basis for stagna- 
tion? Pessimism we have always contended is the business bugaboo. 
The present pessimistical business condition is psychological pure and 
simple---there is nothing radically wrong with business, but the people’s 
interpretation and attitude toward business calls fora halt. Let the toilet 
article industry lead the banner of confidence. Let us boom the industry as 
never before. Don’t stand by and allow this howl of depression to frighten 
away your success. The toilet article industry has long passed its classi- 
fication of luxury, it has become after proper education and authentically 
so every day’s necessity. We must use a tooth paste or tooth powder--- 
we must use a talcum or face powder, a soap, a shampoo, a shaving 
cream, a cold cream, a hair tonic, a foot powder, the many medicinal 
lotions, creams and the less necessary but advisable perfumes and allied 
cosmetics. So why encourage an imaginary commercial turmoil and hes- 
itancy. These remarks are inspired by some inquiries where manufac- 
turers desire to increase their line but they are afraid---they must wait 
and see and while they are waiting to see what is most visible to keen 
minds that the country’s condition is in the most favorable state, compe- 


tition creeps in and the other fellow is forging his way ahead. 
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Founded 1ss9, by Alois von Isakovics 
Hh. Upshur von Isakovics, Pres. and Treas, 


oY * 
ws 
\ a 
i. 





f 
Ly 9 1 


ya 











THE AMERICAN PERFUMER —SYNFLEUR INSERT No. 169B. 


COPYRIGHT, 1924, BY M. UPSHUR VON ISAKOVICS 
Synfleur Quality 
F S. Pat. OF 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 


_— 


a, a 





nw 
s 
= (S 


Synfleur’s most complete line of perfume materials enables manufac- 
turers to produce an up-to-date, popular line of cosmetics---our manufac- 
turing service is complete---we can render invaluable co-operation regard- 
less as to what the manufacturer may wish to make. We are giving in 
this insert a list of items which merit the utmost attention---just a few 
Synfleur indispensable perfume materials:--- 


JASMIOL-N-SYNFLEUR. The present scarcity and exorbitant price of 
Jasmine oils suggest a most careful consideration of this very 
powerful and sweet Jasmine blossom oil as well as the two Jas- 


mine materials which follow. 
Pounds $45.00 Trial Ounces $3.05 


JASMINE-C-SYNFLEUR. Liquid Concrete. Surpasses in quality many 
of the natural Jasmine materials listed at several hundred dollars 


per pound. Pounds $80.00 Trial Ounces $5.20 


JASMINE IDEAL-SYNFLEUR. A most intense, exquisite Jasmine fra- 


grance for the finest goods. Wherever the supreme character of 
the Jasmine blossom is desired Jasmine Ideal will be found indis- 


pensable. Pounds $165.50 Trial Ounces $10.55 


ORIENTOL-SYNFLEUR (Damascus Bouquet). One of our most popu- 


lar perfume materials. Thousands of pounds of this product are 


character combines the intense sweetness of the Rose and Jonquil, 
with the flowery charm of Honeysuckle and a touch of Jasmine. 


Pounds $21.20 Trial Ounces $1.55 


consumed by manufacturers all over the world. This Oriental | 
| 
| 
| 
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ORIENTOL-I-SYNFLEUR (Damascus Bouquet.) Imparts a very similar 
perfume character to that of Orientol above referred to and it is 
especially intended for creams, whether a fatty cream, a rolling 


massage cream or a non-greasy disappearing cold cream also 
called vanishing cream. 


Pounds $17.00 Trial Ounces $1.30 


ORIENTOL-E-SYNFLEUR (Damascus Bouquet). Imparts magnificent, 
enchanting Oriental perfume effects. Similar to Orientol only 


finer. Pounds $34.00 Trial Ounces $2.35 


ORIENTOL-S-SYNFLEUR (Damascus Bouquet). Unsurpassed for soaps 
and cheaper powders and endless toilet preparations excepting 
creams. Pounds $10.75 Trial Ounces $0.90 


NARCISSOL-SYNFLEUR. Very delightful flower oil imparting the per- 
fume of the fresh Narcisse blossom. Intense, rich and bewitching. 


Pounds $19.50 Trial Ounces $1.45 


SYRINGEOL-SYNFLEUR. An oil imparting the most intense freshness 
of the sweet Lilac blossom. Adapted for all toilet preparations. 
One of the most popular Synfleur perfume materials, universally 
employed,---thousands of pounds constantly used. 


Pounds $18.00 Trial Ounces $1.35 


| ROSOL-SYNFLEUR. Sweet Otto of Rose flower oil. Wherever fine 
| Otto of Rose effects are desired, Rosol will be found indispensa- 
ble. It gives supreme service for all perfumery purposes. 


| Pounds $39.75 Trial Ounces $2.70 
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RUBIOL-SYNFLEUR. Another delightful Otto of Rose flower oil, 
intended for cheaper goods. 


Pounds $17.80 Trial Ounces $1.30 
SWEET PEA-E-SYNFLEUR. Most intense Sweet Pea fragrance for the 


finest goods. Very extensively utilized for all perfumery purposes. 


Pounds $39.75 Trial Ounces $2.70 


SWEET PEA-SYNFLEUR. Very similar in flowery character to Sweet 
Pea-E, but cheaper. 


Pounds $32.75 Trial Ounces $2.25 


VIOLET PETALS-SYNFLEUR. The entire delightful fragrance of the 
Violet Leaf effect. Exceedingly popular. 
Pounds $34.75 Trial Ounces $2.40 


VIOLET FLEUR-SYNFLEUR. An economical yet charming Violet 
flower oil. Suitable for any perfumery purpose, excepting creams. 
Particularly valued in conjunction with powders. 


Pounds $15.50 Trial Ounces $1.20 
WALLFLOWER-SYNFLEUR. A delightfully fragrant and lasting per- 


fume oil enjoying much popularity everywhere. 


Pounds $38.50 Trial Ounces $2.60 
WISTARIA-SYNFLEUR. The sweetest and most powerful Japanese 


Wistaria blossom oil. Whenever a Japanese Wistaria perfume 
effect is wanted, Wistaria-Synfleur will prove indispensable. 


Pounds $36.00 Trial Ounces $2.50 
WISTARIA-I-SYNFLEUR. Similar to the above. Fresh Japanese Wis- 


taria perfume effects. Specially intended for creams. 


Pounds $36.00 Trial Ounces $2.50 


Synfleur Scientific Laboratories, Ine. 


Founded 1ss0, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Treas. 
Monticello, New York, U. $. A. 
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Canco decorated metal packages excel in convenience, 


utility, protection, beauty. That is, they excel 
in encouraging people to buy. 





HERE are times 
when it pays to 
change package dress. 


Anentirely new package may 
be in order—a change to tin, 
perhaps. 


Or the change needed may be 
in details of decoration, to 
simplify and bring up-to-date 
an old-fashioned label. 





Whatever the change, Canco 
men and equipment —Canco 
service—will take good care 


of all the responsibility you 
delegate. Canco packages 
have a remarkable record as 
sales helpers. 








This new Heide box is a good 
sample of Canco quality in lith- 
ography. An intricate and delicate 
design carried out perfectly. In full 
colors on the front cover. 


American Can Company 


NEW YORK CHICAGO SAN FRANCISCO 








AMERICAN 


et ASUiSHe,, 
1798 





LAVENDER DISTILLERIES 
at STAnoré ano Ferrassitrcs 
wow 

PARIS . 

LAVUTIER F1L8. 47. Rue oe Maubeuge 
LONDON €.€.1. 

LAUTIER F1LB LE 4 Denman Strect.. .. 
New-York: 

LAUTIOR FILS 47. CHF Gereet ° 


PERFUMER & ESSENTIAL OIL 
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NATURAL AND SYNTHETIC 


RAW MATERIALS FOR PERFUMERY 
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Telegrams 
LAUTIERFIS .NEW -vYORK 
j cu 
prone oeexman.{ $330 
ww 


LAOTIBR Pins © (2:5 


= VR 
MELBOURNE -RIO-DE-JANEIRO ote 


aE 47 CLIFF ST., NEW YORK. N. Y. 
CHICASO ACDRESS: 200 N. JEFFERSON ST. 


MOUSSE DE CHENE 


colorless, absolute 


CLAIR DE LABDANUM 


colorless, absolute 


MOREL @ CO. 
AURANTINE M. CO. 


for all Narcisse and Orange en 


JASMIN BLANC M. CO. 


for all Lily types 
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ISPLAY value is increased if your 

package is on top instead of inside 

the dealers’ show case. The neat, 

uniform package and the ease of dis- 

play afforded by the collapsible tube 

invariably insures a front position on 
the counter for your products. 


A. H. WIRZ, Inc. 


CHESTER, PA. 


Established 1836 Incorporated 1914 


NEW YORK OFFICE 
30 East 42nd Street 


CHICAGO BRANCH OFFICE 
Cooper & Shuesler, Jackson & Michigan 


| 
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ms Hundred Miles to 


Improve Your Pertumes! 


ODERN trans-atlantic argosies sailing from the 

French shipping centers can usually be counted 

upon to have a number of cases in their holds with a 
large S. C. U. R. branded upon them. 


These contain the well-known synthetic perfume 
materials of the SOCIETE CHIMIQUE des USINES 
du RHONE. Blended and tested by some of the fore- 
most chemists of Europe, they come to you direct— 
in original packages—ready to help put your product 
into the Quality Group. 


Let us tell you about our 


AUBEPINE LIQUID) CITRONNELLOL 
GERANIOL EXTRA = JACINTHE FLEURS 
RHODINOL I AND II 


Ask Your Chemist! 


RHODIA CHEMICAL COMPANY 
89 Fulton Street, New York City 
Chicago Branch Office: 180 No. Market St. 
Sole American Agents for the 


SOCIETE CHIMIQUE des USINES du RHONE 


Quality Unexcelled 
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ROCHESTER, NEW YORK 


CHICAGO BOSTON NEW YORK 
Chas. A. Rindell, Inc., 64 W. Randolph St. Harvey D. Bodwell, 170 Summer St. Wm. H. Green, 469-Sth Ave. 


CARTONS LABELS BOX-WRAPS 
LITHOGRAPHED 
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Containers 


That Sell 
Your Product 


The illustration 
below shows 
the Passaic 
Cosmetic Con- 
tainer using 
two tops and 
»ne bottom, 
The top lifts 
off easily mak. 
ing. a convent- 
ent box f 
othe 
ajter 
product has 
een consumed 


Has Your Container 
Advertising Valuer 


A container that will be left on the 
dressing table in full view has an 
advertising value for your product. 


But the Passaic Pedestal-type Con- 
tainer has more than that. It is so 
unique and so beautifully lithographed 
that it will remain on the dressing table 
as a convenient receptacle for hair-pins, 
etc., long after your product has been 
consumed. 


It has been so designed that by re- 


moving the cover and inserting it in the 
recess in the bottom of the base, it trans- 
forms the cover into a pedestal base 
and perfects a utility container of dis- 
tinction. It can thus be used as a pin 
box, soap dish, button box or for a hun- 
dred other things. The consumer will 
readily realize the utility of this pack- 
age and purchase another, and by the 
use of one base and two tops, they can 
create an elaborate receptacle as illus- 
trated above. 


Passaic Meta, Ware Company 


PASSAIC 


HOOGNHEDDAAVTAUNNNADAENANUUNENLODONNAUUNSANNOONANUERRESOOENNOAQDIONGATENOOUEGGOUONGNIUUNNLIOURSAUUUSINUOUENONOENOALENETTOOGTAUULETADUESN AAO MNA PRM TTU ETNA UAUU TUES TA ESATA 


NEW JERSEY 


Avucust, 1924 
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PRODUCTS 


crasss Je MERO & BOYVEAU 


Benard & Honnorat, Successors 


Established 1832 


FRANCE 






Oil Geranium African, 
Oil Lavender Alpa, 


guaranteed pure, for Extracts and Soaps, Tale and Face Powder. 


from our works in the Hautes-Alpes, obtained by steam distillation from care- 
fully selected parcels of Lavender. Our Alpa brand distilled from these plants 


has no equal for fine perfumes, toilet waters, creams. It has an ester test 
of 48%. 









A pure genuine oil, about 26% esters. 





Oil Lavender Flowers USP. 
EXTRAFLORS ODOROLS 


Recommended as meritorious bases to build the superstructure of a perfume in accordance with 
ideas dictated by individual requirements. 









Amber Chypre Bluebelle Lily of the Valley Loriganum 
FIXATIVES Matzouka Narcisse Ydalia SURFLEURS 
NATURAL CONCENTRATED FRUIT ESSENCES 


Guaranteed pure and made of the fruits judiciously 
selected, cultivated in the Grasse district. 











Tu 








Isle Saint Denis (Seine) Albert VERLEY’S France 


Renown. 
AROMATIC CHEMICALS FLORAL SYNTHETICS 
ALDEHYDES 100% PURE ALCOHOLS 
ARTIFICIAL FRUIT ESSENCES 


Extra Concentrated 





Alcohol Phenylethyl Extra 


Alcohol Tuberic produces new shades in Lilac, Lily, Violet, harmonizes excellently with Alcohol 
Phenylethyl 







Cyclo Geraniol extremely delicate odor, especially recommended for Muguet, Rose compositions 
to create original and novel notes. 


Farnesol fixative of great tenacity and delicacy, employed in small quantities, heightening 


and enriching the foundation of a perfume in an admirable manner. 





Nerol, and its esters, 







indispensable complement of Rhodinol in all preparations, absolutely organic 
product; has a chemical body and odor equal to the natural Nerol found in 
large proportion in the natural “Provence Rose.” 








Erste Tyroler Latschenol-Brennerei 
THAL-ASSLING Briider Unterweger TIROL, AUSTRIA 


CONIFEROUS OILS, GUARANTEED PURE 


Oil Pinus Pumilio, U.S.P., Oil Abies Alba, or Silver Fir Needle Oil, Oil Savin, Genuine, Oil Juniper, Natural, 
Twice Rectified, Terpeneless and Sesquiterpeneless. Siberian Pine Oil. Venetian Turpentine. 


6 Factories 13 Awards 


ABSOLESSENCES 
DELPHI PRODUCTS 


Natural flower extractions. Their moderate cost is designed to meet the requirements of perfumers who desire a distinct 


series of natural flower odors for their less expensive perfumes. They are readily soluble and represent a high degree of 
concentratiqn. 


Cassie Genette Jasmin Jonquille Mimosa Narcisse 


Orange Reseda Rose Tuberose Violet Flower Violet Leaf 


DELPHI PRODUCTS, Inc. 
95 Beekman Street, New York City 


Telephone—Beekman 1514 Cable Address, “Incense’’ 
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ANNOUNCEMENT 





Etake pleasure in announcing that Morana 

Incorporated has become the sole sales 
dient of our parent company, Etablissements 
Antoine Chiris, for the United States and 
Canada. 

















The arrangements made contemplate better and 
wider distribution of Chiris products on this 
side as well as most careful and satisfactory 
performance of all of our outstanding sales 
commitments. 

















Vanilla Beans are the only Chiris merchandise 
excepted for the present from the. exclusive 
sales agency conferred on Morana Incorporated. 








Our customers and friends may count on our 
aiding in every way to make these new arrange- 
ments yield results to their entire satisfaction. 

















The Same Since 1768 


CHIRIS 


Antoine Chiris Company 
147-153 Waverly Place, New York 
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An -Announcement 


E take much pleasure in advising our 

friends that, in order to facilitate our 
American business, we have appointed Morana 
Incorporated our sole sales agents for the 
United States and Canada. 


All inquiries and orders for Chiris products 
should now be sent to the Morana offices at 
either New York, Chicago, or Toronto, where 
they will be given prompt and careful attention. 





The Same Since 1768 


CHIRIS 


Etablissements Antoine Chiris , 









Sole Sales cAgents for the 
United States and Canada 
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The Same Since 1768 


OUNDED in Grasse, France, in 1768, the 

house of Chiris occupies the precminent po- 
sition in the essential oil and natural flower oil 
field, not only by virtue of its age and its experi- 
ence, but equally so because of the unimpeach- 
able quality of its products and the integrity of 
its dealings. 


The far-flung domain of the house of Chiris, 
dictated by its policy of either growing its own 
raw materials on its own plantations, or of col- 
lecting them at their primary sources, is reflect- 
ed by the Chiris affiliations at Grasse, Algeria, 
Sicily, China, French Indo-China, the Comores 
Islands, Madagascar, Reunion, French Guiana, 
Panama. It may indeed be said that the sun 
never sets on the house of Chiris. 


Sole Sales cAgents for the 
United States and Canada 


OANA 


GENERAL OFFICES 
118 E.27™ St. New York City 
PARIS 

28, Rue St Lazare 
CHICAGO 

19 S LaSalle St 
CANADA 
MORANA LIMITED 
42 Wellington St. East 
Toronto 
WORKS 
Elizabeth. N.J 
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The Same Since 1768 


O the user, the Chiris label on a product is 
an unquestionable and all-sufficient guaran- 
ty of quality. To the present non-user, acquaint- 
ance with Chiris products will mean a revela- 
tion as to the quality that can be, and is being, 
attained in essential oils and natural flower oils. 


In co-operation with the world-wide organi- 
zation of Etablissements Antoine Chiris, we are 
placing at the disposal of manufacturers of per- 
fumes, toilet preparations, soaps, and flavoring 
extracts a thoroughly seasoned, tested, and com- 
plete service—a service that is unique by reason 
of its scope. 


Sole Sales Agents for the 


United States and Canada 
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HIRIS Natural Perfume flower products are 
available to the perfumer in three different 

forms: as Solid Concretes, as Liquid Flower 

Concretes, and as Liquid Absolutes. Each form 

sounds the note of the flower in its pristine 

beauty and purity. 


Chiris Solid Concretes are, in reality, concentra- 
ted pomades. As such, they have certain inher- 
ent advantages over the conventional forms of 
pomades. 


Chiris Liquid Flower Concretes, which are self- 
descriptive, eliminate washing, a process that 
is frequently found inconvenient. 

Chiris Liquid Absolutes represent the highest 
concentration attainable in flower oils. 


4 Sole Sales Agents for the 
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United States and Canada 
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MORANA LIMITED 
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Toronto 
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Elizabeth. N.J. 
























From the foregoing it is obvious that the per- 
fumer is enabled to use Chiris Natural Perfume 
flower products in that particular form that 

| best answers his purposes. 

Chiris Natural Perfume Solid Concretes, Liq- 

uid Flower Concretes and Liquid Absolutes are 
offered in the following odors: 


Ambrette Muguet 
Cassie Narcisse 
Genet Oeczllet 
Jacinthe Orange 
Jasmine Reseda 
Jonquille Rose 
Mimosa St. Jean (Immortelle) 


Mousse de Chene Violet Flowers 
Violet Leaf 


We shall be glad to send samples and prices of 
any of the foregoing promptly upon request. 
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8) Bruno (ourt, S.:A. Grasse, France 


Economy 


——— ee — 


IGH odor value is the predominating char- 

acteristic of all Bruno Court natural flower 
products. The inclusion of a Bruno Court prod- 
uct in the formula is a guaranty that the note 
to be sounded by that product will be given the 
utmost expression. It is this that makes Bruno 
Court eateons such inherently economical prod- 
ucts to use. 


Bruno Court Jasmin, Rose, Orange, Violet, 
Tuberose, Reseda, Cassie, Lily of the Valley, 
and Jonquille are deservedly popular among 
perfumers to whom quality is ever the primary 
factor in selection. They render an exceptional- 
ly high degree of service at a remarkably low 
cost. 


ee 


We shall be glad to send samples of any desired 
Bruno Court products promptly on request. | 


Exclusive cAmerican Agents 
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» DISVINCTION 























N choosing perfume bottles, 
their ultimate setting should 
not be lost sight of, for the abil- 
ity with which a perfume bottle 
“fits into the picture’’ exercises 
an important effect upon the pres- 
tige of its contents. A bottle of 
cut Bohemian crystal glass har- 
monizes with the most exquisite 
surroundings without clash or 
discord. 


The bottle shown, No. 08508, is 
one of the many styles included in 
our display of French and Bohe- 
mian glassware in our New York 
offices. A cordial invitation is ex- 
tended to examine this display 


GENERAL OFFICES \ 
118 E.27™ St. New York City 
PARIS 
28, Rue St. Lazare 
CHICAGO 
19 S. La Salle St 
CANADA 
MORANA LIMITED 
42 Wellington St. East 
Toronto 
WORKS 
Elizabeth. N.J 























7 Exclusive American “Agents 
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Christo Christoff  Kazanlik, Bulgaria 


Otto of ‘Rose 


N all lines of products, certain brands are the 

recognized measuring sticks of quality. In 
Otto of Rose, Christoff's CXC brand 1s the gen- 
erally accepted standard. The prevailing condi- 
tions in the Otto of Rose market make this pre- 
eminently a time for comparing first and then 
buying. Christoff’s Otto of Rose is sold only in 
sealed, original coppers containing either 4, 8, 
16, or 32 ounces. Sample and price sent prompt- 
ly on request. 
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_ us help you to improve 
| your package. We are 

experts in our line. Always 
something new and distinc- 
tive. Get in touch with us 
(telephone Vanderbilt 0321- 
(322) and we will have a 
capable and practical repre- 
sentative call on you. It 
will be to our mutual advan- 
tage. Samples gladly sub- 
mitted. 





} One of Our New Styles. 


Our 1098—3% oz., Toilet, with 
1095 Stopper, frosted. We also 
make this style in % and 1 oz. 
Perfume and 8 oz. Bulk. 


: CARR-LOWREY GLASS CO. 


MAIN OFFICE: BALTIMORE, MD. 


NEW YORK OFFICE CHICAGO OFFICE 
41 E. 42nd Street 1944 Conway Bldg. 
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New Synthetic Flower Oils 


Ambre Powder Ciprice Narcisse Flor 

Aurantine Dianthus Flor Oeillet Flor 

Aurantine Savon Floreal Opoponal 

Benol Giroflee Flor Original Flor 

Centiflor Lilas Flor Real Violet 

Chevrefeuille Lilas No. 72 Rose Safranos 

Chyprol Lyrose Rose Rouge 

Cytheria Muguet Flor Sweet Pea Flor 


Specialties 


Ambrettol (Muse Ambrette) 


Heliotrope Concrete 
Oleo Musc 


Violette: Alpha, Beta, Keton, Methy! 
Geranium Leaves artif. 


Acetate Eugenol { fixateurs 
Acetate lsoeugenol ) modernes 


Rose Alpine 
Tilleul (Hydroxycitrsnellal) 
Vanilline 


Jasmone 
lsoeugenol 


Irisolette pure 100% 
Linalool 
Linalylacetate 
Linalylformiate 
Methylanthranilate 
Neroli synth., M & B 
Phenyl Ethyl Alcohol 


Acetephenone 

Aubepine 

Benzyl Benzoate 

Bouvardol 

Cinnamic Alcohol from Sytrax 
Citral chim. pur 

Citronellol 





HLETHALE 


Atel bes 


Civet Liquid Phenyl Ethyl Benzoate 

Cyclamol Phenylacetaldehyde ' 
Eugenol Rodinol 

Geraniol Salicylate of Amyl 


Skatol 100% 
Violet Blanche 
(Methyl Heptine Carb.) 


Geranylacetate 
Geranylformiate 
Jasmin No. 74 


We ask the American Perfumers to consult us in the event 
they desire to put on the market a new perfume, and we shall 
then be glad to submit them samples of New Modern Basic 
products to serve as a foundation, and to give a special char- 





acter. ° 7 
odor of Fresh Narcisse Flowers. 


TH. MUHLETHALER, SOCIETE ANONYME 


| 
A perfect reproduction of the | 
Nyon, Switzerland 





Exclusive Representative in the United States and Canada 


Orbis Products Trading Co., Inc. 
| 


215 Pearl St., New York 


(See our ad on page 110.) 
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TOMBAREL FRERES 


GRASSE 


Originators of “Supreme” Quality 





Season’s Products 


New Crop 
Now Ready 


NATURAL FLOWER ESSENCE 


Jasmin Absolute Supreme 


Rose Absolute Supreme 

Rose Solid Concrete 

Rose Pomade Extra Saturated 
Rose Water Quadruple 

Oil Geranium sur Roses 


Oil Sandal sur Roses 


Gm OO 
Orange Absolute Supreme ee Cg pe eo 


Orange Solid Concrete ofthe Aight RP... 


Orange Pomade Extra Saturated G) | 
RASSE (FRANCE) } 

cucneneneneanin => eX | 

NATURAL ESSENCE ABSOLUTE | f 


Fleurs de Oranger Absolute Supreme 4 oe 
Fleurs de Oranger Feuilles Absolute 











Orange Flower Water Quadruple 
Oil Neroli Bigarade Petale 


Oil Petitgrain de Grasse 


: On 
(sur Orange Flowers) es 


ABSOLUTE 


TOMBAREL FRERES | 


GRASSE (France) 


Oil Petitgrain French 





—Quotations on Request— 


Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl Street, New York, N. Y. 








Ee 2 
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A good nose is rather to be 
chosen than great riches. 


A good nose is something 
more than polariscope and 
balance—more than alembic 
and beaker. 


A good nose says of the cheap 
and nasty: “they shall not 
pass!” 


—but,if you have neither nose 
nor instruments, then remem- 
ber, that our tests are sound, 
exacting, conclusive—you may 
safely draw from our stock. 


M. L. BARRETT & CO. 


Importers 
ESSENTIAL OILS SYNTHETICS BOUQUETS 


233 West Lake Street, Chicago, Illinois 
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QUALITY 


GERANIOL 


HIGHEST PURITY 





There are as many qualities of Geraniol as prices. 
Pure Geraniol should be free from Citronellal, 
terpenes and unpleasant camphor-like odors. Ger- 
aniol, when pure, acts as a carrier for fine per- 
fumery flower products and blender for synthetic 
aromatic bodies. Geraniol as manufactured by us 
will prove our contention, pure Geraniol has merit. 


The Pound, $6.00 


AMARETTE 


An odor creation that ts essentially fragrant and 
refined. Blends very readily in bouquet types. Oil 
Amarette ts particularly adapted for toilet powder 
requirements and imparts a finishing touch whether 
used alone or compounded with other materials in 
the perfumery laboratory. If you wish your prod- 
ucts to equal the best American or foreign odors 
use Amarette. 


The Pound, $14.50 






pecialties 
Each a Leader in its Class 
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HELIOTROPEN 


HELIOTROPE CONCRETE 





A_ true-to-nature interpretation of the Heliotrope 
odor, Indispensable as a binder, adding flowery 
sweetness wherever introduced. In concrete form 
Heliotropen is far easier to handle than ordinary 
crystals. It is non-irritating and can be used to 
great advantage in the compounding of all odors. 
pe to Jasmin and Rose, a sweetener of paramount 
value. 


The Pound, $6.50 


JASMIN ALBA 


Not the cheapest but the best. Has the true sweet, 
wary odor of the White Jasmin flower. Most 
Jasmin on the market reminds one of the odor of 
Benzyl Acetate. Our Jasmin is free from this 
odor. It is flowery, it is sweet, it ts lasting and 
true to its name, 


The Pound, $28.00 


RHODINOLV.D. 





The chemistry of Rhodinol is still in dispute, but there is no dispute about 
; our Rhodinol being uniform, free from weedy by-odors, and of superior quality. 


VAN DYK & COMPANY 


6 Platt Street 


Founded 1904 


New York 


In making perfumes with Denatured Alcohol, insure the quality by specifying Van Dyk & Co.’s Brand Diethyl 


Phthalate. 
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Watch Case Vanities 


Doubles and Triples 


RECE Thin Watch Case 


Vanities in the popular 2 in. 
and 2!4 in. models are proving 
' 





to be extremely popular in both 
double and triple models. 


In all finishes. Spring button 
catch. Refill arrangement. Full 
size compacts. 


Offered in complete packages 
under your own name. 


Samples and Prices 
To the Trade Onlv. 


Ask to see our 


New Texture Compacts — 


rouge and powder 


The Trece 


130 Willis Avenue 


Double 2 in. 


Triple 2 





In. 
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’ To the Trade 


American Medical Association un- 
truthfully and unfairly indicts the 
whole industry. 


All cosmetics are not injurious to 
the skin, as products made under proper 
supervision and with pure raw ma- 
terials are very desirable. 


| N its outburst against cosmetics, The 


Trece Laboratories guarantee abso- 
lutely all products manufactured to be 
free from any lead, arsenic, antimony, 
or other products injurious to the 
health of the skin. All of our custom- 
ers are protected with such a guarantee 
at all times. 


y t ——___—_—_—__—_—__ oe — 


Trece products are manufactured for the trade only. 


> | Laboratories 
New York City 


23 
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Metal Goods of Quality 


Perfume Bottle Caps—Special Designs and 
Finishes 


The only really satisfactory refill de- 
vice. No loose parts—always in place. 


Double Vanity Cases 2” and 21,” 
su 9g" 


Single Vanity Cases 114”, 2” and 


91/" 
2% 
la 


New “Convex” Design 
Single and Double 2” and 214" 
Write for full information. 


Beautiful engraved designs to 
order. 


Lipstick Containers 
All Sizes 


This big plant of the Bridgeport Metal Goods 
Manufacturing Co. is completely equipped to 
manufacture metal goods of all descriptions. 
Special designs. All finishes. If you have a spe- 
cialty to be made send blue print or sample for 
quotation. 


The Bridgeport Metal Goods Mfg. Co. 


Established 1909 


Bridgeport, Conn. 


























Bodies 


and cheerfully submit samples of the following: 


HEIKO CARNATION MALMAISON 


True to nature, a new carnation based on extractions from 
our own extensive plantations. 


HEIKO-DATURA 


New base for modern Perfume in the oriental line. A true 
rendering of the perfume of the Datura Arborea L. Heavy 
sensuous odor of great strength. 


Surprising effects can be obtained by incorporating these 
bases in your creations. 


HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


52-54 CLIFF STREET 





= FACTORIES OF 
HEINE &Co. LEIPZIG 





Perfumers Raw Materials. 
Natural and Artificial Flower Products 


Aromatic Chemicals,Essential Oils 


HEINE & CO. 
NEW YORK 


52-54 Cliff Street 


FACTORIES: 


NEW YORK LEIPZIG GROBA “its: GRASSE 


U.S.A. Germany Germany France 


TELEPHONE: CABLE-ADDRESS: 
BEEKMAN i535 HEIKO NEW YORK 





HEIKO-LILAC “A” 


HEIKO-JASMINE 


HEIKO JASMINETTE 
WHITE 


HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


92-54 CLIFF STREET 
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“Over a Century of Service and Progress” 1924 


We have consistently maintained 
that high standard of quality which 
first caused so many leading man- 
ufacturers to adopt 


ISCO SILVER TALC 


as a base for their product. 


You may draw upon stocks in 


New York Dallas Boston Kansas City Baltimore Pittsburgh 


Philadelphia Chicago Cleveland San Francisco Los Angeles 


INNIS, SCPE(DEN SCO. 


“ INCORPORATED 


MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 
45 CLIFF STREET NEW YORK CITY 
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OFFICE AND FACTORY 
429 W. Superior STREET 
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MY SY Saw 


| S your label inviting or is it a mere identi- 
f.cation mark? 


Very often perfumers are too close to 
their own problems to find a ready solu- 
tion for them. In such cases the disinter- 
ested advice of a competent manufacturer 
of labels with a perspective gained from 
years of experience is often of consider- 
able value to perfumers in their search for 
new, inviting, artistic and sales-producing 


labels. 


For perfumers in the West and Middle 
West our Chicago branch is well equipped 
to render complete service. 


Richard M. Krause 


130 West 42nd Street 
NEW YORK 


CHICAGO BosTON 


BOTT Ra NRC ARORA CAR RRC aR REO ARO REAR OA a Oa Ea a a aR EN Oa 








A ie 


SBIR 


di 
v 


* 


v 


ads 


A 


BCBS 


7a) 
¥ 


AaIaS 
Vap 


? 


5 


YA TOSCO SIO OIC) 


aie 


PCG 


a 


GOS 


@ 





i. 


ve 


aS 


v 


9 


5 


ia eae ae 


PGE 


6 


5 


PRB 


ro 


450 LitTLE BUILDING 
R. A. BowMan, Representative 
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Gentility 


since time immemorial has always 
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been associated with the delicate 
odor of flowers. 
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Alderman-Fairchild containers are 
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manufacturers as a means of identi- 
fying their product through distinc- 
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serve you? 


Alderman-Fairchild C Og 
Container Craftsmen Rochester, N. Y. 
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| Societe Anonyme des Etablissements 


ROURE-BERTRAND FILS, GRASSE 


ORRIS FLORENTINE Concrete 


and 


OrRIS ABSOLUTE 100% . 


AN SEIS 


Ty 
Cg 


Tat apa ele = 
Se aa eoee oy 


These products are manufactured exclusively from 
carefully selected raw material. Our production, 
uninterrupted and constantly increasing for half a 
century, has today become of great importance, and 
guarantees the uniformity of our Orris products. 

We offer only ‘‘one quality’ and at the lowest pos- 
sible price consistent with the quality. 


OUR OWN DISTILLATION: 


Patchouly, Lavender (30 to 53% ester), Aspic 
(French) Petit Grain de Grasse and African, Neroli 
Petales Extra, Bitter Almonds S. A. P. and Thyme 
African (20 to 40% Phenols.) 


aN )/ 
A 


yx 


Shipped directly from point of origin by our own agents: 


Bois de Rose Vetiver, Bourbon 


Geranium, Bourbon Ylang Ylang, Bourbon 


Nal 
ry FOSSA 


Kananga (selected) Ylang Ylang, Nossi-Be 


ROURE-BERTRAND FILS, Inc. 
461 Fourth Avenue New York 


> 
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Etablissements 


Justin Dupont 


Argenteuil (S. & O.), France 


JASMIN INVAR d 
JASMIN D : 
: JASMIN NOUVEAU : 
: JASMIN SAUVAGE 


A complete collection of artificial Jasmins and each 
3 one offering to the perfumer a slightly different char- 
acter of the Jasmin flower. 


Due to the extremely high prices of natural Jasmin 
flower products these synthetic creations should prove 
of special interest. 


Neo ENT War shyte 
ie Ken sD (7 i 


Jy 


Fleur d’Oranger Invar 


Remarkable for its refreshing odor 
and delicacy. Will not discolor 
and is wholly soluble in alcohol. 


XX 


a \/ 


LPIA 
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Samples and Quotations on Request 
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JUSTIN DUPONT, INc. 


461 Fourth Avenue New York 


See eT SS =e! | 
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OIL YLANG YLANG 


(MADAGASCAR) 


OME years ago we introduced on the 
American market Oil Ylang Ylang 
Madagascar, an oil produced by a coterie of 
French distillers located in Madagascar and 
Nossi-be who were devoting themselves to the 
production of the finest oil producible. 


Their determination has never faltered and 
they have kept pace with every technical ad- 
vance in production and distillation, discarding 
all inferior flowers and selling under their brand 
only the best fraction of the oil distilled. 


This oil has been and now is distributed ex- 
clusively by Ungerer & Company and should 
not be confused with the ordinary commercial 
grades of Nossi-be or Madagascar oil which 
have since come on the market and which are demonstrably inferior, 


even by a superficial test. 


We are also headquarters for the finest 
grades of Bourbon Ylang Ylang 


UNGERER & COMPANY 


NEW YORK 
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WINDELL BROS. fully 
value the complete 
confidence implied Tne are 
patronage of the leaders in 
the perfume industry. They 
DUO TaUHU UR Mmosel com ena rary) erent! 
for public patronage in 


SS aTieal mek laee 


alte eae 


style of da 


SWINDELL BROS. 


BALTIMORE, MD 


NEW YORK OFFICI OO FIFTH AVENUI 
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Bottles which brilliantly 
reflect the perfumer’s 
purpose—made only from 
covered pots, insuring 


highest quality. 








3% oz. Toilet Water 
No. 801 
Stopper No. 412 


MILLVILLE BOTTLE WORKS 


Main Office and Factory 


MILLVILLE, N. J. 





NEW YORK PHILADELPHIA CHICAGO BOSTON SAN FRANCISCO 











BRANCHES: 


New York, N. Y. CINCINNATI, OxnIO 
PHILADELPHIA, Pa. GRAND Rapips, Mic#. 


MitwaukKEE, WIs. ATLANTA, GA. 
St. Louis, Mo. Omana, NEB. 


Los ANGELEs, CAL. LouisviLuz, Ky. 
HaMMonpD, IND. MINNEAPOLIs, MINN. 


PittsBuRGH, Pa. Boston, Mass. 
Burra.o, N. Y. Cuicaco, ILL. 


LawrencebBurG, Inp.,U.S.A. 











Produced by 
SERVICE DEPARTMENT 





he 
American Perfumer 
and Lapentne! Ot Cree 


14 Chiff Street, New York 





a eee at si 


Hayne’s Horseless oe ee Modern Pleasure 
; ; vt ’ 
Carriage, 1893 teat? ; . Automobile 


“a . a toilet goods dealer finds that a perfume 
has been made with pure grain alcohol (either 
plain or specially denatured) it is convincing evi- 
dence that the perfume has been carefully made. 


Tue Rossviite Company 
) 


cae 7 
een AAS 
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SHEFFIELD 
For your business’ sake | TUBES 


Specify 
The best known— 
SHEFFIELD TUBES : the best liked. 


You'll find them 
Everywhere. 


Quality is always 
several strides 
ahead of our 
price. 


May we send you samples? 


New England 
Collapsible Tube Co. 


O . 
ve Home Office and Factory No. 1 
New York Office é; = 
: New London, Conn. 
is located in ; Phones: 1224 and 1225 
The Liggett Building : Chicago Factory No. 2 
41 East 42nd Street 3132-3134 South Canal Street 


Phone: Murray Hill 7817 es 3 : 
Chicago, Illinois 


Telephone: Boulevard 1960 
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NAARDEN CHEMICAL WORKS 


NAARDEN, HOLLAND 


WW SY Se Se Se SMe We ee ie Se Se Se ee Me 


Synthetic Aromatic Chemicals 


Essential Oil Derivatives 


ISO EUGENOL 


Aubepine Geraniol 


Wy 
ey 


Ye Me Wes 


(Made from Anethol) 


Benzyl Acetate 
Benzyl Benzoate 


(Extra Fine) 


Heliotropine 


Citral 


Bromstyrol Linalool Bois de Rose 
Rhodinol Jasmindol 
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Sole Representative in the United States 


P. R. DREYER 


15 Platt Street, New York, N. Y. 


WWW WY WW SY SY SUSY SUL SI Se SU Se Se We Ue SUSU Sve USS Sz”Szs vtec S“Su «SUE 


Cc. A. SENGER 
22 W. Kinzie St., Chicago, Ill. 


Wy 
SE A 


wv 


Western Representatives: 
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BERTRAND FRERES 


Natural Raw Materials 
for Perfumes, Soaps, Ete. 


ETABLISSEMENTS 


BERTRAND. FRERES nS 


Specialties: 
FLOWER CONCRETES 
Liquid and Solid 


Absolutes and Pomade Concentrations 
Oils: Lavender, Rosemary, Spike Lavender, Thyme (White and 
Red) Neroli Petals, Petitgrain, Vetivert Java, Geraniums, Roses 
Resinoid Oak Moss, Etc. 


BERTRAND FRERES 


Established 1858 
GRASSE, FRANCE 


Sole Representative in the United States and Canada 


P. R. DREYER 
15 PLATT STREET NEW YORK, N. Y. 
Western Representatives: 


C. A. SENGER 
22 W. KINZIE ST., CHICAGO, ILL. 
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PILAR FRERES 


Grasse (A-M) France 


Established in 1822 


Offer at Attractive Prices 





Natural Flower Products 


Absolutes and Superessences 


MOUSSE de CHENE Liquid Colorless 
A Most Intensive Colorless Product 
VIOLET LEAVES Colorless 
A Specialty of Ours That Is Unequalled 


Samples and Prices Gladly Furnished by Our Exclusive Agents 


O. A. BROWN COMPANY, INC. 


246 Pearl Street, New York 











Importers of 


Perfumers Raw Materials 








Special 
FIXTONER 
Not only fixes, but will tone up your product that doesn’t round out 
as it should. 


MAO LIQUID COLORS, Imported 


The most satisfactory colors. 


READY FOLDED FILTER PAPER 


Especially for Perfumes and Extracts. Rapid and clear. 



































































Aucust, 1924 AMERICAN PerFUuMER & EssenTIAL O1n REvIEW 37 
an — oT My 
x ~ 
ne \ e vt | C a | Wo rl S Do ‘s 4 
ue 29 Aknek 
— 5 
Sel Ae 
RAO ERE 0 
TTT EN Seo A iy PANIIT 
2 s | 
Yy : S 
T Km» Dubendorf-Zurich Sy y o 
¥ j | Qn Dm Switzerland any eye 
, ouch ineeeel kan LPS 
ae Q Md QUT =r) —T Are 
AEN TI l= 
hg 
ANN 
‘ Essbro Narcissus “Flora” ne 











Is a most delightful type of Narcissus. 


99 







Essbro Honeysuckle “Flora 


True in odor to the natural Honey- 


suckle. 











Essbro Persian Lilae “Flora” 


Surpasses all other similar products. 
Will not discolor in powders or creams. 






Essbro Jasmin “Flora” 





The best substitute for the natural ever 
produced. 


Let us send you a sample. 
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ee 
Oval Boxes 








* J HE increasing demand for powders 


in loose form prompted us to specialize 
in the creation of artistic paper boxes 
especially adapted in size, in shape and 
in beauty for this purpose. 


Win. Buedingen & Son. 


Ps 5 Soman toate aides 
NEwyornK ROCHESTER LosANGELES 


30 East42ndSt. 1500ClintonAveN-MainOffice 315 West 6th Street 
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ROSE 
CENTIFOLIA 


HE ideal base for a true Red Rose 
perfume. 


Rose Centifolia imparts the powerful 
refreshing and exquisite fragrance of 
the American Beauty Rose. 


Rose Centifolia works equally well in 
fine Creams and Powder blends, 
well as in the finest perfumes. 





SYNTHETIC AROMATIC CHEMICALS 
(Rose products ) 


PHENYL ETHYL ALCOHOL 


One of the main constituents of the 
Natural Attar of Rose. 


PHENYL ETHYL PHENYL 
ACETATE 


A crystalline product, having a faint, 
rose-like odor and possessing great fix- 


PHENYL ETHYL ACETATE 


Has the sweet, refreshing and some- 


ing qualities; useful in Rose, Jonquil 
and Narcisse blends. 


PHENYL ETHYL BUTYRATE 


what fruity odor of fresh Rose leaves. 


PHENYL ETHYL 
PROPIONATE 


Similiar to the Butyrate, but more mel- 
low. Added to Rose blends, it will im- 
part the sweet, refreshing yet soft per- 
fume of the Red Rose; also essential 


ingredient for fine Strawberry and Peach 


On account of its high purity, the pro- 
duct has a strong odor of freshly cut 
Rose leaves. Used in Raspberry Flavors, 
it will improve both aroma and flavor. 


GERANIOL ROSE 
CITRONELLOL, extra pure 







RHODINOL ROSE 


Flavors. 


THE 
C. E. ISING 
CORPORATION 


MANUFACTURING CHEMISTS 


FLUSHING 
NEW YORK 
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WANGLER-BUDD CO. 


INCORPORATED 
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Successors to 


JULIAN W. LYON & CO. 
INCORPORATED 
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Essential Oils — Finest Quality 


Natural Pure Fruit Essences 


Oil of Patchouly — Old 
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WANGLER-BUDD CO. 


INCORPORATED 


ange 
| 


Successors to 


JULIAN W. LYON & CO. 
INCORPORATED 
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Cable Address 35 FULTON STREET Telephone 


*“Julyon” New York Beekman 3040-3041-0657 


NEW YORK 


Chicago Office: Hee oon Memphis Office: 
. » Son 

A. C. DRURY & CO. ——— LILLY BROKERAGE CO. 
420 Rush Street 689 Drexel “Building 472-480 Union Ave. 


Telephone: Central 2349 Telephone: Lombard 3610 Telephone: Main 5127 
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POLAK & SCHWARZ LTD. 


ZAANDAM and HILVERSUM 


(Holland) 
BOIS-COLOMBES 





Essential Oils 
Aromatic Chemicals 
Flower Oils 


a 
} 
Rea Tltn atl ens 


Exclusive Agents for United States and Canada 


WANGLER-BUDD CO., Inc., 35 Fulion St., New York _ 
Successors to JULIAN W. LYON & GO., INC. § 


Chicago Agents of Wangler-Budd Co., Inc. 
wae eh) ek ee ae On oe 
420 Rush Street, Chicago 
Phone Central 2449 





ee 


We keep Stocks at New York and Chicago of: 


Alcohol C8—C 12 Citronellol Juniperberry Oil Muse Keton 

Aldehydes C8-—-Ci8 Cognac oil Lilac Flower Oil Muse Ambrette 

Anisic Aldehyde Geraniol f. Citronella Lily base Nerol 
Benzalidenaceion Geraniol f. Palma Rosa  Linalool!l Phenylethylacetate 
Benzylacetate Geranylacetate BUT rea rt Phenylethylalcohol 
Benzyibenzoate Heliotropine Methyiheptincarbonate  Phenylacetaldehyde 
Benzophenone Heno de Padua Methylparacresolether Rota a ela 

Olt ctal ome Ue lah zac Hyacinth absolute Meihylanthranilate Scatol 

Cinnamnic Alcohol indal Musc Xylol Violet 100 °%/, fal! kinds) 





a 
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The Federal Products Co. 


Pertumers’ Alcohol 


PURE—190 PROOF—U. S. P. QUALITY 
ALSO DENATURED IN ALL FORMULAE 


“MODEL GRAIN DISTILLERY” 


The Federal Products Company 
Industrial Alcohol Plant No. 19 
CINCINNATI, OHIO 


Sales Offices————Branch Warehouses 


229 RACE STREET, © 180 NORTH MARKET STREET, 
CINCINNATI, OHIO CHICAGO, ILLINOIS 


71 WEST STREET, 507-509 SOUTH MAIN STREET, 
NEW YORK, N. Y. ST. LOUIS, MISSOURI 

541 SENECA STREET, ‘ SCRANTON ROAD & GIRARD 
BUFFALO, N. Y ‘ AVE., CLEVELAND, OHIO 


S. E. COR. DUQUESNE WAY ‘ DELAWARE AVE. & GREEN 
& BARBEAU STREET ST., PHILADELPHIA, PENNA. 
SBURGH, PENNA 
PITTSBURGH, PE KREKEL-GOETZ SALES & 
1044 UNIVERSITY AVE. C yw SUPPLY CO., 
ROCHESTER, N. Y¥ x GRAND RAPIDS, MICH 





| 


| 
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b. $80 Very distinctive and desirable Oz. $5.25 


PIERRE LEMOINE er CE. Inc. 


294 PEARL STREET NEW YORK, N. Y. 
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OIL NARCISSUS 


66 99 
Lb. $48 i. as Oz. $3.25 


Most wonderful character of 
the modern type with excep- 
tional lasting quality. 


OIL NARCISSUS 
“GRASSEFLEUR” 


HUUULASEALEDELLEUUU04N40000UONNELENENUQUOUUERENGOUUUUOUULOOUEDLENUNUAOULEUEOEDENAESSAUUN UOORCNGNNNNNNONOOUELEONNEANT AANA ALAA AANA 


interpretation of Narcissus. : 


UNE 
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TT \cu4u04UUUUUUUUOUUUUUURUUUUONANLANNANENURLUUOLOLOANANANOQN4QQ4440ULUUUUUNRAENARANUANANEN4QN50000000]10000404014400Q00000Q0044000009090844044S000U000400000000800E0000440408000/000000808DOUOQOGAQUANLGONOCOOUOCOONOUOOUNLOUONUOOUEGDOOALLAOO AAALAC 


Both products should be blended with 
Tinctures of Ambergris and Tonquin Musk. 
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Quality Products at Quantity Prices 


VANITIES 


SINGLE DOUBLE 
AND TRIPLE 
PLAIN OR HAND PAINTED 











But all with that touch of 
originality that has made Bee 
Dee Kay Products the talk of 
\merica. 


Every piece made in our own 
laboratories of the finest in- 
gredients obtainable. 


COMPACTS 


In any size, shape or 


shade 


Put up under your own label 
or ours, or in bulk, as you 
prefer. 


A special department devoted 
to studying the needs of the 
manufacturer will gladly fig- 
ure with you on a quantity 
production basis. 





K 320 
(illustration in exact size) 


\ very clever swinging mirror vanity 
exclusive with us, in either 2 or 2% inch 


size. 


WRITE TODAY for samples and special prices. 


B. Kronish & Bro. 


FT LISI 


A COMPLETE LINE OF 


BeaeLexk — TOILET ACCESSORIES 
PSTICKS. RO ANO MADE OF FINEST 

Fact Powo0 DER COMPACTS INGREDIENTS 
WAIL BEAUTIFIERS 


Hand maids to Beauly” 
SHAMPOO, ETC 

HAND PAINTEU AND DECORATED 

VANITY CASES hee, 

SPECIAL DESIGNS TO ORDER Dey 79 Des Kea y % 

t, rboratorie . 

ree | 


cae 


35 EAST 10th STREET, NEW YORK CITY 








Over 150 Original Hand Painted Designs 
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A. MASCHMEYER, JR. 








AMSTERDAM (OMVAL) HOLLAND Established 1899 
j MANUFACTURER OF 
| HIGH-CLASS SYNTHETICS and AROMATIC CHEMICALS 
INCLUDING HIS WELL KNOWN SPECIALTIES: 

ROSE CENTIFOLIA “AMODOR,” JASMIN WHITE EXTRA, NEROLY SYNTH. EXTRA 

Ama 
‘deading 
EO eO IR 

AMBRE A. AND N. of world wide ROSEPHENON EXTRA 

Cyctia 100% ee RHopoL EXTRA 

Musk AMBRETTE 100% RHODINOL 

PHENYLETHYLALCOHOL C. P. IONONES—ALL GRADES 

ALDEHYDES VERT M. 


IMPORTED LANOLINE 


GOLDEN FLEECE BRAND 


, ANHYDROUS AND Hyprous IN Various PACKINGS 





IMPORTED TERPINEOL 
LIENAU & CO. 
Samples on Request 


EXCLUSIVE AMERICAN AGENTS 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


CHICAGO BRANCH LOS ANGELES BRANCH 
217 E. Illinois St. 414 N. San Pedro St. 
BOSTON BRANCH 
305 Congress St. 
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INFORMATION 


How would you like to have a well-qualified | 
expert come in and help you on a knotty | 
manufacturing problem? | 


We maintain an information service for 
just this purpose. 


OO OOo Oe OOO OH HOB OH OH OOH OH OHO OOH OO OHO OO OOD 


Its aim is to give impartial information 


a3 and practical help to makers of perfumes, | 
ye cosmetics, toilet preparations, etc., irrespec- | 
8h tive of buying connections, and without | 
= obligation of any kind. 


Especially at this season, when far-seeing 
manufacturers are bending every energy to 
better their products and broaden their 
lines, this impartial service will be appreci- 
ated. 


A. L. van AMERINGEN 


Sole United States Representatives 
for Marey & Cie., Paris, France 


15 Irving Place, New York City 


180 N. Market St., Chicago 
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l’ola Narcissus 

Vola Jonquille 

Ve Vola Tuberose 

, V Vola Lilyfol 

Jasmin White ( Jasmin absolut Vola Viole Vola Carnation 
Veroli White C Essence of Stile Ve ne Helio Vola Violet Leaves 
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Essence of Carnatt and Styrax la Hya inth. ‘ola Fleurs d’Oranger 
Phenyl Ethyl Alcohol Ylang Ylang Bourboi la Jasmin 
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INVITATION 


| We invite you to use the van Ameringen 
| information service. 
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If you are developing a new product or 
improving your present one, call upon us 
to co-operate. 


$2 


JV 
A 


AS}. 


The men who respond to these service 
requests are experienced and resourceful. 
They will sit down with you, discuss your 
problem and help you work out a solution. 
You can rely upon them for accurate, hon- 
est information. 
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We invite you to avail yourself of this 
service. 
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N A fresh viewpoint often levels a big 
obstacle. Use this coupon. -~ 
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- We would like to know how your 
- unbiased information service can help us. 


a Please get in touch with 
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and wherever alcohol is used 
specify 
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ALCOHOL 


A Berg product, consistently dependable, made in 
every authorized formula. 


Our warehouses are located at strategic points, as- 
suring you fresh stock at short notice. 


Get our prices on formulae 
39, 39A, 39B or any others 


DAVID BERG 


INDUSTRIAL ALCOHOL CO. 


Delaware Ave. and Tasker Street 
dag Pa. 
New York C't 
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“FN Trade Mark 


EconomicaL, Lastinc, Katcuy Opeurs 


for 
PERFUMES, POWDERS, CREAMS, Ete. 


pe UME Bases manufactured from the highest quality Imported Natural 
and Synthetic Raw Materials. They meet the requirements of the most 
exacting Perfumer, as they produce in the finished product a flowery fra- 
grance, sweetness and permanence of odor, obtainable only from such 
properly blended bases. 


PERFUME & TOILET 
WATER BASES 


CRABAPPLE BLOSSOM 
CARNATION SPECIAL 


Registered 2 


BARBER SUPPLY 
SPECIALTIES 


EAU D QUININESPL. 
EAU DCOLOGNE SPL. 


POWDER ODEURS CREAM ODEURS 


AZURAL 


AZURAL OF 
CAMILA 


bd 
CLOVER ‘ 


IDALIS 

JICKEY 
L’'ORIENTAL 
FLEUR DE MAI 
ORGEOL 

MYLISS 

NARCISSUS SPECIAL 
HONEYSUCKLE BLOSS 


CHYPRE 
JASMIN 
LILYOL 
ROSE T. 
SANDAL 
VIOLET 
EGYPTIAN DREAM T. 
BOUQUET DE LUXET. 


VANIL 


Concentrated Imitation Vanilla 


One pint diluted with fifteen pints of warm 
water produces two gallons of Imitation Va- 
nilla of unusual strength. 


FRUIT FLAVORS 


True and Artificial. 


MAFLUR 


‘ 
S 
SY 


JASMIN > 
LILAC oS 


MYLIS 

LOCUST 
ROSEOL 
SANDAL 
VIOLET 


2 

©,,%, 
x 

ata 
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FLORDOL 
LILAC-B 
VIOLET 
LILAC-F 
TONIC-AB 
TONICO-G 


LAVEDOL 
LILAC- V 
BAYOLE 
ROSE-F 
TONICO-H 
TONICO-W 


TONICOL ORIENTALS 
ROSE CREAM SPECIAL 


Standardized 
Alkali and acid resisting, Fast and Stainless, 


produce permanent brilliance in Alcoholic or 
Aqueous Solution, when used % oz. to gallon. 


CERTIFIED COLORS 


For Food Purposes. 
Write for Our Latest Price List 


SPHINX SEALS 
Manufactured by 
CHAS. LACOUR 

France 

Small metal seals for fastening the ends of floss on the necks of perfume 


Paris 


bottles. 


E. M. LANING CO. 


78-80 GREENWICH ST. 


(Cable Address EMLANING New York) 


E. M. Laning, B. Sc., Pres. 
Buffalo Representative 


Harry Storrs 
1560 Main St. 


Robt. C. Pursell, Phar., D. Vice-Pres. 


Samples and prices furnished by our American Representative— 


Incorporated NEW YORK, N. Y. 


LIQUID COLORS 


Wm. H. Barlow, Grad. Chem., Treas. 
Memphis Representative 


J. W. Denton 
592 S. Main Se. 








Societe des Produits de Synthese 


“SOPROS” 


Capital 3,000,000 Francs 


—— 

um 

Siége Social —{; ~ >) Office & Works 

49 Rue Cambon jsPs]. Mantes S/Seine 
Paris, France \\ _ \ 

Ye 


France 
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Manufacturers of 


SUPERFINE SYNTHETICS 


Products that are not only Chemically 
Pure but Olfactory Pure as well. Thus 
in the use of these products, you are al- 
ways assured uniform finished perfumes. 


CHEMICALS: of unquestionable purity. 


CETONE D (Exclusive Specialty) 
CITRONELLOL 
ACETATE LINALYL C.P. 
ALDEHYDES C8-C12 100% 
METHYL VIOLET C.P. 
HYDROXYCITRONELLAL 100% 
ALCOHOL CINNAMIC C.P. 
METHYL HEPTIN CARBONATE 100% 
ALCOHOL PHENYLETHYL C.P. 


(Unrivalled in fragrance) 


SPECIALTIES : 


ROSE: Will replace the Otto 
JASMIN: Very flowery 
LILAS: Blossom type 
NARCISSE: Very popular 
FLORANOL: Intense sweetness 
HELIOTROPE: Rivals the natural 
QUARANTAIN: Carnation base 
OEILLETTINE: For French Bouquets 
ORANGER FLEURS: Base de Luxe 





Matieres Premieres Pour Parfumerie 


H. EUZIERE & Cl 


GRASSE, FRANCE 


Natural ri 
Flower Oils 7, 


ESSENCE CONCRETE DES FLEURS 


“ESSODORS” 


Registered Trade Mark 


Gum Resins 


Essential Oils 


34 New and Interesting 
Perfume Bases 


Absolute Floral and Bouquet Novelty 
Bases, containing in highest possible con- 
centration, all constituents of the finest per- 
fumes. Producing by simple dilution quin- 
tuple extracts of superior quality. Essodors 
contain in Minimum quantity the Maximum 
strength. Packed in original aluminum 
containers. 


Write for Complete List 


of Essodors 





Samples and Prices Cheerfully Furnished by 


Sole American Representatives 


E. M. LANING CO. 


Incorporated 


78-80 GREENWICH STREET © 


NEW YORK, N. Y. 


Cable Address: EMLANING NEW YORK 
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Bond Collapsible Tubes 
for Toilet Preparations 


HE uniform, careful 

workmanship in every 
detail of Bond Collapsible 
0 Tubes for toilet Prepara- 
tions is instantly noticeable. 
It gives to the perfumer 
using these tubes a trade- 
compelling asset of su- 
preme value. 


Bond Manufacturing Corporation 
WILMINGTON tet ges DELAWARE 








A trial order will convince you. 








Add Our Shaving Specialties 


50 
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to Your Line 


OOD profits may be made by 
the sale of high quality shav- 
ing cream under your own brand. 


Due to its convenience, the use of 
shaving cream is_ spreading like 
wildfire. Now, while the tendency 
to adopt it is growing, is the time 
to put out a high grade shaving 
cream under your own name, 


Our Shaving Cream comes attrac- 
tively cartoned in large well-filled 
tubes, and when retailed at even 
less than regular prices, not only 
nets you double the usual profit— 
but, its genuine economy, sterling 
quality and YOUR NAME will 
bring the first purchaser back. 








The “After-Shave Lotion” a worthy 
companion to the Cream—offers the 
same possibilities, is a good seller 
and a certain repeater. 





Other Private Brand Toilet Preparations 


Lemon Cream, Cold Cream, Beauty Cream, Vanishing Cream, Mas- 
sage Cream, Honey and Almond Cream, Dental Cream, Cocoanut Oil 
Shampoo, Quinine Hair Tonic, Greaseless Hair Dressing, Fancy Bay 
Rum, Toilet Water, Perfume, Face Powder, Talc and Baby Powders. 


WRITE FOR SAMPLES 


The COMMERCIAL LABORATORIES, Inc. 


NEWARK, NEW YORK STATE 


ee 


eae a 
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For Cold Cream Face Powder & Talcum Oils 
ROSE “E” BOUQUET 1000 
Oil, per lb. $25. French Type, per lb. $30. 
4 ozs. to 100 Ibs. 6 to 8 ozs. to 100 lbs. 
ROSE No. 44 NARCISSUS “B” 
Per lb. $18. Per lb. $50. 
4 ozs. to 100 lbs. 6 to 8 ozs. to 100 Ibs. 


A New French Creation of the Highest Type 


BOUQUET NO. 96 
Per lb. $80 


Trial ounce $5 


For Perfume Extract—Compacts—Sachets 
and Face Powder 


QUININE “F” BOUQUET BUDS LILAS VEGETAL 
Oil per lb. $7. Oriental per lb. $20. Oil, per lb. $16. 
1 oz. to gallon; 65% 1 oz. to gallon; 65% Like imported Lilac 
Alcohol; Produces odor Alcohol; Wonderful Toilet Water. 1 oz. to gallon; 
like the imported tonic. Water, to go out under a 65% Alcohol. 





coined name. 


The Public judges your Toilet Goods by the Perfume— 


and, from long experience, we, too, know what they want. 


Write for List of 


BLENDED CONC FLOWER OILS 


and COLORS; also free Booklet of Toilet Requisite Formule 


EVERGREEN CHEMICAL Co. 


The Oldest Concentrate House 
Established 1898 


9 CHURCH ST. NEW YORK 
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New Watch Case Vanities 





include New, Patented, Beautifully 
Designed, Thin-Model Watch-Case Vanities 
complete under your own name. 


te latest numbers for the Fall Season 


Two-Inch Thin Doubles 

Nickel or Gunmetal Finish 

Full Sized Rouge and Powder Compacts 
Spring Button Catch 

Revolving Mirror 

Refillable 


Featherweight 


These packages appeal strongly to women not 
only on account of their size and convenience 
but also because of their intrinsic beauty. Sell 
readily wherever shown. 





Thin Watch Case Shape 
Engine turned design = ; 
on cover and bottom W rite for Details of 


Our Special Offer 





Le MARCELINO 


189-191 SIXTH 


New York, 
| 
| 


Watch Case Vanity Closed 


123 W. Madison Street 
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Entirely New 


Complete Under Your Own Name 








Hand Painted - 
Vanities 


—many smart and original ideas. 


Eyebrow Pencils — 
Unrivalled quality. 








Talcum and Face Powder 
Your Own Containers Filled 


or in Bulk as You Wish 





Lipsticks— 
All latest models and shades. 


COMPANY 


| 

AVENUE 

| PHILADELPHIA: 
| 1747 N. 19th Street 
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Pierre Dhumez& Co. 


PARFUMS PREMIERS 
VALLAURIS A.-M. ste FRANCE 


The Spirit of Pioneering 


MPATIENT with present facilities, a restless searching 

for perfect things—these have driven men to discovery 
and invention. They possessed earlier voyagers to turn 
their backs on home and test opportunity in unknown 
lands. They explain the rapid development of this 
country. And they inspire the activities of the perfumers 
of this country to steady and continuous search for new 
and original perfume odors. Pierre Dhumez & Com- 
pany have been pioneers in the production of the new and 
comparatively unknown ESSENCE SAUGE SCLAREE. 
This Essence is an indispensable constituent of Ambers, 
Chypre, Carnation, Trefle and Orchidee, while most per- 
fumes are improved when a small quantity is added to 
them. Furthermore it is the only product capable of im- 
proving the odour of artificial musk. Write us for 
sample and price. 


ROSE JASMIN ORRIS 


New Crop Now Ready 


FOX & CLARKECO., Xe 


116-120 W. 32nd St., 119-123 W. 31st St. 
NEW YORK ote “+ N. X. 
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LA PLAINE—GENEVA 
SWITZERLAND 












Premier Manufacturers of 


Synthetic Aromatic Chemicals 


for 


Perfumes, Soaps and Toilet Preparations 


Phenyl Ethyl Alcohol Geraniol Extra 
Citronellol Cinnamic Aldehyde 


Samples and Prices on Request 


FOX & CLARKE CO., INC. 
116-120 W. 32nd Street 119-123 W. 31st Street 


Exclusive Representatives 
| 
| NEW YORK, N. Y. 
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Desco 


FRANCE 


synthetic industry 


5 


@ 


ITH our JASMIN DE PROVENCE, 
the very first Jasmin purely syn- 
thetic ever put on the market to really 
give the true odour of the flower, an im- 
portant stage has been reached in the d>- 


velopment of the synthetic industry. 


The great differences in price of the 
various Jasmins natural actually sold point 
naturally to wide differences in quality: 
there is therefore an obvious advantage in 
using an oil which, besides being at least 
equal in point of quality to many so called 
Jasmins natural, affords an enormous sav- 
ing of money and insures at the same time 
the user against the variation nuisance by 
its own stability of quality and price. 


Orris D. F. 


Possessing the characteristics of true Orris, 
with greater tenacity and a big saving in 


cost. 


Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, Ine. 


CHICAGO 
Frank B. Tracy 
1203 Hartford Bldg. 


{n important stage reached in the development of the 


Jasmin de Provence 


NEW YORK 
160 FIFTH AVE. 


llonges Freres 


PARIS 
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Hand Made Rouge 


HEN perfumers who have tried all kinds of 
rouge manufactured tell you that HAND 
MADE ROUGE is the most satisfactory in every 
way and the most saleable 
When thousands of women write—as they do— 
that it is a pleasure to use, delightfully smooth, 
naturally colored HAND MADE ROUGE 


Then you may be sure that the rouge which creates 






so much satisfaction is a product of genuine superi- 





ority and the kind it is good business to offer. 


Solar Laboratories, Inc. 
435 East 24th Street, New York, N. Y. 


Western and Southern Representative 
IRA SCHIEBER 
2018 Railroad Exchange Building 
St. Louis, Mo. 








Patented January 29, 1924. No. 1,481,796. 
11] Infringements wil be prosecuted 


















Bigger Sales Come 
with Better Products 






Your best selling point is the beauty of your package. 
It must appeal 

—To the eye 

—To woman's instinct for beauty. 


Use Pallas Vanity Cases to satisfy both and your 
customers will stay with you always. 


Not only is our new two-inch spring 
vanity, in any color desired, proving a 
remarkable sales success; but we have 
many brand new ideas ready for re- 
sponsible perfumers. 


Write for full information 


et FLORODORA 


\ ae 


Pallas Mfg. Co., Inc. 


Mott Haven 4254 


459-463 E. 133d St., New York 





Western and Southern Representative 
IRA SCHIEBER 
2018 Railroad Exchange Building, 
wr, St. Louis, Mo. 
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A. Boake, Roberts & Co., Ltd. : 
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Carpenters Rd. Stratford, London, E. 15 : 
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Manufacturers of 


ABR A SYNTHETICS 


AND ISOLATES 
OF GUARANTEED PURITY AND ODOR VALUE 


AMYL SALICYLATE LINALOL AND ESTERS 


CINNAMIC ALDEHYDE MENTHOL RECRYST. B. P. 
(NATURAL) 


CITRAL TRIACETIN 
CITRONELLOL AND ESTERS | pyenyr, ETHYL 


ETHYL PHTHALATE AND ESTERS 
GERANIOLS AND ESTERS RHODINOL AND ESTERS 
ISO EUGENOL THYMOL B.P. 
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(See our Ad cn page 111) 
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SOCIETE LINNERIE 


(Linnerie Glass Works) 


NANTERRE, FRANCE 


Manufacturers of 
Distinctive Perfumery Glassware 


Stock carried in New York of all models shown in our 
February Price List. To facilitate selection, one dozen 
assorted samples will be delivered for three dollars. 
New models sketched and plaster molds made on 
request. Stoppers positively leak-proof. Prices reason- 
able. These Artistic French Bottles will add vigor 


to your line and gladden the heart of your salesmen. 


Sole Distributors for United States, Canada and Mexico 


BELGIAN TRADING COMPANY, Inc. 





No. 100—Black Stopper. 44 WHITEHALL STREET, NEW YORK CITY 
oz. CHICAGO OFFICE: PHILADELPHIA OFFICE: 
(Jilustration 34 actual size.) John C. Franzen, 3320 N. Clark St. Deuglas W. Stewart, 2119 Spruce St. 


EssENTIAL Oi. Company, inc. 
TRENTON, N. J. 


World’s Largest Manufacturers of 
TRADEMARK Chemically Pure and Water Free 


TERPINEOL 


Our Eoco Terpineol is now the accepted Standard by 
Buyers who must have the best irrespective of where it 
originates. Even French Perfumers and Soap Makers 
are now using it in preference to the European Product. 


TERPINEOL ABSOLUTE 


The Heart of two additional Rectifications 
Positively superior to the Imported Product 


S&S 


Direct all Correspondence to Owners and Distributors: 


BELGIAN TRADING COMPANY, INC. 


44 WHITEHALL STREET, NEW YORK CITY 


CHICAGO OFFICE: PHILADELPHIA OFFICE: 
Jchn C. Franzen, 3320 N. Clark St. Douglas W. Stewart, 2119 Spruce St. 
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NADAL, DESPARMETeC: 


NANTERRE, FRANCE 


Rhodinols 

Geraniols 

Phenylethyl Alcohol Extra 
Benzylacetate Extra 
Citronellol, Pure 


Nothwithstanding 


attractive prices. 


Rose Absolute 


CHICAGO OFFICE: 
John C. Franzen, 3320 N. Clark St. 


(See our Ad on page 111) 
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Manufacturers of Synthetic Aromatic and Organic Chemicals 


Products of Rare Quality 


Aldehydes and Alcchols (c.g to C.12) 
Hydroxycitronellal 100% 

Methyl Heptine Carbonate 100“ 
Linalool de Bois Rose 

Terpeneless Oils 


FlorTUSs-NeRolium 


Pegomas—Golfe Juan—Vallauris 
GRASSE—FRANCE 


Largest Co-operative Growers of Natural Flower Products 


the short crop and small 


holdovers of flower oils, we are in a position to 
offer from stock, guaranteed pure products at 


Neroli Bigarade Petales Extra Orange Absolute 


Tuberose Absolute 


Orange and Rose Flower Water 
Petit Grain Bigarade 


For September: New Crop Jasmin Absolute 


Sole Selling Agents for United States, Canada and Mexico: 


BELGIAN TRADING COMPANY, INC. 


44 WHITEHALL STREET, NEW YORK CITY 


PHILADELPHIA OFFICE: 
Douglas W. Stewart, 2119 Spruce St. 


ATTATTTUUTTUUAL ELE LL ULLAL ALLL LLL LLL LLL LLL LLL LLL 
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COMPAGNIE PARENTO, Inc. 


DETROIT OFFICE NEW YORK OFFICE 














241 GLENDALE AVE. IMPORTERS OF 505 FIFTH AVE. 
ESSENTIAL OILS AND SYNTHETICS 
PARIS OFFICE EXECUTIVE OFFICES AND WORKS WESTERN OFFICE 
32 RUE DE COURCELLES 410 S. MICHIGAN AVE. 
aaa tit CROTON-ON-THE-HUDSON seine 


NEW YORK 


CABLE ADDRESS—PARENCO 








E invite inquiries from makers of perfumes, toilet prepara- 
tions, soaps, etc., for any and all of their requirements in 
natural raw materials. We have made suitable connections and 
arrangements for the purchase for our own account, in France 
and other producing countries, and offer these products on our 
own responsibility and guarantee. 


Flower Concretes 


Liquid Solid Absolute 


Orange Rose Cassie Jasmin 
Jonquille Reseda Mimosa 
Violet Leaves 


Essential Oils: Lavender 30/35% Ester 


Neroli Geranium 


Pomades - - Musk Natural 


Ambergris Civet 





Hl 
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NEW YORK OFFICE 
505 FIFTH AVE. 


ESSENTIAL OILS AND SYNTHETICS 


LEVALOIS 


PARIS OFFICE EXECUTIVE OFFICES AND WORKS WESTERN OFFICE 
410 S. MICHIGAN AVE. 
% RUE OF COUNSELLES CROTON-ON-THE-HUDSON CHICAGO 
NEW YORK 


CABLE ADDRESS-PARENCO 


LL the time is “Lilac Time” for Lilac is one of the real old 
favorites that remains ever-popular with the buying public. 


Our “Lilac D” is a fragrantly strong reproduction of the 
flower itself. It imparts that same flowery freshness to its fin- 
ished products. “Lilac D” has given entire satisfaction to hun- 
dreds of users for many years. A re-order is the most certain 
result of just one trial. 


Although the pound price is $12.00 (or 85c. per ounce) be- 
cause of our volume and efficiency of output, together with our 
gigantic sales, we are offering a discount of 16 2-3% on every 
five-pound order. That means you can get a regular $12.00 item, 
for only $10.00 per pound!! 


By ordering below, you reap the benefit of the experience 
some of the foremost manufacturers throughout the country 
have had with this fine Lilac. If you wish to examine a small 
amount of the “Lilac D” made up in a finished product before 
placing your order, then request a sample of “Lilac D” Toilet 
Water below. 


Gentlemen: 


Enclosed find $...... es lb. 
Oi oss ee Oz 
ee for......lbs 


$12.00 lb. LILAC “D” $10.00 in 5’s 


First send a finished sample of the “Lilac D” Toilet Water 


SCHEECSCOHCEHSESEBRERSCERCSCHROCSCRAHEBREC SCE AEHREOESE SS 


GeseeeeeCCoaeeeeoanse eee eneee ciate és 
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Captured Standards at Pultowa 


HE decisive triumph of Peter 
the Great over Charles XII of 
Sweden at Pultowa in 1709 marked 
the beginning of Russian might. The 
battle was in fact a triumph of 
strength between two great races of 
mankind—the Teutonic Swedes and 
the Slavonic Russians. 
If Peter lost, his immense labors 
would have been buried with him; 


and Russia would have relapsed into 
the chaos from which he took it, but 
he won and from then on the im- 


MM&R AMYLS AND ETHERS 





Battle 
of 


Pultowa 


Sixteen Decisive Battles 
of the World— 
No. 12 


mense Russian Empire was built up. 
The initiative of Peter the Great has 
been an example to those who create 
either in politics, arts, science or in- 
dustry. 

Only after thorough research our 
methods of manufacturing new per- 
fume odors have finally reached the 
triumph of satisfaction and lasting 
benefit to the user. A long list of 
Synthetic and Natural Perfume Oils 
and Flavoring materials comprise 
many new items of particular interest. 


MM&R VANILLIN 


MM&R PHENYL ACETIC ALDEHYDE 50%. 
MM&R TERPENELESS OIL BAY 


RACO FLOWER OILS 


ARTIFICIAL MUSK 


SYNTHETIC PERFUMES AND 
CHEMICAL PRODUCTS, ETC 


Manufactured by 


CHEMICAL WORKS ROERMOND 
(H. Raab & Co.) 
Roermond, Holland 


Exclusive Agents for the United States and Canada: 


MAGNUS, MABEE & REYNARD, Inc. 


257 PEARL STREET, 


NEW YORK, N. Y. 


Chicago St, (As) Atlanta Boston 
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) 


, i We are 
headquarters 


for: 


Amy! Salicylate 
Benzylidenaceton 


Benzy! Acetate 





Bromstyrol 


i Cinnamic Alcohol 


sseenvonnanenenen 
penerevevevensenensen 


Geraniols 


/ Hydroxycitronellal 
100% 


Violet Ketones 
100% 


Nerolin 


| Yara Yara 
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‘CHEMICAL WORKS ROERMOND 


(HOLLAND) 


H. RAAB & CO. 





Manufacturers of 


| Synthetic Perfumes | 
| & Aromatics | 
of highest grade 





Specialty : 
Artificial Musks 100% 





Ambrette Keton Xylol 





Exclusive Agents for United States, 
Canada and Mexico 


_ Magnus, Mabee & Reynard, Inc. 


257 Pearl Street 
New York, N. Y. 





Some well- 
known Specialties 
of ours: 

Oil Lavender Art. 
Oil Geranium Art. 
Oil Bergamot Art. 
etc. 

Our 
Raco-STAR-Oils 


Narcissus 9 


Honeysuckle 
701 


Lilas Royal 


Red Rose 31 


Orchid 
Cattleya labiata 


Lily of the valley 
Convallaria majalis 


Trifolium 


incarnatum 


Magnolia 33 


Sobralia 
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Another New Double 
No. 517 


Patent No. 1,463,472 


CLOSED 


Watchcase Design. Two and a half inch size. Very 
thin and light in weight. Full size rouge and powder 
compacts. Single mirror, adaptable to different posi- 
tions. Push button catch. Simple construction. Re- 
fillable device, patent No. 1,481,511. Durably made. 
All finishes and designs. Very convenient in use 
whether desired to expose powder alone or both powder 


and rouge. Patent No. 1,463,472. 


Other beautiful and distinctive patented vanity boxes 
created and manufactured by us are available for the 
exclusive use of responsible houses. 


WRITE FOR FULL INFORMATION 


MAJESTIC METAL SPECIALTIES, INC. 
342 West 14TH STREET 
Phones: Chelsea § 2780 New York City 














DELAWANNA’S 
FUTURE 


We fully appreciate that the future of our 
Delawanna Works will depend largely on 
the quality of the products coming from it. 











We are quite willing to be judged by the 
excellence of the products now made there, 
for instance:— 


ANISIC ALDEHYDE (Aubepine) 
TERPINEOL EXTRA 

PHENYL ETHYL ALCOHOL 
HELIOTROPINE RECRYSTALLIZED 
GERANIOL 

DIETHYL PHTHALATE 

AMYL SALICYLATE 


and others 


















INQUIRE FOR PRICES WITH SAMPLES 


BURTON T. BUSH, Inc. 
45 JOHN STREET 
New York City 


Works: DELAVVANNA, NEW JERSEY 
















CHICAGO OFFICE: 355 WEST ONTARIO STREET 








HIGH COST 
of LAVENDER 


This year’s price of Lavender to the American 
user will be still higher than the price paid 
last year. Quantity buyers will appreciate 
a dependable supply of TERPINYL 
ACETATE “DELAWANNA.” 


TERPINYL ACE TATE “DELAWANNA” 


will run uniform in quality and reasonable 
in price. 


A mixture of 75 parts of Oil Lavender and 
25 parts of TERPINYL ACETATE 
“DELAWANNA” will give a surprising 


result. 


BURTON T. BUSH, Inc. 
45 JOHN STREET 
New York City 


Works: DELAVWANNA, NEW JERSEY 


CHICAGO OFFICE: 355 WEST ONTARIO STREET 
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No. 1028 


Styles No. 1028 and No. 1150 


with Constricted (PATENTED) 1% @s. constricted 
ce neck, NON ig REFILLABLE. (patented) choke 


- Allabl ae yellow and 
on-refillable “ ° 
and non-leakable, These vials will not leak. avender opaque 


Re gem glass with cork 
colored striped, a $ i 
with stoppers Contents are to be shaken out and brass slip cap, 


ee “A DROP AT A TIME.” 
(PATENTED) 


Deer—of Flint 
Glass, also of White 
Milk Glass, each 
with cork, all 
evenly made, 5 cc. 
capacity, Packed 1 
dozen in a _ carton. 


tes 
» 
> 


/ 
/ 
/ 


| 
\ 





| 

\ \. 
\A\ 
\\ BLACK GLASS 


\\ with ground in 
\:\ stopper and elon- 
\\\ bronzed 
\ \ gated rod, bronzec 


White glass with / 

ground stopper and 2000 
rod; sizes %4 oz 

and % oz, Also ) 3 stopper top, 2 cc, 
striped in colors, Oa capacity. 


\ 


A large assortment of other styles also carried in stock 


Write for Samples and Prices 


ScieNTIFIC SPECIALTIES CO., INC. 


MANUFACTURERS-IMPORTERS-EXPORTERS 


30 IRVING PLACE 


NEW YORK 
TELEPHONE: LEXINGTON 8494 


UMNUAAUAAA AEA AAUUEEAACLLT AL 


UWA AAs 


b 
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| No Imitation— 
Just Superior 


UNITED STATES JUDGE WINSLOW did not 
enjoin The Imperial Perfumery & Barber Supplies, Inc.— 


—For using the name of Eau de Quinine 

—For using the Bottle used by them 

—For using the color used by them 

—For using the odor used by them 

—For using the stopper used by them. 

They and you can use them. 
The Imperial Perfumery & Barber Supplies, Inc., had 

a SIMILAR COMBINATION—they used their own 
name, and thir OWN TRADE MARK. Their label 
had a similar appearance to Pinaud’s, which is now 
changed. 


Imperial’s Eau de Quinine is made from oils com- 
pounded by me from imported raw materials, and manu- 


factured by THE IMPERIAL PERFUMERY & 
BARBER SUPPLIES, INC. 


Pinaud’s claimed that theirs is compounded in France 


and diluted in the United States. 
IMPERIAL’S EAU DE QUININE is superior to 


the so-called imported Eau de Quinines at a much fairer 
price. 


OIL EAU DE QUININE 2-B has made friends 


on its merits and quality. 


L. A. VAN DYK 


110 West 14th St., 
New York. 














Seen 
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APLI 


THE PROCESS | 


ERFECT 








THE APLI PROCESS 





Since compacts of rouge and powder first made their conquest 
of milady’s desire and so became an indispensable feature of 
her toiletries, constant has been the effort to create a compact 
which would in every way equal the clinging, velvety texture 
of the finest loose powder. 





Such a tablet the industry painstakingly sought. It has been a 
| goal in the race to create the best. It has, in advance, been 
recognized as the ideal—the superfine—tablet. 


The Apli Process has produced this long sought for compact. 
There have been years of waiting and months of experimenting 
but now—as milady knows—there has been accomplishment. 
The superfine compact is here. May we not say, without 
impertinence of spirit, that having found the superfine she will 
seek it always. 


The industry has never before seen such a compact as that | 
created by Apli. Perhaps its equal never will be seen. But | 
| it is upon your judgment that we must rest. To perfumers 
| who wish to make comparisons and tests, samples of Apli 
| compacts will be gladly sent upon request. | 








OUR GUARANTEE OF ABSOLUTE PURITY 






Process Owners offer a Certificate Of Purity as an integral part 
of your order. The Certificate Of Purity is an artistically de- 
signed circlet, which replaces the ordinary glassine disc, which | 
lies between the puff and compact. The certificate bears the i 
perfumer’s name and address, and is his guarantee of purity 

given to his patrons. Details of this plan will likewise be given 

upon request. 


| To all those who wish to emphasize faultless quality, the Apli 











American Perfumers 
“Makers of the World’s 
151-153 W. 19th Street 
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}| THAT PRODUCES 
\ 


COMPACTS 


AN APPRECIATION 





Into an industry that verges upon an art there ventured a new 
|| concern. The American Perfumers’ Laboratories, Inc., was 
| the concern, and the field the making of compacts of powder 
and rouge and their artistic presentation. 


|| Now, may we acknowledge our appreciation of the welcome 
which we have received; the courtesies that have been extended 
to us; the help that has been given to us? 


We wish to express our appreciation to those Perfumers who 
without hesitation gave us their orders when we had naught 
to show except a set of samples of the superfine compacts 
which we proposed to manufacture. | 





We desire to express our gratitude to friends, old and new, in_ || 
allied industries who, without qualification, recommended us to 
their customers as a source from which a better product could | 


be had. 


| We wish to record our appreciation of the courtesies and fair- 

ness of spirit of our veteran competitors. In only one negligible | 
| instance have we met an effort to smudge our escutcheon by __ | 
| disparagement. 





It is good to know these things and gladly do we say ““Thank 
you, all.” 


| THE NEW THIN WATCH CASE COMPACTS 


We can now make immediate delivery of Apli Process compacts \ 
with inverted dome to fit the new watch shape single and | 
double cases which seem destined for wide popularity in the 
approaching season. 

We will supply the completed package if desired. 

Upon your request samples of any kind desired will be at once 


; | Laboratories, Inc. 
’s Finest Cosmetics” 


>t New York, N. Y. 
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a | 
| “Baxter” Quality 


and Soap Boxes 





ye 

I BaxTER BOXES 
i are built under most 
SS | favorable working 
i | conditions by skilled 
| craftsmen and crafts- 


women of long ex- 
perience. 





At work in the factory 


SERVICE 


Perfume, Powder 
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BaxTER BOXES 
distinctly help to estab- 
lish a new product and 
also to increase the sale 
of articles already on the 
market. 





At play 
in the 
open 


BAXTER PAPER Box Co. 


Factories In Maine 


General office: Brunswick, Maine 


Boston SHOWROOM: New YorK SHOWROOM : 
34 MeRcHANTs Row 30 East 42Np STREET 
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Imperial Metal Mfg. Corpn. 
81-85 Sunswick Street 
Long Island City, N. Y. 


ORIGINATORS 
OF 


LEAK PROOF 
SPRINKLERS 





) 
ee 


Mooney 


a 





1’v 8 & Ss 


Unirorm QUALITY 






Patented 
July 7, 1914 


Beautirut DESIGN 











Exce.iine WORKMANSHIP 


Superior DECORATING 





K 


Atlantic Manufacturing Co. 


46-56 Nassau Street 
Newark, N. J. 


WESTERN REPRESENTATIVE 
I, D. Fapen 
186 N. La Satie St., Cuicaco, Ix. 
PHone DEARBORN 2736 


























Two inch convex double. Light weight. Very 
thin. Two mirrors. Large rouge. All of these 
features will be found in this compact which 
we are prepared to furnish to the trade at a 
reasonable price. 


N our relations with each customer we strive 
to work as a part of his organization rather 
than as a factor outside of it. 


~©) 
& 


French Cosmetic Mfg. Co., Inc. 


85 Crescent Avenue New Rochelle, N.Y. 











OUGE and POWDER 
Compacts, Lipsticks, 
Eyebrow Pencils and Cos- 
metique in bulk or in com- 
pleted packages under your 
own name and brand. 


Our equipment is especially 
adapted for quantity produc- 
tion. 

e 


Inquiries solicited from the 
manufacturing trade 





French Cosmetic Manufacturing Company | 
INCORPORATED 


85 Crescent Avenue 


New Rochelle, N.Y. 
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A |UST how often the bottle 

4| plays a determining part 

in the selection of a per- 
fume is hard to tell. 


It is only natural, however, 
that attractive Bulk Perfume 
Bottles, such as those illus- 
trated below, should exert a 
marked influence on sales. 


From retailers’ shelves and 
counters they catch Milady’s 
eye and subtly suggest to her 
the fragrance of their contents 


—and impart the urge to buy. 


Hlinois Glass Company 
ALTON = ILLLINOIS 
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OEILLET 


“CHUIT-NAEF” 


Few firms have a record comparable with that of 
M. Naef & Co. (“Chuit-Naef”) for launching basical 
perfume materials which are universally recognized as 
valuable additions to the gamut of odor notes at the service 
of the perfumer. 


Of the numerous products so introduced OEILLET is 
one of the best known and most appreciated. Its aromatic 
and tenacious character has served as the base for many 
successful compositions, but its latent possibilities are far 
from having been thoroughly exploited. 


OEILLET, “Chuit-Naef,” should not be confused with 
other products of the same or similar names, as its char- 
acter is special and distinctive. 


UNGERER & CO. = M. NAEF & CO. 
NEW YORK GENEVA 














OIL ALMONDS SWEET TRUE 
‘¢ STAFFALLENS” 


The importance of a super-pure Sweet Oil of Almonds is paramount to 
considerations of price. To substitute an inferior oil is certain to prove fatal 
to the finished product. The small saving surely doesn’t justify the imperfect 
and variable results which it entails. 


Do not be misled. A superlatively good article necessarily costs more to 
produce. High quality represents an investment which is gladly paid for by 
the discriminating buyer. But it is worthy of note that the price on the “Staff 
Allen” product is little higher than those asked for markedly inferior oils. 


Substitutes are the real extravagance. “Allen’s” pure Sweet Oil of Almonds 


is the true and enlightened economy. 


UNGERER & COMPANY © :: : NEW YORK 
STAFFORD ALLEN & SONS, Ltd. :; LONDON 
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NEW YORK, AUGUST, 1924 


Vol. XIX, No. 6 


EXCESSIVE TAXATION SHOWN TO BE GROW- 
ING HINDRANCE TO REAL PROSPERITY 


In the movement sponsored by the United States Chamber 
of Commerce to take business out of politics, or we might 
better say out of the domain of professional politicians 
and pseudo statesmen, some extremely interesting compli- 
cations are in evidence. In a preliminary way it may be 
suggested that most business men are affliated with some 
one or other of the chief‘political parties, and some are so 
thoroughly loyal to party that they are blind to their own 
interests in the final moment at the polls, if not previously 
in the campaign. This hindrance to united action by 
Business in getting proper government not only in our own 
industries, but in all industries, was happily and diplomat- 
ically set forth recently by one of our contributors, Roger 
W. Babson, the noted statistical prognosticator of trade 
conditions, in this terse remark: 


“So far we have said nothing ...... regarding the poli- 
tical situation. Politics, like religion, is a personal matter 


with most people and is none of our business.” 


With this sentiment we agree most heartily. Mr. Babson, 
however, in our July issue (page 251), considered it proper 
to congratulate the country that, the two major parties had 
nominated safe men for President. From this chief point 
of observation the next consideration is the personnel of the 
Sixty-ninth Congress, which is to be elected (except for 
Senators who hold over) in the coming November, but who 
do not take office until March 4, 1925. Our readers must 
keep in mind that the present House of Representatives, 
which passed the obnoxious Cramton bill, will be in session 
from December until March, when the new Congress will 
convene. The opportunities for mischief in the present 
House will continue for at least three legislative months of 
December, January and February. 

But the Cramton bill is not the only thing menacing our 
general welfare. Taxation is something that is even as 
vital to our disaster or prosperity. In talking with or 
otherwise ascertaining the views of candidates for Represen- 
tatives in Congress Taxation may very well be taken up 
by our readers and pledges exacted for reform in that direc- 
tion, as well as for sane legislation in relation to the distri- 
bution and use of industrial alcohol, cutting the ufnecessary 
red tape and carrying out the already enacted mandate of 
the law of the land (Title III, Section 13) to promote and 
increase the use of alcohol for scientific and industrial pur- 
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poses, but which seems to have been consigned to the of political parties. There is nothing to take their place 
a | in a government like ours. But this is not a partisan ques- 
tion. Public expenditures, and thereby the inevitable in- 
crease of taxes, is no longer merely an economic question, no 
longer nothing more than the extracting from the pockets 
five pertinent planks designed to promote the public welfare; of the people an increased sum of money. 

fcur being on Individual Rights, Regulation of Public “It has already reached the point where it may, and must 


Utilities, Merchant Marine and National Budget. The fifth > Seaee led as a great — il question ty We have reached 
the point where danger signals are out. 


Nation’s Business, the official organ of the United States 


Chamber of Commerce, in its current August issue, presents 


follows: 


TAXATION. Excessive taxation is a threat to the pros- ADMIRAL DE GRASSE A FACTOR IN BIRTH 
perity of all. Peace taxes should be substituted for war OF AMERICAN INDEPENDENCE 


taxes with all possible rapidity, reduction in income 
taxes should follow equitably the principles of progres- 
sive taxation, the issuance of tax exempt securities 
should be prohibited so that taxation may in fact and 
not in name only be based on income as a measure of pendence Hall, Philadelphia, or other historic spots on the 
ability to pay, and excessive surtaxes, which defeat American Continent. And perhaps Frenchmen had as much 
their own object, place an undue burden on the smaller 
taxpayers and hinder prosperity by causing capital to 
fly from investment in hazardous business enterprise, : ree = 
should be repealed.” edicts of King George III. 


Perhaps after all the American Republic was born in 
Versailles, France, and not in Boston Harbor, or in Inde- 


to do with its successful entry into the arena of nations 


as the colonists who rebelled against the tea tax and other 


But Nation's Business does more than point out the Present interest i aroused by a happy cable in the New 
menace to prosperity and the remedies. It shows the jug- York Evening Post trom its versatile Paris correspondent, 
. . 6 . ae . . i ( arr scribing < > Palace 

gling with facts and conditions that politicians in all parties Raymond G. Carroll, describing a visit to the Palace of 


. 1" . . Versailles, in which an entire room is given over ‘men- 
are often able to use to get votes. The editor noticed the , > os t om 1s given over to memen 


following “author's note” preceding a long speech in the toes of American Independence. Besides portraits of Ameri- 
oy g g ; s ; oe 
Congressional Record and submitted it for criticism to ‘#"S there are a marble bust oF LaFayette, a por trae of 
Rialend Stetue Seumtee Wilting: EF Beseh (idsho): Rochambeau, a portrait of de Grasse and another of Louis 
XVI. Admiral the Count de Grasse is of special interest 
“Through economical administration, Congress has cut 
twenty-five percent off your income tax payable this 
year, saving you about $232,750,000, and has reduced ; 2 . 7 ; , 
vour taxes for the next calendar vear about $472.000,000. fleet which so greatly aided our final fight for freedom at 
“Congress is the economical branch of the Govern- Yorktown. 
ment. The other branches, often backed by the people, 
are the spenders.” 


to our readers for from the beautiful flowery Maritimes 
\lpes district of France came the commander of the French 


But Mr. Carroll adds to the general interest by pointing 
out that it was in the Palace of Versailles Louis XVI 


:. 7 7 om crm™. T om Don . 4 ° . ° . ° ° e e 
lhe result was an article on “The Unsolved Problem of — received Benjamin Franklin and his associate American 


Government” by Senator Borah, in which he described the envoys and the entente cordiale was established which later 


argument just quoted as “the hypocritical, almost criminal forced George III to recognize the original thirteen United 
method by which people are being fooled,” adding, “such — States. 
things ought to be exposed relentlessly. Interesting at this time also is the information that the 
Just a few excerpts from Senator Borah’s article, which, new steamship de Grasse, of the French line, named for 
however, is worth reading in its entirety: the Admiral, sailed from Havre August 21. This magnifi- 
“At the outset of the past session of Congress the in- cent 17,000 ton liner is expected to arrive here on August 
debtedness of this country, state and national, was $32,000,- 
000,000. At its close this sum had been increased to thirty- —_ hand 
five or thirty-six billions. Congress reduced taxes $300,000,- PRESENTING BEAUTY’S BEST ASPECTS 
000 and increased our obligations some $4,000,000,000, and 
our constituencies are now being told their burdens have 
been lightened. * 


29 on her maiden voyage. 


A round of nice little articles on the “Art of Beauty” 
ain ; , is permeating the newspapers throughout the country, 
“That is, perhaps, the great unsolved problem of govern- 
ment. I have long thought that it is the most vital question : oe as 
in American politics. I do not regard it is a party matter, that the editors have been giving to the uncanny warnings 


receiving as much publicity and quite the same prominence 


but rather a national problem. against cosmetics promulgated by physicians who see no 

“In 1894 our taxation was $12.50 per capita. In 1922 it other way of getting into the newspapers without being 
was $64.63 per capita. 

“In 1913 our tax bill, state and federal, was $2,194,000,000 
Fight years thereafter and four years after the close of the 
war it was $7,061,000,000. It is about that sum now. 

“Tn 1913 we were taking 6.4 per cent of our national in- 


come in the way of taxes. In 1922 we were taking 12.1 disciplined members who allowed their street addresse 


haled up on charges by their County Medical Society, for 


it is an unpardonable violation of the fundamentals ot 
medical ethics for a physician to advertise, provided he 
pays for the advertisement, and some medical societies have 


per cent, *'* > to get into newspaper stories when the doctors actually 

“Upon this question of government expenditures, city, could not prevent it. But perhaps we must forgive the 
state and federal, the time has long since passed when the 
taxpayer should remain silent. Resentment is not only due 
but belated. If any criticism is to be made of the people, , ; aa ; tenamanall 
it is not that they have complained or that they are now is something different: a neat and attractive illustratec 


medicos for surreptitiously seeking publicity. 
So much to show for the attacks on cosmetics, but here 


c or . sal 

aroused, but that they have been patient too long. double column feature about “The Lady and the Lipstick. 
“They have had debts piled upon them and _ taxes All perfectly sane and proper, as might be expected trom 
imposed, they have been made to carry wet — the ivory keys of B. M. Douglas, but while in the interest 
einai weeeate. or Ape -y have worked ; orrier . . =e : : - a ah a cr 
and unnecessary employee , they have worke 1 and _ worrie of the Bourjois Beauty ‘Syndicate the feature is of benefit 
and borrowed and paid taxes until good citizenship and : eee tase  Ciher aieiiet 
efficient government are involved and no rebuke which they to all of the producers in the industry. ther simul 
can give is too severe. * * * articles have appeared and Mr. Douglas has set an example 
“T perfectly understand and greatly appreciate the value for firms in our industries to work for the prosperity of all. 
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BARBER SHOPS AND BEAUTY PARLORS NOW 
REGULATED IN NEW YORK CITY 

Dr. Frank J. Commissioner of 

New York City, the 

adopted for the conduct of barber shops and beauty par 


Health of 


regulations 


Monaghan, 


has promulgated new 


lors within the limits of the metropolis. The Commissioner 
that the 
country. 


understands this is first enactment of the kind 


in the There are twenty regulations and they 


are enacted as Section 335 of the Sanitary Code. Besides 


beauty parlors and barber shops, hairdressing establishments 
The titles of the 


and manicuring parlors are affected. regu 


lations, as follows, give an idea of the subjects, precise de 


tails for observance being given in detail in the law: 


Establishments to be lighted and ventilated; walls, ceilings, 
etc., and floors to be kept clean; water-closets and washing 
facilities to be provided; cuspidors and_ spitting 
attendants to wash hands, wear coat or uniform; infectious 
diseases of attendants and patrons; implements to be cleaned 
and sterilized; strops and hones to be kept clean; individual 
towels and head rests required; stick astringents, powder 
puffs, sponges and neck dusters prohibited; use of soap in 
common, and of shaving cups and finger bowls in common 
prohibited ; regulations must be posted. 


signs ; 


DR. MONAGHAN’S LIPSTICK INQUIRY 


There have been no new developments of public interest 
in the genetal repudiation of the idea that lipsticks might 
be poisonous, which followed the false charges that three 
pimples, as 
\t that 


Monaghan, New York City Commissioner 


girls had died through applying lipsticks to 


fully told in THe AMERICAN PeRFUMER last June. 
time Dr. Frank J. 
of Health, went on record as scouting the notion that lip- 
sticks were poisonous and declared that the only danger he 
saw was in the possible use of certain dyestuffs in lipsticks. 
As to this he 
date there have been no statements regarding its progress, 
and it is understood Dr. Monaghan has seen no reason to 


said he would make an inquiry, but up to 


change his opinion as given in these columns last June. 


Dr. Monaghan is an energetic official and thoroughly 


equipped with common sense, so that he may be expected 


to handle the subject in an intelligent manner. 
Meanwhile the lost a 
chance to attack lipsticks again, for it was their misfortune 


foes of cosmetics have splendid 
that a pimple on the lower lip caused the death early this 
month of a male instead of a female resident of Bayside, 
Long Island. The pimple victim was Richard Althein, and 
so far nobody has claimed that he used a lipstick, but it 
would cause no surprise if some of the anti-cosmetics fa- 


natics would insist he had one. 


COSMETICIANS AND HAIRDRESSERS BUSY 

The American Society of Cosmeticians has just held a 
splendid convention in Chicago, an account of which appears 
elsewhere in this issue, and members of the National Hair- 
dressers’ Association from all parts of the country are to 
convene in Atlantic City early next month. Both organiza- 
tions look upon the occupations of their members as pro- 
fessions with increasing benefit to the public generally and 
value to themselves. Running strongly in the two societies 
is the movement to enact laws which will put them on a 
plane with physicians and pharmacists. Louisiana already 
has passed such a law and the Cosmeticians have drafted a 
“model” bill for introduction into the legislatures of other 


states. There is nothing in the “model” bill in any way 
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OUR ADVERTISERS 


THE REICH-ASH CORPORATION 
Cosmetics and Novelties 
59-61 Reade Street, New York, N. Y. 


AMERICAN PERFUMER & ESSENTIAL Ol REVIEW, 
14 Cliff Street, New York City. 

Gentlemen: You will doubtless be gratified to learn 

THE 


paralleled as an advertising 


that we regard AMERICAN PERFUMER as un- 


medium. Every month 





we receive numerous inquiries from manufacturers of 
toilet preparations and perfumes who tell us that they 
saw our advertisement in THE AMERICAN PERFUMER. 

The had 
stantial concerns prove conclusively to our mind that 


THe AMERICAN 


numerous inquiries we have from sub- 


every issue of PERFUMER is most 
carefully studied by its readers not only in the United 
States, but all over the world. 

We cheerfully recommend your publication to any- 
one desiring to sell to the perfume and toilet prepara- 
tion trades. 

Yours 


very truly, 


RetcH-AsH CORPORATION, 


Sipney Asu, Secretary and Vice-President. 














the sale of toilet preparations, as some of our 


readers have thought, nor does there appear to be anything 


restricting 


more in the movement than an effort to regulate the practice 
Any 
attempt to control the sale of cosmetics by limiting it to 


of the profession, and not the selling of merchandise. 


beauty parlors naturally would arouse such tremendous oppo- 
sition by druggists and merchants generally as to make its 
defeat sure. 

Incidentally, the Cosmeticians offer the new word “beauti- 
It is 
easily to be seen how a fine thread of differentiation may be 


cian” for consideration by the dictionary editors. 


drawn in the use of the two words, for a beautician mighi? 
not necessarily be a cosmetician. 

Both societies deserve the strong support of our readers 
in their ambition to put their professions on the higher planes 
Their members, especially 
cosmeticians, are factors in our industries. 


that legislation would provide. 
They are doing 
great work in increasing the use and sale of products which 
our subscribers manufacture. New beauty shops are opened 
every day. Even if they make their own private brands 
they require the raw products and apparatus which our 
advertising clientele can so well supply to them. 


JAPANESE GIRLS BAN OUR COSMETICS? 


It is not enough that some physicians who like to see 
their names in print and various unbarbered men and puri- 
tanical women should make war on our cosmetics, but a 
report from Kobe declares that the geisha girls have begun 
a boycott on cosmetics made in the United States. This is 
somewhat surprising, for be it known that toilet preparations 
are as dear to most feminines in Japan as they are to the 
bulk of the fair sex in this country. The boycott will be 
construed in the sensational newspapers as new evidence 
of the “yellow peril” to America, but we are inclined to con- 
sider it as little more than a passing whim. The Japanese 
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ladies are no less patriotic than their fathers, brothers or 


certain rifts in the 
but they 
their beauty 
As a matter of fact, 
from 


husbands, who are grieved because of 


understanding between the two countries, are too 


brainy and sensible to sacrifice accessories for 


no tangible it will be 


them to get 


little or reason. 


difficult for very far American 
best of the 
products of the American 
skillful 


there any 


away 


toiletries, for some of the cosmetics now made 


in Japan are the education and 
native chemists who com- 
likelihood that 


ban cannot continue 


experience of the very 


pound them, nor is our 


will diminish appreciably. The 


exports 
long, 
for it is only the fad of a moment and American cosmetics 
field where their value is thor- 
oughly everybody in America 
join in toasting the beauty of the Nippon ladies 


cannot be excluded from a 


recognized. Anyway, will 
and wishing 


them more of their heart’s desire in loveliness. 


TOILETRY PACKAGES OFFER PROBLEM THAT 
EVEN DOCTOR HOOVER CANNOT CURE 


Elsewhere in this issue is an extremely interesting article 
by Leroy Fairman analyzing the Milwaukee Journal’s survey 
of the perfumery selling situation in Greater Milwaukee. 
The total of 545 brands of 
perfumes, but there is no record of the different styles and 
sizes of containers and it is fair to presume that 800 might 
But if there were 80,000 the problem 


stores are shown to carry a 


be about the number. 
of reducing the figures would be just the same. 

Dr. Hoover, with his assistant surgeons in the Bureau of 
Simplification in the Department of Commerce, has lopped 
off numerous extra sizes for the lumber dealers, the brick- 
manufacturers and industries, but 
here is different problem, styles and 
designs of artistic toiletry packages cannot be considered 
of com- 


other 
for the 


makers, the pipe 


an entirely 


same breath with the ordinary commodities 
3ut as noted in our Washington Correspondence 


in the 
merce. 
the bureau is considering the possibility of 
the sizes of collapsible tubes, which industry although allied 
with the manufacturing of toiletries simply supplies one of 
the essential containers for certain varieties of products. 


standardizing 


Dr. Hoover has won high honors as a business surgeon, 
but his native gallantry never would permit him to try to 
curtail the opportunities of manufacturers of perfumeries 
for appealing to the whims of the uncrowned 
queens of the Nation 


artistic 


and toiletries 


demand an endless variety of 


when wishing to make their 


who 
packages 
Consequently the sky can be the only 


odors and 


boudoir selections. 
limit to- brands, scents and styles of packages, for novelties 


otherwise would be snuffed out instanter. 


FOREIGN TRADE BY PARCEL POST 


An interesting phase of American exports and the possi- 
bilities of utilizing the parcel post by our manufacturers is 
revealed in the first statistics, just issued by the Department 
of Commerce, of shipments of more than $25 each from 
this country to foreign purchasers. On the basis of partial 
figures, exporters using this method sold their goods in for- 
to the value of $8,300,452 during the first 
five months of the present Starting with shipments 
valued at only $1,036,500 in 
$2,236,803 in May. 
Regarding the new 
clares that whereas formerly the average American business 
man considered foreign sales as something mysterious and 
today a mail order from some remote part of the 


eign countries 
year. 
January, the business grew to 


trend Commerce Reports wisely de- 


puzzling, 
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The following statement by F. W. 
tising 


Heiskell, adver- 
the Sean Harvester Com- 
pany of America, is a complete editorial on the philos- 


manager of 


o phy of successful advertising: 
“Advertising is not a process of which you can say 
at any time, 


‘Now we have completed it. The job is 


done and we can stop.’ It is a persuasive force that 


must be continued to be effective.” 





a PERSUASION MUST BE PERSISTENT 


earth for a parcel-post package causes no more excitement 
The 
most gratifying feature of this new export development is 
the ‘fact that it proves that the American business man is at 


than a similar request from Boston or San Francisco. 


last viewing foreign trade in its true light 
distance selling.” 


as merely “long- 


PROHIBITION OF WHISKERS IS LATEST 

The success attending the launching of the New York 
Evening World’s Anti-Catnip League for the Protection of 
Felines as one of the most important new movements of a 
paternal and philanthropic populace seems to be going into 
The 


vice of 


partial eclipse. Manchester Guardian has discovered 
that the deadly is to be 
brought up with a round turn, not only here but in Eng- 


land, and on the Continent. 


wearing whiskers also 


It says in part: 


“Our friends in the United States having had very much 
their own way, even with foreign arrivals, in the matter of 
their Prohibition stunt, are opening up quite a new line. In 
this, however, they will have to be content with moral 
suasion, if perchance they do not acquire sore heads. They, 
or some of their many cranks, have set out to cure humanity 
of the vice of wearing whiskers, and have chosen England 
as their headquarters for the movement. The society, which 
is taking such an interest in hirsute humanity, has a presi- 
dent, who is now on his way to this country to direct opera- 
tions. * * * In England they may be treated with the 
contempt they deserve, but abroad—well, to use a now fa- 
mous phrase—let’s wait and see.” 


KEYSTONE IN THE ARCH OF SUCCESS 
stone in permanent success is sincerity. 
other foundation and the 


The imperishable 
Try to build a business on any 
business will sooner or later fail. 

Sincerity strengthens your faith in others and the faith 
faith will only come, and re- 


of others in you. This twin 


main, when sincere. 


Convince yourself you are sincere. 


you are 
Be sure of this, then 
you will begin to believe in others. 

When i hear a man say that most men are “just out for 
money,” this man has the whole side of the street as far as 
I am concerned. 

I would rather get trimmed once in a while than con- 
tinually live in the atmosphere of antagonism. 

You believe that most men are sincere and most men are 

This is why life is more inviting to you—Van Am- 
in the Silent Partner 


Finds “The Perfumer” An Absolute Necessity 


(American Toilet Mass.) 

We should not think of discontinuing the one trade paper 
which we consider not only of exceptional merit but also 
an absolute ‘necessity to ali manufacturers of toilet requi- 
sites, and we look eagerly forward to each month’s issue 
with the certain knowledge that it will contain material of 
interest and instruction to us. 


honest. 
burgh 


Goods Company, Boston, 
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A. M.T. A. ADOPTS REVISED DEMONSTRATOR PLAN 


Urges Retail Trade to Co-operate With the Federal Trade Commission; 
Dry Goods Firms Join Movement; Issues Are Stated Clearly and Strongly 


Indicating that harmful consequences to the toilet prepara- P. M.'s or secret commissions to sales persons was con- 
tions industry will develop unless the numerous abuses which demned, it being stated by the committee that any sales 
person, whether receiving her remuneration direct from 
the manufacturer she represents in the form of stipulated 
weekly salary or commission on her sales, or receiving 
checked, both the American Manufacturers of Toilet Articles the remuneration from a representative of the manu- 


and the Federal Trade Commission have taken definite steps facturer or indirectly from either of these sources 
through the store in which she actually demonstrates, 
by commission, P. M., or other form, constitutes a 
‘hidden demonstrator.’ 

in a letter which has been broadcasted to all important stores “In connection with both of these topics, ‘Hidden 
in the United States calls upon them for their co-operation Demonstrations’ and ‘P. M.'s,” you may be interested 
in reading a copy of the address read at the annual 
; meeting of this association by Commissioner Nelson B. 
explained. Gaskill of the Federal Trade Commission. (A copy 

With the letter, which was dated August 1, were sent of this address which was printed in the May, 1924, 
copies of the address by Nelson B. Gaskill of the Federal issue of this journal, page 127, was enclosed with the 
letter. ) 

“The association feels that in adopting the practice 
of identifying demonstrators by badges and in con- 
mission from the confidential bulletin of the National Retail demning the practice of giving secret commissions to 
Dry Goods Association, and a complete list of members of sales persons, its members are performing a service of 
: distinct benefit to the public and to the distributors; 
furthermore, we are working in accord with the Federal 


— Trade Commissi yut American business ethics on 
Letter Sent Out by Association ; aco om to put Aenertem. hasmans eles 


have crept into the system of retailing toilet articles by 
unidentified paid demonstrators of the manufacturers are 


to eradicate the practice. The association has also gone 
on record against the evil of push money or “spiffs’’ and 


in putting a stop to merchandising practices which are fully 


Trade Commission before the 1924 convention of the 
A. M. T. A., an editorial by Lew Hahn, reproduced by per- 


the association. 


The letter, together with extracts from the editorial by 
Lew Hahn and from correspondence with the Federal Trade Specifications for Badges 


Commission, follows in full: “A special committee of this association has been 
empowered to specify the size of the badge and the 
lettering on it, which badges shall be adopted by mem- 
bers of this association for their demonstrators. The 
minimum size of the badge is 3 inches for its principal 


“GENTLEMEN: The method of selling toilet articles 
by demonstrations was thoroughly discussed at the 
annual convention of this association held in New York 
City in April of this year. The membership of the 
association is composed of practically all of the manu- 
facturers, both large and small, of toilet articles in this 
country. 


dimension with appropriate lettering and in colors so 
selected that the costume of the demonstrator will not 
make the badges indistinct. In this connection we 
direct your attention to the copy of a letter from the 
Federal Trade Commission to this association dated 


“The discussion overwhelmingly substantiated the 
claims of many of our members to the effect that the June 16, 1924. 
existing system of ‘hidden’ demonstrators results in a 
great many cases in unfair and derogatory statements 
being made by employees of one manufacturer regarding 
the products of a competitor. This condition is due to , phe , oe ; : : 
the tremendous expansion and development 1m the toilet Federal Trade Commission, referred to, a copy of which 
articles industry and cannot be attributed to either the was enclosed, said in part: 
manufacturers or retailers individually, or as a whole. jh. ee % 
It seems to be conceded by manufacturers who employ 
demonstrators that for obvious reasons it is impossible 
for them in many cases to control the statements and 
actions of their demonstrators, consequently it is im- 
possible under the existing conditions to stamp out the 
unfair practices used by these demonstrators. 


This letter outlines quite definitely the 
recommendations of the Commission regarding the iden- 
tification of demonstrators.” 


The letter from Huston Thompson, chairman of the 


The practice of the use of hidden demon- 
strators is believed by this Commission to be detrimental 
to the best interests of both manufacturers and of pur- 
chasers. While the use of badges identifying the 
salesmen as directly connected with the manufacturer 
rather than as disinterested employees of the retailer 

: ‘ : goes some way to meet a part of the objections to this 
“Every manufacturer employing demonstrators ex- practice, it is not believed to be a complete remedy 
pressed a sincere desire to eliminate the evils that have * * * if these badges are properly lettered and are 
crept into the demonstration system, and it was the conspicuously worn they should serve a useful purpose 
unanimous opinion of the convention assembled that in bringing to the knowledge of the purchaser the fact 
demonstrators should be identified by a badge which that the transaction is being had with a partial and 
would inform the public that the wearer of it was a biased sales person rather than with a disinterested 
paid employee of a particular manufacturer and not of employee of the retailer. Your association is to be 
the store in which she was working. It is felt that by congratulated upon this forward movement.” 

thus identifying the sales person that any attempt she : od ae : . 

may make to substitute for, or defame, the merchandise General approval is given of the sketch of the proposed 
of a competitor, will render so obvious to the customer badge, but Chairman Thompson suggests the use of the 
the purpose and incentive that the sales person will words “employed by” rather than 
refrain from such a course. It was felt that the present 
system deceives the public and that the identification of 
demonstrators would be a big step towards eliminating Bulletin from Lew Hahn 
this deception. 


“representing,” on the 
ground that it would be clearer to the purchaser. 


eS 1 : ' eae 5 As indicating the opinion of the hidden demonstrator 

At this same meeting the question of P. M.’s (push senithien Salih tien sniensaimetealaiallt tail ' fisi ; 
money) or ‘spiffs’ was thoroughly discussed and the PERCE BES OY SR CHPCFIENCNS TH PeeS arena ismg, the 
association adopted by a unanimous vote a report of the association also enclosed a clipping from a confidential bulle- 
Committee on Trade Practices in which the practice of tin over the signature of Lew Hahn, secretary of the 
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National Retail Dry Goods Association, entitled “Are Hid- 
den Demonstrators Endangering Your Store Standards?” 

After defining a hidden demonstrator, Mr. Hahn said in 
part: 


“We are informed that one Southern store has in its 
toilet goods department 21 people, including the buyer, 
who are all paid by various manufacturers of toilet 
goods. Perhaps some unthinking person will say that’s 
a smart scheme. It relieves the store of the salaries 
of these people. But stop and think about it! It’s 
about as crassly stupid a piece of business as was ever 
undertaken because it means that the store is being 
turned over lock, stock and barrel to the manufacturers. 
It is especially stupid if you stop to think that the retail 
store is enlisted in the service of the consumer. Now 
just imagine how much chance any consumer has to 
get real information about the comparative worth of 
any preparation sold in that toilet goods department. 
Imagine 21 people supposed to be employed by the store 
entitled to be regarded by the public in the nature of 
experts to assist customers in making their selections, 
in reality constantly fighting each other to push the lines 
of the particular manufacturers who pay their salaries! 


* * * The hidden demonstrator is a terrible menace 
to the independent future of the department store 
business. * * * We discussed this question at a 
meeting of the Board of Directors (of the National 


Retail Dry Goods Association) and we asked the mem- 
bers of the board the policy of their stores on this 
matter. The first man to answer was a merchant who is 
universally respected by his fellow merchants through- 


out the length and breadth of the United States. His 
store is pre-eminently successful and profitable. We 
give you his reply: ‘I looked into this matter some 


time ago and I found that we had a number of these 
hidden demonstrators so I issued orders to turn them all 
out. We are through with that kind of thing.’ 


The letter of the association, after referring to the fore- 
going bulletin (printed by permission), says: 


“In view of the fact that many prominent stores have 
expressed themselves as being in full sympathy with the 
endeavors of our association to improve business ethics in 
relation to our line, it is confidently hoped that your store 
will accept the regulations as to the wearing of badges as 
recommended by 


our committee 


and will wholeheartedly 
co-operate with us in every way in improving the demon- 
stration and P. M. system.” 


Referring to the list of members of the 


Ay te. Tt. As 


which was also enclosed, the letter said: 


“Tt is expected that in the very near future every one 
of these manufacturers, members of this association, 
carrying on demonstrations in your store will ask you 
for permission to identify their demonstrators by badge. 
Will you kindly see that they are allowed this privilege? 
Will you not also co-operate with our members in com 
pletely abandoning the entire system by which commis- 
sions of any kind have been paid by them, in any 


manner, to sales persons in your store? 
“We appreciate that some of the toilet articles which 
you carry are sold you by manufacturers who are not 
members of this association and that they and many of 
the importers of toilet articles are not bound by our 
pledge. We fully expect, however, that the recognized 
improvements which we are putting into practice will 
within a short time be so evident to the management 
of every store, as well as to such manufacturers as are 
not affected by our regulations, that with your co- 
operation these other manufacturers will very soon be 
asked by you to identify their demonstrators and to 
discontinue all indulgence in the P. M. practice. 
“Thanking you in anticipation of your interest in this 
matter and for your co-operation with us and the Fed- 
eral Trade Commission, we remain, yours very truly, 


“AMERICAN MANUFACTURERS OF TOILET ARTICLES, 
“By order of Executive Committee.” 
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The association thus, wisely, puts the problem squarely 
up to the retailers; for it is one that cannot be solved with- 
out their co-operation, and furthermore it is primarily a 
policy of the department stores and one to be settled by them, 


So far as members of the association are concerned the 
propriety of the practice has been settled by the action of 
the Executive Board; and for those outside of the associa- 


tion, by the Federal Trade Commission. 


Harriet Hubbard Ayer, Inc., Issues Statement 

Following the sending out of the previously quoted letters 
regarding the action taken by the association on hidden 
demonstrators, Harriet Hubbard Ayer, Inc., has forwarded 
to members of the association correspondence between ‘the 
association and Harriet Hubbard Ayer, Inc., with a short 
covering letter stating that the correspondence explains the 
resignation of the Ayer corporation from membership, as 
well as the resignation of 


president of the A. M. T. A. 


Copies of this correspondence have also been sent to the 


Edwin Sefton as second vice- 


retail trade, with a covering letter summarizing the letters 
passed between the association and the Ayer corporation, 
as an explanation of the resignations. The correspondence 
deals with the contentions of the Ayer corporation and the 
Executive Board of the A. M. T. A. regarding statements 
made by Edwin Sefton, vice-president of the Ayer company, 
at meetings of the Executive Committee on several occasions 
when the report of the Committee on Trade Practices was 
discussed. The Ayer corporation's letters to the associa- 
tion and the statement sent to the trade were signed by 
Mrs. Lillian S. company. 

It is extremely awkward that a question of veracity re- 
garding the affairs of the 
Mr. Sefton on the 
Board on the other hand. 


Dodge, president of the 


have arisen 


and the 


association should 


between 


one hand Executive 


The position of the Ayer corporation regarding hidden 
demonstrators is thus set forth: 


“It is hardly necessary for us to tell you that this 
company has not and will not countenance or permit any 
action upon the part of any employe that is ethically, 
morally or legally wrong. 

“We have never, and do not now, regard our demon- 
strators as ‘hidden.’ But waiving our view aside in 
this connection, it is our purpose to act with the utmost 
mutuality and harmony of interest with our customers. 

“Therefore, we beg to submit, that if it is your wish 
that our demonstration in your store be badged as repre- 
senting our line, we will promptly meet your wish in 
this respect. On the other hand, if you do not want 
such a badge placed on our demonstrator, then that thing 
shall not be done. 

“In other words, we think it would be presumptuous 
upon our part to attempt to dictate to you in any form 
how you shall conduct your own affairs, and we will 
not be a party to any scheme by anybody to go contrary 
to this policy. _ oS 

“It seems unnecessary to comment on the cautious 
letter of the Federal Trade Commission to the Toilet 
Articles Association in response to one from them. 
What the Commission gave was merely an expression 
and therefore does not constitute a ruling. 

“In closing, permit us to say that we have always 
enjoyed the pleasant relationship that has existed be- 
tween us, and that we will not knowingly permit any- 
body or anything to disturb it.” 


Finds Coal in the Bootleg Class 


\ man who had lived several years on a tropical South 
Sea island came north. He sought out a coal dealer and 
asked him the price of a ton of coal. The dealer told him. 

“What’s the matter?” whispered the former South Sea 
man. “Have they passed a law against selling that, too?’— 
The American Legion Weekly. 
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BLAIR GIVES HEARING TO ALCOHOL TRADES COMMITTEE 


Progress Made in Fighting Obnoxious Rules of the Prohibition Unit; 


Haynes Is Sued by Industrial Users Whose Supplies Were Curtailed 


WASHINGTON, August 18.—The Alcohol Trades Advisory 
Committee at a meeting on August 14 discussed the actions 
of the Prohibition Unit with respect to requiring stipula- 
tions on alcohol permits and with respect to claims in 
connection with losses of alcohol. 

The stipulation requirement was opposed by many of the 
members present. No definite action in connection with 
the question, however, was taken. 

With respect to the opinion of counsel for the Prohibition 
Unit relative to allowances in connection with alcohol losses 
it was decided to request that an opinion be obtained from 
the Attorney General on the legal points involved. As 
surance that this will be done was given to the committee. 

Commissioner of Internal Revenue D. H. Blair and J. J. 
Britt, counsel for the Prohibition Unit, met with the com- 
mittee. They went over the situation in detail. 


Objectionable Rules Under Advisement 


During the month consideration has been given by mem- 
bers of the Alcohol Trades Advisory Committee to the most 


recent actions of the Prohibition Unit which have been a 
subject of protest by the alcohol-using industries. These 
actions include the requirement that stipulations shall be 
attached to permits for alcohol under which a manufacturer 
shall assume responsibility for actions of jobbers and 
wholesalers handling their non-beverage goods. Under these 
stipulations the manufacturer would be liable to revocation 
of his permit in case a jobber or wholesaler refused to per- 
mit inspection or otherwise violated regulations of the 
government. 

\nother action is the ruling of Mr. Britt that in settling 

claims for tax abatement on alcohol lost or stolen in transit 
allowance must be made for amounts recovered by shippers 
from insurance companies or railroads for the value of 
1e alcohol lost or stolen. 
In both cases the actions were taken without consultation 
with the Alcohol Trades Advisory Committee, although at 
the time of the appointment of that committee by Com- 
missioner of Internal Revenue Blair it was the understanding 
iat nothing would be done affecting the alcohol-using trades 
without consultation. Protests have been so widespread that 
it is evident further consideration is to be given to the 
uestion. 


Prohibition Unit Unwilling to Yield 


The officials of the Prohibition Unit in attempting to solve 
1e situation have advanced a suggestion that the manufac- 
turers assume responsibility for jobbers and wholesalers by 
surcharging on invoices, bills, and other enumerations of 
goods sold, language such as the following: 

“The articles herein listed were manufactured under a 
formula authorized by the Commissioner of Internal Revenue, 
and are sold with the understanding that the purchaser shall, 
at any time, if called upon, permit inspection thereof by any 
internal revenue or prohibition officer, or by any state police 
officer, to the extent authorized by section 34 of the national 
prohibition act, and, if resold by the purchaser, the pur- 
chaser is to give the name and address of the vendee, if 
called upon by such officer.” 





According to representatives of the trade organizations 
this proposal is impossible both from a legal and practical 
standpoint. It is held that. the manufacturers should not 
accept the surcharge except in good faith and that if they 
accept it in good faith they should hold their wholesalers 
and jobbers to the terms of the notice and should refuse to 
sell further to them in case of violations. If the manufac- 
turer were not disposed to accept it in good faith they 
could simply pass the responsibility along to their jobbers. 


\pplications for permits to operate industrial alcohol 
plants must be made to the Revenue Bureau at Washington, 
according to instructions issued revenue collectors by Com- 
missioner Blair. His instructions were issued as a result of 
information that in some instances persons had been seeking 
the advice of collectors as to whether the desired permits 
would be issued. 

“Upon being favorably advised,” Mr. Blair said, “the appli- 
cants have proceeded with their plans pending action by the 
bureau. If the permits are denied, which action is some- 
times necessary as the result of information in possession 
of the bureau, objection is, of course, registered by the appli- 
cants on the ground that they have been led to believe that 
their applications would be favorably acted upon and con- 
sequently have made expenditures of money.” 


More Changes in Renewal of Permit Rules 


Acting Prohibition Commissioner James E. Jones has 
issued thé following notice relative to renewals of certain 
classes of permits: 

“Under Section 260 of Regulations 60, Revised, annual 
renewal of permits prefaced by the letter ‘H’, as prescribed 
in Section 240, is dispensed with; and, as stated in Pro. Cir. 
286, outstanding ‘H’ permits continue in full force and effect 
for 1915 and thereafter without the necessity of renewal. 

“This provision does not apply to those permits to use, 
(formerly of the ‘H’ classification and now classified as ‘Q’ 
permits) held by hospitals, sanatoriums, first-aid stations, 
dispensaries, infirmaries, clinics and visiting nurses’ associa- 
tion, which ‘Q’ permits are excluded from the ‘H’ classifica- 
tion as prescribed in Section 240. 

“Such institutions now holding permits to use prefaced by 
the letter ‘H’ should promptly file applications tor renewal 
in accordance with Section 261, and new permits issued 
upon such applications will be prefaced by the letter ‘Q’.” 


Ruling on Isopropyl Alcohol Gravity 


Acting Commissioner of Internal Revenue C. R. Nash has 
issued the following notice relative to isopropyl alcohol: 

“The specification for specific gravity of isopropyl alcohol 
used as one of the denaturants in several denatured alcohols 
is hereby amended to read as follows: 

“*The specific gravity shall not be more than 0.8224 at 
60/60 degrees F.’” 


Alcohol Transfer Stamps Rule Amended 


The Internal Revenue Bureau has amended regulations 
relative to industrial alcohol transfer stamps in the following 
manner : 

“Treasury Decision 3522 is hereby amended so as to per- 
mit the placing of industrial alcohol transfer stamps in any 
conspicuous and secure place on tank cars of alcohol shipped 
in bond. If the stamp is affixed to the board on which the 
route card is placed, or on some other board securely 
attached to the car, a tack must be driven through each 
corner as in the case of stamps placed on wooden packages. 
In all cases strong glue or paste must be used and the stamps 
varnished as heretofore.” 

Curtailed Alcohol Users Sue Haynes 


Federal Prohibition Commissioner Haynes, and State and 
local enforcement directors were named August 14 in a 
bill in equity filed in United States District Court by the 
Tobacco Specialties Co., of Philadelphia, complaining that 
the prohibition authorities had curtailed the monthly de- 
natured alcohol allotment of the plant from 21,000 gallons 
a month to 500 gallons. No hearing of any kind had been 
granted the company, it was alleged, nor any charges pre- 
ferred. The alcohol, it was claimed, is utilized in the 
manufacture of tobacco sprays, fluids and deodorants, and 
lack of it would ruin the business. 

Two drug companies also have filed similar complaints 
of curtailment of alcohol permits. 
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YEAR’S EXPORTS IN OILS AND TOILETRIES 
PRODUCTS MAKE GOOD SHOWING 


WASHINGTON, August 18.—Exports of essential oils, per- 
fumery and other toilet preparations were among chemicals 
and allied products which showed increases in the fiscal year 
30. Charles C. of the 
chemical division of the Department of Commerce, in an- 
that 
classes of goods showed a very healthy condition. 


ended on June Concannon, chief 


alyzing developments states foreign trade in these 


Exports of all chemicals and allied products were valued 
at $138,670,978 the 1924 against 
$135,857,622 in the fiscal year 1923, an increase of two per 


for fiscal year as 


cent. Imports during the same period declined five per cent 
from $205,155,376 to $193,813,823. 

“The largest of the increases in exports occurred in essen- 
tial oils, one of the minor groups as to values, but an ex- 
Mr. “The 
advance of 42 per cent in the total exports to $1,281,730 
(1,258,189 pounds) is an indication of the generally satis- 
factory and growing condition of this industry as well as 
the dependent industries, such as perfumery, cosmetics and 
other toilet preparations, and flavoring extracts. 

“A continued healthy and prosperous condition in the 
domestic perfumery, cosmetics, and toilet preparations in- 
dustries was reflected in the foreign trade as a whole. Al- 
though exports advanced but two per cent to $6,903,864 
they were nearly $2,000,000 in excess of the imports, which 
showed a 28 per cent decrease. This is a fair example ot 
the shifting of the chemical and allied products trade as 
formerly the imports of goods of this type were exceedingly 
important and exports were small. 

“An increased activity was evident in the foreign trade 
of coal tar chemicals when both imports and exports showed 
gains of 46 per cent for the former and 13 per cent for the 
latter. The larger gain for the imports is attributed to the 
93 per cent advance in crudes which incidentally accounted 
for nearly three-quarters of the total coal tar imports in 
1924. For the fiscal year 1923-24 the coal tar chemicals 
exported aggregated $11,547,523 and the imports $20,527,226.’ 

In commenting on exports in the first six months of 1924 
as compared with the first six months of 1923 Mr. Concannon 
says: 

“The continued increase in use, manufacture, and consump- 
tion of essential oils was further indicated by the advancement 
in exports of 62 per cent in value and 158 per cent in 
quantity, the foreign shipments having risen from $435,834 
(314,080 pounds) to $705,436 (811,307 pounds). Exports 
of peppermint oil, which formed nearly one-half the total ot 
the group, more than doubled, and reached $299,842 (80,630 
pounds) for the first half of 1924. 

“In addition to the encouraging increase in essential oils 
the exports of medicinal and pharmaceutical preparations 
advanced three per cent and perfumery and other toilet 
preparations, one per cent. 

“Throughout the current year, perfumery and toilet prep- 
arations held their own in values shipped, when $3,451,720 
worth were exported. While perfumery and toilet waters 
decreased 35 per cent in value and talcum and toilet powders 
eight per cent, these declines were more than offset by an 
improvement of 23 per cent for creams, rouges and_othet 
cosmetics, and also 64 per cent in value for dentifrices 
which, however, lost 22 per cent in quantity. P 

“The figures for goods of this type were: perfumery and 
toilet waters, 195,976 pounds, $189,226; talcum and other 
toilet powders, 1,565,736 pounds, $790,947; creams, rouges 
and other cosmetics, 1,246,492 pounds, $635,036; dentifrices, 
1,327,028 pounds, $1,235,026, and all other, 837,940 pounds 
$601,685.” 


ceedingly necessary one,” says Concannon. 


President Coolidge and Cosmetics 


The daughter of a New York Senator called at the Execu- 
tive offices with a lady whose face was snow-bound with 


several layers of cosmetics. “Mr. President,” chirped the 
latter, “you look entirely too pale.” “Wee-al,” drawled the 
Chief Executive, facing her squarely, “guess-Ill-have-to-try- 
a-new-brand-of-face-paa-owder.”—New York Times. 
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COMING SYNTHETIC DYE TARIFF CUTS NOT 
TO INJURE AMERICAN AROMATICS 


The forthcoming automatic cut in the rates of duty on 


imported coal tar products which will go into effect, unless 
2 


is of considerable 
interest to both manufacturers of synthetic perfume materials 


prevented in some way, on September 


in this country and consumers of these products. Sentiment 


in the trade has apparently not definitely crystalized as to 
the effect of this sharp reduction in tariff rates which will 
bring down the ad valorem duties on products of one class 
from 55 per cent to 40 per cent and on others from 60 
per cent to 45 per cent. For this reason it has been difficult 
to secure authorized interviews from the trade with regard 
to what is likely to happen after September 22. 

In general, the trade does not seem to fear that there will 
be any great influx of foreign products when the bars are 
lowered, as they will be at the time when the reduction is 
made effective. There its a feeling of confidence in the 
situation which is borne out by the fact that prices on very 
few synthetics of coal tar origin have been lowered in price 
during the last few weeks in anticipation of and for the 
purpose of offsetting anticipated competition. 

A fairly large section of the trade seems to feel that the 
provisions reducing the duties on these products will not be 
put into effect although it is at a loss to explain just what 
steps are to be taken to prevent such action. A representa- 
tive view of the factors in this class was expressed by one 
of the importers. He said: 

“T really have not given the matter great thought because 
I have believed all along that the reductions would not be 
put into effect. The dye interests are very powerful in 
Washington and it is my opinion that they will find some 
way to prevent the cut in the tariff rates on their products. 
This would, of course, automatically prevent them on ours. 
Should the reduction be put into effect, however, it would 
undoubtedly lead to cheaper offerings and greater competition 
on coal tar synthetics. Whether it would hurt the domestic 
industry or not is something which cannot be discussed be- 
fore the foreign shippers have a trial at it.” 

Those who have concluded that the reductions will be 
effective do not seem to be greatly worried over the situa- 
tion. They point out that foreign products cannot now 
compete in the way of price with domestic materials and 
that the reductions will hardly make them competitive. In 
addition, they assert that competition in high grade materials 
is very rarely upon the basis of price alone, but that many 
other factors enter into it. This is borne out by the 
preference expressed among some of the consumers for 
foreign products, regardless of the prices at which they are 
offered. They do not feel that the domestic industry will be 
hurt by the reductions although admitting that competition 
will be keener under the reduced rates. 

An important American manufacturer represents this view. 
He Says: 

“The tariff cuts will encourage foreign producers of syn- 
thetics but it is a question in my mind whether they will be 
materially aided. Undoubtedly we shall encounter more 
price competition but I believe we shall be able to meet 
foreign interests on the basis of price as we are now meeting 
them on quality and service. I do not believe the American 
industry will be hurt by the reduction, although probably 
foreign producers do hold that opinion.” 

Importers are generally hopeful of being able to compete 
upon a more equal price basis under the new rates. They 
are chary about making statements in advance, however, 
probably owing to the anticipated effect which such state- 
ments might have upon any agitation to prevent the reduc- 
tion in rates. 

The consumers have apparently given the matter little 
thought. Most of them are interested more in quality and 
uniformity than they are in price, especially upon syn- 
thetics. One or two had not even heard of the pending 
cut in duties. All who were interviewed seemed to show 
little real interest in the situation. They are, of course, hope- 
ful of greater competition but are not sufficiently in touch 
with general market conditions to venture an opinion as to 
what may be the outcome of the forthcoming cut in the tariff. 
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TARIFF OIL PROBE: COLLAPSIBLE TUBE QUERY BEGUN 


Federal Trade Board Cites Two Soap and Toilet Preparations Makers; 


Synthetic Aromatic Imports; Markets for American Toilet Articles. 


WaASHINGTCN, August 16.—Field investigators in the 
Tariff Commission’s inquiry into duties on vegetable oils 
are actually at work and reports to the commission indi- 
cate that good progress is being made. 

One crew of experts, headed by Dr. Grinnell Jones, has 
completed the obtaining of costs in England and is now 
at work in Rotterdam, Holland. The investigation of 
Dutch costs will be finished by September 1. Two of the 
four experts in this group then will go to British India 
and the Dutch East Indies. 

Word has been received from the squad sent to the 
Orient under the leadership of Dr. Frank Rutter. These 
investigators are now in Japan where first reports indicate 
that they are finding it less difficult than anticipated to 
obtain Japanese costs. The Japanese mills have thrown 
open their books showing costs of production. 


Four Crews are Busy in United States 


Four separate crews of investigators are at work within 
the United States obtaining costs of producing cottonseed 
oil, peanut oil, soya bean oil, and cocoanut oil. Four men 
are in Texas, four in Louisiana and Mississippi, four in the 
Carolinas and Georgia, and two are covering crushing mills 
on the Atlantic seaboard and then will go to Cleveland, 
Chicago, St. Louis and San Francisco. 

The field work will be completed by October and public 
hearings will be arranged some time thereafter. The investi- 
gation is not likely to be entirely completed before the end 
of the Winter. The inquiry was launched by the commission 
at the request of soap and paint manufacturers and other 
users of vegetable oils as raw materials who desired a de- 
crease in duty. 

Waiting for Coolidge’s Sugar Decision 

Those who are interested in the vegetable oil investigation 
are closely watching developments in the sugar case because 
of precedents which may be established in whatever findings 
may be made by President Coolidge. The Tariff Commis- 
sion has submitted two conflicting reports to the President, 
one signed by three of the six members recommending a 
reduction in duty on sugar and the other signed by two 
members opposing any reduction. 

Dairy interests which are opposing any reduction in 
duties on vegetable oils also object to any cut in duties on 
sugar. While the dairy interests are not directly interested 
in sugar they point out that if the reasoning followed by 
those members of the Tariff Commission recommending a 
reduction in duty as followed by the President it may justily 
a decrease in duties. on vegetable oils. 


Objections Made by Dairy Faction 


The dairy interests object to the manner of obtaining 
costs of production of sugar on the ground that it does not 
give proper consideration to agricultural interests, the cost 
figures being based on costs at the mills which might in 
some cases fail to include adequate compensation for the 
growers of sugar cane. The dairy interests fear that in the 
inquiry into vegetable oils costs the commission also may fail 
to compute to their satisfaction costs of the farmers. 

Another objection by the dairy interests is that the mem- 
bers of the Tariff Commission recommending a reduction in 
duty have taken a six-year basis in determining costs of - 
duction. It is the theory of the dairy interests that the flex- 
ible tariff was intended to permit adjustments of duties to 


(Continued on Page 348) 


WasHINcToN, August 18.—The question of the elimina- 
tion of waste through a reduction in the number of sizes of 
collapsible tubes used for toilet articles has been taken up 
by the Division of Simplified Practice of the Department 
of Commerce. 

“Whether Milady and Friend Husband are whimsical or 
whether the manufacturers of toilet preparations which come 
in collapsible tubes are seeking to advertise originality 


through unusual sizes of tubes, is a problem which is being 


studied by the Division of Simplified Practice, Department 
of Commerce,” says an announcement by the division. 

“Manufacturers of the tubes in which such preparations 
are sold assert that the ultimate consumer cares little 
whether he gets a long thin tube or a short wide one, pro- 
vided the contents last as long—all other things being equal. 

“But, it is pointed out, in addition to ten sizes which are 
more or less standard, ranging in diameter from 3% of an 
inch to 1% inches, and with lengths varying to provide for 
the cubic contents, some of the companies buying the tubes 
have insisted on other sizes, with variance of a thirty-second 
of an inch from standard in some cases. The result has been 
that the tube manufacturers have to provide for some 40 
possible diameters. 

“To help untangle this condition, the manufacturers have 
turned to the Division of Simplified Practice, which in turn 
is making a survey of production, demand, and sales, through 
the cooperation of the manufacturers of toilet goods and 
other large users of collapsible tubes. : 

“Serious burdens of waste are levied against the tube 
manufacturers, it is declared, through the requirement of 
larger investment in tools, large labor charges tor changing 
of dies and other equipment as new sizes are made after 
one order is filled, and in the number of idle hours while 
machines are undergoing the necessary changes. 

“Standard shapes and sizes are equally necessary for the 
caps for tubes, it is asserted, thirty sizes now being made 
to take the place of tive which might serve the same pur- 
pose if standards were adopted. These thirty sizes do not 
include the embossed caps which come on many special 
preparations. 

“The studies which are being made of possible standards 
take into consideration the protection of the consumer as to 
the cubic content of tubes through the variations of standard 
lengths. 

‘‘Manufacturers of paper boxes and cartons for packing 
such tubes, it was pointed out, will also benefit if the excess 
variety is eliminated, through being enabled to carry on 
with smaller numbers of dies and other tools, smaller stocks 
and smaller loss of productive time of machinery and 
skilled workmen. 

“It is probable that a conference of manufacturers, dis- 
tributors, consuming manufacturers, and representatives ot 
other interested groups will be held as soon as further 
studies can be completed.” 


Importers to Get American Selling Price 


Importers may obtain confirmation from the Government 
as to the American selling price or United States value of 
imported dyes under amended customs regulations issued 
by the Treasury Department. 

“In the case of an actual importation of a similar com- 
petitive article or of a non-competitive article,” the amended 
regulations state, “the appraising officer may furnish to the 
importer upon application in writing information of the 
American selling price or United States value, as the case 
may be, provided the appraising officer shall be satisfied that 
the importer, after exercising due diligence, has not himself 
been able to obtain such information and that he has sub- 
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mitted to the appraising officer all relevant information in 
his possession 

“All information furnished by the appraising officer shall 
be advisory only. In communicating such American selling 
price or United States sale, however, the appraising officer 
shall not disclose the source of his information.” 


Tariff Dye Census Soon to be Issued 


The Tariff Commission now has in galley proof form its 
1923 dye census, and it is anticipated that it will be ready 
soon for general distribution. It will be more elaborate than 
ever before. It will contain a complete report of the dis 
tribution of the reparation dyes by the Germans to the 
Allied and associated governments. Figures of production 
of both synthetic and organic dyes and chemicals are also 
included in the document 


Imports of Synthetic Aromatic Chemicals 


Imports of synthetic aromatic chemicals through the port 
of New York during July amounted to 4,537 pounds valued 
at $7,756, according to the monthly report issued by the 
Tariff Commission and the chemical division of the Depart 
ment of Commerce. This was a from the high 
total of June, when 4,895 pounds valued at $10,500 were 
imported, but was a larger amount than was imported in any 
preceding month of the year. 

The tabulation of imports of synthetic aromatic chemicals 
of coal tar origin follows 
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Note c., competiti ~ % | \ 
Trade Board Cites Dr. C. H. Berry Company 


€ tT 1 n-competitive 


The Federal Trade Commission has issued a complaint 
against the Dr. C. H. Berry Chemical Company, of St. 
Louis, a manufacturer of toilet preparations. This com 
pany is accused of simulating a competitor’s packing and 
labeling and trade mark. According to the citation the 
respondent causes certain of his products to be packed in 
containers closely simulating in size and shape those used 
by the Ella R. Berry Pharmacal Company, a competing 
company. The complainant also alleges that the use of 
respondent’s corporate name deceives the trade and public 
into the erroneous belief that their products are made 
according to the formula of one Dr. C. H. Berry, a practicing 
physician, whereas, it is alleged there is not and never has 
been a Dr. C. H. Berry or other physician in charge of or in 
any way connected with respondent’s business. 

The complaint states that respondent’s alleged acts are 
all to the prejudice of the public and respondent’s competi- 
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tors, particularly the Ella R. Berry Pharmacal Company 

Under the law whenever the Commission has reason ‘ 
believe that an unfair method of competition has been used 
against the public interest it must issue its complaint. How. 
ever, the question whether or not such method has been 
used is not passed upon by the Commission finally until after 
rsepondents have had thirty days in which to answer and 
the issue has been tried out. 


Dr. Durand Heads New Trade Bureau 


Announcement has been made by Dr. Julius Klein, director 
of the Bureau of Foreign and Domestic Commerce, of the 
consolidation of the Western European division and the 
Eastern Europe and Levantine divisions of the bureau into 
a single European division. Alan G. Goldsmith, chief of the 
Western European Division, will be chief of the newly 
created division, with Raymond ( Miller designated as 
assistant chief. Leonard J. Lewery, formerly assistant chief 
of the Eastern European and Levantine division, will act 
as regional expert and the functioning of the Russian section 
of the newly organized division will be under his supervision, 
Dr. EK. Dana Durand, chief of the Eastern European and 
Levantine division, will be appointed chief of the organized 
division of research. Other regional divisions of the bureau 
are the Latin-American and Far Eastern division. 


Norway as a Field for Toilet Goods 


Consul S. Bertram Jacobson, Christiania, has 
the following report relative to the market 
parations in Norway: 

“Although Norway manufactures toilet soaps, hair-tonics, 
and tooth pastes, the major part of the toilet preparations 


forwarded 
for toilet pre- 


used in that country are imported from France, Germany, 
Great Britain, and the United States. Certain brands of 
\merican soaps, face creams, tooth pastes, toilet waters, 


talcum powders and manicuring preparations are very well 
established in that country. Competition from French and 
German perfume and cosmetic manufacturers is very keen, 
but American preparations, owing to their cheapness and 
high quality, are very much in demand 


“The most effective method of introducing a new toilet 
preparation into Norway would be through an agent who 
sells to the wholesale and retail trade. Such an agent 


usually employs a traveling salesman who calls on the per- 
fumery shops in the smaller towns, and it is advisable there- 
fore to make arrangements for the maintenance of a stock 
from which he would be in a position to fill orders at short 
notice Advertising is an important factor in introducing a 
new brand of toilet preparations, local newspapers and 
window display cards being the most effective mediums of 
publicity.” 


Natal as a Market for Toilet Articles 


Vice Consul J. L. Pinkerton, Durban, Natal, has sent the 
following report on the market for toilet articles in Natal, 
South Africa: 

“The white population of Natal is very small (approxi- 
mately 150,000), but has a high standard of living and offers 
therefore, a comparatively good market for toilet articles. 
The native negro and Asiatic populations together number 
about 1,300,000 but represent little demand for toilet articles 
of quality 

“Durban and Pietermaritzburg, the principal cities of 
Natal, number among the residents more than 40 per cent of 
the white population of the Province. Durban much the 
larger and is the port serving Natal and a portion of the 
Orange Free State. This does not mean that all toilet 
articles imported into Natal enter the port of Durban. This 
Province is not an economic entity, and articles of small size 
but of comparatively high value are sometimes distributed 
to Natal retailers from Johannesburg. Toilet articles of any 
quality are not made in Natal and they are produced only 
in negligible quantities in other parts of the Union of South 
Africa. 

“Toilet articles are imported into Natal principally by 
wholesale druggists, also by general merchants and depart- 
ment stores. Indenting agents are also beginning to obtain 
agencies for toilet articles. The wholesale druggists are 
usually branches of firms who have offices in several cities 
of South Africa, and most of them also maintain retail 
drug stores.” 
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BABSON DECLARES BUSINESS IS IMPROVING EVERY DAY 


Institute Conference Discloses La Follette as the Only Ointment Fly; 


Many Big Firms and Corporations Report That Trade is Growing Better 


Roger W. Babson, the noted statistical and trade expert, 
who is a regular contributor to this journal, in summarizing 
the findings of the Eleventh Annual Business Conference, 
held at Babson Park, Mass., from Aug. 4 to Aug. 15, says 

“A year ago business was fine and almost everyone was 
very bullish on general business while I was gloomy and pes- 
simistic without a friend in the world. Today business is 
very poor in most lines in most sections, yet I am feeling 
better. This is because the readjustment of the past twelve 
months is now behind us instead of ahead of us. The 
further advanced the night, the nearer to dawn. 

“The farmers of the country were the first to be hit and 
they were hit very hard. They will be the first to come 
back and may have already started on their return trip. 
Conditions are much better in the Northwest and the South 
is looking forward to a fine year. 


Somebody, Somewhere, Always Making Money 


“It is a great mistake to say that all business is bad 
everywhere. There always is some part of the country 
where you can increase your sales. Always some one indus 
try is making a lot of money Wise business men will 
spend more on statistics and less on experimenting. 

“Charting commodity prices over a term of years shows a 
zigzag movement tending upward for about twenty years 
W e are 


now facing a short upward movement of the zigzag; but for 


and then downward for a somewhat similar period 


some time to come each upward movement may not be as 
high as the one preceding 

“Only those business men who are dependent on a protec- 
tive tariff need to worry much about election, although 
business would get quite a jolt if La Follette threw the 
election into the House. Conditions make Presidents, but 
Presidents don’t make conditions. Business may not boom 
during 1925; but it is fundamentally improving every day. 

“Money should be easy for some two or three years, 
although it will probably be a little higher this fall than it 
is at present. Only an abnormal demand for money from 
Europe can keep up rates in this country. There will be a 


plenty of funds in 1925 for legitimate business. 


Too Many Retail Stores at Present 


“There is a surplus of office building and apartment hous¢ 
property in most large cities. Suburban property, especially 
single houses, offer the best real estate investments at the 
Present time. Building costs are declining, although there 
is still a shortage in single houses There are too many 
small retail stores. — 

“Wages for this period have reached their peak. Read 


begun. Labor unions may hold up 


Justments have already 
some union wage scales, but this will mean some unemploy- 
ment among union workers. The workers of those com 
munities that accept lower wage scales will get the business 
during 1925, 

“The copper situation will be greatly benefited by Europe 
accepting the Dawes plan. Both domestic and European 
consumption should greatly increase during the next few 


years, but be sure to purchase stocks in the best companies 




























HEAD OF BIG NATIONAL BANK SEES 
BOOM IN BUSINESS IN AUTUMN 


(By Charles E. Mitchell, president of the National 
City Bank, New York, on eve of going to Europe.) 


“There is a big boom coming in the fall. Barring 
unforeseen events, it looks as though we are in for 
a period of very active business. Despite pessimistic 


views, bank clearings told a story of real good busi- 





ness, and bank statements are an excellent financial 
barometer. Since last April there has been only 
one week when the clearances in New York have been 
lower than they were at the same period last year. 

“As a matter of fact, business has been greater 
than the amount of freight carried on the railroads 
would indicate. Local merchants have been liquidat- 
ing their stocks without buying large quantities of 
new goods.” 





(Other leading bankers and business men are now 
giving out similar statements showing that the optimis- 
tic views of the business future published in this 
Journal during the last few months were thoroughly 
justified, which indeed has been proved by the trend 
of trade.) 














—_—_—_—_—— 


Many of the older and well-known copper companies are 
hopeless. 

ee ‘ , ’ 

Fundamentally, we are in a period when certain bonds 
and stocks should be accumulated. The only fly in the 
ointment is La Follette. He may develop a market scare 
during the next few months which will temporarily send 
If so, everything will then be a buy; but until 


this happens, discrimination should be used. 


prices down 

“Never buy anything because it goes up. This is usually 
a good reason for not buying it. When investing buy bonds 
which others want; but when speculating buy stocks which 
others don’t want. The way to make money in business is 
to think of the country’s good and its people's welfare rather 
than of trying to get something for nothing. The need of 
the hour is for us all—whether employer or wage worker— 


to try to give more for the dollars we get. This will make 


good business in 1925,” 


NATIONAL INDUSTRIAL BOARD FINDS JUNE 
MARKED LOW TRADE POINT FOR 1924 

The business tide has turned, is the conclusion of the 
Mid-Year Bulletin on industrial and economic conditions in 
the United States just issued by the National Industrial 
Conference Board 

The board points out that, although production and dis- 
tribution during the first six months of this year have been 
helow that of the similar period last year, it should not be 
forgotten that the first six months of last year witnessed 
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the height of the trade boom. The report calls attention 
to the fact that the index of production in basic commodities 
as compiled by the Federal Reserve Board for the first six 
months of 1924 shows an increase over the average index 
figures for the years 1920, 1921 and 1922. From 1920 to 
1923, inclusive, the average was 94; for the first six months 
of this year the average was 111. 

“During July, 1924, a considerable betterment in sentiment 
has taken place,” says the report, “for, although production 
has not increased considerably, prices are firmer and in- 
quiries in respect to orders are more numerous. Trade 
sources indicate that June marked the low point in business 
so far this year, and that the turning point has been 
reached. The belief that business this fall will be good is 
quite general. Exports for the first six months were 7.4 
per cent greater in value than for the first six months of 
1923.” 

The Bulletin states that “business as a whole passed 
through two stages during the first half of 1924—a stage of 
sudden recovery from the declining trend in the last six 
months of 1923 and followed by one of even more rapid 
resumption of the downward trend. During January and 
February industrial output increased until, in many instances, 
mines and manufacturing plants were producing at a lower 
rate than during the first half of 1923, which was a period 
of record activity. But this rate of production was too great 
for either the power or willingness of the public to consume. 
Stocks of goods began to accumulate and keener competition 
brought with it price cutting and declines.” 


Business Activities Are Better Balanced 


Archer Douglas Wall, chairman of statistics for the 
United States Chamber of Commerce, in the Business 
Bulletin for August of the La Salle Extension University, 
Chicago, declares that better balanced business activities, 
readjusted production and prices and the clearing up of 
some political uncertainties indicate better conditions ahead. 
He says: “The conservative nature of the platforms of the 
two great political parties and the character, standing and 
records of the nominees have effectually dispelled that wide- 
spread doubt and uncertainty which have been so marked 
a feature of political and business life for several’ months 
past.” 

Finds Trade Improvement in the West 


E. E. Loomis, president of the Lehigh Valley Railroad, 
just back to New York from 9,500-mile trip to the Pacific 
Coast, found business conditions on the mend throughout 
the West. He said in part: “I was greatly encouraged by 
the conditions. My trip indicated to me that the situation 
is not nearly so bad in the Western country as I had feared, 
and one cannot see things as I have recently seen them 
without regarding the future with optimism.” 


Reviving Business Gives Brighter Aspect 
Several weeks of gradually reviving business have given 
the situation a brighter aspect, Dun’s Review of trade says. 
Although activities have not broadened in every line, a 
breaking away from the summer inertia has come earlier 
than usual in some trades, and general sentiment is noticeably 
stronger. 


Wrigley Makes New Half Year Record 


Total earnings of $8,471,183 are reported by the William 
Wrigley, Jr., Company, for the six months ended June 30, 
1924, and net income of $4,251,226. The net income made 
a new high record for any half-year in the history of the 
company. 


Healthy Gain in Tea and Extract Sales 


The Jones Bros. Tea Co., Inc., reports for the six 
months ended June 30 estimated net profits of $146,399. The 
sales amounted to $12,413,666, as compared with $9,423,317 
in the corresponding period last year. 


Finds Trade Developments Favorable 


In a business summary Bradstreet’s Review says in part: 
“While improvement in sentiment still outstrips gains in 
actual buying, the developments are mainly favorable.” 
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JUDGE GARY’S OPTIMISM RECEIVES STRONG 
AND EMPHATIC ENDORSEMENT 
, The New York Times, surveying trade and politics, says: 

“The earnings and quarterly dividends of the Steel Cor- 
poration are naturally taken as a sign of the financial times, 
So are the mature opinions of Judge Gary on the business 
outlook. He reaffirms now what he predicted in April, to 
the effect that ‘nothing that is reasonable, sound and honest 
can prevent a fair volume of business in this country.’ This 
is obviously a side glance at those politicians who propose, 
or at least talk about, measures that are neither reasonable 
nor honest. 

“Judge Gary is of the same mind as many other skilled 
observers in believing that we are successfully weathering 
the business depression which has come to be a tradition in 
the years of a Presidential election. If things look better 
than they did two months ago, the explanation is only to 


the smallest degree to be found in anything done or omitted 
or said by politicians. They have had absolutely nothing 
to do with the greatest single fact making for a great in- 
crease in the consumptive power of this country, and so of 
the demand for goods and services. It is commonly esti- 
mated that the recent rise in farm prices has added at least 
$1,000,000,000 to the value of this year’s crops. That means 
an addition of this sum to the purchasing power of the 
farmers. * * * 

“And while agricultural products have thus been 
heightened in value, what has been happening to Liberty 
bonds? They have steadily been making new high records 
above par. Comparing their market quotations now with 
what they were at their lowest point a few years ago, we 
find at least another $1,000,000,000 added to the value of 
property widely diffused in the hands of the people. This 
is the kind of factor in the financial situation, and not the 
prospects of parties or the promises of candidates for office, 
that furnishes the best basis for hope of prosperity to come.” 


Woolworth’s Head Predicts Good Business 


Volume of F. W. Woolworth & Co. business this year 
may run considerably above $215,000,000, declared Hubert 
Parson, president, in a statement issued recently, preparatory 
to his annual trip abroad. He declared he sees nothing 
but good times ahead for everyone and is unable to perceive 
a blemish on the landscape anywhere since the Northwest 
crop situation has cleared up. He added: “I think we will 
see quite an increase in business generally by September 1 
and it will carry through indefinitely. Political atmosphere 
at that time will be very much clarified.” 


P. & G. Earnings Now Largest Since 1918 


Colonel William Cooper Procter, president of the Procter 
& Gamble Co., in his annual report August 14, declared that 
the fiscal year marked a further approach to normal after 
a prolonged period of disturbed conditions. The sales for 
the year totaled $121,372,681, and the net earnings, after 
providing for all reserves and charges for depreciation, 
losses, taxes and so on, amounted to $8,629,447. The earn- 
ings are the largest reported by the soap company since 1918. 


Armour & Co. Report Conditions Good 


The regular quarterly dividend of 134 per cent was de- 
clared August 15 on the 7 per cent cumulative preferred 
stock of Armour & Co. of Illinois, Armour & Co. of 
Delaware and the North American Provision Company. 
President F. Edison White said: “General results of opera- 
tions continue satisfactorily, and earnings show a pleasing 
surplus over requirements for dividends, interest and de- 
preciation.” 


Bright and Dark Sides of Prohibition 


“Don’t you think it wrong to make a joke of prohibition?” 

“I do,” answered Senator Sorghum; “but I think it worse 
for a bootlegger or a dry agent to pull a gun and make a 
tragedy of it.”--Washington Star. 
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INTERESTING ANGLES OF THE PERFUME SITUATION 


From Which It Appears that There Are Too Few Consumers, 
Too Many Brands and Too Little Advertising 


By LEROY FAIRMAN 
New York Advertising and Merchandising Expert 


It is evident from a survey recently made by that pro- 
gressive newspaper, the Milwaukee Journal, that the women 
of Milwaukee do not lack opportunity to buy perfumes, if 
they so desire. The stores of Greater Milwaukee 
the amazing total of 545 brands of perfume. 

The luster of this picture of a perfume saturated city 
is somewhat dimmed by the fact that 308 of these brands 
are sold cent of the stores, and a large 
number in only 4 per cent and 6 per cent. Without going 
into exact figures, it seems that at least 75 per cent of these 
545 brands have so small a sale as to be totally negligible. 
The wonder is why anybody bothers to manufacture them, 
and how any stores whatever are induced to stock them. 


carry 


in only 2 per 


Some of the Derelicts Are Trailers 


In some cases these brands of low distribution are manu- 
factured by well known manufacturers, who doubtless pro- 
duce them to fill out their line, and use them as trailers, 
letting them sell where they will. But a great many are 
produced by manufacturers who do not market other cos- 
metics, and seemingly have no other excuse for being in 
business except to try to dispose of these exceedingly lame 
ducks. 

It is only fair, of course, to take into consideration the 
fact that some of these apparently insignificant products 
may have a considerable sale in other sections of the coun- 
try, and have as yet made no attempt to cultivate the Mil- 
waukee market. Even so, there is not elbow room enough 
in this broad land for so vast a number of perfumes as is 
indicated by the fact that 545 of them are to be found on 
the shelves of the dealers of one city. 

From the viewpoint of a man on the outside looking in, 
the perfume business is not so inviting, not so rich in op- 
portunities for acquiring great wealth, as to lure this mul- 
titude of eager producers. No doubt there seemed to be, 
in somebody’s mind, a fine future for all these brands: no 
doubt they were developed with loving care, and launched 
with rosy visions of the day when they should adorn the 
dressing tables of hundreds of thousands of women. Who 
dreams these strange fantasies, and by what miraculous 
means are they supposed to come true? 


Why So Many Various Brands? 


It would be interesting to know, and almost equally in- 
teresting to learn by what charms and sorceries the deal- 
ers are induced to ‘stock so absurd a number of products 
without a Chinaman’s chance of ever selling enough of them 
to pay for the shelf room they occupy. 


There are not only far too many brands of perfumes on 
the market, but it seems as if many of the leading manu- 
lacturers might manage to scrape along with fewer items 
it their individual lists. 


The Milwaukee ladies have the 
choice of 33 brands of Colgate perfumes, but 50 per cent 
of the Colgate brands are sold in not over 4 per cent of the 
stores. Florient is sold in 56 per cent of the stores, which 
1S going some, and six other Colgate brands are sold in 


over 20 percent. Houbigant’s Quelques Fleurs has 20 per 
cent distribution; nearly all the other 14 brands of this 
manufacturer have only 2 per cent. Hudnut’s Three 
Flowers has 64 per cent distribution; Gardenia has 40 per 
cent, White Rose 34 per cent, Lily of the Valley 28 per 
cent, and several others from 10 per cent to 20 per cent. 
This is a splendid showing; yet 15 of the 34 Hudnut brands 
have not over 4 per cent distribution. Of the 23 Melba 
brands Love Me has 48 per cent distribution, Fleurs 24 per 
cent and Glory 14 per cent; nearly all the others have only 
2 per cent. 

It would be presumptuous indeed, without further in- 
formation, to pass upon the business policy of these suc 
cessful large and 
whose problems have been worked out, no doubt, to their 
full satisfaction. It is to be assumed that they have good 
business reasons for a multiplicity of brands, and that each 


manufacturers, whose operations are 


one has its purpose and fulfills its object. 

But speaking in general terms, the business trend is away 
from a large family of brands. In many lines of business, 
prominent manufacturers have in recent years cut their list 
of products down to the bone, in some instances eliminating 
literally scores of old brands that have never been success- 
ful and concentrating on those which are profitable. 


Disadvantages in Multiplicity of Brands 


\ multiplicity of brands means a host of different pack- 
ages, labels, formulas, ingredients, processes, types of ma- 
chinery. It divides effort, requires many employees, in- 
Each brand, if pushed at 
all, presents an individual merchandising problem, and it 


creases expenses and overhead. 


is a practical impossibility to advertise so many brands; a 
few leaders must have the benefit of the advertising, and 
the trailers are often a dead weight on the shoulders of the 
business as a whole. 

A really clever bookkeeper can prove almost anything, 
but if the truth were known, it is likely that many cos- 
metic better off with fewer 
So far as perfumes are concerned, it is to be noted 


manufacturers would be far 
brands. 
that Kerkoff seems to get along pretty well, thank you, 
with one brand—Djer: Kiss—and Vivaudou with 
distribution in Milwaukee, while 
Djer Kiss with 74 per cent tops the list, insofar as distri- 
bution is concerned. 


Mavis. 


Mavis has 22 per cent 


Another slant on this phase of the perfume problem is 
gained by a scrutiny of the figures on the number of con- 
sumers. Of 15,000 users of Coty perfumes, about 
12,000 are users of two brands only; there are 17 in all. 
Hudnut also has about 15,000 users, and 6,000 of them use 
Three 


over 


Flowers. Information of this special nature, how- 
ever, is not easy to gain, as a very large number of women, 
when asked what perfume they use, answer “Melba,” “Coty” 
or “Hudnut” and are unable to specify any particular brand. 
This shows that they were originaly “sold” on the name of 
the manufacturer, and not on any special brand. 


About 8 per cent of women, it appears, buy perfumes 





310 PERFUMER & 


AMERICAN 


it the store for their favorite odor, and 
The big 
which 


by scent, asking 
not particular as to who makes it. 
tield, 


names that give no hint of their nature; coined or 


apparently 


sellers in the however, are perfumes bear 
fanciful 
names from which the public can gather no information 


whatever. Such names are all well enough for a perfume 
or any other commodity, provided they are euphonious and 
easy to remember and pronounce, but they have to be sold 
to the public through advertising or by some other method. 
They have no meaning and no selling value until signifi- 
cance is given to them by the efforts of the manufacturer. 
Jasmine Lily of the Valley value ; 


| selling 
L’Origan has none 


Lilac, or has 
Fantasy or 

Although the figures are not conclusive, so far as can be 
determined White Rose seems to be the favorite odor, with 
Lilac and Lily of the Valley dividing second honors, Rose 
and Violet not Car- 
nation and Narcissus 

Who gets the bulk of are the per- 
centages of the total sale enjoyed by the five leaders: Hud- 
nut, 17.24 per cent; Melba, 12.37 per cent; Coty, 11.24 per 


far behind and honorable mention for 


the business? Here 


cent; Kerkoff, 9.36 per cent; Colgate, 7.66 per cent. 

Thus five manufacturers, out of a total of 73 listed, have 
nearly 58 per cent of the total business. Why? 

To begin with, it goes without saying that no product 
of the nature of perfumery can gain and hold a command- 
ing position unless it has merit, unless it intrinsically pos- 
the of Further, it be 


packed in a manner appropriate to its quality, and pre- 


sesses elements must 


popularity. 


sented to the public in an attractive manner. 


Something More than Merit Needed 


At the same time, it 


of the big sellers in the perfumery field are either dupli- 


is highly probable that the odors 


cated or very closely approximated by others less popular, 


well known. It is even within the bounds of possi- 


less 
bility that they may be surpassed by perfumes which, for all 
practical purposes, waste their sweetness on the desert air. 
Something more than intrinsic merit is necessary. Some 
Although the 


proof, it seems 


time, in some way, the public must be sold. 
of 
a commodity that will pretty 


statement is perhaps not susceptible 


reasonable that a perfume is 
well stay sold. It 


self, that a certain perfume is a 


a woman is convinced, or convinces her- 
to 
hat it aids in expressing her per- 
She 


valuable adjunct her 
special physical charms, 
sonality, the chances are that she will go on using it. 


will 


why 


there is no good reason 


the 


hesitate about changing; 


she should change. On contrary, if a woman 


acquires the habit of using a certain brand of perfume, it 
becomes, in imagination at least, a part of her individuality, 


by all 


personality 


readily identifiable her friends as a permanent char- 
of 
and takes pride in it 


shall she be 
Well, it was not by accident that the five lead- 


acteristic her She values it accordingly, 


But how induced to buy and use it in the 
irst place? 
listed 


at some time, 


above gained their ascendency. Each of them, 


ers 
if not at the present moment, has advertised 
] full 


nas most 
has done both. 


Each 


heavily and intelligently, utilized to the the 


effective merchandising methods, or 


of them has spent money and energy without stint to win 
success. 


There isn’t other way. There is no use of our 


fooling ourselves—there is no other way of popularizing a 


any 


product and there never will be. 
And how prospers the perfume industry 
the great and growing city of Milwaukee? 


as a whole, in 
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Mighty poorly. In the year 1923, 126,414 women of 18 
In 1924, only 113,886 


That is an actual loss of 


years and upward used perfumes. 
answered “yes” to the question. 
about 11 per cent; a greater loss in possibilities for the 
reason that in the meantime the population of the city had 
considerably increased. 

Not so good! 
What is going to become of the business ? 


At this rate, what is the ultimate answer? 


Whole Industry Needs Awakening 


The whole toilet goods industry needs to wake up. It is 
significant that in Milwaukee 70 per cent of the cosmetics 
business is done by 11 big stores, practically all depart- 
ment stores. This leaves only 30 per cent for all the neigh- 
borhood drug stores in the city. Does this mean that the 
women of Milwaukee make 70 per cent of their logical drug 
store purchases in the big stores down town? Or does it 
mean that the big stores, with their aggressive merchandis- 
ing and advertising all toilet 


goods, and the manufacturers are not selling the consumer, 


methods, are selling these 
not backing up the drug stores by either national or local 
advertising? Proprietary manufacturers who advertise ex- 
tensively, and tell the reader to “ask your druggist,” are 
sending a big volume of business to neighborhood drug- 
gists everywhere. It seems that the manufacturers of toilet 
goods are not. 

Conditions in the perfumery branch of the business seem 
to be especially bad. In a previous article in this series the 
writer attempted to show why, and the Milwaukee situa- 
tion obviously bears out his contentions. If in times which 
are at least up to the average of prosperity, the perfume 
business not only fails to keep up with the increase of 
population, in a busy, progressive, wide-awake city like 
Milwaukee, but shows an actual falling off of 11 per cent, 


it is clear enough that there is something radically wrong 
with the business. 


If it were true that perfumes are an anachronism, the 
different. If it were true that the use of 


perfumes is a vicious or obnoxious habit, which the prog- 


case would be 
ress of civilization and refinement is properly eliminating, 
the case would be different. 
The 
should encourage and facilitate the intelligent use of per- 
fumes 


But these things are not true. 


times we live in, the modes of life now prevalent, 


by a large proportion of our women, and_ should 


induce present consumers to use far more perfumes than 


they now do. If in such circumstances the industry stands 


What 


still, or is actually falling off, the reasons are clear. 
is going to be done about it? 


Lipstick and Puff Brighten Auto Headlights 


The Boston //erald reports a prospective new demand for 
lipsticks and powder puffs by automobilists. Paul Lannin, 
a song writer, of Dixtield Notch, N. H., and Congressman 
Frank Oliver, of the Bronx, New York, while motoring in 
Vermont inquired of a garage man what they could use to 
brighten the in their automobile headlights to 
meet state motor requirements. The garage man suggested 
coating the reflector with a lipstick and removing the creamy 
mass with a powder puff. The writer and congressman tried 
the experiment and report excellent results. 


re fle tors 


Beauty Parlor Threatens Drugstore 


The beauty parlor is eating into the druggists’ toilet 
goods business quite seriously. Once in a while there is a 
druggist who is forward-looking cnough to start a beauty 
parlor in his store and forestall the coming of one in the 
town or perhaps in the next block—Western Druggist. 
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PLANT EXUDATIONS USED IN PERFUME INDUSTRY 


Sixth Article of Series on Raw Materials for Toiletry Manufacturers; 


Antecedents, Sources and Attributes of Manila Elemi and Labdanum 


By W. A. POUCHER, Ph. C., London, Eng. 


Author of “‘Perfumes and Cosmetics’’ 


) 


page 256, July, 


Manila Elemi 


(Series continued from 


1924.) 


Manila Elemi is an aromatic white or yellowish oleo-resin 
and is the only one of importance in commerce today. It 
has practically replaced the Elemis from Brazil and Mexico, 
which have almost disappeared. 

It has been known for many years that the resin was ob- 
tained from a Burseraceae and that in all probability this 
was a species of Canarium. In fact, in many of the older 
works on drugs and medicinal plants, authors have described 
the source as “possibly Canarium Commune. In 1905, how 
ever, Merrill’ established the botanical source as Canarium 
lusonicum Gray. 

The natives in the Philippines call this tree “pili” and the 
resin is known by the Spanish name, “brea.” The method 
of collection has been described by Bacon in the Philippine 
4 (1909), A. 93.2 He states that the 


resin flows in the trunk of the tree chiefly when the tree is 


Journal of Science, 


beginning to develop new leaves, and that in the principal 
place of production, viz., Atimonah, in the district of Taya- 
bas, this takes place about January and June. During the 
rest of the year the tree is shedding its leaves and yields no 
resin. 

For the purpose of collection, the natives make incisions 
in the tree with tools known as “bolos.” The then 
exudes from the cuts and collects on the bark, from which 


resin 


it is removed once every few days, before it has grown dirty 


or hard. Bacon concludes from his own examination that 
healthy, full grown trees are capable of yielding annually 
four or five kilos of resin. If the product is dirty, it may 
be cleaned by solution in benzine, filtration, and recovery of 
the solvent by distillation. The pale product which remains 
behind will have the characteristic granular structure of the 
original. 

Manila Elemi has a fragrant fennel-like odor and is pre 
pared for use by solution in alcohol, filtration and evapora 
tion of the solvent. This yields a semi-solid transparent gum 


which is freely mixable with essential oils and synthetics, 


and by solution 1 in 10 in alcohol is used as a tincture. It 


has not a wide application in perfumery, but as a fixative 


and modifier may be employed in perfumes of the verbena 


and heather types. Discretion in use is necessary, owing to 


the characteristic and persistent odor of the resin, and in 


compounding floral ottos one per cent is a figure which 


should seldom be exceeded. 
x * * * 


Labdanum 


the 
As we have already pointed out in 


Labdanum may be considered to be 


Ishmaelites and Jacob. 


the myrrh of 


the monograph on myrrh, this confusion has arisen through 
the wrong translation of the Hebrew word “Jot,” due very 
probably to the primitive knowledge of botany at the time 
the Scriptures first appeared in the English language. This 


1Gov. Lab. Pub. (29) 51. 


®Through Schimmel’s Report, Oct. 1909. 54. 


gum resin, therefore, is 


but 


not a discovery of the twentieth 


century, was evidently a aromatic as 


The plant was also known to 
Into 


much esteemed 


early as 3,600 years ago. 


Plants’ he distin- 


guishes two kinds of Rock Rose (as male and female), and 


Theophrastus, for in his Enquiry 
from the brief descriptions given they were probably Cistus 
Villosus and C. Salvifolius, 

The genus Cistus of the natural order Cistine is widely 
distributed in Europe, Asia and Africa, but flourishes espe- 
the 


The genus comprises about forty species, of which most are 


cially in those countries bordering on Mediterranean 


shrubs attaining a height of three to six feet. The species 
of greatest interest to us commercially are 

l. C. ladaniferus I 

ae ¢ 
the 


ae ¢ 


Creticus L. (C. Villosus var creticus Boiss); of 
others, the following are worthy of mention: 
Vonspeliensis L. 

C. laurifolins L. 

C. Salvifolinus L. 
The gum resin obtainable in the market is either of French, 


Spanish or Cretan origin. Formerly the latter variety was 
shall later, the 


popular and certainly merits the 


most generally used, but as we show first 


named is becoming more 


widest application in perfumery 
Pure Labdanum is a gum resin spontaneously exuded by 


the glandular hairs of the leaves and young stems of the 


plants 
the 


The largest yield is obtained in the summer months, 
exudation commences in tl 
March. 

The method of collection and preparation varies accord- 
the 


but spring and often by the 


beginning oft 
ing to source In Cyprus it used to be obtained by 
combing the fleece of the sheep which, wl 


the 


ile pasturing, came 


in contact with Rock Rose bushes The fleece became 


glutinous covering for the 


the 


one thick animal and was 


method 


re- 


moved by shepherd from time to time. This 


} 


now appears te have been replaced by that which was early 


It necessitates the use of an instrument 
called a ladantstcrion, rake. 


attached 


practised in Crete. 
Instead 
to the 
[The operator employs 
the 


which enables him 


which resembles a large 


of having cast-iron teeth, however, it has 


cross-bar numerous leather 


like 


bushes the thongs are 


this almost a whip, and after dragging it across 


rolled in the sand, 


the more easily to remove the sticky gum resin adhering to 


them. Another method sometimes adopted consists of boil- 


ing the branches in water and collecting the gum as it rises 


to the surface. These methods are very primitive and proba- 
bly unique. In France the processes industrialized by Nau- 


been 


din have 
Cistus 
obtained. 


Crude Labdanum from the East generally occurs in com- 


successfully applied to different species of 


direct, with the result that a superior product 1s 


merce as greenish or brownish masses, which are very im- 


pure. In the primitive method of collection just described 


the presence of hairs, leaves and parts of the plant is to be 


1Books 6.1.4 and 2.2. 





expected, and indeed by a microscopical examination of this 
débris it is possible to discover the species from which the 
gum was obtained. Those readers who are interested in this 
kind of research work will find an excellent stepping stone 
in the very complete study of Labdanum by the distinguished 
French botanist, Mr. A. Camus.* 

According to the literature of the seventeenth and eigh- 
teenth centuries, this gum resin was placed on the market 
in a variety of fantastic shapes, e.g., twists or cords, cakes 
and balls, rods and bladders. In one work there is a refer- 
ence to its being decorated with small stones while warm. 

From any of the crude labdanum it is possible to prepare 
a resinoid for use in perfumery. The drug is macerated in 
strong alcohol or petroleum ether, filtered and the solvent 
removed im vacuo. In most of the Eastern labdanum, and 
indeed in much of the Spanish, a peculiar ammoniacal odor 
The been 
proved, but it seems probably that it may be accounted for 


is noticeable actual cause of this has not yet 


by the presence of nitrogeneous matter, gathered by contact 


during the course of collection. This ammoniacal taint is a 


distinct disadvantage and is not noticeable in the “clairs” 


prepared in the south of France direct from the leaves and 
stems by means of volatile solvents. The deep green color 


so frequently present is another disadvantage, which has, 


however, been overcome by The ideal 


form is a viscous liquid, almost colorless, but at most yel- 


many manufacturers. 


lowish golden to light brown. 


The oleo-resin yields between one and two per cent of 
Masson.” He 


proved the presence of acetophenone, which had not previ- 


volatile oil, which has been examined by H. 


ously been identified in nature. Recently, however, it has 


been shown’ to occur in the oil of Stillingia Latifolia. 


Labdanum was first used in perfumery in the preparation 


of fumigatory pastilles and today Since 


it has been obtained in a purer state, however, the extraordi- 


is still employed. 


nary resemblance of its odor to that of ambergris has been 
noticed, and having in mind also its nature as an oleo-resin, 
it is not surprising that it functions more in fine perfumery 
as a first-class fixative. The persistence of its odor is strik- 
ing and it requires very careful use. Perhaps its widest 
employment is in the preparation of artificial Ambres, either 
liquid or solid. In the production of the latter it is com- 
bined with about equal weight of artificial musk and vanillin, 
lesser quantities of olibanum, benzoin and tolu and artistic 
touches of oakmoss, civet, patchouli, jasmin and rose. In 
order to make it into solid ambergris-like pieces, it is massed 
hard in a mortar with powdered musk xylol, broken up and 
dusted with vanillin. A presentable imitation is thereby ob- 
tained which will find a useful application as a fixative base 
in many bouquets. 

In order to succeed in the use of this extremely valuable 
oleo-resin, practise and skill must be constantly exercised. 
It is probably the cheapest and certainly one of the most use- 
ful raw materials of modern perfumery. 


2Bulletin of Roure-Bertrand Fils. October, 1920. 
Rendus 154 (1912) 517. 
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Valued Reference Guide in Research Work 
(W. L. 


I have been in research work for more than twenty-five 
years and your books have been a valued reference guide 
for raw material as well as other desired data. 


Hayes, Toilet Preparations, Montgomery, W. Va.) 
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PERFUME PLANTS IN PALESTINE 


Attempts at cultivating perfumery plants on an extensive 
scale have been made recently in Palestine by the Zionist 
agencies with a skilled personnel who were trained jn 
Southern France at the expense of Lord Rothschild, ac- 
cording to a report from the American 
Jerusalem. The report continues: 


Vice-Consul at 


“So far three classes of plants have been used: rose trees, 
jasmine and tuberoses, the cuttings of which were im- 
ported from Southern France during the spring. 

“The ground allotted to rose trees is located at Chuny 


and is a former mulberry tree plantation. Water has been 
afforded by irrigation. In this plantation there are 4,500 
cuttings planted at one meter distance in square formation. 
This planting did not take place until late in March and 
it is reported that over fifty per cent of these cuttings have 
taken root already and additional ones are noted daily, 

“These rose trees came from Provence, France, and, as a 
rule cuttings from this source are not supposed to take 
root readily and it is seldom that this method of increasing 
the number of trees is adopted. 

“It will be possible to obtain a small harvest of roses 
next spring; and in the autumn of the same year to increase 
the plants by layers and shoots. 

“There were 7,500 cuttings of wild jasmine planted in the 
nursery during March in the sandy soils of Zarganie, near 
orange groves. 

“These cuttings have been well watered by the pumps 
which ordinarily supply the orange groves. 

“The proportion which have taken root exceeds 85 per 
cent of the cuttings planted and the majority have already 
commenced to flower. It is planned to graft these wild 
plants with jasmine imported from Spain, which are con- 
sidered the most highly valued perfumery. 

“There were 4,500 suckers planted in March at Zarganie, 
near the jasmine nursery; and owing to the great depth 
at which these suckers were planted, they have been able 
to withstand the high sirocco winds which prevail here in 
the spring. Another 100 suckers were planted early in May 
with the object of securing a harvest of flowers the moment 
flowering of the first tuberoses had taken place. 

“This plantation will last two years, at the end of which 
time a considerable number of tubers will be available for 
the purposes of more planting. 

“All the tuberoses planted have, without exception, taken 
root. 

“In May the presence of ‘oidium and green by’ on certain 
rose trees was observed. Proper treatment has stopped 
these two attacks, of which no trace can be now found 
A general treatment with pulverized charcoal also prevented 
a bacterial malady which had affected certain shoots of 
tuberose before planting. 

“At the present moment all three classes of plants are 
perfectly free from all parasites and their vegetation pro- 
gresses normally.” 


Italian Essential Oil of Thymus Striatus 


In a recent number of the Gazzetta, Leone and Angelescu 
give the following facts: A yield of oil of 0.342 per cent 
was obtained by steam distillation of the dried plant. The 
oil was of a lemon-yellow color, and had a strong aromatic 
odor. Density at 1°/4° was 0.9181. Refractive index 
1.49373/24° and spec. rotn. 4.29°/26°. The constituents of 
the oil were thymol 30 per cent, unidentified alcohols 9.5 
per cent, ester 2.83 per cent, a trace of free acid, and more 
than 50 per cent hydrocarbons. The latter was for the 
major portion cymene, being as much as 29 per cent 
the oil. No crystalline hydrochloride or nitrosochloride 
was obtained. 


Tooth Bleaching Formulas Criticized 


A paper on the menace of some so-called tooth bleach- 
ing and tooth cleaning preparations by William H. Nitschke. 
Dental Cosmos 65, 1359-60, reports that three common 
preparations examined contained lactic acid and exerted 
a corrosive action upon human teeth. 
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A VISIT TO THE VALLEY OF ROSES 


By N. D. SMILOFF 


Licentiate of Political and Financial Science, Member 


Bulgarian Economic Society and of the Bar of Sofia. 


It may be said that the modern communications have 
inflicted a hard blow upon the Valley of Roses. 

I know the Valley of Roses since 1908. At that time 
I visited it the tirst time on foot, as a simple tourist. 
Like my fellow students, who accompanied me, | had 
the enthusiasm of youth. I glorified nature and prov- 
idence which have given so much beauty to this spot 
of my country. Possibly | glorified them also for aiding 
the poor peasant in his efforts to cultivate the sweetest 
and most loved of flowers—the rose. 

Then the rose-bushes were the ornament of the valley 
and of our road. But what does one see now? The 
rose plantations have diminished during the last few 
years, especially around Kazanlik. 


No Longer Shut Off by Mountains 


At the time of my first visit the Valley of Roses was 
rich and fertile, but hemmed in by the mountains. To 
day it is no longer shut off from the world. We have 
a railroad line that brings you directly to Kazanlik. 
Another line will soon offer. very easy communication 
between Plovdir and Karlovo, the actual center of the 
rose industry. A new line which is now under con- 
struction will connect the Valley of Roses with the 
Black Sea at Burgas, and Dabovo also with the Trans- 
Balkanic Road and Sliven. It is expected that this line 
will be extended westward to Karlovo and Sofia. The 
Valley of Roses which is very rich, suitable for all kinds of 
agricultural purposes and offers favorable conditions for 
industry, will therefore be connected not only with all 
markets of the country, but also directly with the sea. 

The new communications will change the economic 
conditions of this locality more and more, especially the 
character of the agricultural production and the occu- 
pation of the population. It may be said that the 
modern communications have already inflicted a hard 
blow on the cultivation of roses, especially in the 
neighborhood of Kazanlik. The rather high present 
prices and easy transportation by railroad facilitates 
the introduction of new cultivations which permit mass 
production and are much more remunerative than the 
rose plantations. 


Turning Toward Other Cultivations 


As long as the Valley of Roses was isolated and 
without practical roads the population knew nothing of 
other cultivations which now are in great demand and 


bring good returns, such as tobacco, sugar beets, po- 


tatoes, etc. During the last two or three years the in- 
terest of the population has been directed toward these 
new cultivations, principally in the surroundings of 
Kazanlik. 

The peasant does not find any profit in the cultivation of 
roses. But why? 

I have already stated some of the reasons and shall 
mention the others. The cultivation of the rose-bushes 
is very difficult and uncertain, and the distillation has 
become too expensive for the small producer. For a 


peasant working without capital and using the most 
primitive methods the industry is very delicate and un- 
certain. The modern cultivations are created and 
worked for one year only. The beet sugar factories 
not only furnish seeds and machinery, but sometimes 
also advance money, and the tobacco firms do the 
same things. Some of the large distillers of rose oil 
have started to take the same road, but to obtain flowers 
from a garden planted with rose-bushes requires at 
least three years of hard work. The cost of cultivation 
and maintenance and the danger of losing the tender 
flowers are much greater than with other cultivations. 
During the last few years the consumers of rose oil 
and the middlemen engaged in the trade have offered 
a very low price for the product and oil of poor quality 
is offered in rather large quantities. The honest 
peasants and producers of the pure product are dis- 
couraged by this fact and the low prices offered en- 
courage the adulteration. 

The economic conditions in the Valley of Roses 
change more and more, as already shown, and it may 
be stated that the rose-bushes mostly occupy territory 
that is much better suited for other cultivations, such 
as tobacco, sugar beets, etc. The rose plantations ac- 
tually cover the bases and sides of the mountains in 
the valley between the Sredna Gora and the Old Balkan. 
\long the rivers Toundja and Struma and their tribu- 
taries, according to reports received, the rose gardens 
are beginning to disappear. 


Peasants Face Transition Period 


In this period of transition it is noticed that the 
peasant tries to sell the flowers, instead of distilling 
them himself. The large distillers have profited by this 
fact. The poor farmer prefers to sell his flowers, be- 
cause this is more profitable to him, but the policy en- 
dangers not only his future, but also that of the entire 
rose industry. Becoming solely the cultivator of the 
gardens and the seller of flowers he loses his habit to 
distill the latter and at the same time his independence 
which permitted him to fix the price. Certain large 
distillers have adopted the policy of purchasing only 
flowers in order to discourage the production of rose 
oil by the peasants. 

This policy, | am informed, has already had bad re- 
sults for the merchants and the large distillers them- 
selves. The co-operative production grows and the 
fight against the merchants intensifies. The large dis- 
tillers will only be able to fix the prices for a few years. 
Later, as soon as the co-operative distilleries have a 
better organization than now, the large distillers will 
be compelled to cultivate their own gardens. I hope 
that the commercial firms and distillers will be more 
farsighted and pay the farmers a reasonable price when 
they purchase flowers or oil. Otherwise they may find 
themselves some day put out of business as middlemen 
and distillers. 


The co-operative distilleries will become the counter- 














































































balance against the present policy. So far, however, the 


results obtained by them are not very satisfactory, be- 
cause their directorate is poorly organized and without 
intelligence and comprehension. The rose oil trade is a 
specialty and always risky for people who do not know it. 

The peasant demands a just reward for his efforts and 
his labor, and if he cannot get it by the cultivation of 
rose-bushes he will plant other things. 


Are there any stocks of rose oil in Bulgaria at present? 
The good qualities of rose oil have already partly dis- 


appeared. Some commercial firms bought the qualities 


of certain value and sold them to foreigners, and at the 
present time there are no offers from the peasants. 

It always is difficult to predict how rose harvests will 
turn out. In the present case the winter was hard and 
rather long and the development of the rose cultivations 
was retarded by the low temperature. The continual 
rain at the end of March and the general wetness of the 
months held up the work in the rose gardens, but later 
the weather was fine During the last year no diseases 
of the rose-bushes have appeared. 

It was expected that’ there would be enough flowets to 
supply certain renovated distilleries east of Kazanlik, 
where the flower found a better market at the last har- 
vest. Only a few rose-bushes have been pulled up. The 
cost of labor, the wood and the ground rent have been 
about the same as last vear. 

In this connection I desire to mention some new plan- 
tations on the shores of Sredna-Gora and in the neigh- 
borhood of Karlovo, but we shall have to wait at least 
three years until their influence on the market becomes 
visible. The low price of the tobacco harvest of 1923 
may encourage some of the peasants to return to the cul- 
tivation of rose-bushes next year 


Demand for Rose Oil of Good Quality 


During the last two years the demand for rose oil of 
good quality has increased considerably in foreign mar- 
kets. Good prices are willingly paid for a good quality. 
The mentioned experiences with bad qualities have en 
couraged the demand for good oils and I believe that the 
farmer, the large distiller and the consumer have the 
same interest to insist on good quality. 

What can be expected in regard to the price of rose 
oil? 

[ have already said that Providence has the last word, 
but the general conditions mentioned justify the expecta- 
tion that the prices of the flowers and of rose oil will be 
maintained at a rather high level. 


Bulgarian Rose Crop One of Smallest Recorded 


WasHINGTON, August 18—The 1924 production of Bul- 
garian otto of rose is one of the smallest on record, accord- 
ing to advices to the Department of Commerce. On account 
of the excessively hot weather which prevailed in the Rose 
Valley throughout the latter part of May and the first half 
of June, the rose harvest lasted only fourteen days—half 


of its normal length. This is said to be the shortest distill 


mye season experienced since 1870 
The yield of flowers was about fifteen per cent more than 
that of last vear, but it took fifty per cent more of flowers 
than normally te yield a given amount of otto, and cons¢ 
quently the total production of otto is probably less than 
1,400 kilograms, almost ten per cent less than last year’s 
production 

On account of the fact that it took 270 pounds of flowers 
to produce one ounce of otto of rose this year, while nor 
mally only 180 pounds are required, while higher prices than 
ever before were given for the flowers, local growers e» 
pect the price of this year’s otto to be fully thirty per cent 
nore than last year’s 
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INFLUENCE OF ANTISEPTICS ON LIPASE 

Leroy S. Palmer’s paper on “The Influence of Various 
Antiseptics on the Activity of Lipase,” (Jour. Amer. Chem. 
Soc., 1922, 44, 1527), is thus abstracted by the Journal of 


the Society of Chemical Industry, Data are presented on 


the influence of various concentrations of several antiseptics 
on the hydrolysis of emulsions of milk fat in gum acacia 
solutions, using commercial steapsin as the source of lipase 
Formaldehyde up to concentrations of 1 pt. in 250 had n 
detrimental effect on the activity of the lipase, 1 per cent 
solutions being required to produce a retardation of the 


enzyme action, Chloroform in concentrations from 1,5 to 


2.5 per cent retarded the lipase activity 20—60 per cent. 


Acetone im concentrations of 6 per cent and 12 per cent 
a 


retarded the lipolysis 12—25 per cent. <A freshly prepared 


3 per cent solution of iodoform in acetone added so as to 
give a concentration of 0.3 per cent retarded the lipase 
activity 25—40 per cent. When using a similar solution ot 
iodoform which had stood for some time, practically com- 
plete inhibition was obtained with this and even smaller 
concentrations of iodoform. Jlodoform alone _ retarded 
lipolysis in direct proportion to the concentration of the anti- 
septic present, the effect varying from 15 per cent retarda- 
tion with 0.03 per cent concentration of iodoform to a 55 
per cent retardation with 0.5 per cent concentration of anti- 
septic. Old solutions of iodoform in acetone contain free 
iodine, which has a marked effect on lipase activity. Jodine 
in concentrations of 0.045 per cent or more inhibited lipolysis 
entirely. Results similar to those with iodine were obtained 
yy the use of bromine water. Higher concentrations of 
bromine were found necessary to inhibit the lipase com- 
pletely, however, a concentration of 0.25 per cent retarding 
the enzyme activity only 93—94 per cent. Mercuric 
‘hloride inhibited lipase activity completely in 0.1, 0.2 and 
0.3 per cent concentration. Chloral hydrate not only re- 
tarded the lipase action, but also failed as a germicide when 


using cow’s milk as substrate. 


PATENT FOR PERFUME FIXATIVES 

experiments have shown that the esters of adipic acid 
which are easily obtainable from hydrogenated phenols 
form an excellent fixative for perfumes, because of the fact 
that they are either odorless, or have only a weak, pleasant 
odor. Such esters of adipic acid are the liquid neutral 
esters of the ethyl, isopropyl and amyl alcohol. They are 
produced by the usual methods of esterification and. their 
boiling points are: Kp, 125°, Kp, 130-132° and Kp, 177-178°. 
The formerly unknown esters of the isopropyl and amyl 
alcohols are entirely odorless, and the adipic acid ester of 
the cyclohexanol, which likewise has become known only 
recently, but can now be produced technically without 
trouble, also has the faculty to fix perfumes. With a melt- 
ing point of 35-36° it forms firm solutions for so-called dry 
perfumes. For instance, a very durable handkerchief per- 
fume is pisduced by mixing 160 parts of adipic acid amyl 
ester with 500 parts of a perfume compound. A mixture 
of 2,000 g. of adipic cyclohexyl ester with about 300 g. of a 
fragrant substance makes a very stable dry perfume— 
German patent No. 373,219 


Finding Cineol in Essential Oils 

Determination of cineole in essential oils. G. Walker. 
J. Soc. Chem. Ind. 42, 497-8T—The use of o-cresol in the 
determination of cineol by the Cocking process is de- 
clared to be not altogether satisfactory on account of its 
hygroscopic nature Since a-naphthol combines as readily 
with cineol but is not hygroscopic, it was used instead, 
in determining freezing points and density of mixtures ot 
a-naphthol with eucalyptus oils containing varying amounts 
of cineole; 3.85 g. of the prepared oil was mixed with 3.6 
g. of a-naphthol. The values are presented in tabulated 
form and in plotted curves. By this method it is indicated 
that the error in the per cent determination of cineole will 
probably not exceed 2 per cent. 
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AUGUST REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own CorrESPONDENT) 


GrassE, August 7.—Following is the August report on 

essential oils and other floral products: 
Orange 

No noteworthy change has taken place in the market 
condition of the products derived from orange flowers. The 
demand still continues regular, the prices maintain their 
June level, as the stock left over from the last crop will be 
insufficient to satisfy the consumers between now and the 
next crop. 

During the month of July the distillation of the browse 
for the petitgrain oil was very active, but owing to the 
high price of the orange leaves, this oil sells at a very high 
price this year. 

Rose 


Sales in rose products continue normal. A flow of busi- 


ness has started since the crop and without the market being 
yery active, exports are satisfactory. No change to be 
noted in the prices. 

It is becoming more certain all the time that the rose crop 
in Bulgaria was deficient. The 1924 crop is estimated to 
be about one-half the normal. Prices have risen by 2,000 
francs per kilo. Encouraged by the expert consumers, dis- 
tillers in Bulgaria have appreciably improved the distillation 
of the roses and today it is possible to find on the market 
grades of rose oil which are truly pure, that is to say as 
they leave the still. These grades are more expensive than 
the commercial qualities, but the yield in perfume largely 
compensates for the price. It seems that the American 
Consul in Sofia is studying the pure oil of roses from Bul 
garia in order to send a report to the American perfumers. 

The market situation of the Bulgarian roses is not 
calculated to lower the price of the rose products of Grasse 


Jasmin 


The jasmin flower harvest commenced about ten days ago 
The price of the flower will be very high, as labor is becom- 
ing more exacting and past contracts from large consumers 
who had to insure themselves a certain quantity of flowers, 
have caused somewhat of an increase in price. For the 
American consumers the increase in the prices of last year 
will not be very appreciable by reason of the present value 
of the dollar. 

It is very difficult to stop the rise in connection with 
jasmin products, since they do not find any substitutes in 
synthetic perfumes. The perfume industry can only with 
difficulty dispense with this raw material for making per- 
fumes, and in spite of the large plantations existing near 
Grasse, it is hardly possible to satisfy the needs of the 
entire world. 

Geranium 

The price of geranium oil continues to remain at a high 
level. The present value of the dollar and of the pound 
sterling is one of the causes of this high price. 

The Algerian geranium oil is very rare, as the last cutting 
was inferior owing to dryness and the sirocco wind which 
had made the thermometer rise to 60 degrees. The vine 
and the plants of the geranium have suffered enormously 
from this dryness. The price of geranium oil from Algeria 
is about the same as that of geranium from la Reunion. 

The geranium oil from Grasse remains without any change 
in price. The stock on hand is not very large and specula- 
tion is less in connection with this quality than with the other 
two grades. 

Mint 
The distillation of mint will commence in the course of 


next month. The plants have grown normally and the crop 
will be satisfactory. 


Lavender 

The distillation of oil of lavender started about ten days 
ago. As stated in our previous report, the water short- 
age in the spring has weakened the plants which could 
no longer make up for the aqueous deficiency in spite of the 
June rains. In certain sections the crop is seriously 
threatened; in other, somewhat moister regions, a larger 
quantity of flowers is looked for, but, generally speaking, 
half the normal crop must be expected. 

Last year’s prices will certainly be exceeded, as the cost 
price is appreciably higher than for the 1923 crop. 


Aspic 


This oil is on a par with lavender oil. The same atmos- 
pherie conditions affect it for better or worse, and when 
the price of the flowers of one rises, that of the other one 
follows suit 

This year’s dryness brought a heavy loss to the aspic oils, 
since they emanate from sections having a considerably lower 
altitude than the lavender and for that reason the heat neces- 
sarily was more intense. An increase over last year’s quota- 
tions is to be foreseen. The Spanish distillers give the same 
information. 


Rosemary 


Distillation continues and the crop will be normal. It is 
certainly the only oil which will not suffer any very appre- 
ciable variations in price in the future 


Thyme 


\ heavy demand makes itself felt as regards the thyme 
oils having a high percentage of phenols. The perfume of 
this oil seems to lose its importance in proportion to the 


content in phenol which is always looked for by the buyers 


Summary 


The market is not very active at present. It is the vaca- 
tion period; industry is treating the flowers and takes little 
interest in purchases of essential oils, so that the quotations, 
generally, do not vary to any extent. This situation will 
last another two months, and the real resumption of business 
will hardly be in evidence before the beginning of October. 


LIMITED SALES SHOULD BE SO ADVERTISED 


The facts and decision in a case recently decided in a 
French commercial court are of interest to advertisers in the 
United States, since the case might conceivably have arisen 
in this country. A furniture dealer named Bloch had in- 
serted an advertisement in several newspapers offering Louis 
XV_bedsteads at the very low price of fifty-five francs each. 
\ Mr. Bouille immediately sent the firm an order for 
twelve of the bedsteads, which Bloch refused to fill. The 
latter contended that the bedsteads had been advertised for 
sale below cost only in order to attract customers for other 
furniture sold by him and that he was free to refuse orders 
as he saw fit 

The opinion of the court was that the moment Bloch 
made a public and unrestricted offer of goods at a certain 
price, it was open to any member of the public to take ad- 
vantage thereof, a public advertisement constituting, in 
effect, a form of contract by which the advertiser voluntarily 
bound himself and which only required the consent of the 
purchaser for its completion. An argument that twelve bed- 
steads constituted a wholesale order was declared valueless, 
since a hotel or boarding house, proprietor might order 
that number in furnishing his establishment. Had Mr. 
Bloch intended to sell only one bedstead at a time, declared 
the court, that fact should have been stated in his adver- 
tisement. Judgment with costs was given to the plaintiff. 
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SURVEY OF THE MESSINA 


Consul George L. Brandt has contributed an interesting 
of the to the 
Department of Commerce and it is printed in the Chemical 
41. 
trial center of Italy for the essential oils of lemon, bergamot, 
bitter The 
produced mainly by numerous small manufacturers through- 


review essential oil situation at Messina 


Division’s Special Circular No Messina is the indus- 


orange, sweet orange and mandarin. oils are 


out the Island of Sicily and in the Department of Calabria 
Mr. 


Brandt describes the cultivation, manufacturing methods and 


on the Italian mainland, across the Strait of Messina. 


shipping customs. Both the sponge and mechanical processes 
of extraction are detailed. The machines used are all local 
inventions, The consul declares that “the oil produced by 
machinery is inferior in color and odor to that produced 
by the sponge process.” Regarding lemon oil adulterants, 


he says: 


“Turpentine, minéral oil, and other foreign substances have 
been used at times in the adulteration of lemon oil here but 
improved methods of their 


chemical analysis have made 


detection easy and certain. Such adulteration as occurs now 
is done by the addition of terpenes obtained in the manufac- 
ture of terpeneless and sesquiterpeneless oils to oil of high 
citral content and by the addition of artificial citral to oil 
of low citral content. 

“When the adulteration is skilfully done it is practically 
to to the 
analogy of the substances used to those normally found in 


impossible detect by chemical analvsis owing 


pure lemon oil and it requires very careful analysis with an 
expert knowledge of Sicilian lemon oil to restrict the adul- 
teration within moderate limits. This adulteration results 
in an oil inferior in odor and flavor to pure oil. Pure oil 
may also be mixed with the lower grade machine-extracted 
oil.” 

Regarding other oils Consul Brandt says in part: 

Bergamot ou: * Bergamot oil extracted by the sponge 
process does not differ greatly from the machine-made essence 
except in its color which is yellow instead of green and 
its lower percentage of resinous matter. 

There is also an oil of black bergamot or bergamotella ob- 
tained from the small immature fruits brought down by the 
wind during the late summer months. It is distinguished 
by its very high specific gravity and lower percentage of 
linalyl acetate and is very dark in color. It is sometimes 
used to adulterate ordinary bergamot oil 

There are several other adulterants of bergamot oil, ter- 
pinyl acetate, etc., which are more or less readily detected 
by proper chemical analysis. Lemon oil is also used as an 
adulterant but its effect can be seen in the high rotation and 
imperfect solubility of the mixture in which it occurs. 

Bergamot oil is sold on its purity and linalyl acetate con- 
tent. The character and composition of the oil vary greatly 
according to the district and the period of the the 
percentage of linalyl acetate increasing as the season ad 
vances and the fruit ripens. The normal range is shown by 
the following figures supplied by chemical analyses from 


1914 to 1924: 


season, 


Specific Gravity 


Linalyl Acetate yt 45.5° ©. 


Mas Min 
OO 31.00 


Min 


1,00 


Max 


0.8900 


Min. 


0.8790 


Sweet Orange Oil: The manufacturing season runs from 
October to January. The oil is expressed by the sponge 
process only. The normal range is shown by the following 
igures supplied by chemical analyses from 1914 to 1924: 

Rotation 
at 15.5° C. 


Specific Gravity 
wt $3.5° C. 


Min 
0.8480 


Max. 


0.8560 


Max. 


99 0 
f 
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ESSENTIAL OIL MARKET 


Sweet orange oil may be adulterated with bitter orange 
oil when the latter is cheapeer, which is often the case, or 
with the 


The addition of lemon or other oils 


orange terpenes derived from manufacture of 


terpeneless orange oil. 


in any appreciable quantity becomes evident with the greatly 


lowered rotations. Bitter orange oil also increases the 
specific gravity and nonvolatile residue and exaggerates the 
difference between the rotation of the oil and that of the 


first 10 per cent distilled. As in the case of lemon oil, adul- 
teration of orange oil with its own terpenes is difficult to 
detect. 

Bitter Orange Ou: The manufacturing season runs from 
October to January. The oil is expressed by the sponge pro- 
cess only. The normal range is shown by the following 
figures supplied by chemical analyses from 1914 to 1924: 

Rotation 
25.5" C. 


Specihc Gravity 

at 13,5" '¢.. 
= ~ 
Min. 


0.8520 


Max. 


0.8560 


Min 


89.00 


Max. 
96.00 


Mandarin Oil: The production of mandarin oil here is 
small. The season runs from September to November. The 
normal range is shown by the following figures supplied by 
chemical analyses from 1914 to 1924: 


Rotation 


Specific Gravity 
at 15.5" C. 


at 15.5° C 


Max. 


0.8570 


— 


Min. 
70.00 


"Max. 
75.70 


Min. 
0.8530 

Concentrated Oils: Terpeneless and sesquiterpeneless oils 
of lemon and sweet orange are manufactured here and the 
production is said to be increasing rapidly. 

Distilled bergamot essence is also made, from the black 
bergamot or bergamotella and from the residues of the 
bergamot oil manufacture, the distillation being made by 
steam. 

Oils of Neroli and Petitgrain: A yery small amount of 
these oils are distilled here. They are irregular in quality, 
particularly the oil of petitgrain which may be mixed with 
distilled bergamot oil or distilled together with orange or 
bergamot leaves and twigs. Some of the neroli oils are 
said to have a very fine perfume. 

Consul Brandt supplies much information regarding trade 
customs and submits analytical data. The exports of Sicilian 
essential oils have been distributed as follows in the years 
mentioned the quantities being in [English pounds: 

Year Lemon 
1913 1,007, 


1922 ....ssccn 2556001 


Ye 1,400,570 


Mandarin 


2,013 
3.995 


8,242 


Other 
2,639 
3,610 


7,590 


Bergamot Orange 


476 138,92 
367,177 


439 812 


106,067 
274,445 


199,850 


The distribution of the exports of English 


pounds, was as follows: 


these oils, in 


Country 1913 


Argentina ‘ ; 18, 
\ustralia 36,052 

Austria (Ilungary) ; 84,511 

Relgium ... ea an 6,253 

STORE vives tpl 44 E ee 2,392 
Canada .. pec siaeaer ane woe 2,09 - 11,936 
China 3,063 
Czechcslovakia 3,929 
Denmark 13,080 
Egynt 6,269 
France 385,939 
Germany . 148,937 
Great Britain 606,637 
Holland ' 50,642 
India and Ceylon... 5,837 
Japan 19,358 
Norway 

Russia 

Spain 

Sweden 
Switzerland 
lurkey—European 
United States 
Uruguay 

Other countries 


H6 


5,023 


Fotals 


pounds 
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Other 
2,639 
3,610 
7 SOQ 


‘, 


glish 


1923 
0,761 
1,198 
8,134 
8.769 
392 
1,936 
3,063 
3,929 
13,080 
6,269 
5,939 
18,937 


16,637 
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PERFUMES A FEATURE OF BRITISH CHEMISTS’ SHOW 


Three of the prominent displays in connection with the British Chemists’ Exposition: 1, T. F. Bristow & Co., London, 
150 years in business; 2, Dubarry et Cie, London; 3, Selfridge makes soap display with centered fountam. 


(Specially Contributed to This Journal.) 

The twenty-seventh annual Chemists’ Exhibition, which 
was held in London this year from June 23 to 27, made a 
bold attempt to eclipse its many successful predecessors in 
general usefulness to the trade. The organizers arranged 
au exceedingly comprehensive and varied display. At least 
30 of the 92 exhibitors were connected with the perfumery 
To an unprejudiced observer the 
three finest displays were those of W. J. Bush & Co., Ltd., 
London; T. F. 


or its allied industries. 


Bristow & Co., Ltd., London; and Dubarry 
et Cie., London, although several other firms with artistic 
and effective stands vied with them for this honor. 

Reviewing the principal stands in their numerical order, 
one first comes to that on which were displayed the products 
of W. J. Bush & Co., Ltd., London, and the concerns of 
which they are sole proprietors, namely, Potter & Moore, 
the Lavender Distillery, Mitcham, and Buisson Freres, Lon- 
don. A special feature was the display of Potter & Moore's 
1749 Mitcham lavender preparations, including lavender 
water in wickered bottles, and frozen lavender water in 
mat glass tubes. Other lines included purple heather, 
Devon violet, and Devon lavender perfumes in real Devon 
pottery vases, the Devon violet perfume having been in 
troduced owing to the peculiar sweetness characteristic of 
violets growing in the. County of Devon. Among other 
Bush products on view are certain fine chemicals (referred 
to in the article on the British Empire Exhibition on page 
246, AMERICAN PeRFUMER for July) which have a special 
Interest inasmuch as they have only recently been success- 
fully manufactured in England. 

On the Vivaudou stand the firm’s various preparations 
were very strikingly presented, including several new prod- 
ucts recently introduced. Among these were five creams: 
lemon cream, tissue cream, beauty cream, astringent cream, 
and massage creant. Among powders the dance powder is 
worth special mention. 

The Dubarry display also was of an exceptionally high 
order, comprising a complete range of perfumery and toilet 
Preparations, novel vanity boxes, ete. (Dubarry et Cie, 
London). 

T. F. Bristow & Co., Ltd., London, for nearly 150 years 
Manutacturers of perfumery and toilet preparations, showed 
a handsome array of their products, chief among which 
must be mentioned the Georgian series of toilet specialties, 
While other new lines include Habiba, an Eastern perfume 
put up in a variety of styles, and Vanity bath soap, espe- 
cially shaped to be easily gripped in the hand. An inter- 


esting feature of this stand was a number of specimen win- 
dow displays of the firm’s products, divided from each other 
by ornamental imitation blue and white marble columns. 


The Palmolive Co. (of England), Ltd., achieved a some- 
what unique effect in their display of toilet soaps and spe- 
cialties. Although quite a newcomer to the English mar- 
ket, the company is making very satisfactory progress. 


Parke, Davis & Co., London, displayed their products, 
including Dermaseptic shaving soap, cold cream, etc. An 
extract of natural vanilla attracted much attention. 


Francis Newbery & Sons, Ltd., had a large number of 
American goods on view, including the Cuticura toilet 
preparations, Hinds’ almond and honey cream and _ other 
specialties, etc. 


Two interesting French stands were those of Parfums 
D’Orsay (British agents: S. Namias’ Sons, London) and 
Berthon Fréres & De Rona et Cie (exhibited by C. A. 
Stokes & Co., London and Bristol). 

Wright, Layman & Umney, Ltd., arranged a really beau- 
tiful stand with an array of the products, both raw and 
manufactured, in which they specialize, including essential 
oils. New introductions to their series of coal tar special- 
ties are a liquid shampoo and a liquid dentifrice 

‘asset & Johnson, Ltd., agents for a number of American 
specialties, included in their display an interesting exhibit 
of the Mennen and Richard Hudnut toilet preparations and 
perfumes, the former in an attractive new style pack. 

Cussons, Sons & Co., Ltd., Manchester, kept up their 
reputation for novelties by displaying some very pretty 
soaps in unique designs and colors. Novelty perfumes with 
glass containers in the shape of birds and animals and some 
fascinating gift boxes were also observed. Piesse & Lubon, 
Ltd., London, of which Messrs. Cussons are the sole pro- 
prietors, had a separate stand, where they showed a new 
series of toilet preparations incorporating their two new 
perfumes, Frolic and Vashti. A new line of hair prepara- 
tions in pyramid-shaped bottles was also on view. 

Genatosan, Ltd., Loughborough, exhibited a new pepper- 
mint preparation, Nasmint. 

Lorimer-Marshall, Ltd., London, had an exhibit com- 
prising lavender water, bath salts, and an extensive range 
of packed toilet specialties. 

Here it may be mentioned that throughout the exhibition 
there was nowhere any sign of abatement of the huge popu- 
larity lavender specialties have been enjoying. In fact, 
rather the reverse. 

R. F. White & Co., Ltd., London, being of the opinion 


(Continued on Page 336) 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Chemists and Pharmacists Hold Annual Meetings in the Near Future; 


President Coolidge Warmly Congratulates National Wholesale Druggists. 


AMERICAN CHEMICAL SOCIETY SEPT. 8-13; 
WINNERS IN GARVAN PRIZE CONTEST 

Preparations for the sixty-eighth meeting of the American 
Chemical Society at Ithaca, N. Y., September 8 to 13, have 
been completed and an interesting program is the fruition 
of the efforts of the officers and committees. The sessions 
will be held at Cornell University and the members will 
not only enjoy the business sessions under splendid auspices 


but will be regaled with the beautiful surrounding scenery 
of the Cayuga Lake region. Practically all of the visitors 
will be accommodated in the university dormitories and re- 
duced railroad rates have been arranged. 

The chairmen of the principal convention committees are 
as follows: Ewecutive, A. W. Browne, Cornell University, 
Ithaca, N. Y.; Registration and Housing, F. R. Georgia, 
Cornell University, Ithaca, N. Y.; Entertainment, M. L. 
Nichols ; Finance, L. M. Dennis; Advertising, F. H. Rhodes; 
Departmental Exhibits, E. M. Chamot, Cornell University, 
Ithaca, N. Y.; Publicity, C. W. Mason. 

Secretary of Commerce Herbert Hoover, chairman of the 
National Awards Committee of the American Chemical So- 
ciety, has announced that six four-year scholarships to Yale 
University, consisting of tuition fees and $500 a year in 
cash, have been awarded to Donald L. Vivian, Phoenix, 
Ariz.; James C. Reid, Dallas, Tex.; Chandler Pittman, 
Commerce, Ga.; Elton R. Allison, Centralia, Wash.; B. 
Nassau, Hartford, Conn., and E. R. Brownscombe, Santa 
Rosa, Cal. 

These awards made from the funds donated by Mr. and 
Mrs. Francis P. Garvan to the American Chemical Society 
in memory of their daughter, Patricia, are the culmination 
of the contest which has been conducted in the high schools 
and secondary schools of the United States by the Society 
in accordance with the wishes of Mr. and Mrs. Garvan. 
The primary object of the contest is to stimulate an interest 
in the development of chemistry in the United States, and 
educators, as well as those members of the American 
Chemical Society who have been identified with it, have 
expressed themselves as being well pleased with the results. 

More than 500,000 students all over the United States 
competed, and six prizes of $20 in gold and certificates of 
honorable mention have been awarded in each of the forty- 
eight states and the District of Columbia. It is these state 
winners who were entered in the national contest, and it 
is from their essays that Mr. Hoover's committee has se- 
lected the six winners 


American Pharmaceutical Association 


A lengthy, varied and interesting program has been pre- 
pared for the annual convention of the American Pharma- 
ceutical Association, to be held in Buffalo, N. Y., August 
23-30. Coincidentally will be held the annual meetings of 
the American Conference of Pharmaceutical Faculties and 
the National Association of Boards of Pharmacy. 

Among the papers to 

“Some Critical Points in Soap-Oil Emulsions,” by F. V. 
Kyser and Frank C, Vilbrandt. 

“A New Emulsifying Agent for Volatile Oils,” 
H. La Wall. 

“A Pharmacodynamic 
dium,” A. R. Bliss. 


be presented are the following: 


Charles 


Study of Two Oils of Chenopo- 


Paris Pharmacists Honor Prof. LaWall 


Charles H. LaWall, of Philadelphia, has been elected to 
membership in the Société de Pharmacie of Paris, accord- 
ing to an announcement by the secretary-general of the 
Society, L. Gimbert. 


PLANS FOR N. W. D. A’S GOLDEN JUBILEE 
CONVENTION AT ATLANTIC CITY 

The National Wholesale Druggists’ Association will cele- 
brate its golden jubilee in hearty style at its convention in 
the Ambassador Hotel, Atlantic City, September 21 to 25, 
Chairman Schnell, of the arrangements committee, and his 
associates are active in planning to make the occasion memor- 
able. Already the following letter has been received from 
the President of the United States: 


“The fact that the National Wholesale Druggists’ 
Association is to celebrate its Golden Jubilee Anni- 
versary at its convention in September has just been 
brought to my attention. I wish that my felicitations 
and congratulations might be extended to the mem- 
bers of the Association at the time of the convention. 
This anniversary is a notable one in the commercial 
world, because of the high character of the service 
which the Association has always rendered. I hope 
this year’s convention will mark not only the conclu- 
sion of a half century of useful work, but the 
beginning of another half century of the same kind. 
“Most sincerely yours, CALVIN CooLipGE.” 
Associated with the arrangements committee, in addition 
to those previously printed in this journal, are the follow- 
ing, as well as many others: F. E. Watermeyer, of Fritzsche 
Brothers, New York; Glen D. Haskill and H. I. Peffer, of 
the United States Industrial Alcohol Co., New York; A. A. 
Wasserscheid, Mallinckrodt Chemical Works, New York; 
Montague M, Sterling, E. Fougera & Co., New York; T. 
kK. Caruso, Lehn & link; Miers Busch, Philadelphia; H. 
T. Leeming, Mennen Co., Newark, N. J.; Saunders Nor- 
vall, McKesson Robbins; Dr. Henry C. Lovis. 

Full details of railroad arrangements and hotel rates have 
been sent to the members. 


Grant Succeeds Barnes as U. S. Chamber Head 


Richard F. Grant, of Cleveland, has been unanimously 
elected president of the Chamber of Commerce of the United 
States by the Board of Directors. He succeeds Julius H. 
Barnes, of New York and Duluth. Born at Owatonna, 
\linn., in 1879, a graduate of the Sheffield Scientific School 
of Yale and the New York Law School, he practiced law 
for some years at Duluth. In 1909 he became general coun- 
sel ot the mining and shipping firm of M. A. Hanna & Co., 
Cleveland, and when that firm was reorganized as the M. A. 
Hanna Co. in 1923 he became vice-president. His business 
activities cover a wide range and he has taken a conspicuous 
part in public affairs. He is president of the Susquehanna 
Collieries Co., with eleven thousand employes; a director of 
the Cleveland Trust Co., and an officer and director of many 
other important business corporations, 


New National Insecticide Association Formed 


— . o6 ° ’ 
Agricultural Insecticides and Fungicides Manufacturers 
Association was organized at a meeting in the Pennsylvania 


Hotel, New York, in July, with the purpose of increasing 
the development of the industry. These officers were elected: 
President, Ernest T. Trigg of John Lucas & Co., Philadel- 
phia; vice-president, T. S. Grasselli of the Grasselli Chemical 
Co., Cleveland; treasurer, Harry J. Schnell, New York; 
secretary, W. B. Cragin of the General Chemical Co., New 
York; executive committee, R. N. Chipman, Chipman 
Chemical Engineering Co.; W. B. Cragin, General Chemical 
Co.; H. S. Parsons, Nitrate Agencies; E. S. Phillips, Devoe 
& Raynolds Co.; W. H. Rose, Interstate Chemical Co.; W. 
H. Simpson, Riches, Piver Co. The acting secretary 1s 
George B. Heckel, The Bourse, Philadelphia, Pa. 
(Additional Activities to be Found on Page 320) 
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AMERICAN SOCIETY OF COSMETICIANS IN CONVENTION 








Fiero “ANNUAL BANQUET oF ASSocIATION IIELD IN THI 


Legislation was the keynote of the reports and addresses 
annual convention 


held at 


the assembled cos 


which featured the program of the fifth 


the American Cosmeticians’ Society, Sherman 


Hotel, Chicago, July 28 to 30. What 


meticians, drawn from the four quarters of the country, 
want, is a law which will elevate and dignify their calling 
and render to the public that degree of protection from in 
ferior service which must always be the first consideration 
in obtaining this character of exclusive privilege. The 
adoption of a “model bill”, of which the 
new Louisiana law on the subject is the pro 
totaype, was carried by a unanimous and 
enthusiastic vote, following a spirited and 
convincing address in its advocacy by Mrs 
R. J. Maurer, president of the Marinello 
Co., Chicago. 

This bill provides for the licensing of 
“practitioners of cosmetic therapy” in the 
same manner as pharmacists and physicians 
are licensed to practice their respective pro 
fessions, following an examination by a State 
Board of Control (examiners), appointed 
by the Governor, to determine the qualitica 
tions of applicants, and requiring pre 
requisite qualifications making an applicant 
eligible to the examinations, the possession 
of an academic education the equivalent of 
one year in a high school, and proof that the 
applicant has had at least six months train 
ing in a school of Cosmetic Therapy ap- 
proved by the Board of Control. The bill 
thus establishes fixed standards of qualifications for the 
operator. Other provisions of the bill deal in the sanitary 
and hygienic conditions of the shop, personal hygiene, ad- 
vertising, fees to be paid for licenses and annual renewals, 
penalties for violations of the law, ete 

The text of the Louisiana law has been printed in con 
venient form for use, and to it are appended suggested cor 
rections for the guidance of legislative committees attempt- 
ing to put a similar law the statute books of their re 
spective states next Winter, when approximately thirty of 
the legislatures will be in 

The next important action 
convention was the selection 
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on 
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days’ 
Dr. 
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taken 
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ELECTEI 
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Lloren, ¢ 29, 


HICAGO, 


Nellie field agent and 


lecturer 
the union 


b. (¢ ooper, the president, to act as a 
during the coming year and visit every state in 
where her may required to aid im 
putting the “model bill” through any particular legislature, 
amd to agitate generally for higher standards for beauty 
shop practice and a greater and more compelling member- 
ship for the American Cosmeticians’ Society. A special 
fund for this purpose was raised amounting to $10,000, 
$6,000 of subscribed in fifteen minutes at one of 


the to legislation and organization 


services pe 


being 
given over 
matters. 
Quality was stressed very strongly in all 
of the discussions and addresses in the mat- 
ter of preparations used in the beauty shop. 
“Nothing but the best” seemed to be a sort 
of slogan, because it was realized that the 
growth and permanence of the beauty shop's 
business depended upon it. The drug store 
and dry goods store could get away with a 
certain percentage of cheap and inferior 
creams, powders, cosmetics, hair prepara 
tions, perfumery, ete., it stated, but 
that percentage, or a far smaller one, 
would practically ruin the business of a 
beauty shop. The feeling was general that 
the best that the toilet, perfume and allied 
industries could supply would be none too 
good for the beauty shop trade under the 
program outlined by this society because, 
more than any other one factor in this en- 
tire field, the beauty must produce 
concrete results and not excuses. The cos- 
metician of today and tomorrow must be an expert, not only 
in the manipulative operations of her calling, but in the 
selection of products and equipment with which the cultural 
\perations are performed and all of the auxiliaries pertain 
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of t “model bill,” to meet each particular 
state’s special or peculiar needs, be placed soon pos 
sible in the hands of every member of the legislature wher« 
i new law ts sought next Winter, be followed 
up with information on points on which every legislator 
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needs enlightenment. He predicted that Lllinois and the 
other states would readily follow the lead of Louisiana, as 
there is nothing unreasonable embodied in the measure, 
patterning, as it does, the pharmacy, medical and barber 
shop legislation now in vogue in nearly all of the states. 
\. S. Wildey, of New York, in a strong talk portrayed 
the marvelous growth of beauty shops as a recognized busi- 
institution during the last few years they have been 
with us in their modern form. 
Capt. John W. Gorby, of the 
Commerce and secretary of 
retail merchants’ 
intensive organization 


ness 


Chicago Association of 
one of Illinois’s leading state 
made a strong appeal for 
work, recounting some of the ways 
employed by him in building up his organization. Other 
ddresses were by Dr. Alexander Karr of Chicago, Miss 
\lary Wood of St. Louis, and Mrs. M. B. Oliver of Spring- 

eld, Il. 

The annual report of Miss Frances Martell, secretary, 
showed a doubling of the membership of the Society during 
the last year, a new high record of achievement in this 
branch of the Society’s work, and members in good stand 
ing in every state in the Union and in Hawaii. The treas- 
urer, Mrs. M. B. McGavran, stated in her report that with 
all bills paid the treasury showed a comfortable balance. 
The budget for the new convention year, she said, 
be greatly increased to meet the increased demand for service 
to the membership 

\t the concluding session the 
elected for the ensuing year: 

President, Dr. Nellie B. Cooper, Baton Rouge, La.; 
First Vice-President, Kathleen Kelly, Springfield, Ill.; Sec- 
ond Vice-President, Dr. Veara Cleaver, St, Paul, Minn.; 
Third Vice-President, A. M. McCormick, Jefferson City, 
Mo.; Fourth Vice-President, Anna McNeff Johnson, Har- 
risburg, Pa.; Secretary, Miss Frances Martell, Chicago; 
lreasurer, Mrs. M. B. McGavran, Kansas City, Mo 

The chief features of the entertainment were the style 
show and the banquet, held on the evenings of July 28 and 
29, respectively. At the former a mock marriage took 
place, the wedding party showing the very latest in wear- 
ing apparel and beauty accessories. Miss Lucile White 
was the bride, Bert A. Maurer, Jr., the bridegroom, Wm. 
II. Alger the officiating clergyman, W. H. Alger, Jr., the 
best man, and E. R. Ely and A. S. Wildey bride grooms- 
men. 

\t the banquet several hundred cosmeticians and _ their 
friends gathered around the festal board, A. S. Wildey 
serving as toastmaster, and responding to appropriate toasts 
were Mrs, R. J. Maurer, M. Eugene, Harry Gibbs, W. H. 
\lger, I. V. Mayer, Dr. Cooper, Miss Martell and others. 

The entire mezzanine balcony of the hotel was given over 
to exhibits, and was a veritable bower of beauty as well 
as to the implements of beauty culture. The following 
vere the exhibitors: Gibbs & Co., Chicago; Sheldon Elec- 
tric Co., New York and Chicago; Western Hair Goods 
Co., Chicago; Koken Companies, St. Louis: Hallowell 
Klectric Co., New York and Chicago; FE. J. Rose & Co., 
Los Angeles, Calif.; Inecto, Ine., New York; Sperry & 
\lexander, New York; House of A. Blatt, New York; 
Reichman & aust, New York; C. Nestle & Co., Chicago 
and New York. 


National Hairdressers Will Meet in September 


associations, 


was to 


following officers were 


Plans have all been practically perfected for making a big 
convention of the National 
Association, Inc., at the Garden Pier, Atlantic 
J., September 8 to 11. Miss Theo Bender, of St 
Harry M New York 


ity, the treasurer, have been especially busy in making the 


uccess of the fourth annual 


| lairdressers’ 
City, N. 


Louis, the secretary, and Spiro, of 


arrangements for the convention. There will be a larg 
attendance from Manhattan and Brooklyn and other points 
in the east, while numerous members will come 
in the west. In fact the attendance is expected to eclipse 
all previous assemblages of hairdressers. 

The “Hairdressers’ Special,’ which will leave St. Lom 
on Saturday, September 6, will bring a goodly contingent 
from the Mid-West. The national president, W. C. Snyder 
of Kansas City, Mo., and other notables in the profession 


will be aboard the train. The program includes a National 


from cities 
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Styles Show and a Permanent Wave 
which are attracting hairdressers 
continent to attend the convention. 


Competition, both of 
from clear across the 


ASSOCIATIONS IN THE ALLIED INDUSTRIES 


\MERICAN MANUFACTURERS OF TOILET ARTICLES 
dent, Gilbert Colgate, New York; Secretary-’ 
M. Baker, 309 Broadway, New York. 

FLAVORING:, Extract Mrrs.’ Assn. 
Rogers, MiddIl&own, N. Y.; Secretary, R. E. 
and Walnut streets, Cincinnati, Ohio. 

NATIONAL Parer Box MANUFACTURERS’ 
President, Frank Stone, Philadelphia ; 
Records, Philadelphia. 

PERFUME Importers’ AssociATion.—President, B, 
Levy, 714 Tifth avenue, New York; Secretary, B. M 
Douglas, Jr., 35 West 34th street, New York. 

NATIONAL MANUFACTURERS OF SopA WATER I*LAvorS 
President, W. S. Bickford, New Orleans; Secretary and 
Attorney, Thos. J. Hickey, 1238 lirst National Bank Build 
ing, Chicago. 

ISARBERS’ 
Emil Fretz, 
West 3Sth street, 

PERFUMERY, SOAP AND [extract ASSOCIATION Ot 
President, H. G. Baldwin; Secretary, W. L 
Monsanto Chemical Works, Chicago. 

PERFUMERY, SOAP AND ALLIED INDUSTRIES OF NEW York 

Presidert, Frank J. M. Miles; Secretary, Karl Voss, 
Ileventh street, Long Island City, N. Y. 

DravcuemM CLus.—President, Ralph C. Jennings ; 
tary, Ira T. MacNair, 3 Park Place, New York 

SALESMEN'S ASSOCIATION OF AMERICAN CHEMICAL IN 
pustry.—Presidem, Ralph I¢. Dorland; Secretary, A. J 
Binder, New York. New York Chapter: Chairman, John 
A. Chew: Secretary, David H. Killeffer, 19 East 24th street, 


New \ ork 


Presi- 
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Chemical Salesmen Nominate for 1925 


Nominations for the 1925 officers of the Salesmen’s Asso 
ciation of the American Chemical Industry were announced 
yesterday. The election will be held at the annual meeting 
in September. The by-laws of the association require the 
nominating of two men for office. The nominations 
follow: 

For president, F. P. Summers, Noil Chemical & Color 
Co., New York, and George Dunning, Michigan Alkali Co., 
New York; for vice-presidents, I*. J. Barber of White Tat 
Co., Adolph Schwarz of Roessler & Hasslacher Chemical 
Co., George Stettner of Algone Chemical Co., J. G. Harri- 
son of Barium Reduction Corp., Joseph Hollywood of Coal 
Tar Dyes, Inc., and H. I. Wilmot of the Synthetic Organic 
Chemical Manufacturers’ Association; for secretary, W. H 
Adkins of Monsanto Chemical Works and C. F. MeKenna 
f Federal Phosphorus Co.; for treasurer, Hepburn Cham 
berlain of Hooker Electrochemical Co. and Robert Quinn 
of Mathieson Alkali Works 

The Executive Committee candidates include John Chew 
of Warner Chemical Co.. A. HI. Pierce of Grasselli Dye 
stuff Corp., George Bode of & THasslacher Chemica 
Co., H. B. Prior, New York representative for J. T. Baker 
Chemical Co 


Cat h 


Roessler | 


Chemical Equipment Association Changes Name 


The Chemical Equipment Association announces the change 
of name of the organization to Association of Chemical 
Equipment Manufacturers. It has been incorporated unde! 
the Membership Corporations Law of New York State as a 
non-profit-operating membership corporation 


National Association of Retail Druggists 
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- lauoring Extract 


SSe 10n 


OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 

Since our July report, red S. Rogers, the new president ; 
Thomas J. Hickey, general counsel and executive secretary ; 
Richard II. Bond, vice-president and chairman of t 
lative committee, as well as other officers and committee 
men, have been extremely busy with the affairs of the 
Flavoring Extract Manufacturers’ Association of the United 
States, despite the warm weather 

The latest news regarding the alcohol situation at Was! 
ington will be found in our Washington Correspondence 

Mr. llickey, in commenting recently on the status of the 
sociation, remarked that the members are showing mort 
and more interest in the work of the organization as mani 
fested in various ways. He added 

“I do not think there ever was a time in the history of the 
association when our members were more active and more 


interested than at present.” 


SODA WATER FLAVORS MANUFACTURERS 


W. S. Bickford, of New Orleans, president, and Thomas 
J. Hickey, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have kept up their 
activities in taking care of the interests of the association 
and its members during the last month. Secretary Ilickey 
has collected information on various subjects, and has trans 
mitted the same to the members. 

Some announcement regarding the annual meeting may 


be expected soon, It probably will be held in October. 


Flavoring Extract Exports Continue to Decline 


Exports of flavoring extracts to foreign lands continue 
to fall off. In June, 1924, they were half the value of the 
same month a year ago. In the fiscal year ending June 30, 
1924, extracts also showed a decline, while fruit juices in 
creased handsomely. The change in the government method 
ff tabulation prevents an exact comparison, except for 
June. The figures, as follows, are worth studying 


Fiscal 
Tune Year Ended June 3¢ 
1923 


$643,420 


Information in Other Departments 
Readers of the Fravorinc Extracr Section are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in Patents and Trade Marks, and 
other departments of THe AMERICAN PERFUMER. 


DOUBLE STRENGTH JAMAICA GINGER TESTS, 
ANALYSES AND CONCLUSIONS 


Industrial & Engineering Chemistry, August, 1924, con 
tains a paper on “Double Streneth Tincture of Ginger: Its 
Composition and Analysis,” by B. A. Eden, C. E. Marsh and 
Hl. C. Lythgoe, of the Massachusetts Department of Public 
ITealth, Boston, Mass. 


the title of “Doubie Strength Jamaica Ginger Extract” at 


It previously was presented under 


the New Haven meeting of the American Chemical Society. 
\ summary is given of previous work and composition of 
tincture of ginger, together with reasons leading up to thi 


promulgation of Treasury Decision 3092 providing for dou- 


ble strength extract of ginger. Samples of ginger powdet 
were obtained and tinctures were made with varying concen 
trations of alcohol and of ginger \n accurate method of 
determining total solids is given and the variance in solids 
of tincture of ginger made in accordance with the Treasury 
Decision. The authors say, in part: 

“Tinctures of ginger made in accordance with Treasury 
Decision 3092 should vary in solids determined as described 
herein between 1.38 and 2.25 grams per 100 cc. and the 


alcohol content should be about 90 per cent by volume. 

“The refractive index is of little value other than to show 
the presence or absence of methanol 

‘A year has elapsed since this investigation was begun, 
ind this method for solids in tincture of ginger has been in 
use in this department, and has proved satisfactory. Many 
successful prosecutions have been carried out, and the anal- 
yses of sealed duplicate samples by commercial chemists 
have checked almost perfectly with the figures obtained by 
the writers, 

“ConcLusions.—Unless great care is taken, erroneous re- 
sults will be obtained in determining the total solids of dou 
ble strength tinctures of ginger, the figures being too high. 

“Commercial double strength tincture of ginger should be 
expected to have total solids between 1.4 and 2.0 grams per 
100 cc.; if less than 1.4 the sample is open to suspicion, if 
less than 1.3 the sample is not double strength, if above 2.0 
the solids may have been reinforced by substances other 
than ginger. 

“Tf the total solids of commercial samples fall between the 
limits set for pure, double strength tincture of ginger, it is 
idvisable to determine the alcohol-soluble or other soluble 
solids in order that the purity of the article may be more 
nearly established.” 


Seeking Alcohol Substitute for Extracts 


Tests are being made at the University of Wisconsin in 
an effort to discover a substitute for grain alcohol in flavor- 
ing extracts, according to Prof. H. A. Schuette, of the 
university chemistry department. Research work on the 
project by students under the direction of Prof. Schuette 
has been in progress several months. The problem is to 
find some solvent for various oils used in flavoring 
extracts Alcohol is declared to be the most satisfactory 
substance thus far discovered, because oils of lemon, orange, 
peppermint, spearmint, almond, wintergreen, and other oils 
sed in extracts, are not soluble in water. 
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VANILLA CROP ESTIMATES 


Consul Wesley Marseille, 
the following: “The vanilla crop of 1923, marketed during 
June 1, 1924, 
the 


tlag ; 


General Frost, France, sends 


the season extending from June 1, 1923, to 
Reunion and 


the 


was exceptionally short in Madagascar, 


Comoro Islands, all of which are under French 
it was also short in the Seychelles and in Mauritius, which 
under the British flag and whose crops go largely direct 
This 
were below the average for these regions 

“The 1923 


Madagascar, 


are 


to England. short crop followed two others which 


the Comoros, 
and the latter's dependency of Nossi-Be, is 
estimated at 350 to 400 metric tons, Reunion producing 
possibly 80 tons, the Comoro Islands 120 tons, and Madagas- 
car and Nossi-Be 200 tons. 

“As the selling season opened and the shortage became 
evident, prices started upward and mounted with great 
rapidity. Toward the end of the season the Marseille price 
was as high as 485 francs a kilo (1 kilo equals 2.2 pounds). 
\s a rule the Marseille price is approximately 25 francs 
higher than the Madagascar price, this sum representing the 
cost of freight, insurance and commissions. 

“The crop of vanilla, which is now being gathered to 
be sold during the season from June 1, 1924, to June 1, 
1925, is estimated at 450 to 500 metric tons, although this 
is only an approximation. With the prospect of a slightly 
increased crop for this season, prices on the Marseille market 
are weakening somewhat, although stocks on hand are esti 
mated at 20 tons or less, as compared with normal stocks 
of 65 to 70 tons.’ 


Vera Cruz Vanilla Crop 


crop of vanilla for Reunion, 


Practically all of the vanilla crop of the Vera Cruz dis 
trict is grown near the Gulf coast, where it is cultivated 
hy the Indians and taken to two small towns near by to 
be cured. In these two towns there are 15 firms exclu- 
sively engaged in the curing of the beans and preparing 
them for export. The beans are purchased by representa- 
tives of large American firms in these curing centers and 
are shipped in small sailing craft to Vera Cruz for trans 
shipment to New York. The 1923-24 crop of beans, the 
quality of which is inferior because of drought and other 
unfavorable weather conditions, amounted to 100,000 pounds 
of whole beans and 40,000 pounds of cuts. The price is 
approximately $9 per pound f. o. b. The estimate for the 
next crop, which will begin to be gathered in September, 
is for 150,000 pounds of whole beans and 50,000 pounds of 
cuts. The weather has been favorable during 1923 and 
the quality of the coming crop should be good.—Consul 
John Q. Wood, Vera Crus, Mexico. 


Vanilla Bean Imports Drop in Size, Rise in Value 


Import figures on vanilla beans for the fiscal year ending 
June 30, 1924, have just been received from the Department 
of Commerce. It will be noticed that while the valuations 
increased considerably for the year the quantity brought into 
the country diminished by about 500,000 pounds. Following 
are the figures for June and for the last four years complete : 


Tune Year Ending June 30 


Value 


Pounds 


Value 
cece 17 827.692 $3,610,340 
1,281,239 


1,248,217 78, 


805 2 883,881 


279,842 


87,167 


Vanilla in the Dutch East Indies 


The Lokomotief says that owing to the high prices ob 
tained in the last few years for vanilla the cultivation of 
the plant has made great progress in Temanggoeng. The 
product is easily sold, but its value has prompted a good 
deal of thieving, to the serious loss of the growers. 


> 
9 


986,07 1 750.897 


New York Ends Olive Oil Storage Permits 


New York City has amended Section 255, of Article 22, 
of Chapter 10, of the Code of Ordinances relating to oils and 
ats. Pursuant to this change no permit hereafter will be 
required for the storage of edible oils. 


EsseENTIAL Orn REVIEW 


PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in FepERAL AND STATE official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section and other departments for further information. 


Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 


Notices of Judgment 


Among the Notices of Judgment given under the Federal 
Act, Nos. 12,051 to 12,200, inclusive, sent 
out recently by the Bureau of Chemistry, Washington, D. C 


oy 


food and Drugs 


the following are of interest to our readers: 
12,065. 
U.. S.. vs. 
of condemnation, forfeiture and destruction. 
form to U. S. P. or N. F. 
purity, although sold under 
12,071. 
U. S.. vs. 


Adulteration and misbranding of soluble saccharin, 
Default 
Did not con- 
tests for strength, quality and 
a name which so indicated. 
\dulteration and misbranding of vanilla extracts. 
; Plea of guilty; tine, $50. Nothing 
but an imitation product, artificially colored with caramel. 
\nalysis showed it was a hydroalcoholic solution of vanillin, 
although labeled in part “Superb [Extract of Pure Vanilla.” 
12.136. Misbranding of lemon extract. U.S 
bottles of flavoring extract Decree of 
forfeiture ; under bond 
quantity not correctly stated 
12,137 A\dulteration and misbranding of vanilla. U.S 
vs. 300 dozen bottles of vanilla Product released under 
bond Dilute extract of vanilla, reinforced with vanillin 
and colored to conceal inferiority. Used “quality,” “famous” 
and “linest food products in world” on the labels 
12,138. Same as 12,137; 120 dozen bottles. 
There were only four olive oil judgments. In one case 
the court ordered the jury to find a verdict of not guilty. 
There were three judgments of forfeiture, condemnation and 
destruction. A seizure of 230 cases of “pure” 
was found misbranded and released on bond. 


Chief Chemist Browne Makes Report 


Dr. C. A. Browne, chief of the Bureau of Chemistry of 
the Department of Agriculture, in a summary of the work of 
the bureau in administering the Federal Food and Drugs 
Act, states that 12,000 seizures and prosecutions for the 
adulteration or misbranding of foods and medicines have 
been completed the enactment of the law. Food 
products involved include among others flavoring extracts. 
According to Dr. Browne, there is much less adulteration 
and misbranding than formerly. 

“Many of the forms of adulteration and mis- 
branding so prevalent in the early days of food law enforce- 
ment have been eliminated or reduced to a negligible mini- 
mum but new and more subtle forms of adulteration are 
being practiced by some manufacturers, and a few of the old 
forms persist, notwithstanding the efforts of federal, state 
and city food control officials to check them,” said Dr. 
Browne. “Progress in chemical control and in sanitary 
science is reflected in improved practices in producing 
handling, storing and shipping foods, and our inspectors 
and chemists are ever on the alert to prevent adulteration 
and misbranding in the foods and drugs that enter interstate 
and foreign commerce 

“The majority of food manufacturers today are putting 
out high grade products and there is a smaller percentage of 
adulteration than ever before, although the volume of inter- 
state commerce in foods has increased greatly as the manu- 
facture of food is transferred more and more from the home 
to the factory.” 


Eight Billion Bottles of Soft Drinks 


Statisticians at Washington figure that the American 
people are now drinking annually eight billion 614 ounce 
bottles of soft beverages. Twenty-nine of the manufacturers 
of bottling machinery have taken space in the exposition 
ot the American Bottlers of Carbonated Beverages to be held 
in Louisville November 10 to 14. 
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Levy, of Coty, Inc., New York City, sailed on th 
Paris August 20 for a business trip to the Continent 
Roland Coty, son of Francois Coty, head of the house which 
bears his name, arrived in the United States in July for an 
indelinite stay. 


Merger of the Remmers Soap Co., Cincinnati, and the 
Graham Brothers Soap Co., of Chicago, was completed in 
Cincinnati, August 8. The combine will be operated as the 
Remmers-Graham Co., it was announced. The entire busi- 
ness of the Chicago concern will be brought to Cincinnati 
and all of the manufacturing of the products will be made 
at the Remmers plant, now located in Spring Grove avenue. 

rhe officials of the company said that the manufacturing 

in the Chicago plant would 
cease before September 1. 
Both companies have always 
manufactured fine toilet soaps 
and have been direct com- 
petitors in their individual 
lines. The merger is in line 
with the Programme of 
Progress of the Cincinnati 
Chamber of Commerce, ac- 
cording to R. W. Neff, who 
was president of the Rem- 
mers company, and is chair- 
man of the new board of 
directors. A FF. 
president of the 


Burrows, 
: Graham 
\. F. Burrows ; P ? 
company, becomes vice-presi- 

dent of the merged concern, according to program. 

The stock of the Remmers Soap Co. is listed on the 
Cincinnati Stock Exchange and it is planned to have the 
new issue placed on the exchange. The Remmers Co. was 
established in Cincinnati in 1894. The Graham Brothers 
The authorized 
issues of the new stocks of the merged companies consist 
of $200,000 in first preferred, $250,000 in participating pre- 
ferred and 5,000 shares of no-par common stock. 


Co. was incorporated in Chicago in 1865. 


M. W. Bingham.of Cincinnati, who was vice-president of 
the Remmers Co., has been named president of the new 
company. A. F. Burrows of Chicago is vice-president, 
R. P. Spencer is secretary and William G. Schmithorst is 
treasurer. The directors are: M. W. Bingham, William P 
Anderson, A. Clifford Shinkle and R. W. Neff of Cincinnati, 
A. F. Burrows of Chicago and John Glass of New York 


J. Edward Young, Jr., of Thurston & Braidich, New 
York, has returned from a fishing trip to Cape Vincent, on 
the St. Lawrence River, where, as on a previous visit he 
established a local record in bass fishing. 
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Caleb E. Johnson, president of the Palmolive Co., of 
Milwaukee and Chicago, died at the age of 67 years, on 
\ugust 8, at the summer home of his daughter, Mrs. C. E. 
Van Vleck, at Easthampton, Long Island. Mr. Johnson 
had been an invalid for three years and recently had been 
spending his time between Florida and New York. Last 
pring he built a new home at Orange Park, near Jackson- 
ville, Florida, an estate of 200 acres, where he spent much 
of his time. 

Mr. Johnson was born in Buffalo, June 7, 1857, and was 
the son of B. J. Johnson, who was employed in a soap 
factory there \s the Civil War was drawing to a close, 
business men in the East began to realize the possibilities of 
the Middle West, and Mr. Johnson’s father went to Mil- 
waukee, where he established 
a soap business, having ob- 
tained a loan of $6,000 with 
which to do it. The busi- 
ness grew and in time the 
company purchased the soap 
plant of the Plankinton and 
Armour Co., the root con- 
cern of what later became 
Armour & Co. and the 
Plankinton Packing Co. It 
was here that young Caleb 
Johnson began to learn the 
soap business, as a wrapper 
of cakes at a wage of 1% 
cents a box. He soon entered 
the sales department, where 
he introduced the merits of Milwaukee-made soaps through- 
out Wisconsin and the upper peninsula. In 1887 the com- 
pany, then operating as B. J. Johnson & Son, moved to its 
present quarters. 


E. JOHNSON 


After serving two years as a salesman, 
Mr. Johnson undertook managerial work, and was soon 
vice-president, succeeding his father at his death in 1901. 

Mr. Johnson was married in 1884 to Elinore I. De Mass, 
Whitehall, Mich. He is survived by his wife and two 
daughters, Mrs. Burt A. Massee, Chicago, and Mrs. C. E. 
Van Vleck, of this city; a brother, W. B. Johnson, Chicago, 
and two sisters, Mrs. John A. Ferguson and Mrs. Sidney 
Osmer, Denver. 

While Mr. Johnson ranked as one of the most successful 
business men of Milwaukee, he was also well known through 
his social activities. He was a member of the Milwaukee 
Athletic Club, the Milwaukee Country Club and the Blue 
Mound Country Club, and was a charter member of the 
Milwaukee Yacht Club, in which he served as commodore. 

The funeral was held August 10, at the home of his 
daughter, Mrs. Van Vleck, 920 Fifth avenue, New York City. 
Interment was made in Woodlawn Cemetery. 
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Vivaudou, Inc., New York, on August 1, 


he customary quarterly dividend of 134 per 


Directors of \ 
decided t pass 


cent due at that time on the preferred stock. Three months 


ago the dividend on the common stock was passed. The pre 


ferred issue wa rized late last year to be used for the 


payment of di nds on the common stock when cash 


discontinued in 
1924 


depreciation and all 


distributions on junior issue were 


The report for the quarter ended June 30, 


showed a net loss of $87,172 


January. 
after 
other compared with net profit of $97,916 for 
quarter of 1924 


Clarence 


charges, 
the first 


Previously |] Jones, a stockholder, sent a letter 


to other stockholders criticizing the management and asking 


for proxies for a protective committee. He said in part: 


“For the first four months of this year company’s opet 


reased about 75‘, being only about 


$254,211 for 


atmng prot has de 


$03,679 compared with corresponding period 


last year. 
“If stockholders consider results for last four year to have 
their proxies at the 


that will be 


they should give 


ily to 


been unsatistactory 


next annual meeting o a committee formed 


to exercise proper control over the management and curtail 
extravagances, 

“Stockholders’ list dated May 7, 1924, of 300,000 no par 
largest holders as follows: V. 
Bache & Co., 38,481, and J. 
Clarence Jones, 14,100. 
103,000 


Exchange 


common shares, showed 
Vivaudou, 43,700 shares; J. S 
1,600; FE 


2.000 


S. Bache, personally, 
and about 
Stock 


The president, who is 


“There were about stockholders 
in names of 72 different 


& Co. 
only registered stockholder.” 


shares were held 


houses, including J. S. Bache 


a citizen of Irance, is the 


In addition Mr. Jones sent a copy of a letter presented at 
the annual meeting. In it he said 


“Investigation has convinced me that ‘Delettrez’ and 


‘Roxtan,’ two subsidiary companies, are barnacles causing 


great loss of time, money and energy. Beginning with 1920, 


the management has invested in a Paris factory and business 
about $375,000, which would have supplied a sorely needed 
plant in the United States. We pay $63,000 annual rent for a 
factory and $25,000 for a Fifth 
October, 1920, the president reported Paris was equipped to 


do an annual business of $3,000,000, but in 1923 net 


were only $61,000, resulting in a loss of about $7,500.” 


here avenue office. In 


sales 


Following is the answer made by Mr. Vivaudou: 


“Statement by Mr. livaudou 
“When the 
dou, In 


attacking the management of 


Vivaudou of V. Vivau 


Confidential’ letter 


attention of President 


+ 


was called to a ‘Personal and 
the corporation, sent to the 
stockholders and to the newspapers by E. Clarence Jones, 
Mr. Vivaudou stated that he had no desire to be drawn into 


Mr. Jones over details of man 


a useless controversy with 
agement. 


“ee Any 


with information relating to the company’s affairs, just as 


stockholder,’ he said, ‘will be cheerfully furnished 
Mr. Jones was given enough to write twelve pages of closely 
printed matter. The officers have the same confidence in the 
company as prompted Mr. Jones to steadily increase his 
holdings, despite the conditions which seem to alarm him 
The purpose of the attacks is so plain that they should de 
ceive no one i 


that 
training 


paratoga Springs ate to the effect 


\ugust 19 of the 


\dvices from 


the dispersal sale on horses in 
vied by the 


lucted in the race track paddock by the Thorough 


Riviera Stable, owned by Victor Vivaudou, 
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bred 
brought 


Che 


Sale Co., was an eminent success. Fiftee: head 


$101,750, an average of $6,783 


star of the sale was Le Roi, a chestnut colt, two 
year-old by Fair Babe by Imported McGe 
At $28,100 he property of W. R. Coe. Th 
colt is a maiden which has performed impressively and js 
Miss Star, a fleet filly 
Imported Hesperus out of Istor by Von Tromp, was pur 


Audley (Montford and B. B. 


Play out of 
became the 
engaged. 


well four-year-old, by 


chased by arm 
$12,600. 
Edward H. 
last Mail, two years old, by 
by Plaudit 
ported Troutbeck, out of 
was taken at $9,000 by A. I 


Jone ) tor 


Garrison $10,000 for the bay colt 
Plausibl 
three yeal old, b im 


Von 


The bay colt, Peter 


gave 
Peter Quince out of 
colt, 


Bramble Rose by 


Bonaparte, a bay 
lromp 
Bostwick. 
King, three-year-old, by Peter Quince, out of Lady Gauntlet 
by John O. Gaunt, was knocked down at $8,000 to Georg 
Marshall 
Rigoletto, a two Peter 


yeal old bay colt by 


Marajax, 


Quince out 
of imported Rigamarole, by 
B. L. Squires by a bid of 
$6,700 for Gala Night, 


McLuke, out of Carmen, by 


was obtained by 


$7,000. FF. J 
colt 
Peter Quince. 


Murphy eave 


brown 


two-year-old by Luk 


Georg’ ident and general manager of 


Bertrand Fils, Ii 
returned on the 4 
to the 


Silver, vice-pr 
Roure 
York, 
trip 


and Justin Dupont, Inc., New 


na August 1 


visited the plant of his prin- 


mila 


from a month’s 


] 


Riviera where he 


cipals, Roure-Bertt ind Fils, and to Argenteuil, just outside 
f Paris, where the 


is located Mi 


at Lawrencekirk near 


plant of Etablissements Justin Dupont 
Silver also visited his father’s birthplace 
\berdeen, had not 


which he seen 


since a boy 


Neumann-Buslee 


a flying trip recently to 


Buslee, of 


cago, made 


John & Wolfe, Inc., Chi 


New York 


and called 


on the trade. 


Mulhens & 


been 


William Kr ptt, New 
York, and Mrs. enjoying an August 
vacation at Crawford Notch, White Mountains, New Hamp- 


shire 


president of Kropf, 


Kroptf have 


Louis Sasmor, sales manager of the Trece Laboratories, 


New York Mrs. 
vacation motoring through New Jersey, devoting the 


Atlantic City 


City, accompanied by Sasmor, spent his 
greatel 


part of the time to 


Dr. Joseph Felton, president of the Felton Chemical Co, 
Inc., Brooklyn, N. Y., accompanied by Mrs. Felton, spent 
Lake St. Vt., 
enjoyed mountain climbing and also fishing in the 
Mrs. Felton proved 
to be very successful with the rod and reel and landed a 
good catch of perch and rock bass. 
of business, Dr. Felton was 


an enjoyable vacation at Katherine, where 
they 


well stocked waterways of that region 


On account of the pressur: 
compelled to return sooner than he had planned, for despite 
the fact that the company is only a year old, its volume 
of business is satisfactor 


B #. 
\merican Spice 


Christy, of this city, who is 


| race 
back afte: 


secretary of the 
\ssociation, is enjoying a month's 


vacation and will bi Labor Day 
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Williard A. Walsh has resigned as director and first vice- 
president of ‘forana, Incorporated, of New York, and has 
disposed of his interest in the corporation. The officers of 
Morana, Incorporated, are now as follows: Carl Schaetzer, 
president ; W. H. Ri wse, irst Vice president ; James HH. 
Becker, second vice-president; Warren E. Burns, treasurer ; 


Walter Mueller, secretary 


Morana, Incorporated, New York City, in their announce- 
ment between pages 16 and 17 emphasize the natural floral 
products of the house of Antoine Chiris, Grasse, France, 
for whom they are now sole agents for the United States 
and Canada In addition cut glassware and otto of rose 
are among the other features treate’ in this interesting an« 
nouncement of this company. 

H. L. Heiter, who has been identilied with the metal box 
business since its inception, has taken over control of the 
metal box department of the Bridgeport Rolling Mills, Ine., 
Bridgeport, Conn., and will handle the entire output Mr 
Heiter is reputed to have introduced metal boxes for com 

pacts early in 1917 and since 
that time he has devoted 
practically all of his time to 
the development of — that 
branch of the toilet prepara- 

tions business. 
The Bridgeport Rolling 
Mills, Inc., of which George 
1). Stearns is vice-president 
and general manager, manu- 
factures metal specialties in 
brass and bronze, and is one 
of the few companies in the 
United States of its kind 
which also makes the brass 


from which its specialties are 


Henry L. HEITER 


manufactured The metal 
box plant which is now under the control of Mr. Heiter is 
located at Fairfield, Conn The building, as may be 
observed in the illustration in Mr. Heiter’s announcement 
on advertising page 83, is large and well lighted, and ample 
room is provided for further expansion 

The executive offices will be retained at the present head- 
quarters, Suite 1174, 200 Fifth avenue, New York City, 
but Mr. Heiter will divide his time between the New York 
office and the Fairfield plant. so as to exercise personal 
supervision over all manufacturing processes 

The Rossville Co., Lawrenceburg, Ind., again drives home 
in an effective way in its insert between advertising pages 

and 33 the progressiveness which is so characteristic 
of American growth and prosperity. The contrast between 
Fulton’s Clermont and the Leviathan, both of which are 
shown in original photographs, demonstrates the rapid 
progress in water transportation that has taken place in a 
little over a century, and is a fitting expression of the Spirit 
of the Nation. 


Joseph Leshin, sales manager for the Majestic Metal 
Specialties, Inc., New York, has returned from a six weeks’ 
trip through the Mid-West in the interest of his company. 
Despite the fact that the weather was unusually warm, he 
found much optimism, and reports from all over were that 
the outlook for business in the Autumn is very bright, 
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lhe accompanying illustrations tell pictorially of the fresh 
fame won on the golf links by A. F. Kammer, vice-president 
and manager of the New York office of the Carr-Lowrey 
Glass Co., of Baltimore. Our readers generally are familiar 
with Mr. Kammer’s reputation for prowess with the sticks, 
but they will be surprised to learn of the double honors won 
by him this Summer in his 
favorite sport. It appears 
that Mr. Kammer is old 
enough to win a state cham- 
pionship and young enough 


to help win a father and son 


championship within a brief 


part of a single season. Of 
the new New Jersey state 
golf champion and his vic 
tory at Shackamaxon Coun 
try Club, at Westlield, which 
he won in match play on the 
8th green with one up, the 
Newark Star-Eagle says: 
“The dramatic features of 


the oft-repeated denial of KAMMER. JR. AND SR 


New Jersey state golling 

honors to that admirable amateur, Eddie Wild, when those 
honors were almost in his grasp, have appealed to sporting 
writers so keenly that a considerable part of the golling 
\ 
! 


public has been unaware that the state title now is held by 


August F. 
ever was better won or rested with a better exemplar of the 


Kammer of Baltusrol. Be it said that no title 


Simon-pure amateur than with this modest expert of the 
links. 
“Kammer went into the state golf tournament with only 


a moderate amount of practice. He tied for last place in 


the qualifying round, but won the playoff. Throughout the 
tournament he drew difficult players. The last two men 











\. F. KamMMer at EIGHTEENTH HOLE MAKING WINNING 
Suot ror GoLr CHAMPIONSHIP OF NEw JERSEY, JUNE, 1924 
he beat were conquered by a margin of a single hole, and 
one of them was his clubmate, Wild. 

“There was no fluke in Kammer’s play. There never 
has been since the days when he was Staten Island champion 
year after year, nor in the subsequent time when he received 
little public notice but had his metropolitan handicap steadily 
reduced. Neither a long driver nor a spectacular player, 
he nevertheless filled his home with tokens of his prowess. 
In the Maryland championship not so long ago the brief 
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item of the last round was headed ‘Marston Loses 
narrative it stated that the 
national champion was defeated by one A. F. 


Baltusrol. 


news 


Finals.’ In the was present 


Kammer of 
“New Jersey has a real champion in Kammer—a veteran 
of many years of good play, the exponent of a sound game 
of golf, a business man whose work makes tournament ap 
pearance infrequent, and whose practice consists mostly of 
labor in the dusk of evening on a little links near his home. 
Our state title is in deserving hands.” 

Soon after winning the New Jersey championship Mr. 
Kammer and his son, A. F, Kammer, Jr., twelve years old, 
took part in 


the annual father and son tournament of the 


Garden City Golf Club, in which a big field, including many 


notables, participated. The Kammers, with only a twenty- 
stroke handicap, captured the championship, their net score 
being 66. The next best net score was 068. 


Announcement is made of the engagement of S. Bayard 
Mr. and Mrs. Sidney M. Colgate, of 
Orange, New Jersey, and Miss Anne Louise Burr, daughter 
of Mr. and Mrs. William Hubert Burr, of New York and 
New Canaan, Conn. The ceremony is set for October. 
Miss Burr is a graduate of the Spence School, 1921, and 
is a member of the Junior League of New York. Mr 
Colgate left Yale University in 1921 and has learned the 
Colgate first 
departments. He is a 


Colgate, son of 


business hand by working in the various 


Fellow of the Royal Geographical 
Society of London and the American Museum of Natural 
History. Also he is a member of the Explorers’ Club 
His participation in the Third Asiatic Expedition was the 
subject of articles in our issues of last December (page 
525) and February (page 645). 

In Glasgow in June, Russell Colgate, treasurer of the 
company, was elected one of the honorary presidents of 
the World Sunday School Association at its ninth annual 
After his Mr. Colgate, with a party 
of friends, went to Newfoundland for a period of salmon 


convention. return 
fishing, intending later perhaps to try also the fishing at 
Cape Breton and at Margaree. 

Hathaway, of Colgate & Co., 
August 9. 


Mr. and Mrs. Walter T. 
sailed on the Minnetonka 


Wm. F. Rode, of the purchasing department of Colgate 
& Co., sailed on the Deutschland August 9 for a six weeks’ 
trip to the continent. 


Miss Emily Duke, of the Colgate Art Department, is 
away on a two months’ tour of Europe. Her chief points 
of interest are England, France and Italy. 

Colgate Clock for August is bright with illustrations of 
‘amp Colgate, which is open again to the boys of the big 
establishment from August 23 to 30 at Stillwater, N. J. 
For the girls, Harbor Manor, at Belle Harbor, is main- 


tained throughout the summer as a vacation haven An 


( 


additional attraction this season has been a five bulb neutro- 
dyne set which was installed through the courtesy of Gilbert 
Colgate in time for the vacation belles to hear the Demo- 
cratic convention at Madison Square Garden. The noisy 
political radiations interested some and amused others, but 
there was when the 


less enthusiasm 


horn belched church 
services on Sundays, although the listeners were devoutly 
attentive, as becomes maidens associated with an industry 
which is based on close association with godliness. 


The social features of the Clock as usual are interesting. 
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Birthdays, marriages and deaths are recorded and the vaca- 
tion items, but 
constantly 


season affords many above all there are 


the chronicles of the increasing activities all 
over the world of representatives of the House of Colgate, 

Gilbert Colgate, Jr., and several others from the Jersey 
City establishment were recent visitors to the new branch 
plant at Jeffersonville, They found everything 


going along satisfactorily. It probably will be operating 


Indiana 


full time in September, or soon afterward. 

With the opening of the new plant, the giant clock, a 
familiar spectacle to millions of persons who have crossed 
the Hudson River, is to be moved from Jersey City to 
Jeffersonville and its dial, 38 feet in diameter, will tell the 
time to the people of Louisville, 
Ohio New York 
by a clock of 50 feet diameter, 
also double the size of the next 


Kentucky, across the 


River. For Harbor it will be replaced 
being one-third larger and 
in America. 


largest clock 


Advices from Vera Cruz, Mexico, are to the effect the 
Colgates are contemplating building a $1,000,000 plant in 
that city in the near future. Representatives of the com- 
pany have been studying the situation in Mexico, but no 
announcement has been made. Mexican soap tariff restric- 
tions have been tending to make the country more of a 
buyer for our raw materials than a good customer for 
American soaps. 

Herman Hatfield, a Colgate representative, recently gave 
an entertaining talk on Colgate history and products before 
the Rotary ‘Club, of Eureka, Cal. 

The company is now showing its 1924 Christmas gift 
Three which are ready include 
“Orchis,” ‘“Piquante,” 


packages for the trade. 
under the names of 


and “Florient Petite Combination.” 


combinations 


George L. Ringel, third vice-president of Fritzsche Broth- 
_ Inc., New York, sends us an invitation to “come up 
and have a snowball fight with me” on the Three Sisters 


ers 


range of the Canadian Rocky Mountains, where the white 
peaks offer tempting refuge from the heat of the big city. 
Mr. Ringel has been combining business with recreation, as 
charge of the Central States and Canada for 
Fritzsche Brothers, with headquarters at Columbus, Ohio. 
Bass and trout are biting too well off Cape Vincent in the 
St. Lawrence River to make it seem desirable to turn from 
them to the lesser joys of catching frost bites in the Rock- 
ies. 


he is in 





L. P. Lamoureux, of the Belgian Trading Co., New 
York, has been enjoying an August vacation on the shores 
of Lake Anasaguntacook with headquarters at Pine Haven 
Camp, Canton, Maine. He reports that plenty of 
good size bass and even salmon are being caught there every 


near 


day and modestly admits having 
them. 


caught a good string of 


Robert M. Forbes, of the James H. Forbes Tea & Coffee 


Co., St. Louis, was an August visitor to New York. 


Louis Dejonge & Co., surface-coated, embossed and art 
papers, of 69 Duane street, New York City, have leased 
for one of their branches the corner and basement of the 


new Igoe Building, at 


Jefferson and Van Buren streets, 
Chicago, for a term of ten years at a total rental for the 
period of $75,000. Dejonge & Co. operate factories on, 


Staten Island, New York and in Fitchburg, Mass. 
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In line with the policy of expansion which the Belgian 
Trading Co., New York, is planning it has added to its 
sales force in the Mid-West territory. John C. Franzen 
will cover that section and make his headquarters in Chi- 
cago at 3320 North Clark street (telephone 
0278). The Belgian Trading Co. owns the Essential Oil 
Co. Trenton, N. J., 
also represents the following firms in the United States, 
Canada and Mexico: Nadal, Desparmet & Cie, Nanterre, 


Buckingham 


where terpineol is manufactured, and 


France, manufacturers of synthetic aromatic and organic 

chemicals; Hortus-Nerolium, Pegomas, Golfe Juan and 

Vallouris, France, natural flower products; and Société Lin- 

nerie, Nanterre, l'rance, manufacturers of perfumery bottles. 

B. S. Ivy has joined the sales force of the French Cos- 

metic Mfg. Co., Inc., New Rochelle, N. Y., for whom he 

will be in charge of sales in the Metropolitan district and 
the Kast generally. 

William W. McClenaghan, general manager of the per- 

fumery, toilet goods and drug sundries division of Park 

& Tilford, New York, was 

chosen a member of the 

Board of Directors of the 

company at a meeting of the 

stockholders on August 4, 

in recognition of the loyalty, 

perseverance and effective 

devotion to their interests 

which have marked Mr. 

MeClenaghan’s 

tion with Park & Tilford 

since he entered the estab- 

lishment in June, 1910. Be- 


connec- 


ginning then as an_ inside 

salesman, his attention t9 
W. W. McCLenacHAN business won for him wie 
in a year the position of 
metropolitan salesman. Some three years ago he succeeded 
C. S. Welch, whose assistant he had been latterly as head 
of the department. and in the recent Park & Tilford re 
organization he continued in the same position. Mr. 
McClenaghan has hosts of friends in the trade who will 


be glad to learn of his good fortune. 


Du Pont Cellophane Co., Buffalo, N. Y., in its insert 
between advertising pages 98 and 99 shows in a striking 
way the effects that may be had by the use of cellophane. 
A liberal sample of cellophane is used to demonstrate its 
transparency and also to give an idea of its texture, tough- 
ness, and suitability for wrapping. 


The American Fund for the Grasse Widows and Orphans 
of the World War, sponsored by W. G. Ungerer, of Ungerer 
& Co., New York. City, is still growing, recent subscriptions 
having increased the total by 20,000 francs. This hearty 
support of the movement has encouraged Mr. Ungerer very 
much, but the amount is not adequate to the needs as re- 
ported by the Grasse committee which has charge of the 
distribution and additional subscriptions will be warmly 
welcomed by Mr. Ungerer. 

Those who have contributed, in addition to the list printed 
in our last issue, include the Jennings Mfg. Co., Miss M. 
Hoyt Moore, Mrs. Recuero, Fred Lauer, Francis L. Plum 
mer, It. L. Whitehouse and Louis Philippe. 
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Paris Cosmetics, Inc., 128 East 16th street, New York 
City, is the style of the new corporation which has been 
organized by Louis Kronish and associates to succeed to 
the business of Immortelle Laboratories, Inc. The officers 
of the new company are Louis Kronish, president, and 
George Rubin, secretary and treasurer. Mr. Kronish has 
been identified with the trade for many years, and Mr. 
Rubin, who has joined the organization, is well acquainted 
with the line and has a background of many years of general 
business experience. Final details of the organization are 
being completed and it is expected that an announcement 
will be forthcoming when Mr. Kronish returns from a trip 
through the Middle-West in September. 

The wholesome good fellowship and esprit de corps that 
comes when all members of a large organization meet to- 
gether for an informal good time was enjoyed by office 
and factory workers alike, when the Baxter Box Makers’ 
\ssociation held its mid-summer holiday July 30. 

To accommodate the Association it was necessary t 
charter a steamer and the greater part of the day was spent 
in sailing about the 365 is- 
lands of Casco Bay, Port 
land, Me At noon, the 
steamer landed the party at 
Sandy Cove, where — surf 
bathing was enjoyed, and 
after a picnic meal a_ base- 
ball game was played be- 
tween two teams, one com- 
posed of women, and the 
other of men. At the close 
of five innings the score- 
keeper had lost all record of 
the runs, and so the game 
was declared a tie to the 
satisfaction of everyone. Aurave ©. Rewwn 

The sail was then con- 
tinued and the party returned to New Meadows Inn landing, 
the starting point from which the return to Brunswick was 
made by trolley. 

The Association was formed to promote a more intimate 
acquaintance between different departments of the Baxter 
Paper Box Co., and a spirit of cooperation between the 
office and factory workers. 

Arthur F. 


have proved to 


Brown, manager, reports that these occasions 
be very popular, and that the company en- 
deavors to have them as often as possible during the year 
L. H. Brodrick, who has been largely instrumental in in- 
troducing Baxter products and Baxter service to the New 
York trade, was among those who enjoyed the reunion. 


P. R. Dreyer, New York representative of Bertrand 
Freres and the Naarden Chemical Works, has been enjoying 
a delightful three weeks’ vacation with Mrs. Dreyer at 
Fishers’ Island, at the eastern end of Long Island Sound. 
Golfing, swimming and walking have been the daily program 
in this pleasant and healthful resort on the Atlantic Coast. 


Burroughs Wellcome Co. have been registered as a 
New York corporation with a capitalization of $1,250,000 to 
take over the American business of Burroughs Wellcome 
& Co., London. Henry S. Wellcome is president; George 
IX. Pearson, vice-president; Reginald C. Ralphs, secretary 


and treasurer. 
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The famous old Conestoga wagon with which the Penn 
sylvania Soap Co. makes deliveries to its large customers 
created considerable interest in Wilmington, Del., recently 

old vehicle made the trip to the depart 
sby & Hill Co. loaded with “Pensco Maid 


old fashioned soap. The trip was made from Lancaster, 


when the 125-year 


ment store of Cre 


Pa., in the heart of the Conestoga valley, and was drawn 
Full advantage was taken of the trip 
by the Crosby & Hill Co., who used much space in the 


by six sturdy horses 


newspapers to advertise it and also to tie it up with a 
special sale of this soap. 

\ similar trip was also made recently to the department 
store of Strawbridge & Clothier, Philadelphia, Pa., where 
if anything even greater interest was manifested in the 
spectacle of the old fashioned wagon working its way 
through the well paved streets of the Quaker City. Straw 
bridge & Clothier also took advantage of the event to feature 
in their newspaper announcements a special sale on the 
“Pensco Maid” soap One of these headed “Milestones 
\long the Road of Progress” called attention to the evolu 
tion of progress from the first steam locomotive about 1830 
and the subsequent decline of the historic Conestoga wagon 
to the formation of the Strawbridge & Clothier partnership 
in 1868 and later events. 

\n interesting point was featured in the advertising by 
both the Wilmington and Philadelphia merchants who em- 
phasized the fact that the old fashioned process of making 
oap by boiling according to a formula discovered in 1849 
was discontinued and was not revived until 1924 when a 
descendant of the original Conestoga Valley soap maker 
resumed the making of this old fashioned soap in the 
old fashioned way. 

Synfleur Scientific Laboratories, Inc., Monticello, N. Y., 

noted in their insert in our last issue, are giving all of 
their numerous employees a vacation from Saturday Aug 
> 


2 


ust 23, to Tuesday, September Co-operation on the part 


of customers and employees, following the announcement 


in our last issue, has made it feasible for the entire es- 
tablishment to enjoy a mid-summer rest at the same time 
without unnecessarily interfering with business. Of course 
there will be a new rush of orders after the Labor Day 
holiday, but everybody will be in full trim to execute them 


promptly. 


Labor Day, 


the metropolitan district. 


September 1, will be generally observed in 
Nearly all of the firms in our 
industries will cancel the Saturday half-day of work and 
suspend operations from Friday night until Tuesday morn 
ing. August 30 will be the last summer Saturday _half- 
holiday for some New York firms, but an increasing major- 
ity are now keeping up the practice during the entire year. 
Proctor & Schwartz, Inc., manufacturers of the “Proctor” 
dryers, Philadelphia, P imnounce that although a ma- 
ority of their shop and office workers will take their annual 
vacations in the last week in August, a sufficient number of 
men will be on duty in each department to render complete 
service to patrons during that time 
7 Camden, N. a 
bidder, recently received a contract for furnishing the city 
bath house department at Boston, Mass., with 500,000 cakes 


of s ap, half ounce each 


J. Eavenson & Sons, Ine as the lowest 


at $3.75 per thousand. The next 


bidder’s proposal was $4.25 per thousand. 
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The Reich-Ash Corp. is now located in its new factory at 
59 Reade street, New York City, where it occupies nine 
Hoors of the building running through the entire block from 
Reade to Chambers street. The 42,000 square feet of manu- 
facturing space available are fully equipped throughout and 
the arrangement of the departments is such as to expedite the 
work without any lost motion. The offices and show rooms 
are located on the second floor, as are also the executive 
offices of L. R. Reich, president rf the company, and Sidney 
Ash, treasurer. The art department, which employs 39 per- 
sons, is also located on this floor; and one of the interest- 
ing features of the display in a special room is a line of 159 
different styles of hand painted boxes for the holiday trade 
Sidney Ash has just returned from the Pocono Mountains, 
fishing. In fact 


where he spent his vacation motoring and 


the trip to and from the Pocono Mountains was made in his 
new Cadillac sedan. He returned just in time to bid farewell 
to L. R. Reich, president of the company, who left with Mrs 
Reich for an extended trip to Berkeley, Calif., 
will visit Mr. Reich’s brother. 


formerly of the Manhattan Soap Co., 


where they 
Joseph Ash, 


who is now traveling 


Incidentally 


for the Reich-Ash Corp., is at present on a trip to Cali- 


fornia. 


Willis TT. 


Co., New York, and a director in the Sierra Tale Co.. of 


Booth, vice-president of the Guaranty Trust 


Los Angeles, Cal., returned from Europe on the Olympic 
on July 30. Ile had been abroad in connection with his 
duties as president of the International Chamber of Com- 
merce. 

While abroad Mr. Booth was honored by being invested 
with the insignia of officer of the Legion of Honor by M. 
Herriot, Premier of France. The presentation took place 
in the French Embassy in London and was in recognition 
of Mr. Booth’s services as president of the International 
Chamber of Commerce, which, by resolutions passed in 


Rome, caused the Dawes committee to be formed. 


J. R. Watkins Co., of Winona, Minn., has the happy 
faculty of supplying‘ incentives to its sales agents to do 
their “best.” It also takes steps to learn about the “worst” 
in the salesmen’s experiences. Both ends are subserved in 
an extremely interesting literary contest which is going on 
with $25 and $30 prizes for real narratives of experiences. 
One of the best we have seen was printed in a recent issue 
of the Watkins Roll of Honor. It described the early trials 
and tribulations of the writer and how he overcame his 
difficulties in a way that makes one wonder why he did 
not turn his attention to writing Saturday Evening Post 
stories instead of becoming one of the stars in the Watkins 
firmament. 


It will be good news to the many friends of John Blocki, 
of John Blocki & Son, perfumers, Chicago, that he has 


practically recovered from injuries sustained last May 
when he was hit by a street car and badly hurt. Mr. Blockt 


is as “good as new”, and he felt able to attend the August 





meeting of the Chicago Veteran Druggists’ Association, of 





which he is a pioneer member. 


The Stuart & Peterson Co., Burlington, N. T.. 


advertising page 94 of this issue the first of a series ol 


begins on 


announcements featuring chemical equipment for the toilet 
preparation and pharmaceutical industries. 


La 


Ju 


no 


lea 
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Fk, K. Winegard, general manager of the Commercial 
Newark, N. Y., spent the latter half of 


luly on a fishing trip to Canada, going about 60 or 70 miles 


Laboratories, Inc., 


north of Kingston, taking the ferry from Cape Vincent to 
leave New York State and seek the well-baited and finely- 
habitated fishing grounds of the Dominion. We have not 
vet received Mr. Winegard’s fishing score, but it must be a 


good one, judging by the results of his previous excursions 


into the Canadian bass grounds 
E. K. Stoyanoff, who is known in the otto of rose trade 
this city, is planning to sail on the [rance September 17 
a trip to Kazanlik and Solia, Bulearia, where he will 
call on his connections. He expects to return to this country 


early in November. 


American Can Co., New York City, again illustrates one 
of its beautifully decorated utility boxes in color on the 
front cover of this issue. In its announcement on advertis 
ing page 9 the box is described and is accompanied by some 


interesting text on packaging. 


Conrad Raab, of Hf. Raab & Co., Chemical Works, Roer 
mond, Holland, whose arrival in America we reported in our 
last issue, sailed 
for home on_ the 
PBelgenland Aug 
ust 7. Percy C 
Magnus, president 
of Magnus, Mabee 
& Reynard, Ine,. 
New York, who 
have been ap 
pointed sole agents 
in the United 





States and Canada 
for H. Raab & 
i. ®.. bad« Mr. 


Raab goodbye at. the pier and p sed for a moment with 


MaGNus 


ConrAD RAAB, Percy ( 


Mr. Raab before the rapid fire camera of the Editor 


\. H. Whiting, president of Whiting-Patterson, Inc., New 
York City, who has been abroad all summer visiting in 
Germany and France with his family, expects to return to 
the United States early in September, and with him on the 
return trip is expected Lucien Silvin, head of Keller-Dorian, 
Silvin Co., Lyons, France, for which company Whiting 
Patterson Co. are American agent 

William Pitts, manager of the import department, who is 
largely instrumental in the success of the line in this country, 
has returned from an extended trip through the Middle-West 
where he found 


Mr. Pitts 


announced that the company had added the agency for a 


md through the New [neland States, 


business to be 


on the upgrade quite generally 
new English line of decorated paper of 130 numbers 

The complete line ‘of papers offered is described in a new 
booklet, the cover of which is made up in lavender French 
metallic paper, lined with muslin, the second of a series 


wl 


lich has been gotten out by Elmer S. Moore 

Warren Provost, r more than twenty vears head of 
the soap manufacturing department of the Jones Brothers 
Brooklvwn, ha 


he affairs of the company, after 


Tea Co., Ine., retired from active service, 
inactive participation in ft 
lalf a century in busines Ile is enjoying a deserved rest 


m rural New England 
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Normany Products C 
preparation for keeping the hair in place, have recently 
moved into their new offices and factory at 6511 McKink 


avenue, Los Angeles, Cal. When 





it is remembered that the 


company was started scarcely three years ago, making an 
entire line of toilet preparations, and that now it is manu 
facturing just one specialty, one is impressed with the 





: =a 
7 O- 7 
rm) GLO-~CO 





New PLant or NorMANY Propucts Co., Los ANGELES 


possibilities in the toilet specialty field for men energy 
and enterprise. 
Che factory is equipped with twenty 1,000-gallon mixing 


tanks and two reserve tanks with a capacity of 15,000 
vallons each In addition there are lling and labeling 


machines and an automatic conveyor simplify manu 


facturing. The company occupies the entire building which 
is shown in the accompanying photograpl The officers art 
R. H. Cromwell, president and general manager, wli 


founded the company; J. S. Egan, vice-president; II. S 
Walton, secretary and sales manager, who personally goes 
Melton, 
Warehouses are located in Kansas. Cit Mo Brooklyn 


N. Y., and Chicago, II. 


out with sales crews; and Mrs. M. C 


Addington Doolittle, 
and treasurer of Compagnie Parento, Inec., Croton-on-th« 
Hudson, N. Y., with a photo of the enlarged laboratories of 
the company on Brook street, shown in the 
illustration. Mr. Doolittle esta 


years ago and the company has specialized in synt 


We have been favored secretary 


accompanying 
lished this business several 


1 . ; 
hetic Howe 





1GNIE PARENTO 








ENLARGED LABORATORIES OF COMPAGNI PARENTO, IN¢ 


oils, and now offers a general line of essential oils, floral 
products, etc. 

Mr. Doolittle’s rise in the industry has been comparatively 
rapid and has been marked by experience of much usefulness 
in his present enterprise. Born in Utica, N. Y., 34 years ago, 
after attending preparatory schools he took a commercial 
course in the Utica School of Commerce and a special course 
in chemistry at Boston University. He then entered the 
employ of the United Drug Co., starting in a minor position, 
but soon was working his way up 


Five years later he went to the Nelson Baker Co., Detroit, 
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then with the Madame Ise’bell’s Toilet Goods Co., Chicago; 
the Marinello Co., Chicago and La Crosse, and later was 
Meyer Bros. Drug Co., St. 
With all of his experience available he decided to enter 
himself 


perfume chemist for Louis. 


business for and the now successful Compagnie 


Parento, incorporated on June 1, 1921, is the result. 


F. E New 
York, spent a good part of the month of July on his farm 
at Becket, Mass. 


Watermeyer, president of Fritzsche Brothers, 


Parsons are 


Parsons, of Seeman Brothers, New York, and Mrs. 
Mr. 


Committee of the Flavoring Fx- 


enjoying a trip to Europe. Parsons is a 


member of the Executive 


tract Manufacturers’ Association. 


William Barry, 
rodt Chemical 


New 


and an 


of the York office of the Mallineck 

Works, active the 
Druachem Club, left the city on August 18 for a fortnight’s 
iutomobile trip to Montreal and Quebec. 


member of 


> 


Fire on August 14 damaged the Jersey City plant of S. B. 
Penick & Co., New York. It 
was expected that deliveries from the mills would be de- 


layed tor 


crude drug merchants, of 


two or three weeks as a result. 

B. R. Tunison, of the United States Industrial Chemical 
Co., New York, has returned from a trip to the 
Coast, during which he stopped off at Denver to attend the 


Pacific 


annual convention of the American Institute of Chemical 
engineers. 


Potter Drug & ‘Chemical Co., of Boston, Mass., has msure¢ 
its employees under the blanket life plan. The minimum is 
$1,000 for six $100 added 


additional year, the $2,500 


months’ service, with for each 


maximum being 


Brookman, of the Brookhill Products Co., 420 
Pedro Los Angeles, Cal., New 
recently. The company manufactures plasmo 
toilet 


ernest G. 


South San street, was in 


York 


face clay 


City 


and other preparations, 


Leading Perfumers & Chemists, Inc., are located in 


their new offices at 15 Jay street, New York City. 


now 


D. E 
M. Taylor, 


Hannan has purchased the entire business of L. 
554 Main 


ness consists of specialties, barber supplies, toilet goods and 


street, Cincinnati, Ohio. The busi- 


affiliated merchandise, wholesale and retail. The five 

will be oc 
Also an 
immediately, 


territories Mr 


men in the 


story 


building upied as a wholesale and retail depart- 


additional force of salesmen will be put on 


ment 


covering the entire central, west and south 


Hannan is one of the most progressive 


yusiness Queen City and is a member of many 


irganizations 


Warren Soap Mig. Co., of Boston, has issued its annual 


ancial report for the year ended Dec. 31, 1923, as follows 


\ssets—Real estate, $11,500; machinery, $18,094; merchan 


dise, $18,869; notes, $6,775; accounts receivable, $38,269; 


cash, $2,919; securities, $2,853; 


$30,000 : 
Capital 


insurance, $349: good will, 
$95,757; total, 
$68,100 : 
notes payable, $79,700; reserves, 
$50,000 ; total, $225,415, 


profit and loss 


ind development, 
$225,415 


payable, $26,167 ; 


accounts 


$1,448 ; 


Liabilities stock, 


1,750 shares without par, 
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The new French line steamship de Grasse, according to 
cable advices, has completed her trial run in a most satisfac- 
tory manner and sailed from Havre on her maiden voyage 
on August New York August 29 He 
first sailing from this port will be on September 3, subsequent 
October 7 November 4. 
The de Grasse is 571 feet in length, displaces 17,000 tons 
sustained 17 knots, 
Oil is used for fuel and a new system of ventilation, which 
The ship, as our 
readers know, is named for Count de Grasse, the Admiral 


21, being due in 


dates being and 


and on her trial trip made a speed of 


has been installed, worked perfectly. 


who commanded the French fleet which co-operated with 
Washington in the siege of Yorktown in 1781. 

The liner is largely a counterpart of the Paris, except that 
she is exclusively a one-cabin ship. Beds replace berths, 
many rooms are provided with private baths and there are all 
of the conveniences to be found on the best steamers now in 
the trans-Atlantic service. 

pinard, our distinguished French equine visitor, has been 
enjoying life at Saratoga doing his daily dozens in prepara- 
tion for the international races in which he has been entered 
by Pierre Wertheimer, his owner, who is head of the two 
big perfumery firms of Wertheimer & Cie and Bourjois & 
Co., with both Paris and New York affiliations. The daily 
papers have carried loads of news about the champion chest- 
nut colt and it is enough to say here that he shows every 
sign of carrying the colors of the perfume contingent ta 
success. The first race will be six furlongs on Belmont Park 
on Labor Day, when the French champion will meet crack 
American contenders. Epinard, by the way, proudly boasts 
of some American blood, which he inherited on his mother’s 
side. The second race will be run at Aqueduct and the 
third a mile and a quarter on the Kentucky Jockey Club's 
Latonia course, these dates not yet having been announced 

Mr. 


the Berengaria August 23. 


Wertheimer arranged to sail from Southampton on 
Ipinard was due to move from 
Saratoga on August 25, for his final training. 

\ motion for a preliminary injunction sought by Samuel 
FE. Music and the De Luxe Art Metal Corporation against 
the Reich-Ash Corporation and the F. W. Woolworth Co. 
District Court for 
The plain- 


was denied by Judge Knox in the U. S. 
the Southern District of New York, 
tiffs defendants making and 
selling a large lipstick container with a mirror. The court 
held that the patentable novelty of plaintiffs’ lipstick holder 


August 15. 


sought to restrain the from 


was not reasonably clear. 


Up to the time of going to press, Judge J. D. Knox in the 
U. S. District Court for the Southern District of New York 
had not handed down any decision in the suit in equity of 
Caron Corporation vs. V. Vivaudou, Inc., and George Borg- 
feldt & Co., to restrain the defendants from using the word 
Narcissus and from using a certain feature of 


were held in the 


Narcisse or 
decoration in their packages. Hearings 
»? 


case July 
Charl 
of Alton, IIL, 


the American 


Glass Co., 


Paris bureau ol 


Illinois 


visitor at the 


Levis, vice-president of the 


was a recent 


(hamber of Commerce in France, Inc. 


Ungerer & Co., New 


Avon-by-the-Sea, 4 


Charles Fischbeck, 


York, 


resort on the 


secretary of 
enjoyed at vacation at 


New Jersey 


recently 


C oast 
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“Making a Profit at Monte Carlo,” was an interesting 
episode in the recent tour of continental Europe by O. P. 
Meyer, Ph.C., vice-president of the Meyer Bros. Drug Co., 
St. Louis, as described by him. With him were Mrs. 
Meyer and their daughter, Miss Adelaide Meyer. Mr. 
Meyer wrote in part: 

“After leaving Canne and Nice, we visited Monte Carlo, 
the ‘gamblers’ paradise,’ at the heighth of the season. We 
remained in Monte Carlo much longer than we had planned. 
There is a fascination about the place that just simply won't 
let you leave. The climate, first of all, is just perfect, cool 
enough in the shade so you can wear a light overcoat, and 
warm enough in the sun to carry it on your arm. The 
flowers, the trees, the gardens, the villas, the women in 
magnificent gowns, all so beautiful, elaborate and gorgeous, 
just about as you would imagine it is in Heaven. 

“In the way of restaurants, there are probably no finer 
in the world. You can get a table d’hote dinner here (with- 
ut wine) for $3.00, American money, that is fit for a King 
and on which they probably make no profit at all or may 
even lose a little. But they expect (in fact, they insist) 
that you order a couple of bottles of wine, and who could 


to resist? So this, with the tips, tax and 


other incidentals makes quite a hole in a ten dollar bill. 


or would want 


“Of course, the biggest drawing card in Monte Carlo is 
the Casino where over one hundred tables are overcrowded 
with eager and anxious gamblers. Everyone has his ‘sys- 
tem’ book before him—or her (there are many more 
women than men) and every play is noted and all play ac- 
cording to system. For instance, one player told me that 
according to his notations zero comes about every thirty- 
sixth play. Another player says, ‘never make more than 
one play at any one table and never sit down to play.’ 
Others will only play columns; others again, odd or even, 
then there are those who stick to red and black, and so on. 

“I gave my daughter ten francs (that is the smallest they 
will accept) and told her to lay it on the black and she 
won, Then I had my wife do the same thing and she won. 
This started them, and me, too, so after that we spent 
practically all of our time while in the city at the Casino, 
winning one day and losing the next. 

“My wife was the only sensible one in the party. The 
first hundred francs were carefully salted away and from 
then on she only played with her winnings. But daughter 
and I, when we were a couple of hundred francs ahead, 
would get reckless, try to cover the table with chips, and 
then lose all we had gained. So our total gain for all the 
time we spent in Monte Carlo was the hundred francs (at 
the rate of Exchange when we were there $7 American 
money) which my wife won, and still has tucked away 
somewhere. 

“This is really better than I had hoped for because the 
Casino is run for profit, and when you stop to consider 
that the profit of the Casino pays all the expenses of the 
principality (the inhabitants pay no taxes whatever) then 
you must realize that the profits must be enormous. One 
day a year the residents are permitted to enter and play in 
the Casino. They want their donations from the foreigners, 
and if you don’t think they get it, then just come and see 
for yourself.” 


Package Medicine Journal, of Chicago, announces that it 
has moved its offices to Washington, D. ‘C., occupying a 
Suite in the Bliss Building, 35 to 39 B street, N. W. 


AMERICAN PERFUMER & 


EssENTIAL Ort REVIEW 


IX. Schwarz, of Polak & Schwarz, Ltd., Zaandam, Hol- 
land, sailed for home on the Berengaria August 13 after a 
four months’ visit to this country He arrived with Mr. 
J. A. J. Wijnmalen, who still remains here. Mr. Wijnmalen 
is making his headquarters with the Wangler-Budd Co., 
New York, the sole agent in the United States and Canada 


for Polak & Schwarz, Ltd 


The $600,000 additions to the works of the Los Angeles 
Soap Co., Los Angeles, Cal., are rapidly nearing completion 
and soon will be ready to add. 15,000,000 pounds a year to 
the output, increasing the total to 51,000,000 pounds annually. 
\bout 75 persons will be added to the present payroll of 
300. The company was founded in 1860 by the late J. A 
Forthman and his widow is now president of the corpora- 
tion, which is capitalized at $4,000,000, the stock being 
H. Merrill is vice-pres- 


(Steve) Brode is general 


owned entirely in Los Angeles. F. 
ident and general manager. A. ( 
sales and advertising manager. They have been with the 
company for more than quarter of a century. 


What do you think? 


Maiden Lane is to have a beauty 
shoppe, with the extra “pe”! Maiden Lane, in Manhattan 
Borough, has been for a century or more the habitat of 
wholesale jewelers, with insurance firms edging latterly 
into the locality, but it never has even sported a visible 
barber shop, and other mtrusions have been limited to a 
few lawyers and to THE AMERICAN PERFUMER, when some 
ago it had offices in Maiden Lane, before settling 
in Cliff street. 

The invasion of Maiden Lane by cosmeticians is made 


years 


a fact by the lease by the Downtown Renting Co. to the 
Collette Beauty Shoppe of the second floor of No. 25 
for a term of four years from the current month. Just 
what it will mean to the future of Maiden Lane depends 
upon many possibilities. The tall office buildings in the 
district start to turn out the ladies at 4 P. M. and from 
then until half or three-quarters of an hour later the parade 
of feminines, young, slightly older and of medium age, 
with their various garbs and manners ought to be inspira- 
tion for an artist. Regardless of bobs, plain hair, dresses, 
or other considerations the panorama of faces, attire and 
activity makes a kaleidoscopic fantasy for persons who are 
in the receptive mood 

l‘rom the cosmetics point of view the study is interesting. 
The young ladies who use cosmetics are in the absolute 
majority, for few are seen whose faces show that they 
need attention. At the same time the girls misusing cos- 
metics are in the small minority. The great mass of those 
in the 4 to 5 o’clock parade of the thousands of women 
on the way toward home, or elsewhere, after the day’s 
work, seem to have acquired the art of using perfumes and 
cosmetics in a beneficial and sensible manner. Just enough, 
not too much; the right thing, carefully applied. That is 
what makes the 4 o’clock parade an object of interest. 
How the new shoppe will fare with the myriads within 


its field is for the future to show. 


N. K. Fairbank Co., Chicago, is reported to be iooking 


for a site in the Baltimore, Maryland, district for the 


purpose of establishing a large branch plant for making 
soap and allied products. Several sites are being considered 
it is said, by officers of the company. 
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For the first time in the history of the glass industry at 
Glassboro, Millville and vicinity, in New Jersey, a number 
of the plants are continuing production in August, and ex 
pect to operate throughout the month. Until a year or two 
ago, it was the general practice to close all plants during 
July the 
This year finds the Whitall- 
Millville 


( slassb« TO 


and August, these being considered as regular 
vacation periods of operatives. 
Co., 
plant, together 
the T. ¢ 


to continue indefinitely 


operating two factories at its South 
tank at 
with one furnace 


Tatum 
with a continuous the 
Wheaton Co., in service 
The like 
furnace at its plant through the pres 


Millville Bottle Works 


pot furnace running, but which may be closed, for a short 


works ; 
Kimpton-Kaupt Co. is 
wise maintaining one 
ent month, while the have a one 
period. 

We understand that the industry is also active in Balti 
more, and the plants of Carr-Lowrey Glass Co., and Swin 


dell Bros. have been kept in operation all during the summer. 


Bottle 
that the 
shall continue for one year from Sep 


the Glass 


agreement 


bottles and 


reached 


glass 


Manufacturers of 


Blowers’ Association have an 


present wage scale 


tember 1. 


Mitchell Wing Co., 
Lo,, 


laundry supplies, and the Beach Soap 
allied concerns occupying the entire ground floor and 
111 113 
water damage, August 5, 
the the 


basement at and Broad street, Boston, suffered 


when fire wrecked the upper part 
The 


store 


and roof of building. heaviest loss 


the 


Was on 


chemicals and soaps in room. 
Business troubles reported since our last issue 
Kendall Products Corp., soap manufacturers, 709 Sixth 
avenue, New York, bankruptcy petition filed by Chauncey 
K. Jost, for $1,000; Robert D. Martin, $1,150; 
Riehl, $150. Percival Wilds was appointed receiver, under 
$1,000 bond, by Judge Learned Hand. 
bell increased the bond to $25,000. 
000; assets, $150,000, 
$50,000. 


Beauty 


Frank 


Later Judge Camp- 
Liabilities, about $350,- 
about including patents valued ait 


York; 


assets, 


Preparations, Inc., 500 Fifth avenue, New 
filed — Liabilities, $68,625; 
$61,070; main items being accounts, $41,784; $12,640 
Sir William Wiseman, $30,500; D. 
Snyder & Black, $6,700; Capehart, 
Herbert Oppenheimer, $2,872 

Urma Products Co., John L. Bockol, of John Bockol, or 
Jack Bockol, Philadelphia, Pa.; creditors’ called 
for July 29 to sale of bankrupt's effects at 130 
East 6th Chester, to for $1,000, 


same having been appraised at $919.10 


bankrutpcy schedules 
Stock, 
Principal creditors are 
W. Griffith, $19,152; 


Carey Corp., $3,637 ; 


meeting 
consider 
street, Edward I. Kadane 

Concentrated Products Corporation, manufacturer of soap, 
395 New York August 8; 


under $5,000 


Broadway, Julian Hartridge 


appointed bond, by Judge Knox. 
Liabilities, about $400,000: assets, about $110,000 


at Carlstadt, N. J 


receiver 
The com 
pany operated a factory 
the lat Kel- 
the 


Kellogg 


\ handsome bronze medallion of Spencer 


anni 
the 


up in commemoration of centennial 
versary of the the 
oil industry, is being distributed to its 

Kellogg & Sons, Buffalo. The 


inches in upon one 


made 


og 
li BR, 


entrance of family into 


linseed friends by 


Spencer Inc., medal is 
three 


relief 


bas 
the 


side a 


telling of 


diameter and bears 


and upon the other an inscription 


centenary, 
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NEW INCORPORATIONS 


Hesperis Chemical Co., Manhattan Borough, 
City, perfumes, $20,000; J. 


New 


Quinto, 


York 
Bentiboglio, P. (At- 
torney, C. J. Giudici, 277 Broadway.) 

Ender Laboratories, Inc., toilet articles, $100,000, Dover, 
Del. (Arley B. Magee, agent, Dover, Del.) 

Hogle Co.. Pa., organized in Dela- 
ware ; $1,000; manufacturer powders, soaps and tablets; J. A, 
Hogle, H. M. Hoegle, Pe \ 


ot Delaware. ) 


Products Pittsburgh, 


Hogle, Jr. (Capital Trust Co 


De Paris, 
5,000, manufacture perfumes 
(Attorney, L. 
New 


manufacture 


ompadour Manhattan Borough, New York, 
N. Sanders, B. Sanders, H 


Sanders, 277 Broadway.) 


I » 
I 


$2 
J. Goldberg. 


Bono, Inc., 


OOO; 


Brown, Chas. Hollender, Winifred Davidson 


York, organized in Delaware, $10,220. 
Edward D 
(United States 


and deal in disinfectants; 


( orporation Co. ) 
lield Soap _O.. 
and washing fluids; F. W. 


Edina, Mo., $200,000; manufacture soaps 
Field, D. R. Nelson. 

Barbers’ Chemical & Supply Co., Ltd., Ont., 
$100,000; manufacture toilet preparations and barbers sup 
plies; Frank A. Pasznicki, Alfred H. Jones, Edith B. Potter. 

Dif Corp., New York, organized in Delaware, $2,000,000; 
manufacture soap powders; Arthur H. Haaren, New York, 
Leo C. Fennely, Brooklyn, Walter A 
N. J (U.S. Corp. Co.) 

Texas Barber Supply Co., 
Warren, P. F. Treppke. 

E. Howard Smith Co., 


facture 


Toronto, 


Peterson, Bloomfield, 


Houston; E. West, O. L. 
$15,000; manu- 
etc.; E 
Peterson. 


Grantsburg, Wis., 
flavoring extracts, proprietary medicines, 
Smith, Alfred West and Clifford 
Inc., 302 North Michigan avenue, Chicago, II; 
$15,000; manufacture perfumes, toilet articles, etc. and oper- 
ate beauty parlor; Mabel B. 
Miller 


Sun Soap Products, Richmond Borough, New York City, 


Howard 

Renee, 
Ellis, Katherine Berkery and 
Irene B. 


500 shares preferred stock, $100 each; 500 common, no par 
value; O. D. Pfaelzer, J. Hl. Sears, J. Scott. (Attorneys, 
L. W. & A. B. Widdecombe, Stapleton, N. Y.) 

Flora Manhattan New York 
City, perfumes, etc., 100 shares common stock, no par value; 
Olson, H. H. Kellogg. 


Arnest, 1 Liberty street.) 


Chemical Corp., Borough, 


I. Levinsohn, J. G (Attorney, B 


Wilmington, Del., toilet 


Co.) 
Ranaud et Cie of Mass., 

$500,000; John H Watertown, 

\dams of Dorchester and John I 


Washington 
$100,000. 


Beauty Co., 
( Colonial 


Lady 
articles, Charter 
toilet articles. 
Frederick C 
Melrose 


America, Boston, 
Davis of 


Graves of 


Los 


Ke roscope ( "O., 


the activities of the 
with $500,000 
It has leased the wartime plant of the Trona 
start at the 


Cal., is the scene of 


incorporated at Trenton, N. J., 


Angeles 


capital stock 


Co. and will once manufacture of a 


The the 
a cost of approximately $1,000,000 and was devoted to the 


soap 


product. Trona plant was built during war at 


and directors of the 
Ralph Arnold; 
M. Couden, Dr. 


M. Strong, 
Maurer 


manufacture of chemicals. Officers 


compan) President 

E. A. Dickson; directors, F 
maker, William E. 
Chandler, A. H 


stockholders are residents of 


are: vice president, 
Harlan Shoe 
Robert Norman 


and A. G. All of the 
Southern California, it is an 


Fowler, 


Doherty 


nounced, 
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NEW PRICE LISTS, PUBLICATIONS, ETC. 


HENDERSON LITHOGRAPHING Co., Cincinnati, Ohio, has 
issued a set of samples of new perfume and toilet prepara- 
tions labels which it has just completed and which are to 
be filed with the sample book hitherto distributed by the 
company. The new designs are fully in keeping with the 
reputation of the house. A new price list of stock labels 
has been sent out with the new samples. This list now 
comprises more than thirteen hundred different items. 

Uncerer & Co., 124 West 19th street, New York City, 
have issued several timely news circulars to the essential 
vil trade. One dealt with brightened prospects for the 1924 
crop of French oil lavender. Another quoted the complete 
report on the 3ulgarian rose crop received from Botu 
Pappazoglou & Co., of Kazanlik, Bulgaria. A short crop 
and higher prices for rose were indicated. 

MoraANA INCORPORATED, 118 East 27th street, New York, 
has sent a card to the trade announcing its affiliation with 
Etablissements Antoine Chiris, of Grasse, details of which 
were printed in our last issue. 

STtarFForD ALLEN & Sons. Lrtp., London, Eng., Ungerer 
& Co., 124 West 19th street, New York, American repre- 
sentatives—We have received the July wholesale prices 
current of essential oils and Allen specialties for perfumers, 
in addition to powdered drugs for perfumery and flavoring 
purposes. Attention is directed to the firm’s exhibit at the 
British Empire Exposition at Wembley. 

RicHARD Hupnut, Perfumer, New York and Paris, has 
sent out to the trade a handsomely illustrated booklet of 
some 46 pages telling about the Hudnut Holiday Creations 
for 1924. A wide range of choice is given in perfumes and 
other toilet articles, both alone and in combinations suitable 
for gifts, the containers being reproduced most artistically 
and full information being given regarding prices and terms. 
\ special feature is made of the new Deuville odor and a 
typical scene is reproduced of the flowery treasures to be 
found in the gardens of the French resort of fashion and 
erstwhile Mecca of royalty for which the scent is named. 

Prattz & Bauer, INc., importers of essential oils, drugs 
and chemicals, 300 Pearl street, New York, have issued 
their price list for July. They are the exclusive agents in 
America for E. de Haén A. G., Hanover; Lienau & Co. 
m.b.H., Uerdingen; A. Maschmeyer, Jr., Amsterdam; Dr. 
F. Raschig, Ludwigshafen; Albert Scholtz, Hamburg; 
Union de Destiladores de Esencias de Espana, Malaga ; 
Woll Waescherei & Kaemmerei, Hanover. 

McLaurin-Jones Co., Brookfield, Mass, with a branch at 
150 Nassau street, New York, have put in circulation an 
artistic pamphlet in relation to their artware coated book, 
waregold covers and gummed papers, mentioning the steady 
progress made by the firm during more than a century of 
experience in the manufacture of gummed papers A list 
if the distributors also is given. 

Ben Levy Co., Boston and Paris, manufacturer of La- 
blache powders, compacts and rouges, has issued two cir- 
culars to the trade for the purpose of establishing a better 
co-operative spirit between the company and its distributors, 
The return of the president, L. M. Levy, from Paris with 
new Lablache numbers also is announced. 

“EFFECTIVE INDUSTRIAL ADVERTISING,” by Keith J. Evans 
and published by G. D. Crain, Jr., 537 South Dearborn 
street, Chicago, is a 48-page pamphlet reprinting an interest 
ing series of articles contributed by Mr. Evans to Class. 
It is well worthy of perusal by persons who are anxious to 
keep up with the trend of industrial advertising. 
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GERMAN TRADE REPORTS AND OpprorTUNITIES, No. 5, pub- 
lished by the American Chamber of Commerce, in Germany, 
Friedrich strasse 59-60, Berlin, W.8, is at hand. It con- 
tains a number of pertinent articles on industrial conditions, 
foreign owned real estate in Germany, the Leipzig Fair to 
be held March 1 to 11, 1925, and other subjects. American 
firms desiring to receive the publication regularly will be 
placed on the complimentary mailing list on making applica- 
tion to the Chamber. 

CLARENCE Morcan & Co., 355 West Ontario street, Chi- 
cago, have issued their monthly price list for August. 

C. W. Camppett Co., 11 Cliff street, New York, have 
prepared for the trade an attractive illustrated price list 
of Ricksecker toilct preparations, including the Golf Queen, 
Seven Roses, Ping Pang and other series, compacts, soaps, 
decorated candles, moth preventives and various specialties, 
including White Tar products. 


BOOK REVIEW 


YEAR Book OF THE AMERICAN PHARMACEUTICAL ASSOCIA- 
rion, 1922. Chicago, Ill., 1924, published by the Ameri- 
can Pharmaceutical Association; 690 pages. 

This volume contains the sixty-fifth annual report on the 
Progress of Pharmacy and the constitution, by-laws and 
roll of members of the association, corrected to May 1, 
1924, besides the roster of officers since the date of organi- 
zation. The progress report fills 440 pages and is a com- 
prehensive review of matters in many lines, including 
aromatic compounds, perfumery, soaps, fats and oils, of 
interest to pharmacists and giving numerous excerpts from 
the 1922 periodicals. The report was prepared by A. G. 
DuMez, with the collaboration of a staff of versatile mem- 
bers. 

Maximilian Toch, vice-president of Toch Brothers, Inc., 
New York City, who is in China with Mrs. Toch, recently 
received the degree of Doctor of Science from the University 
of Pekin, where he lectured. Mr. Toch has been pro- 
fessor of chemistry at Cooper Union, New York, and stands 
high in American industrial chemical circles. 


Reports from Baltimore state that the United States In- 
dustrial Chemical Co. is developing full capacity at its new 
plant at Baltimore, Md., recently completed at a cost of 
about $750,000, and purposes to add to the working 
force until maximum is reached. The works are given over 
to the production of potash, ammonium sulphate and kin- 
dred chemical products, using as raw material the refuse of 
the neighboring plant of the United States Industrial Alco- 
hol Co., an affiliated organization, which manufactures in- 
dustrial alcohol under a special process from molasses. The 
new plant is the only potash-producing works in the Mary- 
land section and is said to be the only one in existence using’ 
the source of war material noted. 


Frank Van Slyck, traffic manager for the Globe Soap 
Co., Cincinnati, Ohio, has been elected chairman of the 
executive committee of the Ohio Valley Shippers’ Regional 


Advisory Board. ha 


Fire on July 12 destroyed Smith & McCaffery’s soap 
factory, in the Lincoln section of Providence, R. I. The 


mee = se 
loss was $30,000. Incendiaries are blamed and lack of 
water made two fire companies helpless. 
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IN MEMORIAM FOR DEPARTED FRIENDS 


AARON, EMIL, soaps, New York, August, 1912. 
MICHAEL, pioneer soap manufacturer, Zanes 
1919 
Brown, Davin SEYMOUR, 
York City, August, 1915 
Bruck, FRrebeERICK WILLIAM, soap 
Pa., August, 1917 
BurRTON, WASHINGTON, president of 
flavoring extracts, New York, 
WILLIAM E., a in the Scovill 
turing Co., Waterbury, Conn., August, 1923 
HERMAN i “OT 


\MERICAN PERFUMER & 


retired, 
LISCHOFF, 


ville, Ohio, August, 


retired soap manufacturer, New 


manufacturer, Pitts 


burgh, 
W. Burton & Co 
\ugust, 1918 


Inc 


CURTIS, director Manutac 


FRITZSCHE, Fritzsche Brothers, New 


retired soap manufacturer, Schenectady, 


ISK Max 


lsermann, 


mother of Samuel and 


New Yorl 1920 
Dr. H. S., soaps and 
Dennis, Mass., August, 1912 
KERKSLAGER, Mitton W 
phia, August, 1913 
Loup, 


Chemical 


\ugust, 


KELLEY, toilet specialties, West 


soap manufacturer, Philadel 


New York Quinine & 
August, 1922. 

soap manufacturer, one of the founders of 
Mo., August, 1917. 

of Antoine Chris Co., 


THeropore R, | 
Works, 
Pret, JESSE, 
Peet 
Ropeson, WILL 
August, 1908 
Frank A., long treasurer Flavoring Extract Manu 
Association, Melrose, Mass., August, 1922. 
Russe_t, CHARLES M., vice-president and counsel of E. 
New York City, August, 1924 
ScHAEFER, Epwarp A., assistant superintendent Elizabeth 
Morana, New York, 1921. 


Hvupert, Bertrand Grasse, 


manage! 
iutomobile accident, 


Bros.. Kansas City, 


im B., New York, 
Ross, 


facturers’ 
Fougera & Co., 


factory of Inc., August, 


SCHLIENGER, Freres, Irance, 
August, 1910 
Scott, WILLIAM, president of the Kiefer-Stewart 


Co.., August, 1922. 


Drug 
Indianapolis, Ind., 


SHELDON, NICHOLAS, Providence, Rhode Island, 


August, 1911. 
ALBERT 


soaps, 


Hoimes, of the Whitall-Tatum Co., 
New York, August, 1912 
TetLow, Josern, perfumery, Philadelphia, 
WILLIAM & Co., 


TATUM, pet 
fumers’ glassware, 
\ugust, 1911. 
UNGERER, Puitip, Ungerer New York, 
August, 1907 

WILLIAMS, 


1910 


Aaron W Williams Soap Co., August, 


SEL 5 TIES 
Obituary Notes 


Jean-Apollinaire Euziére, father of Henri Euziére, of H. 


July 5 at the age of 81 


Euziére & Co., Grasse, France, died 
years. 

‘lash Co., 
New York, died after a stroke of apoplexy 


\ugust 9, 


Oscar S. Flash, secretary of the Edward vege 
table oil brokers, 
aged 55 years He 


the 
and 


Bronx, 
Oil 


at his home in the 


Association and of 
He 
ash 


extracts, 


was a member of the Trades 
New York 
two sons, Jeffrey Flash and 


Albert T. Marsh, 


street, Providence, R. I., 


Produce Exchange leaves his wife 


Roger 
407 


August 7 of 


Wey 


heart 


manufacturer of 
bosset died on 
trouble at his home, 77 Pond street, in his 67th year. He is 
widow, Mrs. Antoinette Marsh, 
Marsh was in the business 


He took much interest in spiritualism and 


and a 
for 


his 
Mr. 


years. 


survived by 
daughter. extract 


twenty 


EssENTIAL O1L REVIEW Aucust, 1924 


the W. T 


Howard, 


was president of 
Edward D. 


Chemical Co., 


Stead Spiritualist Church. 
president of the Howard Brothers 
and a ploneer manufacturer ot proprietary 
medicines, died at his home, 437 Linwood avenue, Buffalo, 
July 20. He was more than eighty years old. 

\lbert R. 
Co., Elkhart, 
an illness of 
old. Mr. 

proprietary medicine and wholesale drug trade. 
John 
Bottle Blowers’ Association of the United States, died July 


26 of Atlantic City. 


Beardsley, treasurer of the Dr. 


Miles Medical 
his home 


lle 


was exceedingly 


Ind., died July 15 at in Elkhart, 


after three weeks. was seventy-seven 


years Beardsley well-known in 
the 


\. Voll, for twenty years an executive of the Glass 


icute indigestion at 


Recently he was 


re-elected president for the eighth term. 


Ivan P. Sallabacheff 


Announcement is made of death June 14 at Sofia, 


Sallabacheff, former Bulgarian Minister 
prominent 


on 


) 


Bulgaria of Ivan | 


of Finance, and a 


member of the firm of Botuy 


Pappazoglou & Co., distillers of otto of rose, represented in 
the United States, Canada and South America by Ungerer 


& Co., New Yark. 


Mr. Sallabacheff, who was in his seventy-second year, 


was not active in public affairs at the time of his death, but 
for many years not only occupied the post of Minister of 
Finance but was influential in determining other policies 
of the Government. His firm, Botu Pappazoglou & Com 


much to the initiative 


Sallabacheff. 


Charles Meeker Kozlay 


Meeker American Hair- 
and president of the H. R. Howell Publishing Co., 
its publisher, died West 
N. J. He was born in Brooklyn in 1870, a son of Brig 
Gen. Eugene A. 


pany, 
Mr. 


owes an ability displayed by 


Charles 
dre 


Kozlay, editor of the 


August 6 at his home in Orange, 
Kozlay. After many years in the printing 
Howell Co. in 1919 
and acquired the American Hairdresser. In 1921 and 1922 
he was elected president of the then newly organized Na- 
Well known as a collector 
of rare books, Mr. Kozlay was the author of 
Bret 
His wife, five sons and three daughters survive. 


Masonic 


9 was largely attended. 


business he organized the Publishing 


tional Hairdressers’ Association. 
“Uncollected 
Stories and Poems by Harte.”” He was 54 years old. 
Interment, 
with 


service, at Evergreen Cemetery on August 


Eugene Berninghaus 


the Eugene Berning- 
haus Co., barber supplies dealers, Cincinnati, died July 17. 
He 79 old. Mr. the 


Eugene Berninghaus Co. fifty-two years ago as a small and 


Eugene Berninghaus, President of 


was years Berningnaus organized 


modest concern. During the life time which he devoted to 


this business the company enjoyed a steady growth. Illness 
forced Mr. Berninghaus to retire from active work last fall. 
He is survived by his wife, Mrs. Caroline Berninghaus, and 
Mrs. Clarence Mrs. 


Stanley Cincinnati. 


daughters, Lewis 


Schmidt Mrs 


three Heidrich, 


Mackadden, all of 


and 


Going Abroad for His Lungs 


Walter: “Mr. Smith left his umbrella again. I do be- 

lieve he would lose his head if it were loose.” 
Robinson: “I daresay you're right. He said only 

day he was going to Switzerland for his lungs.” 


yester- 


Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of considerable value, in the advertising announcements. 
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MONTREAL 


August 16 
the wholesale trade generally during the 


MONTREAL, Brighter business is reported by 
last month. Things 
have been looking better than they have for quite a period 

Some of the wholesale and manufacturing houses re 
port that they have been receiving telegraphic orders lately, 
showing that when trade brightens up, the low stocks that 
all retail houses are carrying prove a handicap, and they 
find it necessary to take quick steps to bring their stocks 
up to standard 

In this, a possible danger is foreseen by a number 
wholesale dealers. Quiet trade in recent months has 
in the retail merchant a great degree of caution, as 
of which retailers are keeping their stocks very low 
buying almost from hand to mouth 

With the demand becoming more brisk all around, 
is a danger that “rush” orders may become too 
and if all the retailers throughout any district c at once 
with telegraphic orders for immediate delivery, it can hardly 
be expected that they will get as efficient service all around 
as if their orders were coming in steadily and regularly. 
Over-caution in retail buying in this may prove almost 


as harmful as excessive buying 


J. Donaghy, of Leeming, Miles & Co., Ltd., secretary of 
the Proprietary Articles Association of Canada, has left 
town for a few weeks in the country. Hon. Henry Miles, 
M. L. Ss is expected to return from the seaside soon. 

The annual report of the Standard Chemical Co., Ltd., 
of Montreal, for the last year has just gone out to share 
holders. It shows an operating deticit of $4,963 for the year, 
as compared with a surplus of $42,626 for the previous 
year. The year’s profits amounted to $226,186 as against 
$292,110 for the previous year. A sum of $191,854 had to be 
deducted for depreciation and $39,215 for debenture interest 


Two new drug stores are promised in the near future in 
Montreal, according to the August list of new firms 
registered in the city. The list contains the registrations of 
Sam Bouldkin, to do business as Bouldkin’s Drug Store, 


and W. J. Casey, to trade as Wm. J. Casey (drugs 


\griculture constituted the chief wealth producing indus 
try in Canada during 1922, according to a report by the 
Dominion Bureau of Statistics, the net output being valued 
at $1,149,000,000, as compared with a total of $1,131,000,000 
for manufactures. The net value of farm products during 
the year was 38.8 per cent of the net value of the produc- 
tion of all industries, while manufactured products were 
valued at 38.3 per cent of the total. 
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TORONTO 


Poronto, August 15.—A_ slight improvement in general 
business conditions in which the perfumery and soap in- 
dustries of the city have participated has been evident during 
the last month. Interviewed by your correspondent today 
one of the leading perfumers of the city spoke optimis- 
tically of the business outlook, and was convinced that the 


} 


general trend of business conditions indicated a revival of 


trade in the coming Autumn and Winter. 
Dealing largely in foreign perfumes and glass containers 
from Czecho-Slovakia he viewed the present excellent pros- 


pects of a European settlement on the lines of the Dawes 


report with considerable satisfaction 
“There is no doubt.” he said, “that such a settlement of 
European troubles soon be reflected thraughout 
the whole American contin in a revival of business in 
most industries, as well as % ral return to normalcy 
and would contribute largely to the solution of this press- 
ing unemployment problem that vexes the Dominion these 
days \ settlement in Europe we know would aid our 
industry considerably, and for that reason we say, ‘tis a 


nsummation devoutly to be wished.” 


Methods that may eventually revolutionize the soap mak- 
ing industry were outlined by Professor J. W. McBain, 
of the University of Bristol, in a paper which he presented 
to the Chemistry Section of the British Association for the 
\dvancement of Science which has been meeting in To- 
ronto for a week. Factors which limit the speed at which 
soap is formed in chemical plants have been investigated 
by Professor McBain. The data which he presented to the 
\ssociation revealed the best possible conditions of stirring 
and acidity, two very important factors in soap making, for 
the maximum production with given equipment in a given 
time. 

It was explained by the speaker that as all animal and 
vegetable fats when heated with alkali, are converted into 
soap and glycerine, soap was thus a simple chemical product 


which could easily be studied in the laboratory. Discussing 


the conditions which favor its formation Professor McBain 


said 

“One of these factors is the extent to which the fat is 
emulsified or broken up into fine droplets. The degree of 
emulsification in turn, depends upon the vigor with which 
the mixture is stirred, since the more rapid the stirring, 
the greater the amount of fat emulsified, and hence the 
more soap formed in a given time. Put stirring increases 
the speed formation only up to a certain point; beyond this, 
no matter how much more rapidly the mixture is stirred, 
no increase in the speed of soap formation results.” 

The professor has studied also the effect of the degree 


of acidity on the speed of soap formation. From his 





results, he is able to predict in a given mixture how the 
acidity will affect the speed of transformation. 

Many are the experiments that 
conducted with soap. 


McBain 
In fact soap in the cake is only one 
of the many varieties he has produced. 


Professor has 
Transparent soap, 
soap in sixsided crystals, soap in fibres, liquid soap, soap 
in solution and soap in jellies are a few of the forms 
he kas prepared to prove his point that the same kind of 
matter may exist in many different forms, depending upon 
Data 
was cited by the professor which enables the experimenter 


the conditions prevailing at, and after its formation. 


to predict the condition of the soap after different methods 
of treatment 


CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
denartment devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled trom the official records in the 
Canadian Patent Office 

\ll inquiries relating to patents, trade-marks, designs reg- 
istrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT, 


Perfumer Publishing Co., 14 Cliff Street, New York City. 


PATENTS GRANTED IN CANADA 


241,557, toilet case, Clyde W. Mather, Leonard, Colorado, 
U.3.A 

241,672, vanity box, John Tilford Hamilton Gordon, Ot- 
tawa, Ontario, Canada 

241,882, can end lining, The American Can Company, New 
Jersey, assignee of Ivan D. Thornburgh, New York City. 


TRADE MARKS REGISTERED IN CANADA 


Onamor, for toilet articles, perfumery, cosmetics and phar- 
maceutical preparations, the Onamor Company, Inc., New 
Tek N.Y: 0. 3. A. 

Front view of a Tudor Rose with a leaf on each side of 
the stalk, for perfumery, toilet articles, preparations for the 
teeth and hair, and soap, Eugene Rimmel, Limited, London, 
E., England. 

\aybelline, darkener for eyebrows and eyelashes, Maybel- 
line Company, Inc., Chicago, Illinois. 

Carbolo, an abrasive carbolize soap compound, John Gor- 
don Milloy, Regina, Saskatchewan. 

Uno, for cleansing substances and compounds in liquid and 
solid forms, including soaps, Unity Manufacturing Company, 
Toronto, Ont. 

Black and White, for medicinal and toilet preparations of 
all kinds, Plough Chemical Co., Memphis, Tenn. 

Lightning Household Cleaner, for soap compound cleansers, 
George Alfred Hedderson, Toronto, Ont. 


Chiris Wins Ambrette Tariff Protest 


No. 47624.—Protest 989788 of Antoine Chiris Co. (New 
York) Merchandise invoiced as “concrete absolute am- 
brette” was assessed at 45 per cent ad valorem under para- 
graph 61, tariff act of 1922, and is claimed dutiable at 25 
per cent under paragraph 59. 

Opinion by McClelland, G. A. Counsel stipulated that 
the commodity is an essential oil not mixed or compounded 
or containing alcohol. It was held dutiable under paragraph 
59 as claimed. 


The Busiest Young Lady in Town 


Gert— 
Rer' 
Gert 


She’s one of the hardest working girls in town. 
Yes F What she do? 
Follows the beauty hints in all the papers. 


does 
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BRITISH CHEMISTS’ EXPOSITION 
(Continued from Page 317) 


that many of the advertised toilet soaps do not yield the 
pharmacist a profit commensurate with the amount of dis- 
play given in his shop window, offered an advertised line 
which shows a profit of 40% and upwards, according to 
the quantity purchased. Each individual tablet is wrapped 
in cellophane. 

Another line much appreciated in the English market 
both by retailers and public alike (and which American 
manufacturers do not seem to have taken any advantage of) 
is the 60 oz. oblong bar with the name of the retailer im- 
pressed upon it free of charge. 

Besides the above firm, a number of concerns were ex- 
hibiting their toilet soaps unstamped in order that the cus- 
tomer could have his own name imprinted if desired. While 
it might not be so easy to handle American goods un- 
stamped in this way, there is in any case a good market for 
oblong bars. 


The ranges of accessories, i, e., puffs, puff bowls, sprays, 
etc., were varied and extensive. Many fine specimens of 
glassware were shown, some of the most noteworthy being 
the new bowls of coral and icicle decoration and the at- 
tractive pieces of imitation Viennese glass. One patent 
spray was on view in nearly 100 different designs. Puffs 
and pads from the cheapest rouge pad to the most costly 
back puff were shown in endless variety. A number of 
interesting new models of “Beaverpuf” were seen, including 
a patent rouge puff with a flexible container of rouge 
powder. 

In conjunction with this exhibition a chemists’ exhibition 
will be held at Leeds during September, which it is an- 
ticipated will serve the north of England trade in as satis- 


factory a manner as the London event serves the south. 


FOREIGN WORK ON CHEMICAL EXPOSITION 


After a trip of two months through Europe in behalf of 
the Tenth Exposition of Chemical Industries, which will be 
held during the week of September 28 to October 3, 1925, 
at the Grand Central Palace, New York, Fred W. Payne. 
co-manager, returned home August 1. Mr. Payne studied 
conditions abroad and at the same time stimulated interest 
in the next Chemical Exposition here among chemical and 
chemical consuming interests of Europe. He spent ten days 
at the British Empire Exposition at Wembley, and visiting 
chemical people in England. He reports interest in 
the next American Chemical Exposition. 

Following a month traveling throughout 
and the Atlantic States, Charles F, Roth, co-manager with 
Mr. Payne, spent another month in the West Indies in- 
vestigating the possibilities of broader use of American 
chemicals and equipment, and personally extending an in- 
vitation to big potential consumers of American products to 
attend the Chemical Exposition in New York next year. 

Both men on their return reported wide interest in Ameri- 
can products in foreign markets. 


keen 


New England 


Plans for National Merchandise Buyers’ Fair 


The National Merchandise Buyers’ Fair, successor to the 
National Merchandise Fairs held in New York in the sum- 
mers of 1922 and 1923, will open on February 7, 1925. The 
Fair will continue for seven days, closing February 14. 
Lew Hahn, managing director of the National Retail Dry 
Goods Association, states that plans are being crystallized 
rapidly that will make it a selling event of the first magni- 
tude. The Fair wil! be sponsored by the National Retail 
Dry Goods Association in conjunction with the National 
Council of Traveling Salesmen’s Associations. 

The dates selected are the peak of the spring buying sea- 
son for retailers, and thousands of merchants and_ their 
buyers will be in New York at that time to take advantage 
of the facilities the Fair will offer to them. 


News Permeates Every Page 
The text pages of the AMERICAN PERFUMER AND ESSEN- 
TIAL Om Review do not contain all of the news. You 
must read the advertising pages also to get the full benefit. 
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NOTE TO READERS 


This department is conducted under the general super- 
vision of a very competent patent and trade-mark attorney. 
This report of patents, trade-marks, designs is compiled 
from the official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: Per- 
fumes, Soap, Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registration un- 
der the Act of March 19, 1920. The remainder are those 
applied for under the Act of February 20, 1905, and which 
have been passed to publication. 

Inventions Patented are designated by the letter “P.” 

Designs Patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb, 20, 1905.) 
141.984.—Lee-Greefkens Co., Inc., San Francisco, Calif. 
(Filed Jan. 8, 1921. Used since Aug. 10, 1919.) —Food- 
Flavoring Extracts. 

168,040.—Mabel C. King, Baltimore, Md. (Filed Aug. 
8 1922. Used since Jan. 1, 1920.)—Preparation for Use in 
the Treatment of the Hair and Scalp. 

171,590.—The Remmers Soap Company, Cincinnati, Ohio. 
(Filed Nov. 4, 1922. Used since May, 1922.)—Soap. 

173,883.—Ruth C. Eaton, doing business as C. Shepard 
Eaton Company, Cincinnati, Ohio. (Filed Dec. 27, 1922. 
Used since July 1, 1920.)—-Flavoring Extracts. 

176,562.—John T. Milliken & Company, St. Louis, Mo. 
(Filed Feb. 24, 1923. Used since June 26, 1921.)—Prepara- 
tion for Bathing and Massaging the Skin. 

177,341.—Theophilus ©. Williams, doing business as 
Southern Laboratories, Petersburg, Va. (Filed Mar. 12, 
1923. Used since 1913.)—Hair Pomades. 

177,842.—Gimbel Brothers, New York, New York. 
(Filed Mar. 22, 1923. Used since June, 1918.)—Face 
Powder, Compact Rouge, Lip Pomade, Perfumes, and Eye- 
brow Pencils. 

178,177.—William E. Gordon, doing business as Gordon 
Specialty Company, New York, N. Y. (Filed Mar. 28, 
1923. Used since Feb. 1, 1923.—Liquid Finger-Nail 
Polish. 

179,538.—Lady Esther Co., Chicago, Ill. (Filed Apr. 23, 
1923. Used since Apr. 1, 1923.) —Face Powder. 

180,054, 180,055.—-Dame Nature Co., Chicago, Ill. and 
New York, N. Y. (Filed May 2, 1923. Used since Oct. 
1, 1913.)\—Face Powder, Skin Lotion, Skin-Improver 
Cream, Compact Rouge, Compact Powder, Liquid Powder, 
Cold Cream, Vanishing Cream, Liquid Rouge, Lip Sticks, 
Talcum and Facial Balm. 

180,222,—Mary A. Jackson, doing business as Ideal Foot 
Powder ‘Co., Pomona, Calif—Foot Powder. 

181,524—Mrs. M. P. Fitzgerald, Houston, Tex. (Filed 
June 4, 1923. Used since Dec. 15, 1921.)—Shampoo 
Preparation, 

181,787.—Harry C. Stein, doing business as Chex Prod- 
ucts Co., New York, N. Y. (Filed June 9, 1923. Used 
since 1922.)—Toilet Waters. 

182.776.—H. C. Stein, doing business as The Foot Prod- 
ucts Co., New York, N. Y. (Filed July 3, 1923. Used 
since December, 1922.)—Foot Toilet Waters. 

183,996.—Franklin Simon & Co., Inc., New York, N. Y. 
(Filed Aug. 2, 1923. Used since Oct. 25, 1921.)—Toilet 
Water, Sachet, Tooth Powder, Tooth Paste, Nail Polish, 
Nail Paste, Nail Powder, Nail Enamel, Mouth Wash, Lip 
Stick, Eyebrow Pencil, Liquid Rouge, Rouge Compact, 
Liquid Powder, Hair Tonic, Shampoo Powder, Liquid 
Shampoo, Dusting Powder, Bath Powder, Bath Salts, 
Astringents. Powder Compact, Vegetale’s Lotions, Eau de 
Cologne, Cold Cream, Vanishing Cream, Skin Tonic, 
Depilatory, Face Lotions, Brilliantine, Face Pack. 

184,103—Rome Soap Mfg. Co., Rome, N. Y. 
Aug. 4, 1923. Used since July 1, 1903.)—Soap. 

184,225.—Myrurgia S. A., Barcelona, Spain. 
4, 1923. Used since May 31, 1920.) 


(Filed 
(Filed Aug. 


Massage Cream, 








EssENTIAL OIL REVIEW Avucust, 1924 


ae, 


Toilet Cream, Cold Cream, Antiseptic Cream, Almond 
Cream, Perfumery Essences, Scents, Essential Oils, Per- 
fumery Extracts, Sachet Powder, Face Powder, Toilet 
Powder, Antiseptic Powder, Toilet Waters, Tooth Paste 
and Powder, Powder for Cleaning the Nails and Nail 
Enamel, Chemical for Imparting Odor or Color to Per- 
fumes, Toilet Rouge, Foot Powder, Mouth Wash, Eyebrow 
Pencils, Hand Lotion. 

186,324.—Marinello Company, La Crosse, Wis. (Filed 
Sept. 28, 1923. Used since July 23, 1923.)—Face Powder, 
Talcum Powder, and Toilet Water. 

189,348.—Aureola Laboratories, Inc., New York, N.-Y, 
(Filed Dec. 7, 1923. Used since July 1, 1913.) 
for Straightening the Hair. 

190,412—Roy L. Schrader, doing business as Roy L, 
Schrader Mfg. Co., St. Louis, Mo. (Filed Jan. 5, 1924. 
Used since Sept. 1, 1923.) —Dandruff Remedy. 

191,568.—Louis Philippe, New York, N. Y. (Filed Jan. 
31, 1924. Used since December, 1923.)—Face Powder. 

191,715.—Park & Tilford, New York, N. Y. (Filed 
Feb. 2, 1924. Used since May 21, 1921.)—Soap. 

191,908.—Peacock Products, Not Inc., Moline, Ill. (Filed 
Feb. 6, 1924. Used since Oct. 18, 1923.)—Certain Toilet 
Preparations—viz., Facial Clay, Cold Cream, and Vanish- 
ng Cream, 

191,971.—C. H. Oehmig-Weidlich, Zeitz, Germany. (Filed 
Feb. 7, 1924. Used since July 1, 1911.)—Hair Oils, Hair 
Pomade s, Face Paints, Face Powders, Skin Creams, Dis- 
infecting Mouth Waters, Disinfecting Mouth Pills, Disin- 
fecting Chewing Tablets, Mustache Pomades. Toilet 
Vinegar, Toilet Glycerin, and Bath Salts. 

192,367.—Pierre Debauge, Neuilly-sur-Seine, France, 
(Filed Feb. 16, 1924. Used since Oct. 26, 1923.)—Beauty 
Cream in the Nature of Facial Clay for Application to the 
Skin. 

192,532 The Gilman-Bruette Co., Portland. Oreg. 
(Filed Feb. 19, 1924. Used since Dec. 5, 1923.)—Hair 
Tonic. 

192.998.— Parks Bros., Inc., Portland, Oreg. (Filed Feb. 
18, 1924. Used since Apr. 25, 1916.)—Washing Powder. 

193,272.—Chemo Products Co., New York, N. Y. (Filed 
Mar. 5, 1924. Used since Jan, 15, 1924.)—Washing Powder 
for Dishes and Like Articles. 

193,611.—Myrrh-Lyptol Co., Birmingham, Ala. (Filed 
Mar. 11, 1924. Used since Jan. 1, 1921.)—Antiseptic Deo- 
dorant and Prophylactic Mouth Wash. 

193,936.—Luverne Extract Company, Los Angeles, Calif. 
(Viled Mar. 17, 1924. Used since July 1, 1923.)—Food- 
Flavoring Extracts. nis 

194,747.—Steinfels Freres & Co., Vincennes, France. 
(Filed Mar. 31, 1924. Used since June 27, 1922.)—Per- 
fumeries and Cosmetics, Such as Creams, Pastes, Face 
Powder, Face Paints, Pomade, Liquid, and Crystallized 
Nonalcoholic Brilliantines, and Toilet Milks or Washes. 

194,748.—Steinfels Freres & ‘Co., Vincennes, France. 
(Filed Mar. 31, 1924. Used since Oct. 18, 1920.)—Per- 
fumeries and Cosmetics, Such as Creams, Pastes, Face 
Powder, Face Paints, Pomade, Liquid, and Crystallized 
Nonalcoholic Brilliantines, and Toilet Milks or Washes. 

194.823.—The Solvay Process Company, Solvay, N. Y. 
(Filed Apr. 1, 1924. Used since Nov. 27, 1922.)—Chemical 
Cleansing and Washing Compounds. 

195,628.—Beauti-Craft Ce., Chicago, Ill. (Filed Apr. 16, 
1924. Used since December, 1923.)—Shampoos. 

195,644—Kala Company, Cambridge, Mass. (Filed Apr. 
16, 1924. Used since Apr. 30, 1923.)—Cold Creams. 

195,645.—Kala Company, Cambridge, Mass. (Filed Apr. 
16, 1924. Used since Feb. 1, 1924.)—Face Powders. 

195,750.—Hilda Lee, Inc., Lowell, Mass. (Filed Apr. 18, 
1924. Used since Feb. 9, 1920.)—Deodorant Body Powders. 

196,010, 196,011.—Elgin American Manufacturing Co., 
Figin, Ill. (Filed Apr. 23, 1924. Used since Oct. 15, 1923.) 

Cosmetic Containers—viz., Powder Boxes, Rouge Poxes, 
Vanity Cases, Perfume Vials, Lip Sticks and Eyebrow 
Pencils—the Same Being Made of Nickel. 

196,045.—Ira J. Anderson, Truman, Minn. 
24, 1924. Used since Dec. 1, 1923.)—Soap. 

196,134 Pacific Wholesale Grocery Co., Los Angeles, 


Pomade 


(Filed Apr. 


Calif. (Filed Apr, 25, 1924. Used since Feb. 1, 1924.)— 
Vanilla and Lemon Extracts for Food Purposes. 
196,379.—Isaac_ E., 


Emerson, doing business as Brook- 
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landwood Dairy, Lutherville, Md. (Filed May 1, 1924. 
Used since Mar. 15, 1919.)—Flavoring Extract. 

196,400.—Benjamin Jacobson, doing business as Lexing- 
ton Products Co., Brooklyn, N. Y. (Filed May 2, 1924. 
Used since September, 1923.) —Shampoos and Rubbing AI- 
cohol. 

196,482.—Societe Commandite Chome & Cie., Lille, France. 
(Filed ‘May 2, 1924. Under ten-year proviso. Used since 
1820.) —Toilet Soaps 

196,483.—Societe Commandite Chome & Cie., Lille, 
France. (Viled May 2, 1924. Under ten-year proviso. 
Used since 1820.)—Perfumes, Toilet Waters, Face Pow- 
der, Talcum Powder, Brilliantine, Eau de Cologne, Rouge, 
Lotion for the Skin and Hair. . 
196,636.—Atlanta Barber Supply Co., Atlanta, Ga. 
(Filed May 6, 1924. Used since July, 1923.)—Hair Tonics 
and Face Lotions. 
196,637.- \tlanta 
(Filed May 6, 1924. 
Cream. 
96,038.—.A\tlanta 
(Filed May 6, 1924 
septic Healing Cream 
96,639.— Atlanta 
tiled May 6, 1924 
96,640.—Atlanta 
‘iled May 6, 1924. 
96,641.—Atlanta 
‘iled May 6, 1924 
nic. 
96,667 


Atlanta, Ga. 


Barber Supply Co., 
1913.) —Massage 


Used since June, 


Atlanta, 


1923.) 


Ga. 


Anti- 


Barber Supply | Co., 
Used since December 
for Use after Shaving. 

Barber Supply Co., 
Used since July, 1923.) 

Barber Supply Co., 
Used since July, 1923.) 

Barber Supply Co., 

Used August, 


Atlanta, 


Hair 


Ga. 
Tonic. 
Atlanta, Ga. 
Hair Tonic. 
\tlanta, Ga 
since 1918. )—Hais 
Makrauer 
1924. 
Llairdressing, 
Witch-Hazel, Hazel Bay 
Quinine Hair Tonic, and Styptic Pencils. 
~ 196,939.—Southern Beverage Company, 
(Filed May 12, 1924. Used since Mar. 1, 
for Foods, 
196,938.—Southern 
(Filed May 12, 1924 
for Foods. 


196,986 


Daniel R 
(liled May 6, 


Bay Kum, 


Barber Supply Co., Pitts 
Used since Jan, 1, 1922.) 
Toilet Water, 
Rum, Liquid 


burgh, Pa. 
Olive Shampoo, 
Dandruff Remedy, 





Galveston, Tex. 
1923.) —Flavors 


Company, Galveston, Tex. 
Nov. 27, 1923.)—Flavors 


Beverage 
Used 


SIIICE 


( rloss 


Used 


Soren C. Sorensen, doing business as Nu 
Shampoo Co., Oakland, Calif. (Filed May 13, 1924 
Mar. 10, 1924.)—Shampoo, 

197,077.—James M. 


since 
business as Lemon 
Mig. Co., Los Angeles, Calif. (Filed May 15, 1924. 
May 1, 1924.)—lI*ace and Massage Cream, 
Facial Steams, and Shampoo and a Preparation for Cleans 
ing the Hair and Removing Dandruff. 
197,114—Paul C. Reed, doing business as The 
Laboratories, Chicago, Ill. (Filed May 15, 1924. Used 
since Dec. 1, 19 Tissue Cream, Bleaching Cream, 
Complexion Powder, and Luster, Which Latter is a Hair 
and Scalp Tonic and Also Serves to Keep the Hair in Place. 
97,143.—Fritzsche Brothers, Inec., New York, N. Y. 
(Filed May 16, 1924. Used since May 6, 1924.)—Flavor- 
ing Extracts for loods. 
97,174.—Fred H. Smith, 
Company, Springfield, Mass. 
since Oct. 10, 1923.) —Complexion Powder. 
97 ,269.—lFrench Cosmetic Mfg. Co., Inc., New Rochelle, 
N, x; ( Filed May 19, 1924. Used since November, 1923.) 
Toilet Powders. 
97,273, 197,274——Hamlin & Adams, Los Angeles, Calif. 
(Filed May 19, 1924. Used since Sept. 1, 1923.)—Cream- 
like Preparation for Shaving and Skin-Healing Purposes. 
197,291—Plough Chemical Company, doing business as 
Mme. Ise’Bell’s Toilet Mfg. Co., Memphis, Tenn. (Filed 
May 19, 1924. Used since 1882.)—Line of Toilet Prepara- 
tions—Namely, Perfumes, Toilet Water, Sachet Powder, 
Talcum Powder, Perspiration Powder, Face Powder, 
Rouge, Cold Cream, Freckle Cream, Beauty Balm, Hand 
Whitener, Depilatory, Deodorant, Brilliantine, Eau de 
Quinine, sath Salts, Hair Tonic, Camphor Ice, Campho- 
tint, and Liquid Nail Bleach 
197.402—West Electric Hair 
delphia, Pa. (Filed May 21, 1924. 
1921.) Shampoos. 
197,437.—F rederick A. Koch, Detroit, Mich. (Filed May 
22, 1924. Used since May 15, 1924.)—Foot Cream. 
197,533—Comfort Mfg. Co., Chicago, Ill, (Filed 


Heacock, doing 
clenz 


Used 
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( Filed May 





Curler Company, Phila 


Used since Oct. 17, 


May 


PERFUMER & EssentTIAL Ort REVIEW 


339 


24, 1924. Used since May 1, 1924.)—Chemical Preparation 
suitable for the Treatment of the Skin. 

197,539, 197,540.—B. Heller & Company, Chicago, III. 
(liled May 24, 1924. Used since 1914.)—Imitation-Lemon 
Klavoring Compound for Use in Foods and Food Products. 

197,543.—Jesta Laboratories, New York, N. Y. (Filed 
May 24, 1924. Used since Oct. 4, 1923.)—Face Powders, 
Face Creams, Perfumes, Toilet Waters, Rouges, Hair 
Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 
polishes, Deodorizing Preparations, Sachet Powders, and 
loot Powders. 

197,573.—Washee Products Corporation, Brooklyn, N. Y. 
(Filed May 24, 1924. Used since Mar. 10, 1924.)—Laun- 
dry and Toilet Soap. 

197,602.—Keroscope Company, Los Angeles, Calif. (Filed 
May 26, 1924. Used since Apr. 2, 1920.)—Soap. 

197,604.—Jeanne Lanvin, Paris France. (Filed May 26, 
1924. Used since Apr. 1, 1923.)—Perfumes. 

197,635.—United Retail Chemists Corporation, 
York, N. Y. (Filed May 26, 1924. Used since 
1921)—Shaving Cream in the Form of Soap Cream. 

197,769.—The Procter & Gamble Company, Cincinnati, 
Ohio. (Filed May 28, 1924. Used Oct. 19, 1922.) 
>oap. 

197,775, 
Rellew 
Used 
Powders, Rouges, 
Lotions, Hand Lotions, 
Massage ( Lip 
Pencils 


197,785.—The 


New 
April, 


SINCE 


doing business as 


( 
(Filed May 28, 1! 
k 


197,776. Inc., 
Laboratories, Bethlehem, Pa 
May 14, 1924.)—Perfumes, Compact 
Nail Polishes, Toilet Waters, Face 
Cold Creams, Vanishing Creams, 
Sticks, Face and Eyebrow 


Saussier, / 
24 


hez 
i 
ace 


since 


reams, Packs, 


Balti- 


May 9, 


Silica Gel Products Corporation, 
Md. (liled May 28, 1924 Used 
1924.)—Toilet Powder 

197,797. Big E. Laboratories, Denver, Colo ( Filed 
May 29, 1924. Used Dec 1923.)—Hairdressing 
Compound 


197,888.—Gec 


more, since 


since 7, 
rge S. 

Puro-Septic ( Cle 
[ ed Since \pr. 3 
197, 893.—Joseph 
May 31, 1924. Used 


197,890 Jeanette 


Mandich, doing b SS ¢ oe 
veland, Ohio 1 May 1924. 
1924.)—Mouth Disinfectant. 
\Muscolino, Brooklyn, N.  \ 
May 1, I )—Hair Tonic 
Marker, Chi (Filed May 31, 
1924. Used since Nov. 22, 1923.) ‘namel, Skin and 
Tissue Cream, and Cleansing Loti 

197,911 George S 
Laboratories Chicage 
since May 22, 
druff, Falling 
Growth. 

197,944.—Annie B. Kinkade, Cleveland, 
June 2, 1924. Used Apr. 1, 1924 lair 
Shampoo Cream, and Hair Pressing Oil 

197,949 Ernest I. Mitchell, doing business as The 
Del Company, Chicago, Ill. (Filed June 2, 1924. 
since May 22, 1924.)—Cream Depilatory 

197,953.—Orchidew Corporation, New York, N.Y. 
(Filed June 2, 1924. Used May 1, 1924.)—Cleansing 
Skin Lotion. 

197 997. Elizabeth De Pric st, doing business as 
De Priest, Kingston, Pa. (Filed June 3, 1924. 
since Jan. 1, 1924.)—Hair Tonic. 

198,002.—Emma_ Griffin, Atlanta, 
1924. Used since Sept. 15, 1923.) 

198,041.—The J. B. Williams Company, Glastonbury, 
Conn. (Filed June 3, 1924. Under section 5b, act of 
1905, as amended 1920. Used since Oct. 27, 1917.)—Face 
Washes. 

198,051.—Emanuel 
Chemical Company, 
Used since Jan. 1, 1924.)—Hair Tonic. 

198,178, 198,179.—Glebeas Importation Co., New York, 
N. Y. (Filed June 6, 1924. Used since Jan. 17, 1922.) 
Face Powders, Face Creams, Perfumes, Toilet Waters, 
Rouges, Hair Tonics, Hair Oils, Dentifrices, Tooth Pow 
ders, Nail Polishes, Deodorizing Preparations, Sachet 
Powders, and Bath Salts. 

198,286.—Mary Candler, Dayton, Ohio. 
1924. Used since March 10, 1924.) 

198,320—The George W. Luft Co., 
City, N. Y. (Filed June 9, 1924. 
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Hair Grower. 


Ga June 3, 


Bickman, doing business as Bickman 


Baltimore, Md. (Filed June 4, 1924. 


(Filed June 9, 
Hairdressing. 

Inc., Long Island 
Used since May 14, 
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1924.)-—Complexion and Nail 
Polishes. 


198,338.—Blue Seal 


Powder, Face Lotions, 
Cleansers, Inc., New York, N. Y. 
(Filed June 10, 1924. Used since Apr, 1, 1924.)—Mineral 
Product in Pulverized Form for Use in the Bath for 
Cleaning the Pores of the Human Skin. 

198,383.—Geo. A. Schmidt & Co., Chicago, Ill. (Filed 
June 10, 1924. Used since May, 1924.)—Shaving Creams 
and Soaps. 

198,384.—George A. Schmidt & Co., Chicago, Ill. (Filed 
June 10, 1924. Used since May, 1924.)—Shampoo Powders 

198,394.—Charles Bergstresser, Eureka Springs, Ark. 
(Filed June 11, 1924. Used since Mar. 15, 1924.)—Denti- 
frices. 

198,426.- 
11, 1924, 


York, N. Y. 
5. 1924.)—Tooth 


Sladent, Inc., New 
Used since Mar. 
Powder, and Mouth Wash. 
196,502.—Edward T. Beiser Company, Inc., Riverside, 
Conn. (Filed May 3, 1924. Used since Apr. 25, 1924.)—- 
Natural and Synthetic Liquid Flower Oils Suitable for All 
Perfumery Uses. 
198,560.—Jacques Brach, 
1924. Used since July, 
Toilet Lotions, Pomades, 


(Filed June 


Paste, Tooth 


(Filed June 14, 
1911.) —Perfumes, Toilet Waters, 
Face and Rice Powders, Face 
Rouges, Massage Creams, Brilliantine, Cold Creams, Hair 
Tonics, and Hair Dyes, Dentifrices, Pastes and Powders 
and Liquids for Beautifying and Preserving the Teeth, 
Skin, and Hair. 
198,592.—Carl V. 
14, 1924. Used since May 29, 
Face Cream, and Face Powder. 
198,608.—Faurice Babani, Paris, France. (Filed June 
1924. Used since February, 1921.)—Perfume Extracts, 
Toilet Waters, Face Lotions, Eau de Cologne, Powder, 
Toilet Powder, Dentifrices, and Rouge. 
198,635.—Hamilton Manufacturing 
Wash. (Filed June 16, 1924. 
Food-Flavoring Extracts. 
199,.132.—John T. Stanley Co., Inc., 
(Filed June 25, 1924. Used since 
Laundry Soap 
199,286.— Kendall Manufacturing Company, Providence, 
R. I. (Filed June 28, 1924. Used since June 18, 1924.) 
Washing and Cleansing Preparations. 


Paris, France. 


Stehle, New York, N. Y. 


1924.) - 


(Filed June 
Perfume, Lemon 


Rice 


Seattle, 
1924.) 


Company, 
Used since Apr. 30, 


New 
June 19, 


York, N. Y. 
1924.) 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920.) 
These Registrations are not Subject to Opposition. 


186,979.— Maurice France. (Filed 
1923. Serial No. 1920. )—Rice 
der, Perfume Extracts, Lotions for the Skin and 
Toilet Waters, Toilet Powders, Eau de Cologne. 
frices, and Rouges. . 

i86,983.—The Thompson-Barlow Co., Inc., 
N. Y. (Filed July 10, 1923. Serial No. 
since June 1, 1923.)—Foot Powder. 

186,987.—Hollander Bros. Drug Co.. Braddock. Pa 
(Filed May 19, 1924. Serial No. 197,275. Used. since 
1906.) —Hair Pomade 

186,988.—Lenora Shaw, 
22, 1924. Serial No. 
Hair Oils, 

186,995.—Edward 


Feb, 3, 
Pow 
Hair, 
Denti- 


Babani, Paris, 
175,457. Used since 


New 
183,046. 


York, 
Used 


Tenn. ( Filed 
Mar. 1, 


Memphis, 
197,453. Used since 


May 
1921.) 


N. Manroe, Quincy, Ill. (Filed Oct. 
16, 1923. Serial No. 187,064. Used since May 8, 1923.) 
\n Antiseptic Preparation for the Treatment of the Skin. 
186,997.—Arthur M. Yessler. Woodstock, Ill. (Filed 
\pr. 19, 1924. Serial No. 195,849. Used since October, 
.9)8.)—Tooth Paste 
187,004.—Wage’s Chemical Co., Inc. 
(Filed Mar, 5, 1921. Serial No. 144,365 
1, 1910.)—Soap. 
187,008.— Antoine 
(Filed Feb. 7, 1923 
20, 1923.)—Flavors for 
Syrups. 
187.009.—Bonded Products Corporation, New 
Y. (Filed Mar. 13, 1923. Serial No. 177,350. 
Oct. 20, 1922.)—Soap and Soap Products. 
187,037.— Paul Heymann, doing business under the 
of De Marcy Lilas, (Seine), France. Filed July 25, 


Tenn 
June 


Knoxville, 
Used since 


York, N. x 
Used since Jan 
Soda- Fountain 


Chiris Company, New 
Serial No. 175,646 
Soft Drinks and 


York, N. 


Used since 


name 


1923. 


Used since Aug. 30, 


— 


Serial No. 183,652. 
Eau de Cologne, Rouge, Beauty Cream, 
cum Powder, Dentrifrices. 
187,040.—Paul A. Thomas, doing 
Thomas’ Hair Growing Specialists, Chicago, Il. 
Oct. 20, 1923. Serial No, 187,271. 
1921.)—Hair Tonic and Shampoo. 
187,051.—Frederick A. Gutzmann, Pittsburgh, Pa. 
Apr. 30, 1923. Serial No. 196,340. Used 
1919.)—Hair Tonics and Healing Creams. 
187,059.—Wm. Waltke & Co., St. Louis, Mo. (Filed Jan. 
24, 1924. Serial No. 191,243. Used since 1912.)—Soaps, 
187,067.—Sheffield Pharmacal Company, Chicago, Ill, 
(Filed July 16, “_ Serial No. 183,321. Used since June 
5, 1923.)—Cream Used for Cleansing and Bleaching the 
Skin. 
187,335.—Louis Philippe, Inc., 
May 22, 1924. Serial No. 
Rouges. 
187,645.—Sunbeam Chemical Company, 
(Filed Sept. 10, 1923. Serial No. 185,632. 
year.)—Dyes combined with soap. 
187,648,— — Feldman, doing business as Jean de 
Parys, New York, N. Y. (Filed Jan 5, 1924. Serial No. 
190,451. Used since May 26, 1920.)—Perfumes, Face 
Creams, Face Powder, Toilet Powder and Rouge. 
187,662.—National Renovating & Supply Co., 
City, Mo. (Filed June 3, 1924. Serial No. 198,023. 
since May 2, 1919.) 


1921.)—Perfume, 
Face Powder, Tal- 


business as The 
; l. (Filed 
Used since September, 


, ( Filed 
since Dec. | 


New 
197,447. 


York, N. Y. 


Used since 


(Filed 
1912.)— 


Chicago, _ IIl. 
Used for one 


Kansas 


Used 


Liquid Soaps. 


DESIGNS PATENTED 


Bottle. Edouard P. Benois, 
signor to Coty, Inc., New York, N. Y., 
Delaware. Filed May 3, 1923. Serial No. 
patent 14 years. 
65,252.—Box. Ernest 
Corporation, New 
York. Filed Jan. 31, 1924. 
14 years. 
Combined Puff Bowl and 
Dalzell, Chicago, Ill., assignor to Fostoria Glass 
Company, Moundsville, W. Va., a Corporation of West 
Virginia. Filed Jan. 10, 1923. Serial No. 4,857. Term of 
patent 14 years. 


Paris, France, as- 
a Corporation of 
6043. Term of 


65,157. 


Daltroff, Paris, France, assignor to 
York, N. Y., a Corporation of 
Serial No. 8,493. Term 


Caron 
New 
of patent 
65,367. 
Harry G. 


Perfume Bottle. 


PATENTS GRANTED 


Simon ‘Morrison, 


Serial No. 641,223. 


| sro 1klyn, 


501,130. ae 
I. , 20 Claims 


N.Y. Filed May 24, 
(Cl, 132-83.) 
1. A vanity comprising a box, a cover hinged 
thereto, an intermedi: ite support, having pivots il connections 
with the box, detents on said intermediate support for hold- 
ing the box and cover in closed position, and manual means 
for simultaneously releasing said detents to separate the 
box. cover, and intermediate support, substantially as_ set 
forth. 
1,501,525. 


Vanity Case 
1923. 


case 


Croswhite, Kansas 
626,183. 3 


Cecile E. 


Vanity Case , } 
1923. Serial No 


City, Mo. Filed Mar. 19, 
Claims. (Cl. 132-83.) 

1. In a device of the character descril ved, a tubular body 
inturned margin, an inner lid hinged to and 
adapted to rest against said inturned margin, a coin recep- 
tacle carried by said inner lid, an outer lid hinged to the 
tubular body and adapted to close over said inner lid, and 
a mirror at the inner side of said outer lid. 

1,.501,578.—Mixing Machine. Levigne M., 
more, Md. Filed Mar. 10, 1923. Serial No. 
Claims. (Cl. &3-73.) 

6. In a mixing machine rotary mixing means, 
mechanism delivery to the mixing means, means for supply- 
ing material thereto, means for opening and closing the 
supply, and timing mechanism controlling said latter means. 

1,501,657.—Soap Dispensing. Edward V. Gluck, Rich- 
mond Hill, N. Y., assignor to Soapitor Company, Incorpor- 
ated, a Corporation of New York. Filed June 12, 1920. 
Serial No. 388,403. 9 Claims. (Cl. 87-23.) 

1. A cake of soap adapted for use in a_ dispensing 
machine and having a substantially frustro-conical convex 
face on one end and a substantially frustro-conical concave 


having an 


Zepp. Balti- 
624,087. 12 


weighing 
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face on the other end, said faces being provided with irregu- 
larities adapted to fit and interlock with a similar cake of 
scap. 

1,501,798.—Latch for Vanity Cases. 
Brooklyn, N. Y. Filed Jan. 25, 1923. 
2 Claims. (Cl. 220-55.) 

1. A vanity case comprising an intermediate compart- 
ment, a cover therefor, a lower compartment nesting with 
the intermediate compartment, and a double latch on the 
intermediate compartment adapted to engage the lower com- 
partment and the cover for holding them in place, sub- 
stantially as set forth. 

1,502,034.— Vanity Case. Milo O. Hart, Euclid, Ohio, 
assignor to The Pompeian Company, Cleveland, Ohio. A 
Corporation of Ohio. Filed June 9, 1923. Serial No. 644,- 
302. 4 Claims. (Cl. 132-83.) 

4. In a vanity box, having a bottom and a cover, a 
flanged plate secured in the under side of the cover a re- 
flecting surface positioned in the plate, a locking member 
for holding the mirror in position comprising a plate hav- 
ing a flange against which the mirror may bear, and a 
holding flange frictionally engaging with the flange of the 
first named plate. 

1,502,101. Process of Manufacturing Viscose. Charles 
A, Huttinger, Lakewood, Ohio, assignor to The Acme 
Artificial Silk Company, Cleveland, Ohio, a Corporation of 
Ohio. Filed June 28, 1922. Serial No. 571,567. 3 Claims. 
(Cl. 106-40. ) 

1. In processes of manufacturing viscose, the steps 
which consist, in saturating wood pulp with a water solu- 
tion of sodium hydroxide of substantially a specitic gravity 
of 1.17, and subjecting the mixture of said wood pulp and 
said solution to great pressure so that the resultant alkali 
cellulose will equal substantially three times the amount 
of wood pulp utilized, and of which the cellulose will com- 
prise substantially 27 per cent; adding carbon bisulphide to 
the alkali cellulose of substantially one-third the amount 
of the original wood pulp utilized; adding a comparatively 
iarge amount of water; and filtering. 

1,502,298. Measuring Device for Collapsible Tubes. 
Frank L, Dyer, Montclair, N. J. Filed Sept. 28, 1921. 
Serial No. 503,718. 9 Claims. (Cl. 221-60.) 

1. A collapsible tube formed with an integral tubular 
body having a discharge opening therein, means for un- 
covering and closing said opening including a plunger mov- 
able slidably and rotatably with respect to said tubular 
body, whereby material forced from the tube by collapsing 
the latter will move the plunger outwards and a reverse 
movement of the plunger will eject a measured quantity of 
material through said opening, substantially as set forth. 

1,502,299. Device for Removing Deformities in Collaps- 
ible Metal Tubes. Alonzo L. Edwards, Wheeling, W. Va., 
assignor to Wheeling Stamping Company, Wheeling, W. 
Va., a Corporation of West Virginia. Filed Aug. 4, 1922. 
Serial No. 579,605. 2 Claims. (Cl. 153-32.) 

1, In a collapsible-tube coating mechanism, the combina- 
tion with a base, supports carried by said base, a shaft 
journaled on said supports, and a carrier-disk carried by an 
end of said shaft, said disk having tube-carrying spindles 
on a face thereof of shaft-bearings having hinged connec- 
tion with said base, a shaft journaled in said bearings, a 
roller carried by said shaft, and yielding means normally 
supporting said bearings in a position in which a portion of 
the periphery of said roller is presented in the path of travel 
of tubes borne by said spindles. 

1,502,347—Soap-Dispensing Machine. Ivan J. Nelson, 
Saginaw, Mich. Fited Sept. 24, 1923. Serial No. 664,529. 
4 Claims. (Cl. 146-61.) 

1. In a soap dispensing machine, the combination of a 
receptable for the soap to be dispensed, a revolvable dished 
cutter receiving the soap, means for revolving said cutter 
and a movable latch carried by said receptacle and engag- 
ing said cutter at each revolution and means for manually 
releasing said latch. 

1,502,496. Shaving Stick Container. Philip K. Williams, 
Glastonbury, Conn., assignor to The J. B. Williams Com- 
pany, Glastonbury, Conn., a Corporation of Connecticut. 
Filed June 20, 1922. Serial No. 567,315. 6 Claims 
(Cl. 206-56.) 

1. A package comprising a cylindrical soap stick and a 


Simon Morrison, 
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container therefor, including two caps and a split ring, said 
caps and said ring having screw threaded connections, said 
ring being adapted to slide on said soap stick when said 
caps are disengaged from said ring, and said caps and ring 
being so proportioned and dimensioned that the threading 
of either of said caps on said ring binds the ring in place 
against said soap stick. 

1,502,560.—Machine for Making Bottles, Etc., Warren E. 
Glaspey, Bridgeton, N. J., assignor to Spring Stopper’ Com- 
pany, New York, N. Y., a Corporation of Delaware. Filed 
May 29, 1922. Serial No. 564,596. 16 Claims. (Cl. 49-9.) 

16. In a machine of the character set forth, the combina- 
tion of a mold-carrier, a series of molds carried thereby, 
nuts carried with said molds, threaded mandrels working 
through said nuts, frictionally-held gears mounted on the 
lower ends of the mandrels, yieldingly-mounted racks dis- 
posed on opposite sides of the path of said gears, one of 
said racks being adapted to turn the gears in a direction to 
elevate the mandrels and in the other of said racks being 
adapted to turn the gears in the direction to lower the 
mandrels, and stops serving to limit the raising and lower- 
ing of the mandrels. 


1,502,779.—Collapsible Tube. William C. Huntoon, East 
Greenwich, R. I. Filed July 19, 1923. Serial No. 652,549. 
2 Claims. (Cl. 221-60.) 

1. In combination with the threaded neck of a collapsible 
tube having a peripheral groove, a cap threaded over the 
neck and having a circular peripheral groove, a single piece 
of spring wire having a series of coils between its ends, 
one end of the wire being extended outwardly tangentially 
to and at the lower arc of the coils and formed into a loop 
which is engaged in the groove of the neck, said end of 
the wire being then extended toward the coils and having 
its free extremity turned at an angle and projecting into 
one end of the coils, the opposite end of the wire being ex- 
tended outwardly to form an arm tangential to and at the 
upper arc of the coils and formed into a loop which is 
loosely received in the groove of the cap and being then ex- 
tended toward the coils to form a second arm which crosses 
the first arm and which has its free extremity turned at an 
angle and projecting into the opposite end of the coils. 

1,502,936. Soap Dispenser and Container. Joseph N. 
Porroughs, Oakland, Calif. Filed Apr. 25, 1921. Serial 
No. 464,120. 2 Claims. (Cl. 221-79.) 

1. A soap dispenser including a soap container, a nozzle 
extending from one end of said container, a screw journaled 
longitudinally in said container, a piston slidable on said 
screw, a clutch on said screw for engaging said piston 
when the screw is rotated to advance said piston to eject 
soap through said nozzle, a gear on said screw, a shaft in 
the upper end of the container extending outside the con- 
tainer, a mutilated gear on said shaft meshing with the gear 
on said screw, and a thumb wheel on the outer end of said 
shaft. 

1,503,112—Vanity Case. Christian A. Buscham, Irving- 
ton, N. J., assignor to C. A. Buscham Mfg. Co., Irving- 
ton, N. J. Filed Sept. 10, 1923. Serial No. 661,925. 4 
Claims. (Cl. 132-83.) 

1. A vanity case including a case bottom having a hol- 
low top hinged thereto at one side, a well in said case 
bottom for the reception of a cosmetic, a cosmetic recep- 
tacle fitted on top of the case bottom and having rectilinear 
sliding connection with said bottom, said receptacle form- 
ing a cover for said well when slid inwardly and being 
housed in the top upon closing of the latter on the case 
bottom, and in arcuate stop fixed on said case bottom to limit 
the movement of said receptacle. 

1,503,158. Apparatus for the Manufacture of Seamless 
Steel Tubes. James J. Harkins, Pittsburgh, and Otto F. 
Orman, McKeesport, Pa., assignors of four-fifths to said 
Harkins and one-fifth to said Orman. Filed Dec. 2, 1919. 
Serial No. 341,931. 28 Claims. (Cl. 80-11.) 

7. A rolling mill for the production of seamless tubes 
from pierced shells comprising a series of rolls arranged to 
tandem, said rolls being provided with grooves of gradu- 
ated sizes therein for the production of tubes of different 
diameters, a receiving table for receiving the shells from a 
piercing mill, a feed table between the receiving table and 
the first roll of the series, and normally in alignment with 
the receiving table, means for moving the feed table trans- 
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versely to the rolls and receiving table to selectively feed 
the shell into any desired groove in said rolls, means on 
said feed table for receiving shells when the feed table is 
moved transversely of alignment with the receiving 
table, means between the rolls for receiving the shell from 
any groove in the preceding roll and feeding it into the 
corresponding groove of the following one and a run-out 
table after the last roll of the series 

1,503,367.—lHlinge for Vanity Cases. 
Newark, N. J. Filed Dee. 13, 1922. 
2 Claims. (Cl. 220-32.) 

1. A device of the character described comprising a 
receptacle, a plurality of covers therefor, each of said covers 
being formed with a head and a flange, a plate carried by 
the receptacle and having a tongue on each of its ends. 
and a wire carried by the bead on each of said covers and 
adapted for engagement with its respective tongue of said 
plate to pivotally secure the covers to the receptacle. 

1,503,378.—Toilet Case. Albert T. 

Filed June 9, 1923. Serial No 

1924. 3 Claims. (Cl. 132-83.) 

2. A toilet case comprising casing sections, a hinge con 
necting the locking ring adapted for engagement 
with both a reflecting element pivotally 
mounted locking ring, a leaf spring mounted 
upon the ing within the same and between it and 
the reflecting element, and bolts carried by the leaf spring 
for engagement with the casing sections 

1,503,594.— Vanity ¢ Martin, 
lowa Filed Nov 7 No 509,503 
(C1. 132-83.) 
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649,215. 3 
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form 
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1,503,760 Vanity box 
Conn. Filed Novy 1922. 


(Cl. 132-83.) 


1 \ 


nap portion ot 
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said 
the 


transverst portions of 


lavers being and toward 
pull 
Bridgeport, 


4 Claims 


Lyhne, 
5909 493 


Anker S., 
Sx rial No. 
box comprising cover and body sections a 
receptacle enclosed by said sections forming a powder com 
partment, a puff in said compartment for with said 
powder, said receptacle comprising telescoping sections, a 
powder puff on the exterior of one of said sections and 
secured thereto by clamping between the sections, the other 
section being shaped to form a handle to facilitate of 
said puff, and a cover carried by the latter section to allow 
access to said compartment 

1,503,955.—Vanity box. Nathan Kasdan, New York and 
Pollack, Brooklyn, N. Y., assignors to Majestic 


Tool Co., Inc., New York, N. Y., a Corpora- 


vanity 


use 


use 
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tion of New York. Filed Feb 
695,178. 14 Claims. (Cl, 132-83.) 

1. A vanity box comprising a body portion to hold a 
powder compact and puff therefor, a cover hinged to said 
body portion at one edge thereof and adapted at its rim 
to close down into said body and an attachment applied to 
said cover comprising a circular insert member closely 
fitting within the rim of the cover and adapted to admit a 
rouge compact and its puff and a circular mirror frame 
holding a mirror and mounted on and connected with said 
insert member and adapted to cover the same and also to 
be moved outwardly from over the same when the box js 
open, the means connecting the mirror frame with said in- 
sert member being rigid with the insert member and main- 
taining said frame and member parallel. 

1,503,979.—Combination Vanity Case and Purse. 
Callahan, Pulaski, Tenn. Filed July 24, 1923. 
653,440. 2 Claims. (Cl. 206-38.) 

1. A combined vanity case and purse comprising a pair 
of symmetrical half-sections hingedly connected together 
to permit them to be swung in the same plane when the 
is opened, a flat breakable mirror including a 
frame pivoted to the aforesaid hinge, said mirror being of 
a size to telescope into one of said sections, and a longi- 
tudinally bowed resilient metal strip rigidly secured at one 
end to the ineffective side of said mirror, said strip forming 
in one instance a holding clip and having the additional 
function of a shock absorber for the glass mirror. 

1,504,001. 
riled Dee. 8, 
221-61.) 

1. \ toilet article of the class described comprising a 
powder compartment or container, a perforate closure mem- 
| movable 
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Serial 


Soyez, Paris, France 


Claims. (Cl. 


Emile 
No. 679,399, 4 


Pe ywder 


1923 


her therefor relative to said container, and means 
for compressing the powder in said container and holding it 
constantly against the perforate closure, whereby to 
normally prevent escape of the powder through the closure 
by the compacting action until relative movement between 
the closure and container is effected 

1,504,216.—Lipstick Container. 
Mamaroneck, N. Y. Filed Dec, 2, 
13. 12 Claims. (Cl. 296 
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Charles N. 
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Coryell, 
Serial No. 


Container Charles N 
riled Feb. 23, 1924. 
Claims. Cl. 206-56.) 

l. In a holder of the disclosed, relatively 
rotatable tubular members having angularly related should- 
ers to produce longitudinally travel of an element engaged 
with said shoulders upon relative rotation of the members, a 
longitudinally shiftable part guided by one of said tubular 
members and a pin having a coiled head portion frictionally 
engaged with a wall of longitudinally shiftable part 
and a portion projecting from said coiled head into engage- 
ment with the relatively inclined shoulders the two 
relatively rotatable tubular members. 


I 

1,504,217.—L ipstick 
Mamaroneck, N, Y. 
694,558. 18 


character 


said 


on 


Perfumer Spray Importers Win Lower Duty 


United States General Appraisers recently have decided 
numerous protests regarding metal perfume sprays 

Perfume sprays or atomizers in chief value of metal, 
classified at 60 per cent ad valorem under paragraph 356, 
tariff act of 1913, or at 80 per cent under paragraph 1428 
tariff act of 1922, were claimed dutiable as manufactures 1n 
chief value of metal. 

Opinions of Sullivan, G. A. On the authority of G. A 
8654 (T. D. 39652) and Abstract 47158 perfume sprays 
and atomizers in chief value of metal were held dutiable at 
20 per cent under paragraph 167, tariff act of 1913, or at 
40 per cent under paragraph 399, tariff act of 1922. 
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MARKET REPORT ~~ 


BELGIUM 

ProGRESS IN REVISION OF THE TARII The new Belgian 
tariff, which has already passed both houses of Parliament 
is not expected to become effective before September and 
possibly not before October of this year. The customs 
authorities promise that ample time will be given between 
publication and effective date to allow due consideration ot 
all protests. The coefficients of increase applicable to the 


old tariff will be maintained until the new tariff becomes 


effective. 


CUBA 


Proposep New Tarire SCHEDULI The special tarift 
committee of the Cuban House of Representatives has pre- 
pared a report to be acted on in the next session of Con- 
ress. The rates on 290 articles have been increased, o1 


remain un 


9 
153 the duty has been reduced and 53 items 


changed. 

It is proposed to advance common soap from $3.90 to 
per 100 kilos, ordinary toilet soaps from $13 to $7: 
ine toilet soaps, including so-called medicated soaps, 
$20 to $75. 

These rates are general and do not include the special 
reductions to which the United States is entitled under the 
provisions of the treaty of reciprocity. 

Among the items marked for reduction are oils and 


greases used in the manufacture of soap. 


DENMARK 


Appition oF CoLtocyNtH Extract to ALconoLic PeEr- 


FUMES AND TorLetT Waters.—A decree of the Danish 
Ministry of Finance, June 21, 1924, requires the addition of 
0.5 gram of colocynth extract to each liter of imported al 


coholic perfumes or toilet waters. In order that the prod- 


may be entered as perfume or toilet water under items 
283 of the Danish tariff, it is necessary to state 


on the bottle that the extract has been added, 


ENGLAND 

PersonaL.—Mr. B. Sitarmachar, of the Essenflour Prod- 
ucts Co., Ltd., Mysore, India, sailed in July for Mysore, 
after a year’s absence on business visits to Europe and the 
United States. 
In the House 
of Commons during the committee stage of the Finance 
Bill, on July &, Sir Kingsley Wood moved the addition of 
the following new clause: 


PeERFUMERS Fait to Get ALCOHOL REBATE. 


“If any person proves to the satisfaction of the Commis- 


sioners of Customs and Excise that any spirits in respect of 


(Continued on Page 346) 


ae 


THE MARKET 


Essential Oils, Aromatic Chemicals, Etc. 


1 


apparent from a study of conditions prevailing in 


New York market at the moment that the essential oil 
has definitely turned the corner and that better business 


} 


but that it actually has started. Leading 


this trade are extremely busy, and while the bulk 
which they are doing is not with the con- 
consumer busi s with the dealers wh« 

and replacing merchandise sold and using 


‘kkers to keep their operations more ‘or 
There have been some high lights in the 
full discussion of which would 

space allotted to market review. 
touched upon briefly in the following discus- 


the principal materials by 


essences, on the whole, are in about the strongest 


ition which they have occupied since the war stringency 


€ is every prospect of very high prices on a great num 

{ the items in this line. Short crops, manipulated 
markets, and the centering of shipment supplies 

hands of extremely firm holders are all influences 

which may well play a part in sending values of floral prod- 
ucts to very high levels. There is a sound basis in the 
shortage of most of these products in the primary markets 
for any advances which may take place, as well as those 
which already have gone into effect. This is likely to be 
accentuated by the other influences mentioned as the season 


progresses 


lo mention only a few items as examples of this advanc- 
ing tendency, it may be said that the position of lavender 
leads to the belief that prices will certainly advance in the 
near future. Goods are not easy to get, and at cheap prices 
it is impossible to pick up anything for shipment. Buyers 
who have watched the situation have taken a lot of oil 
out of the spot market this month and have left very little 
high quality goods here. Jasmin will be high in price 
acce rding to all best advices. While the crop is conceded 
to be about normal, representing about 3,500,000 pounds of 
lowers, there is no carry over of oil from last year, and the 
demand is likely to be far in advance of that of 1923. New 
prices have not been established as yet, but that they will 
be higher than those of last year is almost certain. 

The Bulgarian rose crop has been harvested, and the yield 
was even less than preliminary estimates indicated. The 
period of flowering was cut to 16 days by dry weather as 
against the normal 20 days to 25 days. The crop is at least 
30 per cent below normal and may run even less than that. 
Flowers have brought more money, and this is the reason 
for recent advances in this market. The anticipated short- 
age of supplies is almost certain to make for an even greater 
advance later in the season 

In spice oils, there has been less fluctuation during the 
month. There has been some speculative activity in clove 
contracts, and the price of the oil has advanced a little, but 
at the moment it appears to be pretty steady. It is likely 
to remain so until the spice purchased comes in or fails to 
arrive, as is occasionally the case. The course of the mar- 
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ket thereafter is problematical. Prices on ginger are still 
high and seem likely to remain so. Artificial mustard is a 
little lower, but is firming up as the season of greatest de- 
mand approaches. Cassia is higher than last month, but 
may jump either way as Chinese conditions indicate. 

The seed oils are generally easier than they were. This 
is doubtless due to offerings and arrivals of new crop seeds 
from various parts of the world. Seeds in general are some 
20 per cent lower than they were a month ago. Oils have 
not fallen to quite that extent, but are still on the down- 
grade. The prices of seed oils reached abnormal levels 
owing to scarcity of spot material and high prices for ship- 
ment in the autumn and winter. They are still well above 
the normal levels toward which they now appear to be work- 
ing steadily. 

There has been a great deal of interest in peppermint 
during the last few days owing to the approach of the new 
crop offerings and the situation prevailing in menthol, an 
account of which will be found elsewhere in this review. 
The initial country price of new crop peppermint, as usual, 
has been extremely high. This has prevented practically 
any purchasing thus far. Certain speculative interests are 
understood to have been ready to purchase at a price above 
$4 per pound, but have since been dissuaded from this 
course by the arguments of legitimate dealers and of best 
informed brokers who have been unwilling to see the mar- 
ket rigged against the consumers by more or less stupid 
operations of a speculative character. 

The new crop of peppermint will be a good one, accord- 
ing to unbiased information from the growing centers. The 
usual propaganda regarding damage due to this cause or 
that is not receiving a great deal of attention. If it receives 
any at all, it will get more than it deserves. Indications are 
that the country will get tired of holding the bag and will 
come forward with more reasonable prices when new oi! 
begins to pile up, but this can easily be upset by too early 
attempts to purchase. It is this that consumers and dealers 
fear at the moment 

Citrus essences have been weak throughout the 
There has been a good demand, but the effects of early cold 
weather upon consumption have not been overcome, nor are 
they likely to be in the near future, if at all this season. 
Loss of consumption in June and earlier cannot be made 
up in July It is gone forever. Preparations for heavy 
buying in late May and June were made this year. There 
is a lot of this oil still available, and naturally dealers are 
anxious to sell it. Speculation in citrus oils has been a bad 
this year, but it will happen again next year to the 
detriment of the trade and the consumers. 

Other oils are showing a gratifying activity and consider- 
able tirmness It is probable that our September review 
will find many changes in prices and an even more active 
market than that in at this writing. The trade 
is in good shape to meet this demand and an excellent sea 
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Synthetics and Aromatic Chemicals 


There for 
thetics, 


ness. 


are signs of improvement in the demand syn 
but yet there has not been a great deal busi 
Most of the inquiry to date has been for samples and 
indicating that consumers are about to come into 
the market. It is probable, according to early indications, 
that the of the present month will find a fair and 
growing demand in progress, but to date this has been ex- 
ceedingly limited. Manufacturers have been working pretty 
close their margin on most of these products, and for 
that reason, if no other, there have been relatively few re- 
ductions in prices recently. Emphasis during the dull period 
has been placed upon such revision and control of manufac- 
ture as to insure greater uniformity and better quality of 
domestic products. A drive is being made to bring these 
products into greater popularity and to compete more on the 
dasis of quality than on that of price with foreign products 
of the same class. This is a long pull, and it will take 
time to develop so new an industry to the point where it 
can offer satisfactory competition and still longer to bring 
the facts home to the buyers, but progress is being made 
in that direction. 

On foreign products, difficulties of importation are as 
great as they were. There has been little change in prices 
although in a few instances there have been revisions to 


as 
prices, 


close 


to 


& 
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keep values within the usual differential with the quota- 
tions on American products. In certain items, there is still, 
and probably justly, a preference for foreign goods, and 
they can be sold at levels well above those quoted by com- 
peting American houses. However, importations are none 
too heavy owing to difficulties and high prices, and it is 
probable that when business gets under way, the market 
will be found to be somewhat under supplied with some 
materials with a consequent advance in selling levels. 


Vanilla Beans 


There has not been any great change in the situation 
since our last review. Stocks of beans in this market are 
not any larger, but there is a less urgent demand for im- 
mediate shipments. There has been virtually no buying 
from the Bourbon crop by factors here, owing to the prices 
at which these beans are held in France. At the same 
time, advices from abroad indicate that even restricted 
buying here will not force the price down. The growers 
and the holders are in funds because of the high prices 
paid for the last crop and are not likely to weaken very 
easily on this one. 

The reaction of the present situation upon the consum- 
ers has taken a somewhat different angle. Dealers here are 
loth to contract for beans on the basis of delivery upon 
buyers’ option. At present prices, this entails holding a 
pretty large bag by these dealers. They will contract for 
delivery upon receipt of the merchandise from abroad. 
This in turn places a similar burden upon the consumers, 
[It is a bad situation. 

Immediate relief from high prices cannot be said to be 
in sight. There is not likely to be any surplus of vanilla 
nor are shipment prices likely to recede much from their 
present high levels this year. What another crop will bring 
forth is something which cannot be foreseen at this early 
date. Lower prices are ardently desired by everyone, 
whether he be consumer, importer or dealer, but no prac- 
ticable plan for bringing about the desired end has been 
devised or apparently is in prospect. 


Sundries 


it is menthol which occupies the center of the 
stage im this group. \s has been pointed out in this 
column at various times during the Summer, there has 
always been the question as to whether stocks here and in 
Japan would be sufficient to last until new crop goods be- 
came available The answer has been found in _ rather 
heavy purchasing by Europe in Japan which has exhausted 
Japanese supplies. London and Hamburg are now sellers, 
but at extremely high prices. Japan has practically noth- 
ing to offer. Naturally, this market has been forced up- 
ward into line with the cost of replacing the present spot 
stocks. This has been accomplished by the centering of 
practically all goods here in the hands of one importer and 
a consequently firm price of $13 per pound in cases with 
the usual differential in less than case lots. The only relief 
in sight is from the early Japanese crop and such American 
production may take place between now and the end 
of the year. About the former little real information 
has been forthcoming. The latter depends upon the price 
of peppermint oil. At the moment, no menthol is being 
made here for sale, owing to the high levels wanted for oil. 
Production will doubtless resumed in the near future 
or as “reasonable” peppermint prices are made 
Leading distillers advanced all grades of pure and de- 
natured alcohol 2c per gallon on August 5. This advance 
Was not anticipated, and created quite a flurry in the mar- 
ket until the trade adjusted itself to new levels. Other 
items in the group were dull and unchanged throughout the 
month. 


As usual, 


as 


be 


as soon 


Tariff Protest Lost on Uncertainty of Exchange 


Rockhill & Vietor, New York, have lost a protest against 
duty assessed on an importation of ylang ylang oil from 
Reunion through lack of evidence regarding the value of 
the pound sterling in United States money on February 26, 
1920. Depreciation was claimed. The General Appraiser in 

1 long opinion tells of the oe itions of foreign exchange 
ons refuses to take New York quotations given in a 
Treasury Decision printed at the time. 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 


ESENTIAL OILS 


Almond, Bitter, per Ib.... 
ya a oe. See 
Almond, F. F. C. “Art’’.. 
Almond, Sweet True..... 
Almond, Apricot Kernel. 
Amber, CYUdE o... 0000s. 
Amber, rectified 
Amyris, balsamifera ; 
Anise, “lead free U.S.P.” 
Aspic (spike) Spanish... 

French 
Bay, Porto Rico........ 

West Indies 
Bergamot, 35-36 per cent. 
Birch, sweet N. C....... 

Penn. and Conn....... 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose, Femelle... 
Come U: oF. ME occ 
Cajeput, Native S. P.... 
BNR So uicussmaresess 
Camphor, “white’....... 
Cananga, Java a pee 
Cananga, Java, rectified. 
Caraway Seed, rectitied.. 
Cardamon, Ceylon ....... 
Cassia, 8SO0@&5% .. 


Cassia, rectified, U. S. P. 
reer eee 
Cedar Wood .....:.0% 
BNE oc Ret eeaReS 

Cinnamon, Ceylon ...... 


Citronella, Ceylon 
Citronella, Java 
Cloves, Bourbon 
Cloves, Zanzibar 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin 
Dillseed 
Krigeron alata chrureharanit ety 
Eucalyptus, Aus. “U.S.P.” 
Fennel, Sweet ; ; 
Geranium, Rose Algerian. 
Geranium, Bourbon 
Geranium, Turkish 
(Palma rosa) 
Ginger 
RPMIMOTOTOSE «ck 6 eck eves 
Guaiac (Wood)........ 
Hemlock ; 
Juniper Berries, rectified. 
Lavender, English ...... 
Lavender, U. S. P. “IX” 
Lemon ..... 
Lemon, “Calif” 
Lemongrass .. 
Limes, distilled 
Limes, expressed 
Linaloe 
Mace, distilled 
Mirbane 
Mustard, genuine 
Mustard, artificial giark 
Neroli, Bigarade, Pure.. 
Neroli, Petale, extra... 
Nutmeg 


Orange, bitter ......... 
Orange, sweet, W. Indies 
Orange, sweet, Italian... 
range, Calif .ciccs cass 


32.00 


$3.50 3.75 
3.75@ 4.00 
2.15@ 2.30 


ATYA@ 52% 


25a 29 
75a 80 
Ia 
3.00@ 3.25 
55a .60 


85q@ 1.00 
1.30@ 1.40 
2.40 
2.25@ 
3.90@ 4.15 
2.10@ 2.20 
4.502, 5.00 

25a) 
1.00 
4.75@ 5.00 

8a 


110@ 1.15 
4.25 

15@ .16 
2.15(a 
3.25(a 


5.35(a 


3.50 
5.50 
35.00 
2.00 nom. 
2.35(a 
1.05(a a 
3 ou 
11.00 
12.00@ 15,00 
2a 85 
nominal 
2.704 3.00 
2.20@ 
40@ 
12.00(@ 
L.1l5(a 
5.50fa 
14 OOfa 
4.50 
1.45 
00a as 
l l5ta 
S.00(4 
7.50 


5 
5 


1.20 


8.00 


4 50a 
9.504 
3.004 
5.00 
105@ 1.2: 
135@ 1 
32.00(a 

4 50a 

SO Y5 

75@ 

Sa 
1.15@ 
2.15@ 2.2 
3.75 
1.35 

5a 
14.00 
3.104 

80.00@100.00 


16.00 


..100,00@130.00 


1.35 
2.75(a 
2.55(a 
3.00 
3.20” 


3.40 
3.40 


Origanum, imitation..... 35@ 
Orris Root, concrete, for- 

OO. cake ceunwar (oz.) 5.00@ 
Orris Root, concrete, do- 

WME oc tc eeucns (oz.) 3.00@ 
Orris Root, absolute (oz.) 55.00@ 
PUMNIENS is Know dcatacntaes 3.50@ 
RUG. kvavckewcanaes 5.00 
Pennyroyal, American... 2.40@ 
Pennyroyal, French...... 2.00 
PUOMONINOS cceccccescevs 4.40 
Peppermint, redistilled 4.65 
Petit Grain, So. American 2.15@ 
Petit Grain, French....... 6.00 
PONE coventackuccads 2.15@ 
Pine Needles, from Pinus 

NAVOSENIG: oc cednvnness 2.00 
Rose, Bulgaria..... (oz.) 10.00@ 
Rosemary, French...(lb.) .50@ 
Rosemary, Spanish 40G 
WRU “odbs wae tice raxwe cad 3.50Ka 
BS Soe ee ha ie 275(a 
meee: Clary xn c cae (oz.) 3.00@ 
Sandalwood, East India.. 6.50@ 
Sassafras, artificial 8a 
Sassafras, natural ...... 1.40 
Savin, French .......:: 2.85(a 
Sr 18.00 
Ss, a a 2.80(a 
UD cde nunenduca Nees 1.05(a 
WO cGecasendvescabacs 3.504 
Thyme, French, red...... 1.00(a 
Thyme, French, white... 1.05@ 
Thyme, Spanish, red.... 95a 
Vetivert, Bourbon ...... 12.00 

WMNE kccwaeceuceusaws 20.004 
Wintergreen, Southern 4.25(a 

Pennsylvania ........:. 6.504 
WHONINOOGOE 6 oc cvcccccaacs 4.65@ 
Wormwood ........ 3.504 
Ylang-Ylang, Manila 28.00 
Ylang-Ylang, Bourbon.. 4.50(a 


5.50 


a49 
4.05 
4.90 


13,00 


nom. 
22.00 
4.35 
8.00 


35.00 
12.00 


DERIVATIVES AND CHEMICALS 


\cetophenone os 5.00 
Amyl Salicylate, dom.. 1.50 
Amyl Salicylate, foreign. 2.25 
EEE. la at yc cana dew 1.10@ 
\nisic Aldehyde, foreign. 4.50 

Domestic ts oe. see 
Benzaldehyde, U. S. P... 1.55(a 
Benzaldehyde, F. F. C 1.75 
Benzilidenacetone ‘x. ee 
Benzyl Acetate, domestic. 1.55 
Benzyl Acetate, foreign... 1.75 
Benzyl Alcohol 1.45(a 
Benzyl Benzoate 1.65 
Borneol Caer cece eee 2.75(a 
Bornylacetate eee 4.25 
BPOMMUIVIOS vc ccnecccasns 3.50 
Carvol eee akebeis 16.00 
Cinnamic Acid ......... 3.254 
Cinnamic Alcohol .......  6.75@ 
Cinnamic Aldehyde ..... 3.754 
Citral bbe cae ence ae 
Ce a een wwsdunees 3.504 
Citronellol, domestic 8.00@ 
Citronellol, foreign ...... 8.75 
Cumarin, artificial, dom.. 3.40 
Cumarin, artificial, for... 3.50@ 
Diphenylmethane ....... 2.504 
Diphenyloxide .......... 1.00 
Ethyl Cinnamate ....... 5.50 
TUNES . vcccewxncewns 821444 
TOON ied eaten daeier 3.00 
Eugenol, foreign ........ 3.50 





3.00 


Geraniol, domestic ...... 4.75@ 
Geraniol, foreign ........ 4.75(a 
Geranyl-Acetate ........ 4.75@ 
Heliotropin, domestic.... 2.00@ 2.25 

po arr 2.50@ 3.00 
Hydroxycitronellal ..... 15.00@: 18.00 
PIN Ga Bee ican (oz.) 9.00@ 

Iso Eugenol ............ 460@ 5.00 
BEOOON see syindaweveds 6.00@ 6.50 
Lily Base (Hydroxyci- 

SHORE  ccicccccwecs 15.00@ 18.00 
Linalyl Acetate 90%..... 8.00G 
Linalyl Benzoate ........ nominal 
Methyl Acetophenone 5.25@ 
Methyl Anthranilate..... 3.00@ 3.50 
Methyl Cinnamate ...... 4.00@ 5.00 
Methyl Eugenol ........ 9.00@ 10.00 
Methyl Heptenone ...... 9.00@ 
Methyl Heptine Carbon.. 39.00@ 44.00 
Methyl Iso Eugenol...... 13.00 
Methyl Paracresol ...... 6.00(a 
Methyl Phenylacetate, 

Art, Honey Aroma.... 6.50@ 
Methyl Salicylate ...... Ba 52 
Musk Ambrette ........ 16.00@ 17.00 
Musk Ketone 20.00G 
Musk Xylene ........... 4.50@ 
Nonylic-Alcohol 40.00@ 52.00 
Phenylacetaldehyde 8.50@ 11.00 

HIE v icwawse cand 14.00@ 16.00 
Phenylacetic Acid .- 3.50@ 
Phenyl Ethyl Acetate.... 15.00@ 17.50 
Phenylethylic Alcohol 8.50@ 9.00 
Rhodinol, domestic ...... 12.50@ 15.00 
Rhodinol, foreign........ 18.00~@ 20.00 
NOL, ova eee hwed eee iee 55a 60 
Skatol, C. P........(0z.) 10.00~@ 20.00 
Terpineol, C. P., dom.... A8f@ 
Terpineol, C. P., imp., Ib. 1.00@ 1.15 
Terpinyl Acetate ........ 1.75@ 1.90 
RE ageucuectueanens 3.25@ 3.50 
WOME ccccuecese: (oz.) 48@ _ .52 

BEANS 
Tonka, Beans, Para..... 95@ 1.00 
Tonka, Beans, Angostura 2.20@ 2.35 
Vanilla, Beans, Mexican. 11.50 nom. 
Mexican, cut ........... 1050 nom. 
Vanilla Beans, Bourbon, 

WHE Se iekimccaas ... 11.00 nom. 
Vanilla Beans, Bour., cut nominal 
Vanilla Beans, Tahiti, yel- 

Mi OORD ca wanacnenes 7.00 nom. 

White label .......... 7.50 nom. 

SUNDRIES 
\lcohol Cologne spts., gal. 4.85@ 5.01 
Ambergris, black...(0z.) 15.00@ 18.00 
Ambergris, gray....(0z.) 26.00@ 
Chalk, precipitated O34A@ 06% 
Civet horns .......(0z.) 2.25@ 
Lanolin hydrous ........ 17@ 19 
Lanolin anhydrous ...... 20 23 
Menthol Jap. ....... 13.00@ 13.75 

ROIONEE 5 5.63 aan eats nominal 
Musk, Cab., pods... (o0z.) 18.00@ 20.00 
Musk, Cab., grains. .(0z.) 26.00@ 28.00 
Musk, Tonquin, gr..(0z.) 36.00@ 
Musk, Tonquin, pds. (0z.) 22.00@ 23.00 


Orris Root, Florentine, 

QI brew cdccakudéewes 08a 10 
Orris Root, Powdered... l0@ 15 
ee SOE eviews eweses 9G 12 
Talc, domestic......(ton) 18.00@ 40.00 
Talc, French.......(ton) 25.00@ 50,00 


45.00@ 60.00 


Talc, Italian........ (ton) 
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which the duties imposed by this Act have been paid have 
been delivered to him and used solely in the manufacture 
or preparation of perfumery, he shall, subject to such regu- 
lations as the Commissioners of Customs and Excise may 
prescribe, be entitled to obtain from the Commissioners re- 
payment of the sum of thirty-seven shillings in respect of 
every gallon, computed at proof, of spirit so used.” 
Sir Kingsley said the clause is for the purpose of assist- 


ing, 


if possible, the perfumery manufacturers of this coun- 


try.. They complain very much of the prejudicial effect on 
their industry of the existing high duty on the spirit used 
in the manufacture of their products They state the 
British perfumery trade is burdened by serious disabilities 
as the result of this excessive duty, and the position is 


intensified by the adverse conditions which the industry has 


to contend with in competition with foreign manufacturers. 
Phey state that the loss of alcohol in process of manufac- 
ture is considerable, amounting on the average to 10 per 
cent. As far as their home trade is concerned, all these 
losses have to be borne by the British manufacturers. 
Therefore the suggestion is that they should be entitled to 


be repaid the sum of 37s 
Mr. Clayton, who su 


manufacturers 


on every gallon of spirit so used. 


p rted the clau 2, said thie British 


work under great disadvantages 


compared 


with the perfume manufacturers in France. In France they 


facture 
The 


1 
memper oug 


perfumery with the alcohol duty fre 


Chancellor of the Exchequer, who replied, said the 


ht to be aware of the fact that there is a heavy 


import duty on the French perfumeries which come into 


this country in competition with the English manufacturers. 


There is a specific import duty of £6 3s. 5d. per gallon, and 


that fact disposes of the contention that the British per- 
fumeries, notwithstanding the heavy duty on spirit, are 
placed at a disadvantage. There is no foundation either 


for the assumption that the British perfumery trade is dis- 
As a of 
imports from France have fallen. 
falling the for per- 


explained by other reasons, perhaps a 


I rench 
fact, in recent years the 


lf 


fumes it 


appearing through competition. matter 


there has been a away in demand 


must be 
lessened capacity of the British people to spend money on 
The the 
million pounds a year, 
The 
Chancellor of the Exchequer, on 


I his 


expensive luxuries. of 


} 


would 
would simply be 


cost amendment 


ea and it de- 
fending 


Mr 


August 5, 


a luxury trade clause was negatived. 


Lorimer asked the 


to indicate on what basis statement was made 


that it would cost the Exchequer £1,000,000 per annum to 
allow a rebate of one-half of the Excise Duty at present 


charged on spirit used in the manufacture of perfumery 


articles; and whether he is aware that the Customs and 


authorities have stated that they h 


hey can estimate 


excise ave no figures upon 


which t the amount of such loss. 


The Chancellor of the Exchequer (Mr. Snowden) replied 
that no precise official statistics are available, because the 
spirit used is duty paid and no longer 


7 he 


inquiries into the use of spirit in perfumery and the ciosely 


under Revenue super- 


vision. figure given was the result of Departmental 


allied trade of essence 


FRANCE 


PERFUMERY, SOAP, OIL AND OTHER Exports To UNITED 
States IN 1923.—Consul General Thackery dat Paris has 
just issued statistics, which will be available through the 


\merican Department of Commerce, regarding the exports 
of various articles from Paris to the United States during 


1923, with comparisons indicating changes in trade: 
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Articles 





1913 1921 

Exports to United States Tons Tons 
ile, eonentinl, le. ccscevcesnesacnecs 287 297 
Perfumery and sca] “ 1,828 1,523 





Shipments fi 








istrict to Continental United States 
1922 l 
. a 
At average At average 
Articles At par rate! \t par? rate! 
Cosmetics containi1 l 1 $706,790 $300,294 420,039 $229,428 
Oils, essential: 
err -* . 1,045,384 444,1 1,653,08 522,374 
Geranium .... 304,384 129,324 985,901 185,145 
Pertumery d pert ¢ 
terials: 
Perfumet 
Containin Icohol 4,98 2,119,444 4,171,76 
Not contait leol 670 58,9 4,444,709 1 
Floral essenc j 1 1,282,810 
Vanilla bear 1 777 1,204,910 
Ce ersions made rane it e foll g es Par 
¢ t 1 te ‘ I t I t L ) 
Shipments of perfumery and soap with 65,768 metric 
tons in 1923 (54,412 tons in 1922 and 46,620 tons in 1921) 
exceeded pre-war 1913 figures, which amounted to 51,429 
tons; the same being true of medicinal compounds, with 
15,225 metric tons in 1923 (10,878 tons in 1922 and 12,444 
tons in 1921) and 12,294 tons in 1913. 
From districts in France outside of Paris the following 
export items to the United States are given for 1923 with 


previous year Comparisons 
rdeaua Tak 
1,195,039 in 1922 


Perfume 


powdered, 6,005,014 pounds, as against 


Boulogne materials, 660 pounds: increase of 


330 pounds. 


Lyon—Oils, essential, not containing alcohol, 29,879 
? 


21,129 pounds in 1922. 


Vanilla beans, 


pounds; as against 
Varseilk 
Nin ile 


( 


276,359 pounds ; 657,364 in 1922. 


sential Oils: Geranium, 12,518 pounds (decrease 
of 7,100 pounds); Jasmin, 8,277 pounds (increase of 7,500 
50,346 8,000 


flower Neroli, 2,518 pounds (increase 


pounds); Lavender, pounds (increase of 


pounds) ; Orange or 


of 2,000 pounds). Perfumery materials: Enfleurage grease, 


40.369 pounds (increase of 30,784 pounds ): 


of 1,483 pounds). 


Floral essences, 
4,936 pounds (decrease 


JAPAN 


New TARIFI 


on LuxuriEs.—On July 11 the Japanese 
Diet passed a law increasing the duties on 250 so-called 
luxuries to 100 per cent ad valorem. This law became 
effective July 31. The new import duties will have a 


negligible effect on Japan’s imports from the United States. 
Imports of articles subject to the new tariff in 1922 were 
valued at 11,603,000 yen, against total imports of 574,401,000 
yen, or approximately 2 per cent. 


the imports affected are the following :- 


From all Counties From | 5 
Items I‘ 1921 1922 *” 1920 1 
\ Yer Yen Yen Yen 
Volatile ils exe 
table, fragrant ?,998,00 ? 691.0 3,507,000 480,000 142,006 
Soap (perfumed) 367.01 66,000 » 000 51.000 117,000 
Soap (other) ‘ 39,000 64.01 3.000 18,000 20,000 
Oils, fats, and waxe 
perfumed, and prey 
iration thereof 164,000 142,000 186,000 17,000 17,006 
Perfumed waters 732,000 878,000 659,000 49,000 23,000 
Aromatic chemicals 30,000 132,000 205,000 56,000 12,000 
Tooth powders and 
other prepared per- 
fumes .. me 5 525.00 144.000 778,000 293,000 221,000 





Too Soon! 


Hall Boy—“De man in room seben has done hang hisself!” 
Hotel Clerk—‘‘Hanged himself? Did you cut him down?” 
Hall Boy—“No, sah! He ain’t dead yet !”—Life. 
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Soap 
ndusteu Soction 


CONDUCTED BY Dr. E.G. THOMSSEN 


AMERICA LOSES WHILE GREAT BRITAIN 
MAKES GAINS IN SOAP EXPORTS 
In a recent issue of the Oils and Fats Econo 
it was shown that soap exports from the United 
reased 85,539,304 pounds since the year 1919 
Britain has increased to 120,927,408 pounds 


distancing the United States by 32,107,901 pot 
of 20.2 per cent in one year. The Oi 
Journal of London republishes the artic] 
ceiving above information i 

change and without giving the Orls and / 


view credit therefor. As the duty on incoming 
is shoy to be the cause of this terrific decrease 
s, the editor of the English journal exclaims ; 
plagiarized article: “Thus has the Pro 
S. A. become numbered amor 
Free Trade!” 

As is well known among those interested 
facture of this country, Free Trade is not their contention 
All that the American soap manufacturers asked their rep 
resentatives in Congress for was free raw materials so they 
could meet their competitors in the export field on an equal 
footing. In the mad desire of the Congressmen to aid the 
farmer, not so much for the farmer’s sake but for his vote’s 
sake, certain blocs in Congress put prohibitive duties on 
certain oils and fats, which were formerly imported into this 
country. It was presumed they were going to aid the farmer 
to dispose of his oil seeds in this country at a higher price 
Instead of doing this, the American crusher discovers him 
self in bankruptcy, because he finds himself with edible oils 
on his hands which cannot be exported, as the cheaper oils 
which originally found their way into American export 
soaps now are flooding the European market for both edible 
This tariff, which was put 


ind = s¢ ap making 
. ke 


purposes, 


he saner judgment of those actu 


through in spite of t 
gaged in the industry, has not only failed to help the 
il seed but has and is putting the soap maker 

vantage for heap raw .materials 

The soap makers of the United States are no 
Free Trade, as our English colleague would imply. 
ask rather that our country shall go back to the 
tectionist principles of free raw materials, even if they 
forget the second part of this policy, which is high duty on 
manufactured products 


German Production of Stearine in 1923 


During 1923, German stearine and candle factories pro- 
duced 2,090,000 pounds ef stearine, according to estimates 
reported to the Department of Commerce by Assistant Trade 
Commissioner Margaret L. Goldsmith, Berlin. The figures 
indicate a decrease, as compared with 1922, of from 330,000 
to 440,000 pounds. 


TRADE BOARD DECIDES NAPHTHA CASE 
AGAINST PROCTER & GAMBLE 
WasHINGTON, August 18 Che deral Trade Com- 


Gamble Co. 


mission has acted adversely 


ati, O., in its final de n in t “ase affecting 

of the word “naphtha” one n with the adver- 
tisement and sales of soaps 

The commission has issued a cea ind desist order re- 

Procter & Gamble Compai 


rd “naphtha” in the cas¢ f soap pre lucts that 


discontinue the 


iin at ast one per cent r phtha. The cease 

desist order also is directed against the Procter & 
Gamble Distributing Co., a subsidiar 
Commissioner Van Fleet dissente 

ization of the c: t] 1 ion found that 

nts manufacture yrroducts under 

the following names: “P & Naphtha Soap,” 

‘Star Naphtha Washing Powder,” and “P & G The White 

None of these products, the findings 


contained an ingredient that could be identified as 


ha Soap Chips.” 


1. In some instances kerosene in small and varying 
quantities was found 
The use of the word naphtha in nection with the 
above named products, the Commission found, is an unfair 
method of competition and a misrepresentation to and a 
deception upon the purchasing public 
The text of the order is as follows 


“That the respondents cease and desist in the course of 
commerce as defined in the Federal Trade Commission Act 
from: 

a ing the word ‘naphtha,’ or its equivalent, in the 
brand name of any soap or soap product offered for sale 

sold by respondents, or otherwise incidental to its ad- 
vertisement and sale, if and when such soap or soap product 
contains the petroleum distillate known and sold as kero- 
ene and the word ‘naphtha’ is so used to designate the 
addition of said kerosene to or its | nce in such soap 

ap product; 

“2. Using the word ‘naphtha,’ or its equivalent, in the 
brand name of any soap or soap product offered for sale 
or sold by respondents, or otherwise incidental to its ad- 
vertisement and sale, if and when such soap or soap product 
normally contains at the time of and upon its sale to the 
consuming public, no naphtha or naphtha in an amount 
of one per cent, or less by weight thereof.” 


Procter & Gamble Will Appeal Ruling 


Procter & Gamble will appeal from the order of the 
Federal Trade Commission requiring it to cease and desist 
from calling its product “naphtha” soap, powder and flakes, 
on the ground that they contain no naphtha. R. F. Rogan, 
secretary of the Procter & Gamble Company, said: 

“The Procter & Gamble Co. will certainly appeal from 
the decision of the Federal Trade Commission respecting 
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the designation of our product ‘P. & G—the White 
Naphtha Soap.’ The case was based on highly technical in- 
formation, and the bearing brought to light the need for 
certain standardizations which will protect manufacturers 
in the future from being attacked by competitors working 
through the Federal Trade Commission on purely technical 
grounds. The claim was supposedly filed by a competitor 
who manufactures a yellow naphtha soap. 

“The case will be reviewed by a higher court and in the 
event that such court should uphold the decision of the 
Federal Trade Commission we will simply manufacture ‘P 
& G—the White Naphtha Soap’ to conform to whatever 
specifications are established. We shall welcome such de- 
termination, for then the standard for naphtha soap will 
be settled once and for all. 

“We have been manufacturing ‘P & G—the White 
Naphtha Soap’ since 1904, and it is today the largest selling 
brand of laundry soap in America, and is giving satisfaction 
in millions of homes. The quality of it will be maintained 
and there need be no question about our supplying trade 
and consumers as in the past.” 


as 


TARIFF OIL PROBE AT WASHINGTON 
(Continued from Page 305) 


meet present conditions and that a computation based on a 
six year average does not show what should be the proper 
rate of duty at the present time. 


Must Mark Cakes of Imported Soap 


\ssistant Secretary of the Treasury McKenzie Moss in a 
notice to the collector of customs at Buffalo has ruled on the 
the marking of the country of origin of a sample cake of 
castile soap imported from Marseilles, France, as follows: 

“The Department has received from the Customs Inform- 
ation Exchange at New York a sample cake of castile soap 
imported from Marseilles, France, and entered at your port 
under entry 83, with a request for a ruling as to the marking 
of the same to indicate the country of origin under section 304 
of the tariff act. 

“The sample cake is stamped on one side with the name 
of the manutacturers and the name of the city of Marseilles. 
It is evident that the article is capable of being stamped to 
show the country of manufacture, and the importers should 
be advised that on future importations the cakes of soap 
should be stamped to show that they are manufactured in 
france, naming the country 

“As to the present importation, you are hereby authorized 
to release the same without requiring any further marking 
and without the assessment of any marking duty.” 


Chemo Co. Cited by Trade Board 
The Chemo Company 


| of New York City, a manufacturer 
of disinfectants, insecticides and soaps, is named by the led 
eral Trade Commission in a complaint charging unfair 
methods of competition. The complaint alleges that the 
respondent for the purpose of inducing authorized persons 
to purchase its products gives to such persons without the 
knowledge, consent or approval of their principals, certain 
prizes premiums eratuities, 


or as 


Combination Oils—Medicated Soap 


No. 47655.—Protest 971979 of Fujii Shoten (Honolulu). 
\ commodity returned by the appraiser as “combination of 
vegetable oils” was classified at 25 per cent ad valorem under 
paragraph 58, tariff act of 1922, and is claimed entitled to 
free entry under paragraph 1632 or dutiable at 20 per cent 
under paragraph 54. Merchandise classified as toilet soap 
at 30 per cent is claimed dutiable at 15 per cent under para- 
eraph &2 

Opinion by 
the chemist reported: 
rape and arachis (peanut) oils.” 
under the provision for “mixtures vegetable oils” in 
paragraph 58 was therefore affirmed. From the record it 
was found that the soap contained borax and boric acid as 
well camphor or camphor oil, substances which are 
listed as medicinal. It was held dutiable at 15 per cent un- 
der paragraph 82 as claimed. 


McClelland, G. A. 


Upon analysis of the oil 
“Fatty oil is evidently a mixture of 
The collector’s assessment 


of 


as 
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CHIP SOAP* 


Chip soap is a product which in recent years has en- 
joyed rising favor in consumers’ circles. But whether this 
preference will last, is rather questionable, at any rate it 
depends upon the quality of the chip soap offered to the 
trade. Without doubt a good chip soap offers many ad- 

to 


solubility 


vantages consumers. Especially is to be mentioned the 


ready and easy apportioning, perhaps also the 
misappropriation, all qualities 
larger establishments are indeed very essential. 
On the other hand, chip soaps are not so easily judged by 


greater security against 


which in 
the mere appearance, and the small consumer who is not 
able to examine his soaps nor to determine their fat con- 
tent is for this reason in case of a chip soap must rely 
entirely on the integrity of his manufacturer. Today we 
already tind chip soaps of most diverse qualities in the 
trade. By far the greater part is at present consumed in 
the production of soap powders, and particularly in the 
form of shreds or ribbons. The idea of mixing with the 
soap powder soap in distinctly visible form, such as shreds 
or ribbons, has certainly some advantage for the consumer 
sees here at any rate quite distinctly that the wash powder 
contains also real soap, and therefore has at once greater 
confidence in the cleansing power of the product. But it is 
exactly in these soap chips mixed with the wash powder that 
very great differences in quality exist. One finds here 
mixed in soaps which have a fatty content between 10 and 
60 per cent. Nevertheless the qualities of these wash pow- 
ders may be indeed of nearly equal value, for of course the 
quality of the soap chips added is an important factor. For 
example, if a wash powder is prepared with a fat content of 
only 5 per cent, then to this may be added soap chips con- 
10 of fat 
reckoned on a hundred parts, just as well as on the other 
hand 8% 


In practice, however, one will always use with wash 


taining per cent to the amount of 50 per cent 


parts of soap chips with a fat content of 60 per 
cent. 
powder of high value soap chips of high fat content, using on 


the other hand for the inferior kinds chips with lower fat 
content. 

lf it is desired to prepare chips in form of ribbons, the 
soap is run through a roller machine, only 
care in the process that the soap is dry enough so 
that it does not stick too much to the rollers, or does not 
become wet, 1. that no moisture is pressed out by the 
rolling process. If it is desired to run through the rollers 
a soap with low fat content, the fat content is for this pur- 
pose not reduced with watery solutions of any kind, but 
simply by the corresponding addition of soda and as much 
solution as necessary to make the soap pliable enough to be 
pressed by the rollers into plain tablets. If shreds are 
derived the mass is squeezed through a shredding press to 
which an appropriate sieve (mouthpiece) is attached. Old 
machines, shredding roller machines, which are 
no longer usable for newer soaps, may often be very well 
employed for the preparation of such soap ribbons and 
shreds. 

Besides the soap shreds and ribbons used for wash pow- 
ders, shreds and ribbons with high fat content are also 
manufactured for large laundries and the textile industry, 
and here they are both sodium and potassium soaps. Specific 
directions for their preparation are not easily given, for 
the soaps are too diverse in their composition. The question 
here is always, to what purpose the soap to be used, 
whether it must be neutral, or whether an excess of alkali 
is to be permitted, or perhaps even desired, the manufacturer 
must here be guided by the wishes of his customers. It 1s, 
however, otherwise in case of soap shreds or ribbons which 
are used for washing powders: for these purposes 
are always best manufactured from palm seed oil or coconut 
oil. BERGE. 


*From Seifensieder-Zeitung, Vol. 51, 
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No. 15, April 10, 1924. 
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CONCERNING THE MAKING OF MOTTLED SOAPS* 


Since in consequence of the poor economic conditions of 
Germany and of the greatly depressed purchasing power of 
the population, the mottled soaps, formerly, in much demand, 
are again coming in favor. I desire at this time to present 
some matters from my experiences which I had with these 
mottled filled soaps, in order to protect against loss colleagues 
who desire to manufacture such mottled soaps. 

In the one case it was desired to utilize cocoanut oil fatty 
acids for making a blue mottled soap at a yield of 400%. 
The directions which came from a recipe dealer, were cor- 
rect as far as the ingredients were concerned: on the other 
hand the method of procedure was adopted to insure success 
even to an experienced worker. In this regard it stated that 
to begin with half of the potash solution of 30 deg. Baumé 
is put into the kettle, and then the melted cocoanut oil fatty 
acid is added. Only after that is the caustic soda solution 
added little by little with steady boiling and the fatty acid is 
converted into a clear soap paste. Whoever proceeds in this 
manner will experience the following result: 

By heating the cocoanut oil fatty acid with the potash 
solution, and boiling the mixture with gradual -additions of 
lye a considerable part of the fatty acid is saponified even 
with the potash solution, carbon dioxide being set free, that 
is, a partial carbonate saponilication takes place. If now 
caustic soda solution is added, this solution is partially con 
verted into carbonate by the carbon dioxide bubbles sus- 
pended in the mass, and the CO, development due to the 
saponification continues for some time. During this process, 
however, the caustic potash solution, both the part converted 
into carbonate and the part which remains caustic, is smoothly 
combined with fatty acid. The saponification proceeds in 
orderly fashion, but toward the last there remains, after the 
saponification of the neutral fat contained in every commer- 
cial cocoanut oil fatty acid, a considerable excess of caustic 
soda solution, since the potash solution has already saponified 
a part of the fatty acid. The result therefore is a much 
too harsh soap mixture, which however takes kindly to the 
coloring solution, but hinders the formation of the mottling 
effect, since the excess of lve keeps the water glass of the 
coloring mixture in liquid form 

It is therefore necessary to add fatty acid, and that in 
rather considerable quantity, in order to correct the soap 
for the mottling process, that is, to establish the equilibrium 
By this addition the fat content of 


the soap is increased, and for the purpose of obtaining the 


phase in the substance 


desired success filling and especially potash solution must 
be added, which however is not possible in all cases, namely 
when the space in the kettle is not sufficient. Further by 
reason of the partial alkali, saponification will turn out a 
little softer. But these necessary corrections, especially the 
large quantity of fatty acid which he is obliged to add, will 
fill the layman with despair, since he is not able to explain 
to himself the cause of the trouble, so that in most cases a 
miscarriage might result. If instead of fatty acid neutral 


cocoanut oil is used this trouble cannot arise, since the 


potash solution does not act upon it. Contrariwise it is 
recommended, if cocoanut oil or palm kernel oil fatty acid is 
used, either to add some salt water for the purpose of 
checking the combination of the soap paste with the lye, or 


"From Scifensieder-Zeitung, Vol. 51, N 


on the other hand to add the potash solution only after all 
the caustic soda solution has been poured into the kettle. 

The other case was much more interesting and compli- 
cated, and concerned a mottled soap made of the fatty acid 
of palm kernel oil with a yield of 330 per cent. The recipe 
had been for years successful in the factory, but in later 
years the sale had been increased 8- to 10-fold, when troubles 
showed up which never appeared in the production of 
smaller quantities. Especially in the use of larger frames did 
it happen that a thickness of several times the width of the 
hand from the bottom of the frame, and therefore of its 
interior, a part of the filler, consisting of potash solution 
and salt water, had become separated out, while, and this 
was the most peculiar feature about it, the soap possessed a 
very fine mottled appearance, showed a firm consistency, 
was salable, was therefore in quality free from objection so 
that nobody had any fault to tind with it. The palm kernel 
oil fatty acid employed was produced in our own factory by 
the formula of Twitchell and was neutralized according to 
rule, so that the presence of free sulphuric acid in the fatty 
acid was excluded. Nor could the trouble be with the caustic 
soda solution, so also were the filling salts, potash and 
common salt, free from objection. Therefore the only points 
that came under suspicion were a faulty saponification, a 
supposition contradicted by the formation of the beautiful 
mottling, and the larger frames, inducing a higher tempera- 
ture in these frames. 

In the preparation the half of the potash solution was 
from the very beginning added and heated for the purpose 
of retarding the thickening of the soap paste, but this time 
immediately with the caustic soda solution, after which the 
fluid palm kernel oil fatty acid, which had been split to 
80-90 per cent of fatty acid content, was allowed to flow in. 
Then the soap was finished according to general usage, the 
chips were added, next morning the coloring matter was 
put in, and after correction they were poured into frames. 
\ striking feature, as already mentioned, in the cutting of 
the molds was the beautifully formed mottling, which 
directly contradicted the circumstance of the partial separa- 
tion of the filling. 

The next point was to test the mixture for correct 
neutrality, and here it was found that the quantity of lye 
had been measured too scant by about 5 kg. 20 gr. of 
caustic soda solution for 100 kg. of fatty acid addition. In 
consequence of this insufficient amount of lye the saponifica- 
tion had remained incomplete, for the potash solution, which 
was added at the same time with the caustic soda solution 
could not exercise a saponifying effect as long as the caustic 
soda solution was present, and the latter was sufficient, since 
the fatty acid mixture contained 10-20 per cent neutral fat, 
with certainty to bind the free fatty acids present. At the 
point at which all caustic soda solution was used up; accord- 
ingly only a point of the neutral fat remained to be saponi- 
ied, since the potash solution could not act effectively. The 
compacting of the soap was in consequence incomplete, and 
therefore the capaeity for absorbing the fillers was somewhat 
lessened. The soap paste was then increased, and the color- 
ing solution was added. 

When the completed soap was now poured into smaller 
frames, and was depressed to the temperature at which the 
mottling color was finely formed, and did no longer deter- 
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then of 
possibility 


the 


iorate, in spite the incomplete saponification the 
was afforded of obtaining a faultless soap. 
other by 


which the soap in consequence of the greater mass remained 
long time, and had opportunity tor atter effects, in 


On hand, the filling into large frames, in 


fluid a $ 
view of the incomplete saponilication and the lessened sta 
bility conditioned — the opportunity was 
afforded in the a disturbance, the 
dissociation ot interior of the frame 1s 
exactly at that point suffered trom atte 


ciated, 


reby, a_ possibk 
solutions, fot 
he 


the 
a sign that tl 


soa] 


effects and became 
Another cause for t 
other than the incomplete saponification | 


dissociation of the filler 
am unable to con 
although on the one hand by the color solution, and 
perhaps also at the instance of the neutralization for the pur 
pose of bringing about the motting effect, some caustic soda 
solution found its way into the soap, but this quantity was 
certainly too small for binding the neutral fat which had 
remained unsaponified, and to effect a complete saponification 
Further the mottling effect in the lower stratum of the 
would have had to disappear, since by the separate 
uilibrium of the mottling material would have beet 


celve, 


frame 
lye the 


disturbed. 
METHOD FOR DETERMINING “HYDROGEN” 
NUMBER OF NON-SATURATED COMBINA- 
TIONS—HYDROGENATION NUMBER 
Ap. GRUN AND \WILH. 


ked | 


DY 
om ia 


HALDEN 


out the vuthors 


non-saturated coml 
hat may be determined with pertect ac- 
The authors employ a stirring 


curacy. pparatus 


contrivance tor con 
bell he 
ible t 


mixing 


is provided with induction tube, a 
necting the catalyzer and a gas tight quick silver 
provision for inserting the catalyzer makes it po 
keep it in the gas chamber of the apparatus betor 


with the substance to hydrogenated until the carbon di 
oxide that may still be present is reduced and the catalyzer 
is again completely saturated with hydrogen. In most case 
so short that 


For 


it is necessary to measure the charg a dilution 


is necessary to make stirring possible diluting it 1s 


to ust 


expedient, when dealing with acids and their esters, 
oil, 
so that in 
be 
completely even without 
The authors propost 
Erdmann “hydrogen 
In place to use the 
(Hydrierzahl), since the 
according to the proposition of 
vell established t represent the 
[H.] that conti would 
according to the pro sition ot 
genation number the amount ot 
ten thousand parts of 
wise, the percentage of hydrogen 
been taken up by th 
tion, multiplied by 100 
Erdmann and Bedford 


paraffin with unsaponifiable combinations a fluid ester, 
dilution 


and 


the substance used for 


pre duct 


distillation 


he designation introduced 


number” (Wasserstoffzahl), and 
term “hydrogenation number” 
designation (Hydrogen number ) 
Michaelis hi become 
Hydrogen nceentra- 
easily reality, 
the authors, hydro 
hydrogen by 


expressed other- 


case of necessity 


cal separated from the of reduction easil) 
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The term “Hydrogen number” of 
represents the quantity of hydrogen 
weight taken up by 100 of substance; it is therefore 
1/127 of the iodine number, and represents values 
which do not correspond at all to the usual index numbers. 

The theoretical hydrogenation number of an olefinic com- 
bination, abbreviated Hy. No. is computed from the molec 
ular weight M, the number of the double combinations n, 
and the molecular weight of hydrogen, 2.016, according to 
the formula. 
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But for computing acetylene derivatives 2.016 is t 
changed to 4.032. 
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In the original article the apparatus 
scribed by the use of a drawing. 
is convenient to use much 
80 cm.” are used up. This 


is accurately de- 
As regards the charge it 
substance that about 50 to 
can be easily computed. The 
approximately computed amount of substance is then 
weighed in, or of ordinary simple unsaturated fatty acids, 
esters or glycerides, 5 to 1, of higher unsaturated substances 
correspondingly less, likewise of single unsaturated combina- 
tions with smaller molecular weight, or combination T with 
acetylene bindings. As much of a substance which will not 
combine with hydrogen as will make the total 
the container 5 to 6 cm.’ is added 

lor catalyzers may be used preparations of platinum, of 
palladium, or of very active or these precipitated on 
arriers, for instance, the palladium-coal catalyzer after 
Mannick, which has proved especially effective. Of this it 
is sufficient to use .5 of unsaturated combination and 5 to 
cm.’ paraffin oil 1.06 g. of the catalyzer containing 3 per 

Pd., that is 0.030 per cent Pd. The weighing out of 

talyz as rapidly as possible or better 
1 purpose the authors describe a 
weighing glass with a base the nozzle of which is provided 
with a perforation and tits onto the apparatus. 
making the determination exact 
basis of the drawing; the 

between 70 and 80 deg 


18) 


content of 


nickel, 


is 


6 


r must be don 


exclusion of air. For thi 


ror 
on the 
energetically 


then 


given 
hydrogenation starts in 
; the temperature may 
20 deg., 140 deg., and in case of 
ven higher; the hydrogenation proceeds evenly 
till about 9/10 of the hydrogen is used up, of which 1 to 
; taken up per minute Phen the proce ot ab- 
sorptions slows up (the proc« under the prescribed condi- 
tions required about an hour). It is completed when under 
uniform temperature the liquid in the induction tub 
to rise. The final reading is done after removal of the 
bath and equali temperature and pressure 


bath 
ven the hydrogenation of the ethyl- 


directions are 


be raised to ] even to 


necessity ¢ 


« CC are 


ess 


begins 
Ol 
ing 
As an example 
ester of oleic acid with iodine number 76.4. this is 
computed a theoretical hydrogenation numbe1 The 
number found, using 1.02 substance, 7 cc.’ paraffin oil, 
OS gr. of 3 per cent palladium coal and 76.0 cc.’ hydrogen, 
6061 cent of the therefore equal to 60.61. In 
of a Tetradecyl-acid-ester, which was mixed with 
Myristic-acid-ester, with ine number 9.51, the theoretical 
hydrogenation number was 7.55, was (by experiment) found 
to 7.57, and at a trial 7.50. As a third example 
Stearolic acid is cited, which in spite of its Acetylene bond 
takes up only one molecule of iodine, and accordingly fur- 
nishes the iodine number 90.94 (computed for 1 mol. of 
iodine 90.57, for 2 mol. iodine 181.14): the theoretical 
hydrogenation number by computation is 143.87, correspond- 
ing to an absorption of 2 molecules of hydrogen, while the 
experiment yielded 143.3.—Z. d. Ol-u. Fett.-ind. 1924, N.1d 
Chem. Umschau. 
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Medicinal Soap Admitted at 15 Per Cent 
No. 47575 


977782 of 


Protest 


Schering & Glatz, Inc. 
(New York). Merchandise classified as toilet soap at 30 
cent ad valorem under paragraph &2, tariff act of 1922 
is claimed dutiable under the provision for all other soap at 
15 per cent in the same naragraph 

Opinion by McClelland, G. A. It was found from the 
evidence that soaps invoiced as “Aromat. Lac Sulphur Soap, 
Birch Tar Soap, Birch Tar and Sulph. Soap, Ichthyl Soap, 
Phymol Soi sam Peru Soap, Naphtol and Sulphur 
Soap, Soap, and Sulphur Camphor and Balsam 
medicinal properties and are not de- 
signed for or used as toilet soap. They were held dutiable 
it 15 per cent under paragraph 8&2 claimed. Park v. 
United States (66 Fed. 731), relating to medical soaps, cited. 


per 


is 


Resorem 
Peru Soap,” have 


das 


Not Enough Perfume to be Toilet Soap 


No. 47621.—Protest 982139 of Borgfeldt & Co. 
(New York). The question here is whether certain toilet 
soap is perfumed or unperfumed. 

Opinion by McClelland, G. A. The chemist reported that 
no sample contained over two-tenths of 1 per cent of es- 
sential oil or perfume, while a perfumed soap usually con- 
tains at least four-tenths of 1 per cent. The claim that the 
soap in question is dutiable as not perfumed under para- 
graph 66, tariff act of 1913, was sustained. 


Geo. 
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SURVEY OF SOAP EXPORT CHANCES IN THE FAR EAST 


The exportation of soap to the Far East is steadily in 
creasing as these markets are developed. There has been 
a steady growth of the markets themselves, largely due to 
the advance in civilization which has followed British, 
French and Dutch colonization of the various countries and 
the rapid advance of Japan as a civilized and industrial 
nation. The markets are as yet in their infancy. There 
is scarcely any limit to the volume of soap which can be 


sold in the Far [ast and in Australia and other Oceanic 


territories. Competition is likely to be keen because the 


British and Japanese are alert to the possibilities of business 


with these territories. At the same time, America is al 


1] 


ready well represented and its share in the trade should not 


allowed to decline. Even holding the same percentage ot 


business will result in steadily increasing sales on 
ccount of the rapid growth of the market itself \ de 
tailed discussion of the principal Far Eastern markets fol- 
Japan As a Competitor 
American soaps are sold in some volume in tl 
market. The larger part of the trade is in 


products, however he native industry is impor 


duces practically ll grades of ap with 
imports of laundry soap are small frot 


United States is represented 

extent lhe leading American grades 

well established in the islands and find tav 
ive and the foreign population ] 


ire ol K 


nited § 1 
-| ' 
‘astern markets. Japan 1 y 
ilet and laundry products in large volume 


buting them in China, India, the East Indies 


by centers of consumption. Owing to cl 


rable cond tions, u as the che ip a kali I 
land, it is able to offer goods at better than competiti 
with the result that Japanese goods of the che 

are rapidly supplanting French, British and Americ 
ucts in many important centers. This competitior 
increasingly difficult to overcome during the next 
Japanese are expanding their industry 
] ictivities very rapidly. 
from the United States to Japan in 


rept rted as follows 


1923 1922 

Pounds Pounds 
Toilet 3 ; . 156,423 
Laundry . Bayan 23,347 
Other soap 59,196 
Trade Growing in Philippines 


Soap consumption in the Philippines is steadily growing 
and by far the greatest part of the trade is in the hands 
of the American manufacturers. There are a few local 
factories. They are doing some little business and branches 
of American manufacturing concerns have also been estab- 
lished in a few instances. Competition from foreign pro- 
ducers is not felt to any great extent although cheap Japa- 
nese and German grades are shipped to the islands to some 
extent. The following table shows exports from the United 
States to the islands in recent years: 

1923 1922 

Pounds Pounds 
Toilet .... 605,207 809,761 
Laundry 2,533,741 1,437,143 
Other soap 384,080 299,201 


East Indies Trade Increasing 
lhe consumption of soaps in the Straits Settlements and 
e British East Indies is not of great importance but the 


market is steadily growing. The great bulk of the trade 
in these products goes to the British manufacturers who 
have been able to establish themselves well in advance of 
other soapers in these districts. However, there is an 
excellent opportunity for the introduction of American toilet 
soaps, Owing to the fact that no duties are levied on soaps 
entering either Straits Settlements or British East Indies. 
lhe chance for the export of laundry soap is limited, owing 
to the strength of the native factories which now supply 
lly the entire demand and the cheap prices at which 

ible to offer their goods 
Imports of both toilet and laundry soaps into the Dutch 
st Indies have shown a steady increase in recent years. 
Che market has been worked by manufacturers of various 
\ s and Great [ritain, Holland, Germany, France, 
ind China are all keen competitors of the United 
i is trade. The gradual raising of the standard 
largely responsible for the increase in the quan- 
by the The principal competition 
laundry soap line is from resident Chinese manufac- 


sell a ver iferior grade of goods at prices 


eliminate all foreign ere is also a 
rm manufacturing soap locally and this product 


degree of success 


mpetition 


oilet from the ch he most expen- 
sal Various Japanese makes are in con- 
although American, British German 
{ u well know1 or the cheaper 
ictive pack- 
meet competition 
he interests 

and low 


th 
tine 


Incentiv 
id German 
e is expensive and has not been extensi 
American, British and other makers 
he East Indies by Americ 
= | 


panese al 
Japa SC a 


usually g1 


manufacturers dur- 
ing given in pounds: 


is follows, quantities 


Other 

Laundry Soap 

Settlements .. 24,808 None 1,513 

er British East Indies 1: 225 None 
a and Madura weed 4,083 120 1,479 
Dutch East Indies...... 9,062 None 952 
Oceania 5 . 2,302 1,000 308 

Oceania ....+:. .. 3,026 1,099 705 

Oceania . ae canes ee 119 None 


China an Outlet for American Products 

American products already have a pretty firm foothold in 
the Chinese soap market. There have been some fairly 
heavy exports to various parts of that country and the 
\merican product is received with considerable favor. The 
irincipal competitors of the American manufacturer are the 
rench, Germans and Japanese. In general, the American 
grades are the most popular because of the high price of 
the French products and the rather poor quality of the 
Japanese. The most serious competitor. in the field at the 
moment is the German manufacturer. He has a product 
of fair quality, very attractively packed and it sells at well 
below the prices quoted by the American manufacturers. 
He will increase his share of the trade at the expense of 
the American producer unless steps are taken to combat 
‘he introduction of his product 

There are many varieties of soap for sale in the Chinese 
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market but the bulk of the demand for imported grades is 
in the toilet and fancy grades. The laundry requirements 
are largely taken care of by a cheap yellow soap of native 
manufacture. The local soap factories are small but nu- 
merous and each has its own particular trade. The prices 
at which this low grade product is sold practically dispose 
of the question of American competition. The Japanese 
have done some laundry soap business with China, but it 
has not been very important. The native factories also 
manufacture a glycerine soap which has a fairly broad 
market among the lower classes of the population. 


Packing An Important Factor 


The question of the packing and color of the product is 
extremely important in the Chinese trade. The goods should 
he substantially packed and the inner wrappers and pack- 
should be of attractive and striking design, as this 
appeals to the Chinese purchaser. The soap itself should 
be highiv colored and strongly scented, as the marked pref- 
erence of the Chinese is for such a product. 

Luties on soap for import into China amount to .66 Haik- 
wan taels or about $5.25 per picul of 133% pounds on 
household and laundry grades and 5 per cent ad valorem 
on toilet and fancy soaps. Prices should be quoted on a 
c. i. f. basis and liberal credit terms must be arranged in 
most instances 


There should be a considerable increase in the soap trade 
of the United States with South China which is served very 
largely through the free port of Hongkong. The United 
States has had a fair share of this trade for some years, but 
during 1922 and 1923 its share declined materially. This 
is said to be due very largely to the influx of various types 
ind grades of French and Japanese products together with 
some German soap at prices which American manufacturers 
have not been able or willing to meet. According to con- 
sular officers stationed at Hongkong, local merchants there 
are of the opinion that the market will improve materially 
is soon as political conditions become somewhat more set 
tled and that the firms whose lines are best established at 
that time will be the gainers when conditions approach more 
nearly to normal 

The markets of both sections of China can be cultivated 
by a discreet use of attractively packed samples distributed 
lealers. As in the northern section of the 
country, the call is principally for attractive packages and 
highly perfumed and colored soaps. These are more freely 
purchased by the native population than superior products 
not so brilliant!y colored or so attractively packaged. 

Ixports from the United States to China in 1923 were 
is follows, in pounds 


ages 


through local 


Other soap 
230,828 * 59,819 
Hongkong 115,263 78811 13,067 
Kwangtung 417 640 84 


Working the India Market 


Toilet Laundry 


China . 238,094 


India affords a soap market which is well worth the efforts 


of the American soap manufacturer. While the bulk of the 
trade at present is in the hands of the British manufacturers, 
there is a demand among the European and wealthy Indian 
American toilet soaps and in the larger 
cities the best known American brands can be purchased 
readily. The bulk of the trade in imported from 
‘ountries other than Great Britain is in toilet grades. There 
is a call for laundry soaps, but native factories are develop- 
ing rapidly and are now taking care of a large percentage 
of the demand. The balance of this trade is in the hands 
f one cr two British concerns whose reputation of many 
market makes it difficult to supplant them. 
soaps could be introduced, but it would 


population for 


soaps 


years in the 
American laundry 
he at considerable expense. 

In handling the India trade, the best method would seem 
to be the appointment of a native agent. There are im- 
porters in the various large cities thoroughly familiar with 
«he trade who could be induced to take on recognized brands 
if prices were right. The only other alternatives are plac- 
ing the product in the hands of foreign representatives, but 
inasmuch as most of these firms are British, the value of 
such a policy is open to question, or opening direct agencies 
in. the centers, a course which would be 


principal trade 
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open to only the strongest soap makers, owing to the heavy 
expense entailed, 
_ Competitive prices could probably be quoted by the Amer- 
icali manufacturer but he is faced at the outset with a 15 
per cent duty which would raise his costs in competition 
with the native producers. 
_ In general the native population would not be interested 
in American products owing to their price. They are sup- 
plied by local factories and also to some extent by cheap 
German and Japanese products which have lately been intro- 
duced into the country. 
: United States exports in recent years in pounds were as 
follows : 
~British India— 7——Ceylon— 
1923 1922 1923 1922 
180.575 12.099 3.741 
3,994 1,100 100 
6,166 1,258 lll 


Toilet 
Laundry 
Other 


3,892 
8,740 


Australian Trade Growing 


soap 


Australia affords a considerable and growing market for 
the exportation of various types. There is an 
established demand for American materials of high quality, 
particularly for toilet soaps. However, the exports have 
falien considerably of recent years owing to the establish- 
ment of soap factories in the country under the favor of a 
rather high tarift. The duties on toilet when f 


soaps of 


tor- 
warded to Australia amount to 9d per pound or 45 per cent 
ad valorem, the customs officials reserving the right to 
charge whichever rate will yield the highest duty. Great 
Britain enjoys a preferential duty of 6d per pound or 35 
per cent ad valerem and is thus likely to be the greatest 
competitor. 

The bulk of the trade with Australia has been and is car- 
ried on through tirms located in Sydney and Melbourne, 
either branches of foreign houses or direct importers. Cer- 
tain widely advertised brands of American soaps are meeting 
with a good market but for new brands introduction is rather 
difficult and costly owing to the extensive advertising and 
sales campaigns which must be inaugurated. Some Ameri- 
can firms are advertising regularly in Australian publications 
and this would seem advisable for the manufacturer intend- 
ing to enter the field. 

The tariff has recently led to the establishment of fac- 
tories in Australia by some foreign firms. There are several 
British and one or two American companies which have 
taken this step in order to preserve their markets. In the 
case of concerns able to take this step, this should prove a 
paying venture for it will enable easier competition in a 
strong and rapidly growing market. 

\merican are received with considerable favor in 
centain sections of the country, notably South Australia and 
West Australia, but owing to the distance of these states 
from the center of trade in Melbourne and Sydney, cultiva- 
tion of the markets is rather difficult 

There is some laundry soap exported to Australia, but 
owing to the strength of the native factories this item is 
of small importance. Manufacturers would have great dif- 
ficulty in placing laundry soaps in the country in competition 


soaps 


soaps 


with local producers, 
New Zealand a Producer 

The trade in New Zealand has grown rapidly in impor- 
tance during the last decade and this is a market deserving 
of some attention. At the same time, it may be said that 
the keenest sort of competition from local establishments 
will be encountered in entering this field, especially in the 
matter of laundry There are seventeen factories in 
the two islands comprising this group and they are rapidly 
extending their influence and their products with the native 
and also with the large foreign population. Toilet soaps 
are the best line to introduce although the native producers 
are also turning their attention to this line at present. 

Reliable reports are that about fifty tons of soap are 
manufactured by the seventeen factories each month. To 
date this has been principally laundry soap. Well advertised 
French and American brands of toilet products find favor 
and these two countries are close behind Great Britain as 
factors in the market. The best advertising methods are 
said to be attractive window cards, the press carrying very 


soaps. 
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little soap and drug advertisng. Local agents are generally 
employed in distribution and great care must be used in 
packing and wrapping of all products to assure an attractive 
appearance and ready sale. The tariff ranges from a British 
preferential of 25 per cent ad valorem to 45 per cent gen- 
eral tariff. 
Exports from this country to Australia and New Zealand 
in recent years were as follows in pounds: 
7-— Australia New Zealand— 
1923 1922 1923 1922 
Toilet 566,765 578,519 219,622 220,535 
Laundr Vy 28,036 31 934 4,247 
Other soap........505,089 286,915 228,026 39,399 


FRANCO-GERMAN POTASH PACT MADE 


A radio message August 19 to the New York Journal of 
Commerce from Frankfort-on-the-Main, said that an agree- 
ment for the division of the American market had been 
entered into by the potash industries of Germany and 
France. Under the terms of the agreement the Germans 
will supply 62% per cent of the combined exports of potash 
to the United States and the Alsatian branch of the indus- 
try will ship 374% per cent. The agreement was concluded 
August 19. It is provided that it is to continue for three 
years. 

Negotiations have been under way in New York for the 
extension of an American bank loan to the German potash 
industry. Dispatches from Frankfort have placed the 
amount of the loan at $6,000,000. The American bank 
syndicate is understood to be headed by the Chase National 
Bank. At that bank it was said recently that the amount 
of the loan and the terms upon which it would be arranged 
had not yet been concluded. 


German Potash Industry 


Depressed current production by German potash works is 
confirmed in figures of laborers at work, which probably 
numbered about 26,000 or 27,000 on June 1, 1924, as com- 
pared with about 30,000 on May 1, 1924; about 32.500 dur- 
ing 1923 and 60,000 on October 1, 1920, says Trade Com- 
missioner William T. Daugherty, Berlin. A number of the 
shafts have closed, including the works of Chemische Fa 
briken Wolkramshausen, one of the most important factors 
in the German potash industry. These works produce the 
fertilizer salts bromine and are one of the most important 
producers of magnesium chloride. 


New Soap Company Formed in Italy 


According to a report from James B. Young, consul at 
Venice, a new corporation has been formed in Mira, Italy, 
for the production of soap and candle products. The initial 
capital is 1,000,000 lire, which will be increased shortly to 
40,000,000 lire. This new corporation was founded by ab 
sorbing two of the largest concerns in the industry. Al- 
though there are several smaller stearic and glycerine indus- 
trials, and many soap and candle manufacturers in Italy, 
there is no concern engaged in the production of these prod- 
ucts which is nearly as large as this new corporation which 
may dominate the Italian market in stearin, candles, soap and 
affliated chemical products. 


Soap News to Be Found on Other Pages 
Several matters of interest to the soap trade will be found 


in our Trade Notes Department and in Foreign Correspond- 
ence, as well as in our Washington news. 


British Soap Exports Increase 


Exports of soap from Great Britain in 1923 amounted to 
1,282.547 cwt., as against 1,072,442 cwt. reported during the 
Previous year. 
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FEATURES OF SOAP MATERIAL MARKET 
(Continued from Next Page) 


such parcels as the consumer could no longer do without. 
There has been no tendency toward anticipating future re- 
quirements. The only favorable features of the situation 
have been a moderate withdrawal of goods against standing 
contracts and a remarkable firmness in prices despite the 
dullness of business. It is now conceded that alkalis will 
not be reduced owing to the effect which such action would 
undoubtedly have upon new contracts which will be brought 
forward for signature in the near future. On contract 
prices, not a word has been forthcoming as yet, but it is 
a pretty good guess that they will be the same as the levels 
now prevailing. There is little need for a change in either 
direction. Imported chemicals have been quiet and rather 
easy, although prices have held to within a fraction of 
what they were a month ago. General trade opinion is to 
the effect that business on contracts for next year will be 
good and that spot business will also improve materially 
during the next six weeks. It is to be hoped that these 
surmises are correct, for a few months more of the present 
sort of activity might well be disastrous. 


Other Soap Materials 


Starches have again been sharply advanced as the price 
of corn goes to higher levels. This movement, however, 
was anticipated, and has been more or less discounted. 
Further advances in the same group are generally expected 
and preparations are being made for them. In rosin, there 
has been a somewhat firmer tone, owing to the steady 
export call and a rather half-hearted resumption of buying 
here. Naval stores people are predicting greater firmness 
and higher prices and are urging consumers to stock goods 
heavily. Possibly they are right, but as yet there has been 
no one killed in the rush to buy. A good steady market 
and possibly somewhat firmer prices than those now pre- 
vailing is generally anticipated during the coming month. 


FRANCE LEADS IN SYRIA SOAP TRADE 


According to a report issued by the Department of Com- 
merce the cutting off of other markets from Tripoli by 
customs, tariffs, and competition, has not had the effect of 
causing the Tripoli soap interests to sell more in Syria, but 
of causing them to produce less during last year. However, 
during 1923 a bad olive crop caused oil to command a 
higher price and this in turn affected the price of soap. 
The increase in price would have been more considerable 
'f Marseilles had not strongly competed. 

\ccording to statistics published by the Service Econo- 
mique de Grand-Liban, and transmitted to the Department 
of Commerce by Consul in Charge P. Knabenshue, Beirut, 
Syria, 33,269 pounds of soap were exported from the port 
of Beirut during 1923, valued at $4,657. 

During 1923 there were imported through the same port 
300,845 pounds, valued at 2,270,678 Syrian piasters, from 
the following countries: From the United States, 14 cases; 
france, 3,143 cases; Holland, 57 cases; Belgium, 50 cases; 
Great Britain, 180 cases; Austria, 176 cases; Germany, 114 
cases; other countries, 442 cases. 

From the figures it will be seen that American exporters 
of soap to Syria would face strong competition from French 
exporters, mostly centralized in Marseilles. Recently French 
soap containing from 20 to 30 per cent oil and only half 
baked has been imported into Syria, where it is rebaked and 
sold at low prices. The market for soap in Syria is still 
somewhat limited, as the native population continues to be 
somewhat suspicious of foreign soaps, but the tendency to 
purchase is increasing. 


Exports of Fats and Oils 


Domestic exports of animal fats and oils for the year 
ended June, 1924, amounted to 1,289,129,.757 pounds, repre- 
senting an increase of about 6 per cent over those of the 
twelve months ended June, 1923. The average export value 
of animal oils and fats also increased from 11.87c. per 
pound for the twelve month period eded June, 1923, to 
12.26c. per pound for the corresponding period ended June, 
1924. 
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MARKET REVIEW ON TALLOW, ETC. | 


TALLOW 
This Journal.) 


Latest sales of New York extra tallow were made at 8c. 


(Written Specially for 


per pound ex producers’ plants and 87¢c delivered to buyers 
which is the highest price reached on the present movement. 

The market for good quality tallow in the Middle West 
and at Western points has been very firm with prices as high 
as 9c per pound paid for prime packer grade, and the market 
situation there is strong with a firm under-tone. 

Greases have also strengthened along with the advance in 
tallow, and good quality house grease can now be quoted 7%c 
to 73<c loose with other grades at relative 
edible fats 


seed oil and prime oleo stearine to the highest 


prices. 
lard, 
igures reached 


this 


The sustained level for such as cotton 


after the recent big advance, indicates that we may see 


condition last for a while. 


While the advance in tallow has been quite rapid and now 


equals almost 2c per pound from its recent low, neverthe- 


less, there is every likelihood that we may see this or a 


higher price level in the future. 


16, 1924 


somewhat near 


\ugust Topras T. PERGAMENT 


GLYCERINE 
‘pecially for This Journal.) 
Since P rev \ r july 16, the 


improved There has been a 


glycerine market ha 
further good demand for the 


dynamite grade and e crude 


latter | 


eo to E Irope, 


nsequently for Stocks of the 


ing very much limited it has been found necessary to 


where there are reported to have been round 


purchases ior American account. There is a better demand 


for chemicaliy pu price has been advanced several 


times, until today in bulk is the minimum quotation 


and some of th are asking 19c. With an improve- 


ment general which is already in evidence, 


elycerine may be receive its share of the better 


ment and any increase in the demand is bound to result in 


higher prices. We feel safe in saying, that although the 
) 


market has advanced 2c per lb. in the last month it is quite 


likely to go as much higher by the end of the year, if present 


. ] 
accepted, 


1924 W. A. 


indications are to be 


August 14, 


STOPFORD 


VEGETABLE OILS 
t Specially for This Journal.) 

feature in the vegetable oil market is 
Not 
reported, but the 
Spot 


The most startling 


the continued upward tendency of cocoanut oil. 


transactions have 


many 


large recently been 
demand for spot and nearby delivery is very heavy. 
Manila sold at New York 
porters are now holding coast and 934c 
York for August 1 


being supported by 


9%4c coast and 9%c while im- 
at 9c New 


Forward deliveries are also very strong 


lirm 


a very firm market in the Philippines 
together with the high price of copra. September/December 


is today quoted at 9% to 934c Atlantic coast 
9c 


Sales of 


and 9%c to 
Pacific coast in tanks 
spot 8! 4C New 
York and there are practically no further stocks on hand. 


Spot Niger seems to be 


Lagos palm oil were made at 


unobtainable. Niger palm oil for 


July/September shipments from Africa are quoted at 734¢, 
and genuine Lagos at 8c New York. 

A good demand has recently been noted for palm kernel 
oil, but spot stocks are small and-on account of the rise in 
sterling exchange, together with an advance in price in 
Europe, August and September shipments of this grade of ojl 
are quoted today at 95¢c in barrels. 

Olive oil foots have been moving a little better lately, 
and it is expected that a good demand will shortly be seen. 
The European market is holding firm, and August/September 
shipments from Europe are quoted at around the same level 
as spot, namely, 934c per Ib. 


August 13, 1924. A. H. Horner, 


INDUSTRIAL CHEMICALS 


There has been no changes in the prices of the soap 


manufacturers’ chemicals during the month under review. 
, 
; 


Business has been stagnant Buying has been limited to 


(Continued on Preceding Page) 


SOAP MATERIALS 


Tallow and Grease 


Edible, 
White 


New York, 


grease, New 


Tallow, New York, Special, 83c. 
934c. Yellow grease, New York, 7M%c. 
York, Sc. 

Rosin, New York, 
Common to good 
PP ices = eas ne 
FE ey Swe Oe 
I piialtes 6.15 
G . 6.15 
H Serie ras «ES 
Starch, Pearl, per 100 !bs bi 
Starch, Powdered, per 100 Ibs.... 
Stearic acid, single pressed, per 
Stearic acid, double pressed, per 
Stearic acid, triple pressed, per 
Glycerine, C. P., per lb 
Glycerine, dynamite, pet 
Soap lve, crude, 80 per cent, lo 
Saponiiication, per Ib 


\ugust 15, 1924: 


J./9 


Cocoanut, edible, per 12 @ 
Cocoanut, Ceylon, Dom., 104@ 
Palm, Lagos, per 1b alate ... 08%4@ 
Palm, Niger. per lIb.. ; ws ae @ 
Palm, Kernel, per ere 09Y4@ 
Cotton, crude, per Ib., f. o. b. mill .. 11Y4@ 
Cotton, refined, per lb., New York......... 14 @ 
Soya Bean, per Ib 12Y%4G 
Corn, crude, per lb 13%@ 
Castor, No. 1, per ea 164“~@ 
Castor, ING. & DOF TOs k.ciscsesas 16 @ 
Peanut, crude, per 12% nominal 
Peanut, refined, per Ib... 144@_ «15 
Olive, denatured, per gal ; 1.20 a 
Olive Foots, prime green, per Ib 


Chemicals 


Soda Caustic, 76 per cent, per 100 Ibs 
Soda Ash, 58 per cent, per 100 Ibs 
Potash, caustic, 88@92 per cent, per 
Mm. 2. 
Potash Carbonate, 80@85 per cent, per Ib. 
2 
Salt, common, fine, per ton......... 
Sulphuric acid, 60 degrees, per ton 
Sulphuric acid, 66 degrees, per ton....... 
Borax, crystals, per Ib 
Borax, granular, per lb 
Zinc Oxide, American, lead free, per lb... 


.. 0534@ 06% 
.15.00 (@24.00 
9.50 (a 11.00 

14.00 (a 16.00 

04344@ 05% 

0434,@ .05% 

077%@ 08% 
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Commonwealth Chemical Corporation 


OUMARIN 


The rich fragrance of our Coumarin 
is due to its absolute freedom from 
chemical by-odors. Its proper use 
will not impair even the most delicate 
of perfumes and flavoring extracts. 


Discriminating buvers need only send 
for a sample of our product to be 
convinced. 


Thc MATHIESON ALKALI WORKS Sic 


\ 25 WEST 43" STREET NEW YORK CITY _/— 
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A Straight Talk to Manufacturers of 
Flavoring Extracts, Medicinal Prepa- 
rations and Wholesale Druggists: 


By H. W. Eddy — The Bond Man 





Y business is to relieve you not only of the 
M expense, but also of the annoying delays and 
correspondence which so frequently are occasioned 
when applications for permits, supplementary forms 
and other declarations required under the Pro- 


hibition laws are not properly drafted when sub- 
mitted to the government. 


Most bonding companies sell you the bond and you 


prepare or have prepared at considerable expense, 





the applications for permits and other necessary 
documents. My clients are relieved of the expense 
and annoyance of these troublesome matters. All 
details are taken care of by me—the applications for 
permits, supplementary declarations and the tabu- 
lating of the information required by the government 
is done at my office and forms are sent to applicants 
all ready for their signatures. They are then signed 
and returned to me. All documents are carefully 
checked and re-checked at my office before being 
sent to the government. 


No charge is made for the extensive service I render 
my patrons—the price at which bonds are sold is 
the same as others charge. 


Let me tell you more about my service—there is no 
obligation. 


H. W. Eddy—The Bond Man 


“The Bond Man” | 506 Olive Street St. Louis, Mo. 


H. W. EDDY 











"* “SERVICE FOR THE-MANUFACTURING TRADE EXCLUSIVELY* ° 


Compacts 
reget Rouge -. 


and 
Powder 


Lip Rouge 
Cosmetique 
Eye Brow Pencils 


Quality 
and 
Service 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 


OXZYN COMPANY 


154 11th Ave. New York City 


In Business Since 1874 











78 
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The Universal 


There must be a reason why 
so many perfumers are adopt- 
ing the Universal Lip Stick 
Container. 


Gp Revolving Lip Stick Container 


- perfumers who wish to individual- 
ize their lip stick containers, several 
Bi finishes in enamel are available in 
the improved revolving lip stick container. 


Its symmetry pleases the eye, and while it 
is so small that it may easily be carried in 
the glove, it is so practically constructed 
that all of the lip stick is utilized without 
waste. 


The lip stick is raised and lowered by 
means of the swivel bottom. The cap 
is hinged so that it cannot be lost. 


The accompanying illustrations show the 
actual size of the container which is fully 
protected by patents granted. 


Write for Samples and Prices. 


CX KD) 


Woods & Chatellier, Inc. 


516 Fifth Avenue 
New York City 
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Important 


A Neu, Daratie. Odorless, Guaranteed Finish 


for Compact Boxes 


NiiVa\lYa\lYa\ivey 


Wax lYaNiva\ive\vay! 


E have eliminated two serious defects 
in the manufacture of metal compact 
boxes, viz.: tarnishing and disagreeable odors. 


We have perfected a hard, durable, brilliant 
finish which successfully withstands atmos- 
pheric and personal elements. 


Severe tests including acid, alcohol, perspira- 
tion and abrasion have been used in develop- 
ing this process and our compact boxes will 
retain their original finish much longer and 
the wearing qualities are also far superior to 
any other on the market. 


ZINN BUILDING 


Write for Samples isaeaa aie 


Single Boxes Thin Model—7/16-in. High 

Three sizes—114, 2 and 2% in. diameter. Positive 

SIMON ZINN spring catch for cover, with easy button release. 
INCORPORATED 


210 Eleventh Avenue, Two Inch Double Compact 


Exact Size 
NEW YORK 
Phone: Chickering 8745 


Western Representative: my s ——e 
Charles A. Rindell, Inc., : e 3 - Rouge Compact 14” 
64 W. Randolph St., Chicago, Ill. , 


VEUTOBOBOB 
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Hoshi Pharmaceutical 
Co. Ltd. 


Tokio, Japan 


Quinine and its Salts 


U. S. P. 


For Medicinal 
and Denaturing 
Purposes 


PYRIDIN 


For Denaturing Purposes 


“PURITAN BRAND” 


ESSENTIAL OILS 


& 
SYNTHETICS 


BUBECK & DOLDER 


Bale, Switzerland 


FINE CHEMICALS 
and 
PHARMACEUTICALS 


VIETOR & HOSKEN 
160 Pearl St., New York 


Telephone: Hanover 3224-5 


Sole Distributors 


Aucust, 1924 


We 


Supply 
These Books 


Chemistry of Essential Oils and Arti- 
ficial Perfumes (Parry) 


Vol. | 

Vol. Il 
Condensed Chemical Dictionary 
Cosmetics (Koller) 
Die Moderne Parfumerie (Mann) 


Flavouring Materials, Natural and Syn- 
thetic (Clarke) 

Handbuch der Kosmetischen Chemie, 
(Truttwin) In German 

Hydrogenation of Oiis (Ellis) 

Industrial Chemistry (Rogers) 

Manual of the Essence Industry 
(Walter) 

Manual of Toilet Soap-making (Deite) 7.50 

Modern Soaps, Candles and Glycerine 
(Lamborne) 

National Formulary 

Perfumery (E. J. Parry) 

Perfumes and Cosmetics (Poucher).. 

Practical Flavoring Extracts 
(Kessler) 

Preparation of Perfumes and Cos- 
metics (Durvelle) 

Record of Receipts and Use of Alco- 
hol and Wines (H. W. Eddy—*‘The 
Bond Man") 

Cardboard covers, 100 pages.... 
Cloth covers, 150 pages 

Scientific American Cyclopedia of For- 
mulas 

Soap (Simmons) 

*Soapmakers’ Handbook (Brannt).. 

Soap-making Manual (Thomassen)... 

Standard Formulary (Hiss & Ebert). . 

Twentieth Century Book of Recipes, 
Formulas and Processes 

U. S. Dispensatory 

U. S. Pharmacopoeia 


Volatile Oils (Gildemeister & Hoffman) 
Vol. I, I, Il each 10.00 


* Out of stock; being reprinted. 


Remit with order, by N. Y. Draft, Money Order or Stamps to 


Perfumer Pub. Co. 


14 Cliff Street New York 
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UR own sales problems 

have taught us something 
about the real sales value of 
the container. Western Col- 
lapsible Tubes have not only 
a beauty that attracts favor- 
able attention, but combine 
such high-class material and 
finished workmanship as to 
insure perfect service satisfac- 
tion to the user. This counts 
for much in the matter of re- 
selling. 


We welcome inquiries from 
any manufacturer of a product 
which is or can be sold in tube 
containers. 


WESTERN CARTRIDGE COMPANY 
East Alton, III. 
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Or *, 


COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


AROMATIC CHEMICALS AND SYNTHETIC 

FLOWER OILS OF OUR OWN MANUFACTURE 
Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70%  Wistaria 
Lilac Sweet Heliotrope Fleur to 90%) 


SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES FROM 45c LB. UP 


Sole representatives in the United States and Canada for the following firms: 


SCHMOLLER AND BOMPARD 
GRASSE, FRANCE 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


Can Offer at Attractive Prices 


Palma Violet Concrete 
Genet 
Tuberose 
Rose 
Jasmine Flower Oils, Etc. 


FRANZ FRITZSCHE & COMPANY 
HAMBURG, GERMANY 


Benzyl Acetate 
Benzyl Benzoate 
Heliotropine 
Linalyl Acetate 
Terpineol 
an,~ . Se Violet 100% 
abe: (Alpha Beta-Methyl) 


MARIO DE PASQUALE 
MESSINA, ITALY 


SPECIALTIES 


Mandarin 
TERPENELESS 


Bergamot 


TERPENELESS 
Lemon 
TERPENELESS 
Orange 
TERPENELESS 


a As well as all other Handpressed Oils 
D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 


Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 
Free of Charge. 
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YOUR merchandise is judged 
by the way it is packed. 


Stanley Embossed Metal Seals put art into 
your container. They combine beauty with 
attention-compelling value. Every design is 
originated by experts in the art of label 
designing. 


“THEY IMPROVE WITH AGE” 


There is no obligation when you write or phone one 
of these men for samples and facts 


MR. S. WOODSON HUNDLEY - New York City Representative 
202 W. 92nd Street, Phone Riverside 9839, NEW YORK CITY, N. Y. 


CHAS. A. RINDELL, INC. - - Middle Western Representative 
Suite 505 Garrick Bldg., 64 W. Randolph Street, CHICAGO, ILLINOIS 


MR. R.F.STIDHAM - - - - - California Representative 
P. O. Box 141, OAKLAND, CALIFORNIA 


MR. RICHARD HOFFMAN .- Southern California Representative 
418 Central Building, LOS ANGELES, CALIFORNIA 


CLEVELAND NOVELTY COMPANY, Cleveland Representative 
820 West Superior Avenue, CLEVELAND, OHIO 


PINTO & MALABEL - - - - - Southern Representative 
524 Jefferson County Bank Building, BIRMINGHAM, ALABAMA 


Te STANLEY MEO, 


Members of American Manufacturers of Toilet Goods Association 


See other side for samples of Stanley Labels 
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e Announcement 


NOTHER step has been taken in the development 
of my metal box business which | believe will enable 
me to give my customers higher quality and better service. 



















Owing to the growth of my business my Newark fac- 
tory was unable to keep pace with the orders for metal 
boxes. Accordingly | have taken over control of the metal 
box department of The Bridgeport Rolling Mills, Inc. This 
department is the only box concern making its own brass. 
Accordingly I am in a position to offer any color or quality 
of brass for any special requirement. The output of the 
department is from 25,000 to 30,000 boxes per day. 


My boxes are lacquered by a new process which is 
odorless and durable. Handling will not smudge the fin- 
ish and the polish will retain its lustre indefinitely. 


Any finish or any special design may be had. Highest 


quality and finish. All goods guaranteed. No order too 
large. Prompt deliveries assured. 


H. L. HEITER 


Room 1174, 200 Fifth Avenue 


New York 
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Reich-Ash Corporation 
Wins Sweeping Decision ! 









UNITED STATES DISTRICT COURT, 
SOUTHERN DISTRICT OF NEW YORK 
















SAMUEL E. MUSIC and DE LUXE 
ART METAL CORPORATION 
Plaintiffs 
vs. E-29/211 
REICH-ASH CORPORATION and 
F. W. WOOLWORTH COMPANY 


Defendants 













The motion for a preliminary injunction is denied. The 
patentable novelty of plaintiffs’ lipsticks holder is not reason- 
ably clear. I question, too, if there is here that degree of 
unfair competition that will warrant preliminary restraint. 
Lipstick containers are of varying shapes and sizes, and it is 
extremely doubtful, I think, if plaintiffs’ short container, of 
relatively large diameter, is entitled to protection. 

8/13/24 Jno. C. Knox 
U.S. D. J. 
















We will supply lipsticks either complete 
or containers only. Write for quotations. 






THE REICH-ASH CORPORATION 


Largest Manufacturers of Cosmetics and Novelties 


59-61 Reade St., New York 
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WE specialize in the manufacture of tubes for 
nasal preparations and eye ointments. A com- 
plete line of pile nozzles and special nozzles 
always in stock. 


TURNER WHITE METAL Co., INC. 


Manufacturers of Collapsible Tubes Since 1898 


NEW BRUNSWICK, N. J. 
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$79,000.00 


In 


French Perfumes 
Face Powders 
Soaps 

Eyebrow Pencils 
Lip Sticks 

Ete. 


will be sold in quantities at less than 
cost of importation. 


An ideal, low-priced Holiday line. 








Write for samples and quotations. 








Glenco Products, Ine. 


Manufacturers and Importers of 
Toilet Requisites 


3905—2nd Ave., Brooklyn, N.Y. 


Sunset 4704 
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Annealing Furnaces where the brass 
is softened between rolling operations 


Behind the Quality of Scovill Vanity Cases 
= BRASS of the correct temper 
—annealed under pyrometric 
control and laboratory 
supervision. 


a ScCOVILLMFG EDF aD 


rd TA ain DFFice,Miills and Factories 
WATERBURY. OOmn. 


Brass Mitt PropuctTs - VANITY CASES-LiIPp STicK ad ME ETAL CONTAINERS 


PT Wel lo) ee 
280 Broadway, New York Penna Bidg.,Phi! 


224 W. Lake St., Chicago 1213 W.3rd Str.,Cleve 


10 High St,Boston San Fran 


— 
| (2 ieee — 
eee . | ia 
° Memb: Copper and 


Brass Re search Asso- 
ciation 
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An exquisitely beautiful box at popular price, made of daintily designed metal, showing 
a butterfly on a background of natural grass and immortelle 
flowers under a transparent top. 


Our Double Compact 


Note the mechanical simplicity of our double compact. There is absolutely nothing 
“tricky” about it to get out of order; besides which it has that substantial quality so 
necessary to withstand continual usage. 


All styles can be had in either Single or Double Compact boxes. Each number represents an individual 
series offered in various colors and similar designs. Singles, 14 inch thick; doubles 11/16 inch thick 


9 #2 


Write for Samples and Full Information 


SUPERIOR NOVELTY MANUFACTURING CO. 
ELIZABETH, NEW JERSEY 


SALES OFFICE, 3 W. 29th STREET, NEW YORK, N.Y. 





Chicago, III. Toronto, Canada 
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A NEW 
CATALOG 
FOR 

YOUR 
TECHNICAL 
FILES 


—No Obligation— 


Aside from the 
standard designs 
mentioned below, 
this catalog shows 
Pfaudler Glass 
Lined Steel Equip- 
ment installed 
under a variety of 
conditions, and in 
a wide range of in- 
dustries. It also 
gives standard sizes 
and dimensions on 
the various units. 


Pfaudler Glass Lined Equipment has many advantages in the handling of chemical products 


which can never be present in a metallic tank of any sort. Results have been greatly 
improved by the adoption of this equipment in plants where the container problem has been 
an annoying one. Perhaps we can help you. 
Among the standard types manufactured, are: 


Glass Lined Storage Tanks | Glass Lined Evaporating | Glass Lined Truck Tanks* | Glass Lined Tilting 

Glass Lined Mixing Tanks Pans Glass Lined Kettles Kettles 

Glass Lined Percolators* | Glass Lined Deodorizers* | Glass Lined Emulsifiers Glass Lined Stills 

Glass Lined Pressed Stee?| Glass Lined Horizontal | Glass Lined Portable Glass Lined Digesters* 
Pots Tanks | Tanks i Lined Railroad Car 


| Glass Lined Vacuum Pans* Tanks* 


which will be sent on request SIGN AND MAIL THIS COUPON *@282=% 


The Pfaudler Co., 


The PFAUDLER CO. 217 Cutler Bldg., 


Rochester N. Y. 
Gentlemen: 
Send your catalog and complete details on 


* Not described in above catalog, bi in a special folder, 


Originators and World's Largest Makers of 
Glass Lined Steel Equipment 


ROCHESTER, N. Y. 


Branches in Main Centers 
Factories at Rochester, N. Y., and Elyria, Ohio Name 
te: Our recent purchase of The Elyria Enameled Products 
. Elyria, Ohio, gives us two large factories to meet your Address 


cing requirements Vs ee 


GLASS LINED STEEL EQUIPMENT 
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Tue Wn. S. MERRELL COMPANY 
MANUFACTURING PHARMACISTS 
POUNOEO 1020 
OME OFFICES & LABORATORIES. CINCINNAT! USA 


Kenrme nee omens BATOLS 
March 11, 1924. 


Armstrong Corx Company, 
1017 Broadway, 
Cincinnati, Ohio. 


Gentlemen: 

For over a quarter of a century 
we have been using your fine prescription 
corks. Thruouvt this period we have found 
Armstrong corke to be of such uniformly 
high quality that we not only have been 
entirely satisfied with them, but we have- 
gone to the extent to calling the atten - 
tion of our sales force to the high quality 
of corks we were using, 80 that they might, 
when occasion offcred, make use of this 
fact ee part of their selling equipment. 


Very trul ours, 
THE "eof COMPANY. 
Pts 


Htere’s Convinang Proof 


N? more conclusive evidence of the uniform quality 

of Armstrong’s Corks could be submitted than the 
following letter from the well-known firm of Wm. S. 
Merrell Company, manufacturing pharmacists, Cin- 
cinnati, Ohio. It was written by Mr. E. A. Joering, on 
March 11, 1924: 

“For over a quarter of a century we have been 
using your fine prescription corks. Thruout this 
period we have found Armstrong’s Corks to be of such 
uniformly high quality that we not only have been 
entirely satisfied with them, but we have gone to the 
extent of calling the attention of our sales force to 
the high quality of corks we are using, so that they 
might, when occasion offered, make use of this fact 
as part of their selling equipment.” 

You, too, would find Armstrong’s Corks of uni- 
formly high quality at all times. Furthermore, when 
buying from the Armstrong Cork Company, you have 
the benefit of a specialized knowledge of corks, gained 
by years of close cooperation with thousands of cork 
users. Armstrong Cork Company, !39 Twenty-third 
Street, Pittsburgh, Pa. 


Armstrong's Corks 


A grade for every need 





COSIN COSMETICS 


Under Your Own Private Brand 


HE delicate and natural coloring; the 

soft, smooth and velvety texture; the 
covering power; the adhering properties 
and the fine fluffy character of the powder 
in Cosin Rouge and Powder Compacts is the 
result of prolonged research. 

Not only are our processes most modern 
and scientific, but they are well correlated. 
Every means—whether of machinery or raw 
materials — known to contribute to the pro- 
duction of perfect compacts have been 
adopted by us regardless of expense. 

Furthermore the direct personal supervi- 
sion of the ablest compact chemist in the 
United States insures uniform high quality 
in all compacts offered by us. 


é 


We solicit inquiries from the manufacturing 
trade for complete packages under your 
own name or for compacts in bulk. 


THE COSIN CO. 


133-141 West 21st Street 
NEW YORK 





The ‘Puff that cAdds ‘Beauty 


to the ‘Package 


NE of the cardinal reasons for the 
popularity of Cosin powder puffs 
is that we never lose sight of the fact 
that it is the women we have to please. 
We know that women prefer those 
things that are not only serviceable and 
appropriate, but that are also beautiful. 
It is this knowledge that has brought 
Cosin powder puffs to their present 
popularity. 


The (osin (0. 


133-141 West 21st Street 
‘New York 
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‘Randol ph 
Round 
Paper 
Boxes 


THE RANDOLPH PAPER BOx CoO., INC. 
Makers of Fine Paper Boxes Since 1877 
1307-1313 Ross Street 
RICHMOND, VA. 


AMERICAN PERFUMER & EssENTIAL Ort REVIEW 


Especially 
Appeal to 
Feminine 
Taste 
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SOAP AND GLYCERINE 
MACHINERY 


Soap Machinery: 


We manufacture a complete line of machinery for producing 
laundry soaps, toilet soaps, soap flakes, powders, creams, and soft 
soaps, as well as special and medicated soaps, from the raw 
materials to finished product. 


Glycerine Equipment: 


We have a complete line of evaporating equipment for the 
recovery of crude glycerine from soap lyes, Twitchell and Auto- 
clave waters, etc., in capacities from 500,000 to 10,000,000 pounds of 
fats saponified per year, both in single and double effect systems. 
Plants are supplied complete in every detail, with blueprints and 
instructions for erection and operation, and need only to be erected 
and connected to steam, water, and lye lines. 


Engineering Services: 


Our many years experience in the design and construction of 
soap plants in all parts of the world allows us to offer our facilities 
for the design of new plants, as well as the modernization of exist- 
ing plants, and to assure customers of the benefits of this wide 
experience. 


We are especially equipped, through our varied and thorough 
knowledge of the soap industry, to devise new and effective means 
of carrying out the process of soap making, both for standard or 
for special articles. 


Inquiries: 


We solicit inquiries covering the above, requesting that 
specific information as to quantities, raw materials, power require- 
ments, etc., be furnished. 


HovCcHIN-AIKEN Co. Inc. 


ENGINEERS & MACHINISTS 
HAWTHORNE, N. J. 
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The Kiefer Automatic 


Rotary Vacuum Filling Machine 


The machine that combines speed, accuracy and absolute cleanliness of 


fill, with dependability. 


Its many users all report absolute satisfaction. 


‘**These machines have not given us a moment’s A _ proprielary remedy manu- 
trouble since installation.” facturer. 


“We are perfectly satisfied with your machine A bottler of medicinal oil. 
and will be glad to tell prospective customers.” 


“Both machines are working just as well as the A manufacturing chemist 
first day they were installed—that is, ‘first-class bottling emulsion. 
—giving us entire satisfaction.” 


“The machines have given us the best of results 4 bottler of milk of magnesia. 
and entire satisfaction.” 


‘Machine installed about a year ago has been A manufacturer of a disin- 
in almost constant use and has given us the utmost fectant. 
satisfaction.” 


This machine is made in three sizes with 12, 18 and 24 filling tubes so 
that even the most difficult products to handle can be filled at high speed. 


We make vacuum filling machines of all types and sizes. Write for 
catalog. 


The Karl Kiefer Machine Co., Cincinnati, Ohio 
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CHEMICAL EQUIPMENT 


For the Pharmaceutical and 
Toilet Preparation Industries 


MIXING AND AGITATING EQUIPMENT 


Cast Iron Chemical Equipment—Lined with Acid-Resisting 


Porcelain Enamel, 75% Pure Glass. 


Chemical Equipment made from special Iron which is re- 


sistant to the ac:ion of Caustic Solutions. 
Jacketed Kettles up to 500 gallons capacity. 
Single and Double Motion Mixing Kettles. 
Vacuum Kettles; Tilting Kettles. 
Motor Driven Mixing Kettles; Crystallizing Kettles. 
Stills; Autoclaves. 
Emulsifiers; Sulphonators; Nitrators. 
Condensers; S‘raight Distillation, Re-Fluxing. 
Chemical Storage Tanks; Chemical Mixing Tanks. 


Special equipment made to customers’ specifications. 


Re-Manufacturing and Re-Enameling chemical equipment. 


Plate 29 
100-Gal. Golden Crown Chemical Side 
Propeller Mixing Tank. Price $180.00. 
Other Sizes—25 Gal. to 500 Gal. 


COMPLETE INSTALLATIONS 


Stuart & Peterson Chemical Equipment is so de- 
signed that various Standard Units can be combined 
into complete systems for straight distillation, reflux- 
ing, etc., either in Chemical Iron or lined with 
Acid-Resisting Porcelain Enamel. Our Engineering 
Department will submit drawings and estimates of 


complete installations upon request. 


Piate 16 


Stuart & Peterson steam jacketed power mixing 
kettle with double motion stirrer. All Stuart & 
Peterson kettles can be furnished with either 
single or double motion mixers, belt or motor 
drive. 


THE “SUN” STILL 


For Laboratory and Experimental Work 


PORCELAIN LINED 


Capacity, 6 Gallons 


Price each 


If you cook, boil, evaporate or distill, our 
new Catalog No. 230 should be in your pos 
session. Write for it today. 


The Stuart & Peterson Company, Burlington, N. J. 
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The “Rolls Royce”’ 
of Filling and 


Closing Machines 4.¥ 








Meets Present Day De- 
mand For Production— 


Operation. 





One 
Operator 










Motor 
Drive 


PATENTED 











AUTOMATICALLY FILLS, PRECLOSES, DOUBLE 


iene OR SINGLE FOLDS, CLIPS, DATES AND EJECTS 
Controlled 40 TO 50 TUBES PER MINUTE. 


(1) FILLING—Uniform—Perfectly Clean—No Drip— 
Wide Range of Consistency—Does Not Operate, 
When Operator Skips Tube. 

(2) PERFECT SHAPE—Without Wrinkles or Kinks. 
Dents Smoothed Out. Each Tube Uniform. 

_ (3) DISCHARGES ONTO CONVEYOR ATTACHED 

No ee TO MACHINE—Eliminating Another Operation As 

Require They Are Fed Direct Into Cartoning Machine. 


Fool 
Proof 


THE 


Weimann Bros. Manufacturing Co. 
DERBY, CONN. 
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SIMPLEX 


AUTOMATIC FILLING AND CLOSING MACHINES 


at AU UDU OU GOODE LEU EELOEONLENNN 
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Save Time, Labor 


and Money 


Get the machines with the Im- 
provements—Increase your Pro- 
duction—Cut your Operating 
Costs. 


These machines are the result of 
long research andare successfully 
handling all VISCOUS, SEMI- 
VISCOUS and LIQUID 
Materials. 


We also manufacture Hand Filling 
and Closing Machines together 
with a full line of Cosmetic 


Machinery. 


MI 


Tube Closing and Clipping Machine 


Tube and Jar Filling 
Machin Patented and Patents Pending 


d 
E 
z 
E 
E 
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‘THE Tube and Jar Filling Machine is narily be trapped in the container when 


Me 


eeananene 


our Power Type and can be used 
successfully on all semi-solid products. It 
eliminates the difficulty experienced in 
filling Face Creams, Paste and similar 
Toilet Preparations. It fills from the bot- 
tom up to exclude air which would ordi- 


filling with spatula or otherwise. 


Type “H” is our Hand Power Filling 
Machine which likewise will handle the 
above named materials. 30” High, 9” 
Wide, Weight, 30 lbs. 


eveGUUUELeONGuuevevernceuevenedhoeeuvenevenerevevevavanenanauvenacereensnensesiieye 
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The Automatic Power Closing and Clip- 
ping Machine is adjustable to all size 
tubes and equipped with all safety devices. 


Our Hand Power Type “S” closer and 
crimper has an adjustable tension and 
will crimp from the smallest to 13%” tubes. 
7” long. Bench Space 15” by 6”. Weight, 
25 lbs. 


Write for Full Information about these and other 
Automatic Filling and Depositing Machines. 


The Filler Machine Co., Inc. 


1254 East Montgomery Ave. 
Philadelphia, Pa. 


= Rraneesvieeeasiiieeeiiiien 
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New York Office 
30 Church St. 


Hand Power Closer 
ype “s’’ 


Chicago Office 


hb di 
53 W. Jackson Blvd. Pet. Funding 


San Francisco Office 
112 Market Street 
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Why so many use it 


So highly satisfactory do our customers find 
The World Labeler that they do not hesitate 
to tell us about it. 


This universal satisfaction is due to the smooth 
and accurate operation of the World Labeler 


Economic Machinery Co. 


18 Grafton St. 


—its power to increase production and to 
lower operating costs—to label uniformly 
and neatly. 


If you are interested in efficient and econom- 
ical labeling, write us. 


Worcester, Mass. 


WorLpb LABELER 
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Beautiful Baccarat 
Glassware 


AINTY, sparkling, crystal 
clear creations in glassware 
for discriminating perfumers. 


You may purchase bottles for 
less money than we charge but 
you cannot obtain greater value 
than we give regardless of what 
you pay. 


Guerin-Pouyat Elite, Ltd. 


Sole Agents for United States and Canada 


43 W. 23rd St. New York, N. Y. 














The Lorscheider-Schang Company, Inc. 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 


Designers and 
manufacturers 


OF 


Highest Grade Boxes 
Only 
FOR 
Complexion Powders, 


Perfumery and 
Toilet Articles 








4 


You can sell larger Stock Orders 
withasuper-wrap of Cellophane 





ERFUMES, soaps, powders, cosmetics and all kinds of toilet 
articles can be stocked safely by the retailer when wrapped in 
Cellophane. 


This wonderful new du Pont wrapping material is grease-proof, 
air-proof, germ-proof, and odor-proof. Perfumes, creams, bath 
salts, soap, and many other products wrapped in Cellophane will 
retain their most delicate scent, their attractive appearance and 
their freshness indefinitely. 

No losses through shopworn packages and returns. 

Greater salability for your dealers. 

Cellophane may be lithographed or printed, and although exceed- 
ingly thin has exceptional tensile strength. It is as transparent 
us glass and may be had in six weights and a variety of colors and 
cembossings. 


Ihe glistening surface of Cellophane, together with its other 
admirable qualities that provide added salability to packaged 
products, make it a most remarkable wrap for your industry. 

DU PONT CELLOPHANE CO. 


Sales Offices: 40 West 40th St., New York, N. Y. 
Plant and Executive Offices: Buffalo, N. Y. 


- 
Cert SHANE 


| A new talking point for your salesmen 
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Our new plant now in full 
production at Buffalo, N. Y.., 
has adequate capacity to insure 
quick deliveries of Cellophane 
for fall and holiday needs 
provided orders are placed 
without delay. 
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“{ REPEAT ORDERS 


FOR OUR STOCK LABELS 
TELL THE TALE! 


j ENGRAVED LETTERING GIVES 
4 THAT DISTINCTIVE LOOK 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 





MANUFACTURING CHEMISTS 
EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


FLoRASYNTH LaBoRATORIES, Inc. 





WE are listing a few of our new synthetics which we have been working 
on for the past two years. Materials long since known to the foreign 
perfumers and which we have been introducing into the laboratories of some 
of our friends, manufacturers of toilet preparations, who have taken long 
strides in making their products the equal and in many cases superior to 
the imported ones. 


Iso Butyl Indol Methy! Anthranilate C. P. Rhodinol Pure 

Benzyl Iso Eugenol (Carnation, Narcissus) Paramethyl Quinoline (Honey, Rose) 

Dihydroxy Citronellic Ketone (Lilac, Lily) Phenyl Acetic Ketone (Lilac, Lily) 

Dimethyl Benzyl Carbinol (Lilac, Lily, Narcissus) Phenyl Glycol Acetate (Lilac, Rose) 
Dulcinarome (Fixative) Piperonal Vanillone (Heliotrope) 

Guajackyl Phenyl Acetate (Rose, Tuberose) Rosindol (Rose) 

Methyl Nonyl Acetic Aldehyde (Orange, Jasmin) Tetrahydroparamethyl Quinoline-Civet Character 
Paracresyl Phenyl Acetate (Narcissus) (Lilac, Rose, Lily) 


Pioneer Manufacturers Diethyl Phthalate 


We carry stock at our Chicago Branch 
500 No. Dearborn St. Phone Dearborn 0199 
Represented by J. Wilhelm 


Se RNa PSC RRE RY ETA PN Sh, ETE on AMON SA ARREARS Rn ORR 
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“International” System of Vacuum Hand Filling 


Central Vacuum Power Plant operates as many filling stations as may be needed in any part of building. 
Hand Fillers to suit any bottle in two stem adjustable or two, four or six stem non-adjustable. Fills 
bottles in trays to uniform height without drippage, detecting bottles that would leak after being filled. 
The most flexible and economical 

filling equipment on the market. 

Saves money, labor, liquid and floor 

space. 


Full particulars on application. 


INTERNATIONAL 
FILLER CORP. 


Factory and General Offices 


Petersburg, Virginia 


REPRESENTATIVES: 


BOSTON NEW YORK CLEVELAND ST. LOUIS LOS ANGELES SAN FRANCISCO 
L. M. Selleck R. J. Piellisch A. K. Einstein Gus Linhardt Ware Glass Co. Ware Glass Co. 
131 State St. 207 Water St. Union Bldg. Pierce Bldg. 794 S. Central Ave. 1066 Mission St. 


*30,000 per year SAVED 


by one manufacturer of toilet specialties when he had the 
courage to adopt one style of our 


Three-Process Boxes 


(Printed or Lithographed—Cut and Creased—Machine 
Assembled ) 


Save Materials Save Labor 


Increase Profits 


Ask your box man for “‘Brightwood”’ boxes, or send us 
samples and ask for particulars. 


National Packaging Machinery Co. 


190 Green Street, Jamaica Plain, Boston, Mass. 
50 Church Street, New York City 108 South La Salle Street, Chicago 
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The NEW Ermold 

gives you More and 
Better Labeling for 

Your Dollars 


Not only is every label 
neatly and securely ap- 
plied by the New Ermold 
Labeler but the work is 
done rapidly and eco- 
nomically. 


Our range is 12 drops 
to 1 gallon 


We will be glad to submit 
data showing how an 


Ermold Labeler will help 


cut your operating costs. 


May we confer with you 
on your requirements? 


EDWARD ERMOLD CO. 


World's Largest Manufacturers of QUALITY 
Labeling Machines 


Hudson, Gansevoort & Thirteenth Sts. 
New York, N. Y. 


CANADA GREAT BRITAIN FRANCE 
a: Ys ; ce Welle 
Freyse a Co —_— a & a. 


Montreal & Toronto London & Glasgow Paris 


ERMOLD'S SPECIAL LABELING GUM 
KEEPS PERFECTLY 
PROMPT SHIPMENTS 





New York Boston Buffalo 











DAY Lightning Packer 
for High Speed Work 


HE DAY Steel Frame Packer is designed es- 
pecially for speeding up the output of your 
plant and for heavy duty. In the home of- 

fice files of The J. H. Day Company are unsolicited 
letters from many of the largest manufacturers of 
toilet goods preparations and other products in the 
country telling of the remarkable speed and endur- 
ing qualities of the Lightning Packer. Whether it 
is a half ounce or a six-pound package you wish to 
fill, this DAY equipment will do the work. If your 
needs are special, DAY will build a special machine 
to suit your needs. 


Equipped With Automatic Feeder 


The work of the Lightning Packer is facilitated 
by the use of this feeder. It can be connected with 
a bin or hopper above and adjusted so as to keep 
the same amount of material in the hopper at all 
times, insuring uniformity of work and saving a 
great deal of time spent in handling material. 

Write for a copy of our Cata- 
logue of Special Machinery. 


THE J. H. DAY COMPANY 


Cincinnati, Ohio 


Columbus Milwaukee Minneapolis Pittsburgh 
San Francisco St. Louis Atlanta Dallas 
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Philadelphia Kansas City Chicago 
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Colton No. 6c 


Filling, Cleaning and 
AUTOMATIC FOLDING CLOSING ig oar Wiping, Folding, 


CLIPPING HEAD HEAD FILLER 


HEAD rae Clipping and Dating 
7 | Machine 

Sieh att ih Capacity 45 to 50 

MORRBRROP RRR UTI OAS 4 tubes per minute. 


This machine is 
recommended on 
large runs. 


: in 
UU RERPP) | Pa 


atin ilteeiin Send for Circular 
CLUTCH LEVER Fully Describing 


Arthur Colton 
Company 


2604 East Jefferson Ave. 


Patents Pending Detroit, Mich. 
U.S.A. 


“VACCU”’ BOTTLE FILLER 


COMPLETE 


$185 


FEATURES: 


Fills 4,000 1-oz. bottles per hour. Other sizes in 
proportion, from % oz. to quarts. 


Portable! Can be set in any convenient place 
near bottles. 


All bottles fill uniformly. No spilling, no waste. 
No experience required. No installation expense. 


Simple adjustable filling handle fits all size 
bottles. 


All metal parts touching liquid are brass, nickel- 
plated, and can be disconnected from pump in 


Pasents applied for one minute for cleaning. 


Hundreds of these Piston Type Vacuum Operates from lamp socket. Nothing to get out 
Pumps have been used for years with no of order. 


maintenance cost whatsoever, and the oper- ss ae — 
ating expense is negligible. State electricity on lamp circuit when ordering 


ALSOP ENGINEERING CO., 47 West 63rd St., New York 


MANUFACTURERS OF 
“Hy-Speed” Mixers, “Vaccu-Filters”, Portable Electric Pumps, “Vaccu’ Bottle Fillers 
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or every 
mixing 
pur pose s 


BETTER ; BETTER 
MIXING y \ PRODUCTS 
BETTER . “ BETTER 
PRODUCTS BUSINESS 


The double whirling action of the Read 3-speed Mixer 

puts into every batch mixed, a large amount of air. 

This air makes a whiter and fluffier cream than can 

possibly be produced by hand or on any other machine. 
WRITE FOR FURTHER DATA 


aean wer CO. — 


VANILLA BEANS 


DIRECT IMPORTERS 
FROM THE ISLANDS 


P. & P. DERODE FRERES & DAMMANN, INC. 
71-73 MURRAY ST. “ NEW YORK 
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In the Past 


N the ancient times of Grecian su- 
premacy and culture the social 
queens of old Athens obtained 
their facial creams in jars. 


Are you handicapping vour business 
by packing vour products in the 
same manner as the Greeks have 
done in antiquity? 


In the Present 


Modern times require more than a 
mere container. It demands long- 
lived TUBES of attractiveness, 
elegance and comfort, above all 
unfailing dependability. 


With the latest tools and methods 
GLOBE craftsmen form metals 
and enamels into TUBES of 


charm, beauty and satisfaction. 


The destinies of nationally famous 
concerns are packed into GLOBE 
TUBES. 


“The Tube of Mechanical Perfection” 


_ Globe Collapsible 
Tube Corp. 


401-405 JEFFERSON STREET 
HOBOKEN, N. J. 


PROVIDENCE RHODE ISLAND 


TheHome/%Sabel Beautiful 
Keal Art—Rerfect Workmanship 


—-> ON EMBOSSED ~ 


UNE \SEALS 


STEEL DIE COT \ FOLDING BOXES 
BEST PRICES ON PURE GOLD 


NEW YORK OFFICES 
36 WEST 34TH STREET 
R.E.CHOMASERO-MGR-TEL PENNSYLVANIA 1538-1539 
ST.LOOIS OF FICE , 
2042 RAILWAY EXCHANGE BUILDING 
S.C.BONN-manacer TEL. OLIVE 2434 
CHICAGY OFFICE 
WITH ROSE CABEL & BUX CV, 
lIO8LA SALLE ST- tet.-DEARBORN 9637 
SCL) 
wl 
SZ 
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Muguet 


— item that has perhaps con- 


tributed most towards estab- 
lishing the reputation of the house 
of Robertet among perfumers is that 
noted Lily base: Muguet Robertet. 
The dominant note in Rose and 
Lily compositions is imparted by 
the Lily base. Figuratively speak- 
ing, it may be called the soul of Rose 
and Lily perfumes. As such, its char- 
acter exercises a powerful influence 





‘Robertet 


sequently, in selecting a Lily base, 
all other considerations must bow 
to quality. 

As a Lily base Muguet Robertet 
enjoys—and deservedly so—a world- 
famous reputation. Known for the 
results that it yields, it is essentially 
a product that is bought on the ba- 
sis of ‘‘quality first.” 

Muguet Robertet is never sold in 
other than sealed original packages. 


—— = LOX 





We shall gladly send samples and 
prices upon request. 


upon that of the composition: it 
may either make or break it. Con- 


P. Robertet & Cie 


Grasse, France 




















BUTYRIC ETHER 


(Ethyl Butyrate) 


The Standard for Pineapple effects. We 
have made a specialty of this ester for over 
forty years. 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 
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“American” 
Three Machines # Universal Electric Weigher 


I 0 Model *“G-I” 
n ne sy (Patents Pending) 


] An Automatic Gross | : me pele. 
* Weight Scale with rT | Width — 25 incher 
Auger Feed. - i | Height — 84 inches, 
2 Adaptable as a Volu- 
* 


metric Filler. 
3 Automatic Packer. 


Pressure can be used where 
Containers are too small to 
hold the required weight— 
without Packing. 


Among manufacturers who 
successfully use this ma- 
chine are the following: 
Armour & Co., Cheramy, 
Houbigant, Chas. Ross Co., 
National Dental Co. and 
E. R. Squibb & Sons, 
whose products are shown 
in the illustration. 


Any kind and Any Style of Container can be used on the same 
machine by simply using special augers and filling tubes for the 
various styles of containers and speed required. 


ALL TALCUM and FACE POWDERS—or any POWDERED 
MATERIAL—can be packed by this machine. (1) Dusty 
(without dust), (2) Sticky (without sticking), and (3) Free 
flowing. 


Positively uniform:—We leave the matter of accuracy of weights entirely to 
your satisfaction. Rapid—15 to 30 packages per minute—depending on size 
and style. Built entirely of steel with the control parts at bottom totally 
enclosed and away from dust. 


Write for Full Information about our other labor and time saving machines 


American Machinery Co., Inc. 


Main Office and Factory: 330-348 N. 12th St. 
B. naam te Gach St. Philadelphia, Pa. 








J. F. McGhee 
Western Representative 








*. 





Keeping a “step ahead” 
UR service doesn’t stop in furnishing the 


Perfume trade with the best talc for toilet 
or face powder uses. 


We are keeping a step ahead by using scientific 
equipment. New investigations as to chemical and 
physical properties. Tests for grain size. Experi- 
ments for softness. Color tests. Uniform -testing 
of “‘slip.’’ Tests for specific gravity and behavior, 
and many others. 

We are doing these things for you—the manu- 
facturer of toilet goods, so you can have the best 
talc milled, for your products. 


Why not write for our new booklet? 
‘“The Story of Good Talc.’’ 
Warehouse stock located in 


New York Boston Philadelphia Detroit 
Chicago St. Louis San Francisco 


es SIERRA TALC COMPANY 


Equitable Bank Building 
Los Angeles, California 





Several Factors 
that enter in — 


All manufacturers of the better grade of toilet goods—whether face 
powders, foot powders, toilet powders or pastes—know they must live up 
to a standard of manufacture, their product must be perfect at all times. 


We feel that way about our product. We have an ideal. We live up to it. 
We set our standards higher than other talc mills—as a result we can furnish the toilet goods 
trade with a talc superior to any domestic or foreign brand. 


Why?—and how? 
Several factors enter in which go to make Sierra Cloud and Sierra Snow the best 


The finest talc deposit—a large dependable source of supply. Our modern scientific 
equipment which insures a uniform talc. Experienced operators, both at our mine and our 
mill, who are experts in their line. Extreme care at every step insuring a pure clean product. 


There is only one grade, but two degrees of fineness. 


SIERRA SNOW or SIERRA CLOUD 


Our Sierra Snow is milled finer than the regular Our Sierra Cloud brand is obtained from the very 
grades of No. 200 mesh talc on the market. finest dust made in the grinding process. This dust 
It is as light and fluffy as ordinary flour, so that it is caught in special dust collectors, and is the finest 
can be readily mixed with other powders when neces- and fluffiest product we know. An extra fine 
sary. This property gives it a marked advantage product for finer uses which passes through No. 25 
over tales which are heavy and dense in consistency silk bolting cloth. It is used in the manufacture of 
and therefore difficult to mix. especially fine, high-grade toilet and face powders. 


Our large output means prompt delivery on all orders whether filled at mill or by our dis- 
tributors. 


Write for a sample and a copy of our 
new booklet ‘‘The Story of Good Talc.’’ 


Warehouse stock located in: 
New York Boston Philadelphia Detroit Chicago St. Louis San Francisco 


SIERRA TALC COMPANY c/s 


Angeles, 
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HYDROXYCITRONELLAL 100% 


Highest Quality 


GERANIOL EXTRA 


With the Odour of Fresh Rose Petals 


A.M. TODD COMPANY 


KALAMAZOO MICHIGAN, U. S. A. 
Established in 1869 





Kremol—Oil for Cold Cream 


9999999999 OO99990099669999090F 





A pure white mineral oil of exceptional quality especially refined for use in manufacturing 
COLD CREAMS, NOSE and THROAT SPRAYS. Made in two grades—LIGHT and HEAVY. 


Medicol Sherpetco Sheroline 


A medicinal white mineral oil Petrolatum A synthetic petroleum jelly, 
of super-quality. Manufactured Amber Lily White snow white in color, used as a 
especially for Internal Use. Made Light Amber White Superfine base for COLD CREAMS, 
= grades, LIGHT, MEDIUM Cream White Snow White CAMPHOR-ICE, SALVES, 
HEAVY, EXTRA HEAVY and Manufactured from. strictly OINTMENTS, etc. 

SPECIAL HEAVY. All grades PENNSYLVANIA CRUDE, fi- 

more than conform to the re- tered for COLOR, TASTE and 

quirements of the U. 8. P. ODOR, All grades conforming 
to U. 8S. P. requirements, 


Our products are made for manufacturers of cold creams, ointments and other 
toilet and pharmaceutical preparations. Highly refined, tasteless, odorless and 
absolutely pure. Our specialists will confer with you on any problem involving 
the use of mineral oils or jellies. 


Formulae for cold creams, lotions, salves, etc., available to our customers 
without charge. 


WRITE FOR SAMPLES AND FULL INFORMATION 


Sherwood Petroleum Co., Inc. 


Quality Products—the standard by which all others are judged. 


General Offices: BUSH TERMINAL BROOKLYN, N. Y. 


{ Sunset 8049 Refinery: CORAOPOLIS. PA. 
Telephones ) Sunset 7862 Eastern Works: BROOKLYN, N. Y. 


POSS SSSOSOSSSOSSOOOSOOOOOOOSD 


9999999900999 9990990000O8 


| 
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Private Brand Toilet Soap 


E are prepared by experience and equipment to 
manufacture for you highest quality toilet soaps 
under your own brand. 


With the cumulative experience of over 75 years 
in soap making to draw upon and the most modern 
methods available our customers are assured unusual 


service. 


Let us cooperate with you in building up your toilet 


soap business. 





Pennsylvania Soap Co. 
LANCASTER, PA. 





JOAN ANNE 





BAGAROFF FRERES 
SOFIA, BULGARIA 


NEW YORK OFFICE ORIGINAL PACKAGES 
IN 8, 16, 32, 50 AND 100 OZ. 
160 PEARL STREET EACH CARRIED IN NEW YORK 





1924 











mes 
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ROSE DAMAS 


A UNIVERSAL ROSE BASE 
Lb. $12.00 Trial Oz. 75e 


Perfectly adapted for use in Perfumes, Powders or Creams 


Just as the quality of a picture depends more upon the skill+of the artist than upon 
the cost of his paints, so the quality of a perfume oil depends more upon the skill of the 
perfumer than upon the cost of his ingredients. 

The principal ingredients of ROSE DAMAS are SKILL AND EXPERIENCE and the 
result is a perfume base of such exquisite fragrance that we unhesitatingly invite com- 
parison of it with other rose compositions at double its price. 


But Let Us Send You a Trial Ounce to Speak for Itself. 


UNITED LABORATORIES 


PERFUME BASES 


Natural and Synthetic Materials for Perfumers and Toilet Goods Manufacturers. 
As Consulting Chemists, our many years of actual manufacturing experience are 
at your service. 


15 South William Street New York, N. Y. 






















- Right from the Laan to You © 
- —at Rock Bottom Prices ‘ 





* Round, double-faced, strictly machine aie 
~ made puffs. Se 







Made of wool or velour manufactured 
* on our own looms. Thoroughly steril- 
© ized and sealed in sanitary containers 
before shipment. Ribbon in any color 4 
to harmonize with your package. 








Valmont Mfg. Co., Inc. 


ke 154 Eleventh Avenue 
E New York, N. Y. 
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| CITRONELLOL HYDROXYCITRONELLAL 








| RODINOL ‘PHENYL ETHYL ALCOHOL | 
: AMBRETTOL 100% OLEO MUSC i 
il usc Ambrette 
| =soBEN7y, ACETATE _—CCINNAMIC ALCOHOL 
| (Chlorine Free) (Crystallizable) 
| GERANIUM LEAVES — ROSE ALPINE 

(Geranium Artificial) VANILLIN EXTRA FINE 


SKATOL 100% (From Clove) 


Products of Merit Manufactured by 


TH. MUHLETHALER, S. A., NYON, Switzerland 


Quotations on request 




















Exclusive American Representatives 


ORBIS PRODUCTS TRADING CO., Inc. 


| General Offices: 215 PEARL STREET, NEW YORK 
| Branch Office: 159 N. State St., Chicago 









































FOR TOILET POWDERS 


Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable Fineness. 
Heavy if desired. Dusts out under the puff like the finest pollen. 






Stearate of Zinc 


Odorless. Impalpable. Pure White. Water-Resisting. Great | 
Adhesiveness. Light or Heavy as desired. | 





















We are manufacturing the foregoing on a large scale. Deliveries 
in any quantity from one barrel to a carload. Prompt shipments. 





WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. 









Office and Laboratories Telephone: 
Bush Terminal Building 


Stocks Carried: 
No. 9 Chicago St. Louis San Francisco Sunset 1337-4797 | 
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| eg Artistic Perfume Vials 


A Good Medium to Sell More Products 
HESE beautifully striped, im- 


ported Perfume Vials come 
with elongated leak-proof glass stop- 
pers, with nickel slip or gilt screw 
caps. Their forms vary to suit every 
need. Can also furnish 5H, striped, 
same size and style as 4H. Also 
52EE, beautifully striped, 14 oz. 
capacity, same style as 52A. Pro- 
vide for your Holiday requirements. 
Prices reasonably low. Write for 
samples and quotations. 





Sole American and Canadian 
Distributors : 


BelgianTrading Co., Inc. 
44 Whitehall Street, New York, N. Y. 


PHILADELPHIA OFFICE 
Douglas W. Stewart, 2119 Spruce St. 
CHICAGO OFFICE 
John C. Franzen, 3320 N. Clark St. 



































| 


Colors in Cosmetics 


have been given considerable undesired publicity by news- 
papers as well as by the American Medical Association at 
their recent convention in Chicago, and also by the Depart- 


ment of Health, New York. 


We have been giving this subject considerable attention 
and have now produced a selected line of Pigment Colors 
from which all undesirable foreign mineral and organic 
matters which are objectionable have been removed. 








Sample sets have been sent out to the trade. 
If you have not received one, drop us a postal 
and it will be cheerfully sent. 








H. KOHNSTAMM & CO., Inc. 
83-93 Park Place, New York 
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EY ATIUONOOEE Uses taeesensnaaen 


Vanity Puffs—Quality First 


The Puff is the first thing to be seen when opening your vanity case. 
To create the impression you want, the puff should be of the best quality. 
That is the only kind we make— 


THE BEST 


When the compact is almost used up, the puff should still show quality, so 
that the user will demand your refill or a new case. 


ALVA MANUFACTURING CO. 


154 Eleventh Ave., New York, N. Y. 








ESSENFLOUR PRODUCTS rp. 
MYSORE (S. INDIA) 


Distillers of Essential Oils and Manufacturers of Perfumery Products 


Sole Consignees and Distributors 


MYSORE 


(GOVERNMENT DISTILLED) 


SANDALWOOD OIL 


Satisfying the requirements of all Pharmacopoeias 


Samples and prices will be readily furnished on application to sole representatives 


Sole Agents U. S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 NEW YORK CITY COXASPDEN, N. Y. 


MU 


UVM AAs 


LANL 


ALAA EIA 





(ULNA 


HAA NUMEAA LAAN LAL 


AAALAUANNN HAAN 
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Bergamot 


HE odor value of Bergamot is directly proportionate to 

its ester content. This, therefore, is the determining fac- 
tor to the discriminating purchaser. Bergamot Rognetta, with 
from 40 to 45 per cent of ester, has an odor value that makes 
price a mere matter of detail in selection. A sample will speak 
for itself. Sent promptly on request. 


Salv. diDco. Rognetta 


Reggio—Calabria, Italy 














POWDER BOX 
SPECIALISTS 


FERDINAND BUEDINGEN COMPANY 
INCORPORATED 
Rochester—New York 


NEW YORK OFFICE & SHOWROOM .-. 152 WEST 42nd STREET 


Dy QD A CTY CAA LY YY \ AND MA [=f So 
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THE “NO-CAP” TUBE 


Just what the name implies: 


No Cap to Use—therefore—No Cap to Lose 


Positive 
Tension 
Closure 


Plain 


or 


A Real Improvement . Decorated 
in 


Collapsible Tubes 


Samples on Request 


STANDARD SPECIALTY & TUBE CO. 
NEW BRIGHTON, PA., U.S. A. 
Manufacturers of Collapsible Tubes for 20 Years 











We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


Let us estimate on your next 
contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY 


N. E. Corner Broad and Federal Sts. 
PHILADELPHIA, PA. 











Utmost Sales Value 


from your package is obtained 
when you specify Capes- Viscose. 


Capes-Viscose may be had in 





any color, transparent, translucent 
or opaque to match the contents 
or the label of your package, or 
to form a pleasing contrast with 


them. 


Send us one of your bottles and 
let us show you, without cost, 
how color in the cap adds to the 
beauty and sales value of your 


package. 


CAPES-VISCOSE, INC. 
Sales Office: 
132 Madison Avenue, New York 


Phone: Lexington 2743 


American Works: Delawanna, N. J. 















Cap Before Cap After Drying 

Drying Fits “Like a Glove” 
Makes a 

Just Put On 





Hermetic Seal 











What Capes-Viscose are 
and How They are Used 


(' APES-VISCOSE are hoods of cellulose which are slipped wet over 
the top of corked bottle. They dry quickly and shrink smoothly, 
forming an absolutely sanitary, non-absorbent and durable seal over 
the stopper, lip and neck of the bottle, making it impossible for the 
contents to leak or evaporate. 







An inexperienced operator can cap 400 bottles an hour with Capes- 
Viscose. Qn some sizes and shapgsas.many as 600 per hour are 


capped regularly. 






Some of the Prominent. Users of ——— 


Nira Milleweed Cream 5. S, ‘vbeesDend Me =e. 
ardley & Compan % 
ee th Coton, ‘Atietkcair Bauabicls f eat Harriet hed. Ayer 
The Bonney Company 


Chattanooga Meche Medicine rth. 






soar mr E. R. Cheram Incorporated 

Ed. Pinaud a eretemmmeries 
Parfumerte 7 os yo P 

Mme. Helena Rubenstein Alys — Supply Co. 











Canes Vaca INC. 


Sales Office : 
132 Madison Avenue, New York 


Phone: Lexington 2743 


American Works: Delawanna, N. J. 
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ESTABLISHED INCORPORATED 
1840 1922 
hipkoff’s P O { Rese 
Shipkoff’s Pure Otto of Rose 
i : Distributin de- 
heaps Cmeee Nature ordained that Otto of Rose should have soles Paula tn 
Shipkoff & Co., Ltd. certain Chemical and Physical Constants, Chemists Hamburg and in all 
Sofia, Bulgaria design rose oils having the same Constants; but main perfumery cen- 
they are not real Otto of Rose. Shipkoff’s Otto of ters. 
Rose is Nature’s Otto. It is the richest and most oa 
Branch Office: concentrated essential oil in existence and hence : 
Keseniik. Bulgaria the most indispensable basic oil for the perfumer. Montreal Depot: 
annem 8 It takes thirty roses to make one drop of genuine 41-43 Youville Place. 
ee Otto of Rose, and sixty a roses to make aa 
ee one ounce of pure Otto o ose—thus getting London Depot: 
Model factories: the perfume of seventy of the most fragrant 5 Giltspur = 
In all main centers damask roses for one cent only. Never create a Newgate St. 
of the Rose District. perfume without using a fair fraction of the richest E.C.1 
and foremost basic rose odor, which can be ob- pay 
— tained only from Shipkoff’s absolutely pure Otto of i : 
Highest Awards Rose. The value of Otto of Rose lies mainly in its Original packages: 
absolute purity. Always use Shipkoff’s Otto of 4, 8, 16, 24, 32, 40, 48, 


Including four Grand Rose. None better. 56, 64, 72 and 80 ozs. 
Prizes. each. | 








American Office 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 














For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC_MAGNESIA—ALUMINUM_CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 








For Toilet Creams 


PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 
Exports—M. W. PARSONS—Inmports 


and 


Plymouth Organic Laboratories New York 
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CLARENCE JI 


MORGAN || VOLUME | 


& COMPANY 
% How Is It Possible ? 
By Sampling 


SPERMACETI WAX ‘ The one form of advertising that 
4 pays dividends. 
@ + 
Your Present Samples 


WHITE BEESWAX i Are ~~ distinctive? Do they 
# ttention? Are you 

PURE a still rm the sonniianani 

i age like homeopathic vials, paper 

y ¥ boxes, cumbersome glass bottles, 


etc., which are discarded without 
KAOLIN BOLTED 


a second glance ? 


Your Future Samples 


e 


FF Should be hygienic, distinctive, 

¥ unbreakable, look like glass, yet 

TALCUM one-tenth the weight, unaffected 
33) by heat, water, or climatic 

a changes. A container with an 
e ¥ appeal to the eye, that will at- 
esl tract attention and not be con- 


ZINC OXIDE : signed to the waste basket. 


We specialize in containers and 


2 3 tubes, for sampling, fill and seal 
‘ same with the product of many 


manufacturers. This work in- 


RICE STARCH f cludes labeling or printing, and 
+ in some cases packing into 

y z mailers; the package reaching the 

s manufacturer ready for address- 

3 ing and mailing, thereby saving 


ZINC STEARATE you considerable overhead. 


May we quote on your requirements? 


e 


LANOLIN usp [ |) PERFEX PRODUCTS CORP. 


MANUFACTURERS OF 


e oe a ~ 
Se = os co 
se us THE PERFECT TUBE 
co bs : } 
<3 TRACE aK 


355 W. ONTARIO ST. 70-72 ROME ST. NEWARK, N. J. 


H Collapsible Tubes and Containers— a 
$3 Non-Metallic—Sanitary—Transparent * 


| _SUPERIOR8870 [2 
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Our Tubes are Guaranteed 
Not to Peel or Crack 


PURE TIN 
OR LEAD 


- fe - Pepsad ent @ oe 


PS 'T CO. CHICAGO, US 


PLAIN OR sa CHIC) 
DECORATED ! 


Wheeling Stamping Co. 
90 G60. K. DILLER Wheeling, W. Va. WHEELING, W. VA. 


—p With Threaded Flange Gripping the Cork 
4 7* The Flange does not come off 


Our Improved Construction makes our 
Sprinkler Tops ABSOLUTELY 
LEAK-PROOF, FIRM, and the 


smoothest working on the market. 


Stock or Special Designs 
submitted at your request 


Write for our catalog A 


SANITARY TUBE AND STOPPER CO., Inc. 
9 Franklin St., New York, N. Y. 
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ry 


Fancy Papers 
for 


cS 


Fx 


Perfumery Boxes 


We handle what is now 
recognized as the most com- 
plete and high-grade line of 
fancy papers being offered in 
the market today. 


Our sample book “Nouveau- 
tes 1924” contains many new 
designs suitable for perfumery 
boxes. 


= aman i 


Ty 


Yours on request. 


Whiting-Patterson Company 


Incorporated 


265 Canal Street, New York 


“A Business Built on Recommendation.” 


Manufacture Your Own Cosmetic Specialties 


Consulting Service Compact Face Powders 


OU must know the fundamental principles ET the Compact-Rouge Machine with 

of the manufacture of Cosmetics in order interchangeable dies to manufacture 
to manage your factory properly, to determine Perfect Compacts of any size or shape on 
the cost of your products correctly and last, glass or metal discs. 


but not least, to convince yourself of the The machine, operated by foot or power, 


purity of your preparations. decreases your operating costs and increases 
omensosuame your production. 


} anit » . . : actics , ° 
We can instruct you in the most practical We install plants for the manufacture of 
and _ scientific way to manufacture your Compacts, Face Creams, Indelible Lip Sticks, 


own Specialties. Waterproof Paste Rouges. Moulds furnished. 


Fourteen years’ practical experience in the manu- 
facture of the entire Cosmetic line is our guarantee. 


for full particulars. 


JOSEPH L. STUMMER, B. Sc., Ph. G. 


Manufacturing and Consulting Chemist 
Office and Laboratories 
201 Fulton Street (opposite Hudson Terminal) New York 
Telephone Cortlandt 2327 Cable Address “Cosmetic” 
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WHEN 


you send your prospective customer a small 
sample of your face or tale powder— 


WHEN 


does she try it? That is the question—does 
she put it aside to try later—and perhaps 
forget it altogether? 


IT ALL DEPENDS— 


on the way you send the sample—how con- 
venient it is for her to use it 


WHEN 


she gets it— 


USE SAMPLING 
POWDER PUFFS— 


and 


WHEN 


she writes for a sample—mail her a filled 
powder puff—so she can use it 


WHEN 


it arrives at her home—and that is exactly 


WHEN 


you want her to try it—while it is fresh in 
her mind. 


~©) 


& 


shall we send you more information and 
samples of our special powder puff sampling 
service? 


SAY WHEN 


The Refillable Puff 
& Novelty Co. 


538 Congress Ave. 
NEW HAVEN, CONN. 


o30eww wow www eee woo e 1 ooo ooo eee eee oe eK 99 eee eee eo oooeres 


f 
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EssENTIAL OIL REVIEW 


Bouquet “C’’ Special 


No better oil has been produced for 

the manufacture of economic per- 
fumes, where moderate cost is a factor combined 
with large consumption. A pleasant, powerful 
and flowery odor. Demonstrate to your satis- 
faction, our claim for bigger profit, by a test 
made in your laboratories. 


Trial oz. 60c. Per lb. $8.00 


CHYPRE 
(No. 215 A) 


Highly concentrated with a bouquet that is a 
true reproduction of the natural Chypre. 

Even the most exacting manufacturer will find 
in this Chypre a suitable product for the high- 
est grade perfumes. Supreme quality is abso- 
lutely maintained, coupled with an economy of 
price, not to be found elsewhere in this market. 


Per oz. $1.25. Per lb. $15.59 


Violet Concrete 
(No. 304 Synthetic) 


To say “fully as good” is a strong claim. We 
confidently go further and say this oil will re- 
place natural Violet in odor, strength, etc. 


Trial oz. $1.75. Per lb. $25.00 


For exclusive and individual perfumes 
or toilet preparations 
Try our 
Bouquet Jane, Trial oz. $1.50, per Ib. $21.00 
Bouquet d’Amour, “ 1.75, “ “ 25.00 
Bouquet Trefle, * ~H°* * oe 
Samples and Price List will be sent on request. 


Our quotation on your special quantity orders 
will be of interest. 


ERNST BISCHOFF CO., Inc. 
135 Hudson St., New York, N. Y. U.S.A. 


Telephone Walker 2880-2881 
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321-323 N. SHELDON STREET CHICAGO, ILL. I 




















o 
Synthetic Floral Ottos for All Purposes 
Apple Blossom Idealine Quinarome 
Bouquet de Orient Jasmin Fleur Rose Syn. (Near Otto Rose) 
Carnation Lilac Blossom Rosabla (White Rose) 
i Fleur de Muguet Lilas de France Rosadora R.R. (Red Rose) 
' Honeysuckle Lily of the Valley Syringa de Orient 
i Heliotrope Narcisse Violet Florence 


Many others of present popular types. 





i The above listed Floral Ottos are only a few of our 
i products of which we will be pleased to submit samples 
and quotations upon request. 


When writing us indicate clearly the purpose the 


ul Floral Otto is to be used for. This information will i 
i enable us to select suitable material for your special re- il 
i quirements. I 
ij Write for Our General Price List _| 
if pennanenennsenananent eeeenn nanan oN jneneee a ONNEUNNODNUNNOGUONTOOOOOODOOROOENOOE UONUUUDOOOOOU OOOO OOUIOLENOLDERAEOAEEOBONCORANAEUOGODOODOOOOUOOT ONL OOOOOOEROOOREEABCEOEEEONN 
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) COMPACT BOXES 
DE LUXE 


WE are now manufacturing compact 
boxes and lipsticks of every descrip- 
tion in all metals, all sizes with the finest 
finishes. 


Some entirely new ideas in thin model 
single and double compact vanities. 


Our experts welcome the opportunity to 
cooperate with you in designing any vanities 
according to your own ideas. 


Our Prices Will Interest You 


DE LUXE ART METAL CORP. 
1123 Broadway - New York City 
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Perfumers & Jewelers Box Co. 


(NC ORO AT EO 


at 307-309-311 Sixth Avenue 





DEJONGE 
Quality Papers 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 


your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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PARIS COSMETICS, Inc. 


Successors to 
Immortelle Laboratories, Inc. 


Under our new mame which more adequately expresses the nature of our 
business, we are better prepared than ever before to manufacture exclusively 
for the perfumery trade: 


Highest Quality Rouge and Powder Compacts, 
Lipsticks, Eyebrow Pencils, etc. 


We have enlarged our manufacturing and prompt deliveries at most attractive 
facilities and have installed the latest prices. 

and most modern machinery and All orders receive the direct personal 
equipment in order to insure quality attention of Louis Kronish. 


Write for Samples and Prices and Be Convinced. 


PARIS COSMETICS, Inc. 


128 East 16th Street New York, N. Y. 





\ 
<p * a; 


SPECIALISTS - . 
Small. Fine 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, M. ¥. 
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LANOLIN 


J. me 


(Adeps Lanae) 


HYDROUS ANHYDROUS 


Special Products for 


Pharmaceutical 


and 


Toilet Manufacturers 


Trade Eh Mark 


Buy direct from 
“AMERICA’S ORIGINAL REFINER of 
LANOLIN” and obtain a _ product 
guaranteed strictly U. S. P. 


American Lanolin Corp. 


LAWRENCE, MASS. 





AUGUST GIESE 
& SON 

162 William Street 
New York 


Sa 


FRENCH 
FILTER 
PAPER 


ALL 
GRADES 


Get Our Prices 


SS 


In Stock in 
New York for 


Spot Shipment 
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UU. ASU a 


fy No. 237 No. 234 





No. 230 





Specialists in Screw Caps 
and Similar Products 





: 

3 

; 
| 
Designers and manufacturers of : . 
Sheet Metal Specialties—such : 
as caps for talcum and tooth- : 
powder cans and jars in Brass— : 
Polished Nickel Plated, etc.— ' 
and other metals. 2 





BRASS GOODS MFG. CO. 
345 ELDERT ST., BROOKLYN, N. Y. 


No. 236 No. 188 Herbert O. Hyatt Frank S. Hyatt 
CUTS FULL SIZE President & Treasurer Vice-Pres. & Sec’y. 


HMUULSNVNUUNANAUVNUUUAULLOUTOGUVUEUULULUOUETOAAUEU TULA 





UNOTINUAAOA SEMEN ANNNTNTETET ANNA TTTvTTTOTTATTeTeeeeNaeaNseNeneTe coer eoevreneenneensnrossenn ese 







eum 








IMPORTERS AND GRINDERS 





Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— T ALC —Domestic 


FULLER’S EARTH (Genuine English) 


















INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 

PREPARED CHALK WHITING—AIl Grades 
CARBONATE MAGNESIA ZINC OXIDE 













HAMMILL & GILLESPIE, INC. 


Founded 1848. 
240 and 242 FRONT ST., NEW YORK 


Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 













4 


STL 
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T is seldom economy to buy cheap 
wares, for cheapness in price generally 
means cheapness in quality as well. Espe- 
cially is this true of such products as van- 
ity boxes, where the borderline between 
art and industry is very vague and ill- 
defined, and where it is possible to effect 
great economies in manufacture, which 
casual observance and non-usage do not 
at once reveal. 


August Goertz & Co., Inc. 


Metal Specialties 
Newark, N. J. 


276 Morris Avenue 
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ABONITA COMPANY, Inc. 
134 South Clinton St. CHICAGO 
COMPACT SPECIALISTS 





HAND MADE FRENCH-PROCESS 
ROUGE and FACE 
POWDER COMPACTS | 







QUALITY 
SUPREME 





a 5 PELs j 
LIP STICKS COSMETIQUE 


EYEBROW PENCILS | 
PRIVATE BRANDS EXCLUSIVELY | 


QUALITY PRODUCTS—PROMPT SERVICE 
IMMEDIATE DELIVERIES 













EET 






Ea 


Games 
a 


that appeal— € sy | 
and sell Ser fl 


Rp setts created seals of rich and 
delicate appearance appeal to the fem- 


z 

H inine eye. 

bs Dennison makes such seals — distinctively de- 
signed to symbolize the high quality of the prod- 
uct, to allure the eye, and to invite purchase. 


eS Wee Se 
ess Tale nae 


You know how strongly appearance influences 
sales. Dennison can suggest a sales-building seal 
for you. An assortment of samples awaits your 
coupon. Clip it now. 


DENNISON MBG. CO., Dept. T4, Framingham, Mass. 2 


Please send me samples of Dennison distinctively designed 
seals. I am interested in 


state quantity here 


Name 


Address 





Dept. I 
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BOD LEG SAID 


INC. 


Compacts 
Lipsticks 
Eye Brow Pencils 


MADE UP UNDER 
YOUR OWN BRAND 


423-439WEST 55™ STREET 
NEW YORK 


A 
Franchise 


for Life 


Salesmen now call- 
ing on drug trade, 
general stores, beauty 
parlors, barbers, grocery 
trade, can materially increase 
their income without additional 
effort or expense. 


Our line is to be nationally adver- 
tised. 


Not a make-shift proposition, but 
something substantial. Your life-time 
opportunity. Repeat sales will give you 
a lucrative year-around business on items 
that have no competition, and yet are 
in every day demand in every household. 


Manford Pharmacal Co. 








1311 S. Broadway, St. Louis, Mo. 


a 
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THE HOME OF PEERLESS TUBES 


And Peerless Tubes are all their name implies in perfection of manu- 
facture, in decorating and cleanliness. May we send you samples? 


THE PEERLESS TUBE COMPANY 
48 Locust Avenue, Bloomfield, N. J. 





J 


ORIGANENE 


A finished perfume oil, for finest perfumes only, of the French type 
which continues in such great vogue. It is unexcelled in its perfect 
blend, exquisite and elusive fragrance, and faithfulness to type. 





. If you want to produce a high grade 
Extract, Face Powder, Compact or Cream 


possessing a beautiful odor of French or Oriental character 
make nothing 


until you try out our latest creations in the field of 


Ambre, Chypre, Narcisse, Oriental, ete. 





FELTON CHEMICAL COMPANY, INC. 


Manufacturers of Aromatic Chemicals and Synthetic Flower Oils. 


65 Taaffe Place Brooklyn, N. Y. 


Samples and Quotations Gladly Submitted 
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Mail the Coupon Now <> 
JOHN HORN, Seals 


Ss 
837-839 TENTH AVE., NEW YORK, N. Y. 








Kindly send me a sample package of your seals. PFALTZ & BAUER | 
TPT CT OT OS EE ee 9 nc. 
IE on.cicaninacenthuivkteadtannasares 300 Pearl Street New York City 
Agents for 


A. MASCHMEYER, JR. Amsterdam 
ROSE CENTIFOLIA—JASMIN WHITE “E,” ETC, 





E. DE HAEN A. G. Hannover 


Methylanthranylate — Acetophenone — Chlorophyll 


Beautiful seals attract attention to the package 
no matter where it is displayed, on the shelves, 
on the dealer’s counter, or on milady’s dressing 
table. 


Horn’s seals are created by artists who have 
spent many years in helping other perfumers 
improve the appearance of their packages. The 
same appeal they have won for others they can 
win for you. Many new ideas for seals will be 
suggested for those in the small package which 
we will mail you on request. 


JOHN HORN. 


Mail the Coupon Now 


AN A (fi HN 


sll TL inl 


(ig 











LIENAU & Co. Uerdingen 
TERPINEOL, C. P. 


E. SACHSSE & Co. Leipzig 
Oil Orris Liq. 10 Fold—Oil Dill Seed, Etc. 


Musk Ambrette 100% 


WoLti WAESCHERE! & KAEMMERE! __ Hannover 
“Golden Fleece” Lanoline. 





| Dr. F. RAscHIG Ludwigshafen 












THEODOR LEONHARD WAX CO., In. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 








Wetec as 


~— aa cna 








BLEACH HOUSES 
WAX CO. 


at 
SPECIFY nS hhc 


HH 


Ltd 
H nA i i Ne tH 


J. N. LIMBERT & CO., Inc. 


12 South Marshall St. 
PHILADELPHIA 


Lim why 


aig ETA D> Taig HSS 





Specialties 


—— 
—_—— 
= 

=——F — 


Pure White Sun Bleached Beeswax 


Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 



















\ 


Write for samples 


Long Distance Tel. Lambert 8183 











24 
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TRANSPARENT 


PAPERS 


for wrapping boxes, bottles, 
soaps and, in colors, for 
dainty inlays or other pro- 
tective service. 


SERVICE 


Not so much a thing to talk 
about as a thing to perform. 


FRANZ EULER & CO. 
173 LAFAYETTE STREET 


NEW YORK 














Embossed Seals, Lebel, 
Booklets and Displays 


for the 


Perfume and 


Toilet Preparation 


Trade 


PLANT FULLY EQUIPPED 


for Printing, Engraving 


and Lithographing 


SKETCHES SUBMITTED WITHOUT 
OBLIGATION 
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3 Big Mits! 


Unique and distinctive 
miniature perfume vials— 
at moderate prices. You 
want fast-selling contain- 
ers of real merit—and 
here they are! 

We also turnish many 
other stock designs and 
make containers to your 
special order. 


Design 

patented 

July 1, 
1924 


No. 65058 






Design 
patented 
June 10, 

1924. 
No. 64840 





— 


“Cairo” Vial 
3 dram capacity. 
Regularly furnished 


with clear flint glass 
stoppers, or on spe- 


“American Beauty cial request we sup- 
Doll” Vial ply frosted _ flint, 
frosted black, or 
With auburn or dark blue clear glass 
blonde wigs and fin- stoppers at no extra 
est grade corks. expense. Beautiful 
Well-made perfume perfume boxes, to 
box for each vial. hold one vial, sup- 
Capacity 2 dram. 4 plied at our actual 
ounce. cost, 


“Dice’’ Vials 


Capacity 3 cc. 
Are sold in 
pairs. Best 
grade corks. 
We can fur- 
nish boxes to 
hold a pair of 
these vials — 
at cost. 





_ Patent pending. 


Samples of the above 3 vials sent FREE on request. 
PROMPT DELIVERIES 


GLASS PRODUCTS CO. 
VINELAND, N. J. 4°; 
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4] FROSTING LIQUID 


roe 4 produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 





NW u td three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
oN AN less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
By? ay drying up—therefore, always ready for use. 

AS YO 

« 


N ihe 3 Special prices on contract. 
aN Ke Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
me AS Packing Charges Extra. 
L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 





Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. =- - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 


AMOLE PRODUCTS 











HARRAL SOAP COMPANY, Inc. 


Address Mail— Hawtree Creek Road, Woodhaven, New York City. 
Office and Factory—From Hawtree Creek Rd. to 123d St., near Rockaway 
Boulevard, Woodhaven, N. Y. City. 





SHAMPOO BASE LIQUID SHAMPOO 
LIQUID TOILET SOAP SURGICAL GREEN SOAP 
SHAMPOO PASTE TOILET SOAP BASE in BARS and 
POWDERED SOAPS — FLAKES 
COCOANUT and CASTILE FLOATING BATH SOAP 

KERS OF SOAP CASTILE SOAP—U. S. P. BARS and CAKES 


NEARLY HALF A CENTURY 


GLASS VIALS 


Automatic Machine Made, Are Uniform cee Usp 
in Capacity, Corkage, Height and Width 














Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO,ILL. NEW YORK,N.Y. 
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Fiternal Vigilance 
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DHERENCE to rigid, high standards 
is dificult but absolutely necessary in 
the manufacture of Rowell Paper Boxes. 


E. N. Rowell Co., Inc. 


Batavia, N. Y. 
New York Sales Office: THE BRISTOL INDUSTRIES, Inc. 
41 Park Row, Room 805 Telephone: Cortlandt 1574-5 
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EN. Rowell Co. Ine 
‘Paper Box Mrs. 
Ba tavia, . NY | 
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The attached are a few representative numbers from our line of Stock Perfume and 
Toilet Preparation Labels. We will be pleased to send our complete Sample Line, which 
consists of an extensive assortment of styles and designs for $2.00. This amount 
to be credited on receipt of your order. Additional information on request. 


THE HENDERSON LITHOGRAPHING Co., CINCINNATI, OHI0,U.S.A. 


om, 
tS = 





OUR SAMPLES ARE NOW CONVENIENTLY PLACED IN BOOK FORM 


WRITE FOR THIS EL IRATE AND EXCLUSIVE LINE 
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MODERN plant and organization, equipped 

with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex 
quisite labels and package dressings for perfume, 


toilet preparations, soap and kindred lines 













The great number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements. 
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The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 
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VANILLA 


BEANS 


THURSTON & BRAIDICH 


27 CLIFF 
W YORK 





| Samples Attractively— 
bpprersn- Displayed | 


Bring More and — Orders 


eae nT 

* ray User 
yea seuen: 
a 





Here you get the combined efforts 
of skilled specialists of 25 years’ 
experience in perfecting the Sample 
Case. 


KNICKERBOCKER CASE COMPANY | 
224 N. Clinton St. 


W orld’s Leading Sample Case Manufacturers 








Chicago | 
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TOILET 


_— | 


SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 
150 NASSAU STREET 
NEW YORK CITY 





Want to Buy-- 


'TERPENES 
of 


OIL OF LIME 
OIL OF LEMON 


OIL OF ORANGE 
in small and large lots 


Prospective suppliers should furnish us 
samples and prices f.o.b. New York. 


The Meht & Daniel Corp. 


SALES AND PURCHASING AGENTS FOR 
MEHT & DANIEL, HAMBURG, GERMANY 


1 Liberty Street New York 
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DRYING 


LAUNDRY BAR SOAPS 


THE 
TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 


THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


The “Proctor” Continuous Truck Dryer—a won- 
derfully efficient system of drying all Laundry 
Bar Soaps. The bars of soap on trucks are auto- 
matically run through the dryer. Perfect sur- 
face drying is obtained with the least possible 
loss of weight. Saves time, space and labor. 
Send for our catalogue. 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 
Philadelphia, Pa. 


The Twitchell Process Co. 


CINCINNATI, OHIO 











Reduce Your Productive Costs 
On Filling and Corking 












WITH 
SAMCO 


Vacuum Filling and Corking Machines. 
Write for descriptive literature. 


STANDARD AUTOMATIC MACHINE CO. 


Clinton Avenue South, Rochester, N. Y. 








Reduce Bottle Filling Costs 


Fowler Semi-Automatic Vacuum Feed Bottling Machines 

fill accurately, from 1,000 to 9,000 bottles per hour, 
depending on type of machine and 
character of content. Requires one 
operator only. Will bottle extracts, 
perfumes, oils, emulsions, pastes, fruit 
juices, food products, medicines, or 
any liquid or _ semi-liquid. 
Lowest in first cost—and no ‘rama, 
expensive repairs. = 


Weeks Automatic Double Labeler 





Applies two labels simultaneously 
front and back. 
The only truly automatic labeler built for various 
difficult jobs. 


Satisfaction guaranteed. Send your labeled con- 
tainer and get our specifications for your individual 









work. 


McDonald Engineering Corporation 
416 West 33d St. New York 


Ww be 


Fow achi i t Corporatio 
at Machinery and Equipmen wYorke. 


Medals, BOTTLUNG MACHINES 










— 
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Your profits are 
largely dependent 
on the time it takes 

@ to mix your fluids. 
Where slow mixing 
holds up other 


processes, production is 
naturally cut down. 





For greater speed in mix- 
ing, and corresponding in- 
crease in production, use the 
Lightnin Portable Mixer. 
Then you can mix any liquid 
at about 1/10 the cost of 
mixing it by hand. In fact, 
all other mixing devices are 
slow by comparison with this 
scientifically designed, power- 
ful propeller-type mixer, 
which creates a veritable “‘liq- 
uid cyclone” in the mixing 
tank. Propeller is set on the 
oblique and gives a complete 
turnover in two directions. 

Telescope shaft permits adjustment of propeller to any 
desired length. Quickly clamped to any type of tank. 
Driven by powerful motor, completely housed. Extremely 
rugged in construction, to withstand the stress of high 
speeds in liquids of heavy viscosity. 

In nine sizes, capacities | gal. to 3000 gals. 


Write for descriptive Booklet No. 41. 


MIXING EQUIPMENT CO., INC. 


Suite 41, 229 East 38th Street, New York City 


LIGHTNIN “wixers™ 


STOKES BOTTLE 
WASHING MACHINE 





Washes one gross of bottles per minute, 
inside and outside. 


PERCOLATORS TUBE FILLERS 
WATER STILLS POWDER FILLERS 
PENCIL MOLDS CREAM MIXERS 


Send for Catalog. 


F. J. STOKES MACHINE CO. 


6112 Tabor Road, Olney, P. O., Philadelphia, Pa. 


. 
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Electric Driven 


Power Crimper 


For Collapsible 
Tube Clips 





Capacity 
20 to 40 per minute 


Height 12 inches Width 7 inches 
Length 14 inches Weight 95 lbs. 


Crimps 0 to .8 clip 


; H. P. Motor—Runs from any lamp socket 


Manufactured by 


GEORGE G. RODGERS 


Springfield, Ohio, U. S. A. 


What can filtration 


do for your product? 


ILL filtering improve the 

appearance, or keeping 
qualities of your product? Only 
a test under actual factory con- 
ditions will answer this question 
definitely. We have the facilities 
for making such tests and will be 
glad to filter five or ten gallon 
samples of your product without 
cost or obligation. 


Send your filtering problem to 
Filter Press Headquarters. 


T. SHRIVER & COMPANY 
890 Hamilton St., Harrison, New Jersey 


The filter cloth used is just as important as the 
filter press. We are in a position to supply filter 
paper or filter cloth, especially woven for filter 
press work, at very close prices. 


Ask us to quote on your 
filter cloth requirements. 


SHRIVER vrcssts 
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SUPERIOR 
COMPACT 
PUFFS 


Puffs of 
Quality 
which exemplify the 
unique artistic re- 
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Creating 
Superb 


clusive package is 
our specialty. 


May we have your request 
for samples and quotations? 





Furlager Manufacturing Co. 
67 East 8th St. New York, N. Y. 


“We lead in quality” 
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CLASSIFIED 
ADVERTISEMENTS 





The rate for advertisements in this section is 50c, per line per in- 





sertion. Please send check with copy. Address all communications to 
PERFUMER PUB. CO., 14 Cliff St., New York, 
BUSINESS OPPORTUNITIES 
For Sale—Two Ermold labeling machines. If interested 
state what style bottle generally used We might have 
equipment also. Address Liebenthal Brothers & Co., 1444 


W. 9th St., Cleveland, Ohio, 





lor Sale live Pfauld | lined steel tar ks, hon tal 
on adjustable legs, 6’ 9” diameter, 7’ 2” long. lwo sections 
each with removable cone heads Capacity 14,000 Ibs. each. 
\pply D. \ Person, c/o Autocoil Co., 136 Seventh St, 
Jersey City, N. J. Phone Montgomery 6194. 


For Sale Manufacturing toilet goods business 
a steady increased volume of several years. 
number of the best New York State store 
tomers. Can be bought reasonably for 
strict investigation. Address B. O. No, 
journal, 


showing 
It has a large 

Ss as repeat cus- 
cash. Will stand 
1257 


7, care of this 


For Sale—Immediate delivery, 6 soap frames, 2 crutchers, 


18” to 36” filter presses, 3 gas heated boilers, 12 Mead mills, 
1200 ib. slabber, foot and = scouring soap presses, 2 
plodders, 6 knife chipper, amalgamator, dry mixers, 9 stor- 
2 acid hot presses, 1 aluminum lined 
Complete soap plants bought and sold. 
Inc., 15 Park Row, New York 


age tanks, steark 
stearic acid mixer. 
Consolidated Products Co., 
City. 





(Continued on Page 136) 


One of the Largest Perfumers in America quit 
using GUASCH LIP STICKS for 90 days 
and lost 42% of his Lip Stick Business 


O save $1.00 per gross, one of the 

largest perfumers in America tried 
to sell his discriminating and exclusive 
clientele another brand of lip sticks. It 
took just 90 days to come back to the 
Guasch Lip Sticks—but it will take him 
a long time to regain the good will he 
lost during the 90 days he sold “‘the-just- 


as-good-as-Guasch lip sticks” to his fol- 
lowing, who began to think he was 
slipping. 

Don’t Risk Losing Your Following. 

Increase your good will by using the 
Guasch Lip Stick. 

No other Lip Stick made in America 
is as good. 


Genuine Guasch Lip Sticks 
Do Build Big Business 


cAMCERVEILLE PUFF & COSMETIC CO.), inc 


339 EAST 93rd STREET, NEW YORK CITY 





“We strive for Perfection” 








scan eet 
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COLLAPSIBLE TUBES & CONTAINERS 





PURE TIN OR LEAD PLAIN AND DECORATED <= 
ALUMINUM SCREW CAPS, SHAVING STICK BOXES ETC. 


FOR YOUR CANADIAN TRADE 


We Make a Specialty of These Soaps 











UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- SHAMPOO BASE SOAP 
crease your business. SHAMPOO PASTE 
BUCKEYE BASE SOAP will produce a liquid LIQUID TOILET SOAP 
soap or shampoo that will be uniform in every nani: - seat’ sacaeet 
respect. An exacting chemical analysis insures TOILET BASE SOAP 
the uniform composition of these soaps. SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


SOME SPECIALTIES 
SYNTHETICS ESSENTIAL OILS 


$30.00 per Ib. Géranium Bourbon 
Ylang Bourbon Prima 
Ylang Bourbon 2° 
Ylang Manille 
Vétyver Bourbon 


SOCIETE SIPA 


ble Ad¢ SS 
18, rue Falque MARSEILLE, FRANCE emekent aan 


Wye Nal 


WN) MADE WHITE 
Mi PCat 
DELIVERED RIGHT 


Pure Stearic Acid in Convenient Size Cases 
RUB-NO-MORE CO. FORT WAYNE, IND. 








136 AMERICAN PeERFUMER & EssenTIAL OIL’ Review 


Wanted— 


SALESMEN 


who have had experience in 
selling various essential oils 
and synthetics. We repre- 
sent two of the highest qual- 
ity manufacturers in Europe 
and have a splendid oppor- 
tunity for men having an 
acquaintance with their 
trade. 


sion on a long time contract 


Salary and commis- 


to satisfactory people. 


FOX & CLARKE COMPANY, Inc. 


116 W. 32nd St. New York 


Dereevertnenanneneetneiinmmnenatinatianenlll 


' SOG ee 


Rowse ed 


Mi 
ws 


Wanted, To Buy— 
OTTO OF ROSE 


(BULGARIAN) 


ten Be 


YOLCXOIC 





Large and small lots. Mail 


sample and quote price to 


A. G. GUTGSELL 


59 Pearl St. New York, N. Y. 


WRITE US FOR 


INFORMATION REGARDING 
TRADE-MARK PROTECTION 


PERFUMER PUBLISHING CO. 
14 Cliff Street New York 





B. O. No. 1270, care of this journal. 








Avcust, 1924 


(Continued from Page 134) 


BUSINESS OPPORTUNITIES 


Wanted to buy— Power closing and clipping machine for 
collapsible tubes. Send description, price and condition. C, 
Ruhland, 2610 Homer St., Chicago, Il. 


Wanted—Crutcher, soap frames, plodder, 
press, 3 or 4 roll mills in good condition. 
No, 1263, care of this journal, 








slabber, filter 
Address B. O. 
Artificial Flower > — manufacturers desire re- 


liable sole agents for U. and Canada. Address B. O, 
No. 1266, care of this Se] 





For Sale—Potpourri Perfume— -Suitz able for cheap per- 


fumes, soaps, or sprays. Bouquet character. Address B. 
0. No, . 1268, care of this journal, 


Mailing = ist—F or Sale. Over 2,500 names and addre SSeS 
of perfumers, barber supply houses and toilet prepar ation 
manufacturers in the U. §. Each name on 3 x 5 index 
card. Not a stock list but run for you from master list 
used daily and continually checked for changes. Sample 
card and full information on request. Address N. F. Peters, 
150 Nassau St., New York, N. Y. 


For Sale- —( ‘olton air pressure “combination | closing and 
filling machine. Motor attachment, good condition. Geo, 
K. Diller, 90 West Broadway, New York City. 


Wanted—Five or six glass ‘lined storage tanks" ‘for per- 
fumery, fifty gallon capacity. One Day Pony mixer for 
creams. One powder sifter about 100 Ib. capacity. Address, 





SITUATIONS WANTED 


Chemist—F-xperienced in manufacture of cosmetics and 
toilet preparations, highest references. Wishes connection. 
Addre ss S. W. No. 1264, care of this Journal, 














(( ‘ontinued on Page 138) 


LA PARFUMERIE MODERNE 


a true organ of the French perfume 
industry—18 years old. 
GENEROUSLY ILLUSTRATED 


La Parfumerie Moderne 

conducts the following services: 

Technical information 
Recipes 

Formulas 

Technical editions 
Library 

which are all available to you 


A sample copy sent upon request. 


Publications 


Pierre Argence 


285 Avenue Jean-Jaures 


Lyon, France 
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PENNSYLVANIA COLLAPSIBLE TUBE CO. 
Specialists in Small Tubes 
PURE TIN ONLY 


495 Hepburn Street, Williamsport, Pa. 










a 
1B 


ce 
. fl 







Te 


7. 
\M 

ett 

ESE ot ca Soo 


de wad 


; } DENTAL 
m IND Pr WS “CREAM 


"THE printing on our sample tubes that you are entitled to expect. If 

is perfect in every letter. The your product recommends itself and 

colors are clear and brilliant. The sales — without dispropor- 

: tionate advertising, you will find 

caps fit easily. These features com- samples the least expensive form of 

bine to make our tubes the powerful advertising measured in terms of new 
factor in advertising your product business. 










e - 
Ee aed 





rrrrrrerrrrrrrnrnnvvvvvvvve 


% = 
: "FANCY BOX ‘COVER "PAPER. 
; NEW CREATIONS JUST RELEASED. SPECIAL PAPERS : 
: DEVELOPED FOR EXCLUSIVE USE BY YOU. $ 
$ BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR * 
; SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. $ 
z 3 
t MATTHIAS & FREEMAN PAPER CO. : 
; 1i7 N. SEVENTH STREET PHILADELPHIA ; 
Setoetontoatoadoatoatpatpetoeteetoetoetoetondoatoatoetpetpateedeatoateeleatnetoetnetoetoetoeteateetetontoateatoatpatpetoetnetoeteetoetoateatontentoateetoetoetoeteeteetoatontontoatoatpetpetoetoeteetoetontontpatoatoatpdtpetpetpetots 


Absolute Brilliancy /ncreases Sales 


| SEITZ ASBESTOS FILTERS 


GRAVITY and PRESSURE MODELS—ALL SIZES—AUTOMATIC 
. Ideal for 


| Perfumes, Toilet Waters, Hair Tonics, Pharmaceuticals, Flavoring Extracts, Etc. 


Write for Full Particulars 


_ | PHILIPP WIRTH  &.c2°s;tiso NEW YORK, N. Y. 


TD WAPER BOXES | 
| P=. PERFUMERS COLORS 


HAND and MACHINE MADE Technical colors for Perfumes, Soaps, Waxes, and 


| special uses. Ask for samples. Special Service to 





Distinctive Designs for Essential Oil Houses. 


Face Powders, Toilet 


| Preparations and Pesfames Certified Colors for Flavoring Extract Manufacturers, 


Bakers and Confectioners’ Supplies. 


mE ROBERT NEUMANN - INTERSTATE COLOR CO., Inc. 


1401-1411 Plum St. Cincinnati, Ohio 41 Park Row, Suite 814 New York City 








138 AMERICAN PERFUMER & ESSENTIAL O1L REVIEW 





ULdddddddddiddiiiaiaidddiddiliiidisdsddsddddbdddat 


PURITY 
UNIFORMITY and 
RELIABILITY 


are a few of the imperative 


qualities of 


Meat 
aa 


LANOLINE 


Manufacturers since 1914, 


THE B & W oo. 


Bopf & Whittan 


Elizabeth, N. J..U. S. A. 





SUT HUN 





KAOLIN 
ZINC OXIDE 
MAGNESIA CARBONATE 


; 
: 
: 
z 
é 
= 
: 
: 
: 
z 
: 





| STARCH 


WHITTAKER, CLARK & DANIELS, 


IMPORTERS AND EXPORTERS 


i 245 Front St. 
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(Continued from Page 136) 


SITUATIONS WANTED 


Perfumer, chemist, salesman, 
manager. Fifteen years’ actual manufacturing experience, 
covering perfumes, creams, powders, extracts, barbers’ 
preparations and novelties in the line. Excellent creative 
ability and can compound own oils. Thoroughly familiar 
with all branches of the industry. Seeks permanent con- 
nection. Location immaterial, Write C. R., 422 South 57th 
=t., Philadelphia, Pa., c/o Bloomberg 


plant manager, production 


importer and chemist is open for connection 
\ddress General Post Office Box 


Salesman, 
with essential oil house. 
No. 234, New York City. 

Maker of good rouge and po wader compacts, 
pencils, nail polish, ete., seeks position 


\ddress S. W. No. 1249, 


lip sticks, 
ith reliable 
care of this journal, 


evebre WW 
manutacturer. 


HELP WANTED 


Salesman—Sideline—We have an extremely attractive 
toilet goods novelty for holiday trade for salesmen calling 
on department stores in territory outside of New York 
State. Give references. Address H. W. No. 1265, care of 
this journal, 


Wanted—First class all-around chemist, capable of taking 
full charge of the laboratory. Must have ability exclusive 
blending oils and must be thoroughly familiar with the 
manufacture of all kinds of high class perfumes and toilet 
preparations, cold creams, massage creams, compacts, 
powders, lipsticks, etc \ddress H. W. No. 1267, care of 


this journal. 


Chemist—Plant Superintendent. Experienced. Manufac- 
turer of liquid soap, disinfectants, and allied products, re- 
quires services capable man; permanent position; unusual 
opportunity. Address H. W. No, 1269, care of this journal, 





ESTABLISHED 18690 


ForeIGN—"B™ A LC —vomestic 


SOAP POWDER 
ZINC STEARATE 
PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 


INFUSORIAL EARTH 


INC. 
New York 








ci la: iii iit cl EE EEL i 
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Shampoo Base 


CLIFTON CHEMICAL CO., INC. sc'tronr’st: N. Y. C. 












We Specialize in Exclusive Seals 


WE specialize in the creation of distinctive, 
original seals which insure sales and bring 
repeat orders. Let us figure with you on your 
next order. 
Write for samples 


ATLAS LABEL Cau. 119 Lafayette St., New York 

















GQ) 














me Vials 


or 
Clear or Striped Glass 







With or without 
Metal Caps 







ERNST RIEGE & CO. 
Gothaer Strasse 5 
Arnstadt 75 in Thuringen 
GERMANY 






HE distinctive beauty 


and the careful work- 













manship of our vanity 
puffs will interest you. 
Our prices too are most 
attractive. 








ok @ im r OTOP 


American Institute of Cosmetics 


and Perfumery, Inc. | 
370 Seventh Avenue New York City 
Telephone: Penn. 4873 


Hours: 1-5 P. M. in AUGUST W rite for Samples 


Roddie Minor, General Manager 





French Powder Puff Co. 
110 Ridge Street 
New York 





Consultant in manufacture and formulas 
for odors for all purposes 






Fanchon Hart, director 








Chemical and microscopical examination 
of drugs, foods and spices. 
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Instead of Cologne Spirits use— 


C. P. 96% ALCOHOL 


Neutral and odorless. 
Free from aldehydes. 
Free from fusel oil. 
Makes better perfume. 


U. S. Industrial Chemical Co. 
110 E. 42nd Street New York City 


Branch offices and warehouses in all principal cities. 


Established in 1835 


WEBB’S ALCOHOL 


Warranted U.S. P. 190 Proof 


Cologne Spirits 


Denatured Alcohol 


All Formulas 


JAMES A. WEBB & SON, INC. 


110 EAST 42nd STREET 
NEW YORK, N. Y. 





Manufacturers of Perfumers’ Containers. 
Exclusively hand made. 


J. LANDOWNE CO., Inc. 
2961 ATLANTIC AVENUE 
BROOKLYN, N. Y. 

NEW YORK OFFICE: 404 FOURTH AVE. 








Avucust, 1924 








ee 





Aucust, 1924 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 141 


INDEX TO ADVERTISEMENTS 

















Abonita Co., Inc “ 126 6Carr-Lov Glass (¢ ae Fries & Fries (¢ [he 7 
Acme Hospital and D1 tists’ Glassware Chemical Works Flora ‘ Fritzsche Brothers, Inc + 
CA wetinanecusnees es 144. Chemical Works Roermond......62 and 63 Fritzsche & Co., Franz 82 
Addison Litho Co........ 13 Chiris Co., Antoine, Furlager Mfg. C ‘ } 
Alderman-Fairchild Cc ‘ 7 Insert between 16 and 17, 1 1 
Allen & Sons, Ltd., Stafferd... c 74 Christoff, Christo. Insert between 16 and 17 Giese & Sor August 
Allondon, Les Usines de........ 55 Clifton Chemical Co........ 199 Creuse A Ge 
Alsop Engineering Co......... 102 Collapsible Tubes & Containers, Ltd 13 Ci = De es a 1 
Ce eee - 112 Colton Co., Arthur........ ‘ 1 ee ae es ra 
American Can Co...... Front Cover and 9 Commercial Labs., Inc Glenco I roducts, _ 
ibs., Globe Collapsible 104 
American Institute of Cosmetics & Per Cosin Co.. .. Insert between ind Goertz & Co.. I: 125 
ee Serer ei 139 Cox, Aspden & Fletcher ~» 112 Gaasin Pouyat Elite ‘Ltd 98 
American Lanolin Corp.... diac 123 C a oe ; 2 
| meee, Be Gocteces ey 136 
American Machinery Co., Inc ? . 106 a 
American Perfumers’ Laboratories, Inc., davies Young Soap C costes 135 
4 68 and 69 a tea. J II . 101 Hammil & Gillespie 124 
American Perfumery Co.. ° 144 ejonge & Co., Louis -» 121 larrall Soap Co . 130 
Amole Soap Co........ piee 139 Delphi Products, Inc ‘ : a 15 Heine & Co.....Insert between 24 and 25 
Armstrong Cork Co..... a ee Go) De Luxe Art Metal Corp.... ‘ 120 leiter, H. L oe 83 
Atlantic Mfg. Co....... ; "9 lennison Mfg. Co........ . 126 lenderson Lithographing ( 
ite CME Ci ee 139 Derode Fréres, P. & P., & Damman, Inc. 103 Insert between 138 and 139 
Descollonges Freres . rule dasa 7 56 lopkins & Co., J. I aa ied 143 
Yhumez et Cie, Pierre ats : - 54 lorn, John . 128 
4 2 Serer 1B Sete ER Reese ss 1 eee 59 
Jacaroff Fréres ....... Spe lews 102 Jrever, P. R cae ‘ + and 35 loshi Pharmaceutical ¢ 80 
Seon & oe 99 Dupont Cellophane Co., Houchin-Aiken 7 
Baxter Paper Box Co..... 70 and 71 Insert between 98 and 99 Huges Aine.... Inside Back Cover 
Belgian Trading Co., Inc 58, 59 and 111 Jupont, Justin, Inc . =? 
Benton, Holladay & Co 142 Duval Compagnie . “* Sa llincis Glass C ‘ 7 ‘ 73 
Berg, Ind. Alc. Co., David 48 Imperial Metal Mfg. Co ; 72 
Bertrand Freres ne giereae es 35 conomic Machinery Co... a 97 ~‘Innis, Speiden & Co eae 25 
Bischoff Co., Inc., Ernst 4 119 ddy, H. W “The Bond Man” 76 International Filler Corp 100 
Boake, A., Roberts & Co., Ltd.. -» 57 Ermold Co.. Edward " 49, Interstate Color Co ka 
2 ee re “ . 19 Essenflour Products. Lid. 112 Ising Corp., ¢ I ‘ ‘ : 39 
Brass Goods Mfg. Co.... wi - 124 Essential Oil Co ; ; 52 
Bridgeport Metal Goods Mfg. ( i 24 Euler & Co., Franz res ; s"*""" 429 «©Jarden Litho Co., The eure 99 
Bristol Industries, Inc.... a 144 Pustate & ( i. H Insert between 48 and 49 a ti ; ; 
fromund Co., E. A...... ee : 143° Evergreen Chem. ( 51 Kiefer Machine Co., Karl... cecces 93 
Brown Co., Inc., O. A.... 36 and 37 , ; Kimble Glass Co... Janvasaenee 130 
Bruno Court Societe Anonyme, Kinney, R. F., and Associates : 129 
Insert between 16 and 17. Federal Products C a ieuweer 41 Knickerbocker Case ( 131 
Buedigen Co., Ferdinand oho a .. 113 Felton Chemical Co a isnuwens 27 Kohnstamm & Co., Inc owe Da 
Buedigen, Wm., & Son.... sia ae 38 Filler Machine Co., Inc ‘ a 96 Krause, Richard M Sb heated es 26 
Burt Co., Ltd., F. N., Florasynth Laboratories, Inc... wa sha 99 Kronish & Bro., B ; ; ea 44 
Insert between 122 and 123 Fowler Machinery & Equipment Corp 132 
Bush, Inc., Burton T., Fox & Clarke Co., Inc...... 54, 55 and 136 lLandowne Co., Inc., J.........eeee02- 140 
Insert between 64 and 65 Foxon Co. ......... jane ctitccevexee 100 JES. ee Cee 
Bush & Co., Inc., W. J. ] Franks Chemical Products Co . 110 Insert between 48 and 49 
French, Inc., Benj. ‘ ' i 56 La Parfumerie Moderne sian) 2 
French Cosmetic Mfg. Co., Inc., Lautier Fils ..... a 7 10 
Capes-Viscose Incorporated, Insert between 72 and 73 Le Marcelino Co 52 and 53 
Insert between 114 and 115 French Powder Puff Co <a 139 Lemoine, Inc., Pierre seucweas A 42 


PURE and DENATURED 
ALCOHOL 


For Manufacturing, Industrial, 
Scientific and Technical Purposes 


U. S. INDUSTRIAL ALCOHOL Co. 


tg eat Producers in the World 
Executive Offices: 110 E. 42nd Street, New York 


Sales Offices and Distributing Warehouses 


New York Philadelphia Chicago KansasCity,Mo. St. Paul, Minn. Cleveland Cincinnati 
Baltimore Boston St. Louis New Orleans Pittsburgh Detroit Peoria, Ill. 
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THE QUALITY WHITE MINERAL OIL 


For toilet preparations and cosmetics 


Wyro 












U.S.PAT.OFF. 


es 


Absolutely Colorless, Tasteless and Odorless 


If you are experiencing any difficulties with your formulae, 
allow us to assist you. Our representative will call on request. 
Address only 


CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 


Homeopathic Vials of Every Description 


Manufactured by the 


Rutu GuAss Company 


Conshohocken, Pa. 


aan > 


QUALITY AND MOST ATTRACTIVE PRICES 





. Applicator Stopper Bottles 
—Lowest Prices 


| 






| Write for Samples 


BENTON, HOLLADAY & CO., 444 W. 26th St., New York, N. Y. 












] 
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DEMAND — 


moe HOPING 


EGYPTIAN HENNA 


- n ——— ~ : 7 POWDERED 
LISI —— eee SUPERIOR TO ORDINARY HENNA 


oy LL. PMFHOrPKING && CoS. 





INDEX TO ADVERTISEMENTS —continues 


ee 


Leonhard Wax Co., Theodor.......... 128 Periex Prodecte Cores ..ccicsicccccse 116 Sopros, Société des Preduits de Synthésé, 
i Ct Bi ccc hessend nave ees 45 and 128 Perfumers & Jewelers Box Co... 121 Insert between 48 and 49 
en Se ee Be Dek avevdceveneekews See EO ec ceeds cudebeces 45 and 128 Standard Automatic Machine Co....... 132 
Lorscheider-Schang Co., Inc.......... Se. Pe GO ovewadeensencdeuce none Se Se Os oo ci ccente anew eden 142 
Lueders & Co., George..........2 and So . Bee Pee a0 dbecres concvanece: sone 36 Standard Specialty & Tube Co.......... 114 
Es BOE Dives icccenkvsctcnseeue 114. Stanley Mfg. Co.Insert between 82 and 83 
McDonald Engineering Corp.......... 32 Plymouth Organic Laboratories. . » wee Stokes Machine Co., F. s Widéandieneas 133 
Magnus, Mabee & Reynard, Inc. .62 and 63 Polak & Schwartz.Insert between 40 ‘and 41 Stuart & Peterson Co., The............ 94 
Majestic Metal Specialties............ 64 Proctor & Schwartz, Inc............. 132 Stummer, Jos. L.......... eee eee eens: 118 
Manford Chemical Co...........e0e0: 126 Superior Novelty Mfg. Co............ 88 
PE OM ccvirnseerreune. 46 and 47 Quality Label Co 131 Swindell Bros. ............ whe cwekese 31 
Maschmeyer, Jr., A.........c0e 45 and 128 _— Se MOK ERE CTE OED ERED He se ’ Synfleur Scientific Laboratories, 
Mathieson Alkali Works, Inc.........- 75 Insert between 8 and 9 
Matthias & Freeman Paper Co......... Bee Oe in dike nscuvee 62 and 63 
Meht & Daniel Corp., The............ 131 Randolph Paper Box Co...........0.- 91 Thurston & BPRIRIER: 66s ccvdvinccces 131 
SN AE IR, or 5 bk 65 ie ons eae sc 15 Read Machinery Company...... eK a ns 43 
Merveille Puff & Cosmetic Co., Inc.... 134 Refillable Puff & Novelty Co....... oa: 2: i eS aa <Seawennas 107 
ee eee re 5 I CNR. WO dc éic-keseeennoens Ce Tees. POON dea cccccuccctececke 19 
Le ere reer eer err ROS SO Be) Bh Cie kv vidcnceauceccacns Sa. eR dn cucecasdanaeenas -22 and = 23 
Miulville Bottle Works... scesessecsce oe Weedia. Chemical Co. ....scccscccccscs 12 Turner White Metal Cis: Bireessaces 85 
Mixing Equipment Co...........+e0-: oe) =—|ene B Co. WME cc cca ncecvcancens Eee Se COOUED Cie occcvccccccedcne 132 
Monarch Nusbaum Paper Box Co., Inc. 125 Ritchie, W. C., and Company.......... 145 
) Morana, Incorporated, f , Reobertet & Ce., Pi... ..ceeeseeeeeeeee 105 Ungerer & Co.......Inside Front and 
Insert between 16 and 17 ee. Cee Cee. ee wnnes ek 133 Back Cover 2 4 - 
, _o : ack Covers, 30 and 74 
EE MNEs di ies cone avec eenee was 19 Rognetta, Saly diPleO. ou csccecccvccns 113 wnited Laboratories 109 
Morgan & Co., Clarence......... -- 116 Rossville Co., The us Ind Ale Burtt renee eneet es oy 
Mihlethaler, S. A., Th......... 18 and 110 Insert between 32 and 33 [7 S. Ind. Chem. Cie sae ee 
Roure-Bertrand Fils, Inc............ 28 
Naarden Chemical Works, Ltd........ 34 Rowell Co., E. N., . _ Valmont Mfg. Co - ee 2 ee 
Nadal Desparmet & Cie....... ia 59 Insert between 130 and 131 Van Ameringen, A. L......... .46 and 47 
Naef & Co., M..Inside front cover and 74 Rub-no-More Co. ..........006- 135 Van Dyk & Co...... % 21 
National Packaging en Co -» 100 Ruth Glass Co........ ee eee eeeee 142 Van Dyk, L. A.....:. wees s66 and 67 
Neumann-Buslee & Ore, WMEsccscons 1G Ryland, H. Cr... cece cece cece eee e eens 144 Verley, Albert ana ere eer ee 15 
Neumann Co., The Re eee : 137 Vietor Metal Prod. Corp.......cccc 122 
New England Collapsible Tube C 33° =~ Sanitary Tube & Stopper Co., Inc..... 117 Viet & Hosken.... Lanevehacw 80 
g New York Mirror Works.. .- 144 Schmid, Julius, Inc.............. 126 
} Northwestern Chemical ( 5  Schmoller & Bompar : 82 W ler-Budd ( I 40 
Scientific Specialties ( . Ine 65 Webb & S la s A j 
( s Products 7 ( 8 4 1 11 Scovi Manu fac ( 87 W nr Bros., M ( The 
Os ( ; 7 Sherwood Petrol ( \ 107, We ( e ( 
S & ¢ l WW ( re 6 
Pallas Mfg. Co..] ( Shriver & ( Whe S ( 7 
Pappazoglou & ( ( S | ( WI Me M ( 8 
. Pp Sed ; I 107 W P ( It g 
P Ce I Qy \ ] " W ( & T) | 
f =Parsons, M. W 135 . Société. Chimiaue des. Usines thane Wi hal 
Passaic Metal Ware (¢ 1 ; 14 S Linne ’ 58 Wirz., ] A. H 
Peerles Put COs: 127 s t S ] 2 ] 
p Colla | ( S Lal I \\ ( 
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Let Us Help You Improve Your Cosmetics 


ANY years’ experience in supplying the toilet preparations industry with bees- 


wax enables us to offer impartial advice to perfumers eager to offer only the 
highest quality cold cream, cosmetics, etc. Important improvements have been 
made in the last few years and exacting perfumers specify SNOWFLAKE 
WHITE BEESWAX U.S.P. for their products. Write for Samples and Prices. 


E. A. BROMUND CO., 258 Broadway, New York | 


Frank B. Tracy, Agent, 8 So, Dearborn St., Chicago, IIl. . L. Iorns, Agent, 826 Clark Avenue, St. Louis, Mo. 
The Raymond Company, 149 California St., San Francisco, Calif Factory: Elmsford, New York 
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You are, of course, interested in a good 


NARCISSUS 


We have it, and reasonably priced. 






Communicate with us for sample. 







Also 


SYNTHETIC 
NEROLI ROSE JASMIN 


H. C. RYLAND 


MANUFACTURERS IMPORTERS EXPORTERS 
ESSENTIAL AROMATIC 
OILS 52 LAIGHT ST. CHEMICALS 


NEW YORK 


Chicago Office: 2704 Greenview Avenue 








Donald M. Smith, President. 


Bristol Industries, Inc. | 


MANUFACTURERS SALES AGENTS 
for 

Peerless Tube Co.—Collapsible Tin Tubes (Plain and 

decorated) 
E. N. Rowell Co.—Fine Paper Boxes. 
J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 
Bishop Calculating Recorder (Calculating Recorder 

for Factory Cost Keeping). 


Room 805 42 Park Row, New York, N. Y. 


Telephone Cortlandt 1574-5 


BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 


Private Mould Ware Our Specialty 


Laboratory Supplies—Filter Paper—Wool Filter 
Bags—Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different ayes ¢ of 
Rottles and Jars—Sprinkler Tops—Corks—Col 
lapsible Tubes. No order too small—Prompt and 
careful attention given to oe regardless of 
size. Ask for Prices and Samples before you buy 
elsewhere. 


Acme Hospital & Druggists Glassware Co. 


317 Pearl Street, New York City Phone 
Near Reekman Street Beekman 7260-7261 
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SUPERFINE 
SHAMPOO 
BASE 


We have the finest cocoanut oil 
Base for making shampoo. Com- 
plete formula for the asking. 


SUPERFINE 
HAIR CREAM 


A wonderful hair dressing. 
Not an oil. Can be remelted. 
Write for sample. 


We also havé a full line of 
White Mineral Jellies, Petrola- 
tums, White Oils, etc. 


Pennsylvania Oil Company 


412-420 N. Western Ave. Chicago, Illinois 


be 


) 3x) Fe) oe/eIdIoe\ae5 
Let us quote on 
making your creams 
under your own labels > 


be 

All Milk Rolling Massage Cream z 

Vegetale Lemon Rolling Massage Cream i 

Cold Cream, Rose or Lemon 
Greaseless Cream 





Send for samples and prices. 


AMERICAN PERFUMERY CO. 
188 Grand St. New York, N. Y. 
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MIRRORS 


‘ro ea VaRiztiss 
All Sizes All Shapes 
Grade A Glass 
PROMPT DELIVERIES 


We will be pleased to submit samples and prices upon request. 


NEW YORK MIRROR WORKS 


191-193 Chrystie St. Drydock 4230 New York, N. Y. 
























ae 
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DUM Srades of 
VANILLA BEANS 


GUMS 
Arabic Tragacanth 
Crude Powdered 


POWDERED KARAYA GUM 


Toilet Waters 


Under Your Own Name 
and Brand 


We specialize in the 
manufacture of high- 
est grade toilet waters 
and hair tonics for the 
trade. 


Write for Samples and 
Prices 


CHICAGO 
S. MILLER Established 1866 


101 Water St. New York, N. Y. 








AMERICAN PERFUMER & ESSENTIAL OIL REVIEW Aucust, 1924 


What is raw material to you 
is highly finished product to us 


OU are proud of your product. It is as good as you 
know how to make it. But you are dependent upon 
the skill and integrity of someone else for the qual- 

ity of your raw material. 


We make the products listed upon this page. To you 
they may be raw materials. To us they are finished prod- 
ucts, turned out with highly technical skill and painstaking 
care. We are proud of them—as you are of your product. 


Obtaining raw materials from carefully tested sources 
only, processing them completely in our own refinery, each 
step in our manufacturing and refining processes is con- 
ducted by skilled operators under the careful scrutiny of 
exacting chemists. 


The care exercised results in uniform high quality, the 
U. S. P. Products far exceeding the requirements of both 
the United States and British Pharmacopoeias. 


L. Sonneborn Sons, Inc. 


114 FIFTH AVENUE NEW YORK CITY 
(White Oil and Petrolatum Division ) 
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BRAND 


PETROLATUMS U. S. P. 
P-1 WHITE OIL (a cosmetic oil) P-2 WHITE OIL 
MEDICINAL WHITE OILS U. S. P. SNOW WHITE MINERAL JELLIES 


Stocks of the above are carried in principal cities. 
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OIL GERANIUM “ROVIGO” 


HUGUES AINE 


It is essentially futile to attach the cognomen 
“Rose Geranium” to an oil unless it has inherent 
in it the inimitable rose odor which is character- 


istic only of the finest product of Algeria. 


Not all the geranium oil produced in Africa 
merits such an appellation. Minor differences of 
climate, soil, cultivation and selection affect the 


quality even when there is no adulteration. 


OIL ROSE GERANIUM “ROVIGO” is a true 
Rose Geranium, distilled under the most favorable 
conditions from selected leaves grown in the 
famous Rovigo district where soil and climate 


unite to give the finest oil producible. 


Even a casual comparison with other grades of 
African and so-called African geranium oils will 
suffice to demonstrate the unique superiority of 


Geranium “Rovigo.” 


HUGUES AINE GRASSE 
UNGERER & CO. NEW YORK 
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